FOR SALI 


-aNS v 
OFFICE FURNITURE 
INQUIRE WITHIN 
















THE BUSINESS JOURNAL OF THE OFFICE EQUIPMENT INDUSTRY 


1. Customers Respond fo ‘‘Shock Treatment”’ 


Blacked-Out Window and For Sale Sign 
Arad GMMR. sss we oe Rees he ESS ove 29 


2. Boom to Home Typewriter Market 


Buyers Show Interest in Package Deal ...... 19 


3. NSOEA Troupers Ride the Circuit 


Speakers and Discussion Leaders Headline 
Programs at Regional Meetings .......... 30 





Wilcox Bur bank 


4. Y and E Celebrates 75th Anniversary 


Three-quarter Century Mark Reached 
Viele Vea. cc des bc debees 40s eis « 96 








Moen Kobak 


1904 1955 
WITH THE KEY ON THE COVER 








..you ll find 


SERVICE ... through the Webster national organization and warehouses in principal cities. 
QUALITY ... maintained and improved for more than 60 years. 
SALES ASSISTANCE ...through factory trained representatives. 
NATIONAL ADVERTISING...on a sustained year-round basis for more than 45 years. 


CONTROLLED DISTRIBUTION ... through selected dealers and distributorships. 


Webster — first in the field with a non-filling than 1500 Webster dealers are proving to 
typewriter ribbon — remains first in the field | themselves every business day that Webster 
in service and dependability with an un- means MORE — more customer satisfaction, 
equalled line of ribbons, carbons and spirit more repeat sales and more profits. These are 
duplicating supplies. You can rely on the sustained benefits for the Webster dealer. It is 
quality of every Webster item you sell and on __ the aim of the F. S. Webster Company that 


the integrity of Webster itself. Currently more __ these benefits continue. 






BEEEEBFE 












F. S. WEBSTER COMPANY 
13 Amherst St. 
Cambridge, Massachusetts 





























OFFICE APPLIANCES 


BUSINESS JOURNAL OF THE OFFICE EQUIPMENT INDUSTRY 


Founded by George H. Patterson and de- 
veloped through 34 years by Evan Johnson. 


Published on the 23rd of each month pre- 
ceding the month of issue by The Office 
Appliance Co., 600 West Jackson Boule- 
vard, Chicago 6, Ill. Cable address: Ap- 
plico, Chicago. Phone: DEarborn 2-3206. 


ESTABLISHED 1904: Succeeding and em- 
bodying American Stationer. New York. 
established 1873, the original trade journal 
serving the statione: field: Typewriter 
Trade Journal & Office Systems, New 
York, 1904; The Office, Franklinville, N.Y., 
1904; The Office Appliance Journal, Chi- 
cago, 1905; Business Equipment Journal, 
Chicago, 1908; Office Outfitter, Chicago. 
1908; the original National Stationer, New 
York, 1909. 


department? 


RR avcrsbtscsovdocecrseoernae 64 
RGOGAMNONNE 60.6 os cece vtivevcesces 104 
Business on the Move .............+. 102 
Dates Gp Bem: 6 occ cccccengees 204 
DEE ‘weeds EVS4 0 sh soe veewenun iW 
Se. Dk: as 4 caeeds + ceneeeoe 92 
Capers DH | ov cc ccssesceccenpens 204 
 D.. PeL ee Peer ee 195 
Geese BOG csesences0nv cocoons ses 184 
CR GU nec eccecnseenevsnes 70 
ie Se ED Swe 6.6000 60008 ce ees 66 
SRD ccecenscsevesscc.csees 26 
“Just Among Friends” .............. 172 
Meetings-Dinners-Conventions ....... 74 
MERE EP CCL ITT 22 
New Equipment and Supplies ....... 38 
News and Miscellany ............+. 92 
News Notes 
CED: novice woe adbostse0eteess 196 
SE scan Ose dae avuwhecdhons 72 
Sapees Beetle Ge. ©] cov cect cused 163 
SGEA Bieweet Be. BS ..cccccccsos 164 
NSOEA District No. 6 ...........+. 167 
SSGEA Bletrist She. FT occ ccccssces 172 
Copa Gees Ges. © sv oc mccsctees 176 
NSOEA District No. 9 ............ 183 
NSOEA District No. 14 ........... 187 
OA’s Press-Time Bulletin ............ 9 
ee 24 
Gur: Gab Tae. 4 4000:00 $65 00sant ee 16 
Pacific Northwest Notes ............ 192 
oo dh. MOTT ett eee 159 
ee ee ee 203 
Sales Stimulators ..... Inside Back Cover 
We Gl «cddsenceu rr errer. TTT.” 62 
Seen & Heard in Southern California ..188 
State of the Industry ............... To 
Wat the Goets Gaw <i... icc ccccncta 17 
ess , tte 
ry, ey W 
‘ Rp ; :(p: 
° 
o>. —_ e 
Sere fuga 


VOL. 102 @ JULY 1955 @ NO. 


peatunres 


Publisher: 


Associate Editor: 





NOMA Wereeee Gees. ¢.on otic +00 onde s cubienhs tees 12 
Current Trends in Discount, Off-List Selling ............... 14 
Walk. . . Cel NS bs cn cet ecrcasccighteneneaee 18 
Boon to Home Typewriter Market ...............000008 19 
Stock Control from a Retailer's Standpoint ............... 20 
Extra Sales from Better Window Displays ................ 22 
Give the Customer What He Wants ................505. 24 
Customers Respond to Shock Treatment ............0.0005. 29 


ta the news 


J. A. Gilbert 
Editor: W. S. Lennartson 
©. O. Schlaver 
Assistant Editor: George Buckley 
Production Manager: B. C. Wallsten 
Art Director: Leonard Schimek 
Business Manager: C. W. Gilbert 
Office Manager: R. M. Daugherty 
Service Bureau Mgr.: R. G. Johnson 
Contributing Editor: Evan Johnson 
Representative Emeritus: C. H. Everly 


More Regional Convention Reports ..............0000005 30 
Wave of Promotions Rolls Over Underwood .............. 92 
Corry-Jamestown to Construct Third New Plant ............ 92 
Yawman and Erbe Observes 75th Year ...............4.. 96 
Brown & Saenger, Inc., Doubles Size of Store ............. 100 
Ennis Tag, American Carbon Install New Officers .......... 102 
Brawley, Calif., Concern Remodels ..............0000065 112 
Baker Company Builds New Home in Lubbock ............ 119 
Expert Sees Latin America Fertile Field ..............045. 132 
Burroughs to Aceuive Tete oo. 5 wc tc ck obidec ese semanas 144 
Columbia Steel to Occupy New Plant ................5.. 152 
Incentive Program Builds Cummins-Chicago Sales .......... 155 
Office Machine Mart Leases New Site .............550085 160 





J. A. Gilbert: President and 
Treasurer 


G. C. Wheeler: Vice-President 
H. L. Sime: Vice-President 

C. W. Gilbert: Secretary 
R. M. Daugherty: Asst. Treasurer 


‘Office Appliances” is registered in the 
United States Patent Office, Washing- 
ton, D.C. 


Copyright: Contents covered by copy- 
right, 1955, by the Office Appliance 
Company. Entered as second-class mat- 
ter, July 8, 1905 at the post office in 
Chicago, Ill., under Act of March 3, 
1879. Additional entry at Mendota, Ill. 


OA-7/55 





OFFICE APPLIANCES is a news and merchandising journal serving dealers and agents who 
function as distributors of commercial stationery, office furniture and office machines. 


No person, firm or organization directly or indirectly connected with the industry has any 
share in this journal's ownership or voice in shaping ‘ts policy, which has in view the best 


interests of the field it serves. 


Western Advertising Department: Herbert L. Sime and Delysle F. Cass, 600 W. 


Blvd., Chicago, Ill. Phone DEarborn 2-3206. 


Jackson 


Eastern Office: G. C. Wheeler, Eastern Manager; J. L. Gallup, Assistant Eastern Manager; 


Wallace W. Fisher; 100 E. 42nd St., New York 17, N.Y. Phone MU 2-2373-2374. 


California Representative: S$. C. Mead, 2633 Military Ave., Los Angeles 64, Calif. Phone 


GRanite 7-2970. 


SUBSCRIPTION RATES *Per Copy | Year 2 Years 
United States 50c $3.00 $5.00 
Canada 60c $3.50 $6.00 
All Other Countries 75¢ $6.00 $10.00 


*February Buyers Index Issue (Parts | and |!) Price $2.00. 


3 Years 

$7.00 

$8.50 
$14.00 








paYo bYZ=1 0 i f-1-1 aa l-) abc 





A 

Acco Prods., Inc. 193 
Ace Fastener Corp. 191 
Ace Loose Lf. Corp. 20! 
Acme Prods. Co. 200 
Adirondack Chair Co. 207 
Advanco Prods., In. 197 
Aico Indexes 198 
Aigner, G. J., Co. 198 
Akay Corp. 156 
Allen. R. C., Bus. Machs — 125 
All-Rite Pen Inc. 191 
All-Steel Equinment Inc... 107 
Aluminum Seating Corp. 114 


Amberg File & index Co. 195 
American Cancer Society 209 
American Dictatina Mach. . 6% 
American Hair & Felt Co. 172 
American Nbra. Mach. Co.173 


American Passbook Co. 205 
Ames Supply Co. 202 
Arnolt Corp. 203 
Arrow Fastener Co., Inc. 20! 
Art Metal Constr. Co. 8? 
Art Steel Co. Inc. 204 
Atlas Stencil Files Corp. 176 
B 
Bankers Box Co. 103 
Barkley, C. L., & Co. 205 
Bassick Co., Div. S-W 115 
Baumgarten, Fred 204 
Beach Publishing Co. 206 
Bohn Duplicator Corp. 4! 
Borroughs Mfg. Co. 77 
Braden Mfg. Co. 207 
Bright Chair Co., Inc. 177 
Brush, John D., & Co. 206 
Budlew Prods. Co. 199 
Burroughs Corp. 153 
Butler Paper Corp. 202 
c 
C-Thru Ruler Co. 200 
Campro Sales Co. 138 
Cardinell Corp. 202 
Carter's Ink Co. 52, 53 
Changepoint, Inc. 112 
Chicago Saddlery Co. 199 
Clary Corp. 83 
Cole Steel Equipment Co., 
Inc. 43, 44, 45, 46 
Columbia Stee! Equip. Co. 12! 
Constructo Prods., Inc. 168 
Cormac Inds., Inc. 57 
Corona Typewriter 39 
Cotterman, |. D. 207 
Cramer Posture Chair Co. ..104 
Curtis-Young Corp...... 207 


Cushman & Denison Mfg. .!75 


D 
Dayton Stencil Works Co....205 


Dependable Mfg. Co...... 208 
Doro Mfg. Co.. 181 
Downey, C. L., Co. ..... 198 
E 

Ebel-Binder Co. 206 
Elward Mfg. Co.....................206 
Ennis Tag & Salesbook Co.....124 
Esterbrook Pen Co..............157 


4 


F 

Facit Inc. 73 
Fisher Pen Co. 205 
Flex-O-Lators, Inc. 75 
Free Hand Binder Co. 205 
G 

Gingher Mfg. 196 
Globe-Wernicke Co. 113 
Graff, George B., Co. 184 
Grand Rapids Leather Furn. 202 
Gregson Mfg. Co. 110 
Guardsman-Valentine, Inc. 192 


Guide System & Sup. Co. 60, 6! 
Gunlocke, W. H., Chair Co. 127 


H 


Hamilton Mfg. Corp. 93 
Hano, Philip, Co., Inc. 147 
Hardboard Fabricators, Inc...205 
Harter Corp. 99 
Haskell, Inc. 79, 80, 81, 82 
Herring-Hall-Marvin Safe 137 
Heyer Corp. 213 


High Point Bend. & Chair 173 
Hoggson & Pettis Mfg. Co. 205 


H-O-N Co. 150 
I 
Imperial Methods Co. 164 
Indiana Cash Drawer Co......188 
Ink Specialties Co. 187 
Inter-Continental 
Trading Corp. 166 
International Office Appli- 
ances 197 
Invincible Metal Furn. Co 67 
lonia Mfg. Co. 208 
J 
Jasper Chair Co. 184 
Jasper Desk Co. 146 
Jasper Seating Co. 155 
Johnson Chair Co. 142 


Justrite Envelope Mfg. Co. 132 
K 


Kilian Mfg. Corp. 166 
King Posture Chair Co. 207 
Krueger Metal Prods. Co. 190 
L 


La Salle Prods. Co. 203 











is maintained for the exclusive 
subscribers and advertisers. It answers by 
personal letters all inquiries upon matters 
germane to the field, supplies names of 


Service Bureau 





manufacturers of any office article wanted, 
puts man and job together, aids foreign 
dealers in securing U. S. A. lines, and in 
many other ways performs useful service, 
all without charge. 
land have made, and are making, good 
use of this bureau. Manufacturers in this 
field have evidence of its proved value. 


use of 


Subscribers in every 








industry. Because of 


They do, 


These advertisements present the products 
of the leading manufacturers in each di- 
vision of the 
ground for honest differences of opinion, 
the publishers obviously cannot undertake 
to guarantee transactions between adver- 
tisers and customers. 
offer their services in resolving any dis- 


the 


however, 


agreements which result from relations 
established through the journal. 
Leedall Prods. Mfg. Co. 184 Pearl, L. A., Co. 204 
Leopold Co. 126 Peerless-Imperial Co., Inc. 16! 
Lipton Mfg. Co. 177 Peerless Steel Equip. Co... 118 
Luxem, Jas. P., Co. 194 Pres-to-line Corp. 185 
Lyon Metal Prods., Inc. 51 Print-O-Matic Co., Inc. 182 
Prior, Inc. 198 
M Pronto File Corp. 46 
MacKenzie, Arnold, Inc. 105 Protectall Safes 189 
Majestic Stationery Co. 190 Q 
Manifold Supplies Co. 37 Quality Park Env. Co. 152 
Marble, B. L., Chair Co. 145 kK 
Markilo 205 
Markwell Mfg. Co., Inc. 205  Redi-Record Prods. Co. 205 
Master Addresser Co. 183 Regal Typewriter Co., Inc. 208 
Mayfair Co. 20! Regna Cash Registers 47 
Meilink Steel Safe Co. 143 Remington Rand Inc. 86, 87 
Metropolitan Typewr. Co. 18! Reyburn Mfg. Co., Inc. 186 
Midwest Metal Mfq. Co. 197 Riteform Chair Co. 203 
Milwaukee Chair Co. 151 Rite-Line Corp. 20! 
Milwaukee Metal Furn. Co. 143 Rivet-O Mfg. Co. 193 
Modernize, Inc. 185 Roberts, W., Rubr. Co. 180 
Morval Corp. 126 Royal Metal Mfg. Co. 210 
Murphy-Miller, Inc. 162 =the anita cag 130 
oyal Typewr. Co. 49 
N s 
Natl. Bus. Show Co. 193 Schwab Safe Co. 194 
Natl. Lock Co. 170 Security Steel Equip. Corp..178 
Neiman Loose Lf. & Bind ...205 Semco Sales 188 
Neiman Steel Equip. Co. 194 Shaw Walker Co. 63 
Neubauer Mfg. Co. 119 Sheaffer, W. A., Pen Co. 165 
Neva-Clog Prods., Inc. 167 Sheppard, C. E., Co. 202 
Niemann, Inc. 207 Smead Mfg. Co., Inc. 159 
Noesting Pin Ticket Co. 202 Smith-Corona Inc. 39 
Norta Distr. Co. 201 Speed Key Corp. 204 
Northern States Env. Co. 132 Speed-O-Print Corp. It 
Standard Furn. Co. 97 
re) Stark Calendars, Inc. 197 
Office Appliances. 94, 95, 190 ond Stee! — Co., Inc...179 
O. A. Buyers Index ang "Sy Lf. Co. od 
108, 109, 198, 201 Soe) cervice Mfg. Co. 
Off. Furn. Wholesale Distr. 207 Stewart, R.A. & Co. | 
Office Prods., Inc. 194 en oe o., Inc.....163 
Ohio Chair Co., Inc. 160 —— vo M., Co... v1 
Old Dutch Line back cover urgis Posture Cheir Co... 7! 
Old Town Corp. 149 T 
Orna-Metal Prods. Inc. 154 Taubman, Samucl. & Co.._193 
Oxford Filing Sup. Co. 105 Top Flight Prods. Co., Inc....192 
» Typesales, Inc. 120 
U-V 
Panama-Beaver 37 
Underwood Corp. back cover 
Parker Steel Prods., Inc. 131 U. S. Carb. & Rib. Mfg. 195 
U. S. Rubber Co. 139 
T.. Service Bureau of Office Appli a 
ppliances Valco Co. 190 


Victor Safe & Equipment 86, 87 


Virginia Fibre Corp. 58, 59 
Vogel-Peterson Co. 144 
w-Y 
Waterman Pen Co. 101 
Watson Mfg. Co., Inc. 133 
Webster, F. S., Co. 2 
Weis Mfg. Co. 65 
Wells Chair Corp. 55 
Wolber Duplicator & Sup... 69 
Worden Co. 196 
Write, Ine. 158 
Yawman & Erbe Mfg. Co.....169 
OA-7/55 


i 


For the benefit of the subscribers the 
advertised in this issue are here 
Many of the requirements of the 
business office are represented. Should sub- 


Classifications |Bee=sbse 


without obligation. 


i 








Envelopes, Plastic 


Adding M ne Books, Memorandum Aluminur eating Corp Valco C . 
Mact Aka re 4 Metal Constr. C Voael-Peterson C Aigner, G. J., Co 
T & Salesbook C Bright Chair Co., Inc We Chair Corrs Amberg File & Index Co 


Cramer Posture Chair Co Markilo 


jrand Rapids Lea. Fur Co 








Books, Sales Gregson Mfg. Co Covers, Brief 
E Tag & Salest C sunlocke, W. H., Chair Co Amberg File & Index C Eradicators, Ink 
Har ‘ Mfa. Corr mead Mfa. Ci In Carter's Ink Co 
Hart ( re 
Books, Scrap High Point Bend. & Chair Co 
A P p : ~tl ne Go per Chair C oa Mach Erasers, Rubber 
- + odgage per Seating Co Covers ice mac Roberts, Weldon, Rubber Co 
W » § bs Ct c Budiew Prods. Co 
f Unair ) 
Marble, B. L., Chair Co 
Addre Mact Milwaukee Chair Co Eyelets, Metal 
Boxes Cash Milwaukee Metal Furn. C Covers, Plastic, Loose Leaf Rivet-O Mfg. Co 
Art Stee C Inc ‘ Murphy-Miller, Inc Aigner, G. J., Co 
Cole Steel Equip. Co Inc Niemann, In Markilo 
Adhes be-Wernicke Co 2 Riteform Chair Co., In Neiman Loose Lf. & Bindery Fasteners, Paper 
System & Sup. Co Metal Mf Smead Mf Co Im : : 
a Royal Metal Mfg. Co é ig Acco Prods., Inc. 
wo She falker 
Peer steel Equip. Co eo bs red Co 
Ash Trays & Stand Sturgis Posture Chair Co Custom Manufacturing Files, Blueprint & Plan 
We s Chair Corp Watson Mfg. Co., In Acco Prods., Inc 
Boxes Strong ee Worden Ci All-Steel Equip. Inc 
Art Steel Co. Inc Art Metal Constr. C 
Herrina-Hall-Marvin Safe C« Art Steel Co ‘to 
Meilink Steel Safe Co Chairs. Posture Dating Stamps Cole Steel Equip. Co., Inc 
Protectall Safes aon : American Numbering Mach. Co c 
All-Steel Equip. Inc Rivet-O Mfg. Co Columbia Stee! Equip. Co 
Alurninum Seating Corp cameeet 2 A te pune Globe-Wernicke Co 
ae leas Art Metal Constr. Co . m Invincible Metal Furn. Co 
Autog } Brief & Zipper Cases Bright Chair Co., Inc Lyon Metal Prods., Inc 
Chicago Saddlery Co Cramer Posture Chair Co Peerless Steel Equip. Co 
Constructo Prods., Inc Dependable Mfg. Co Desk Pads & Tops Shaw Walker Co 
Stationers Loose Leaf Co Guniocke, W. H. Chair Co Office Furn. Wholesale Distr Yawman & Erbe Mfg. Co 
Hamilton Mfg. Corp. Redi-Record Prods. Co 
Bank Su Harter Corp 
Cabinets, Storage & Wardrobe High Point Bend & Chair Co Files, Box Letter 
All-Steel Equip. Inc ; . Desk Sets Amberg File & Index Co 
Art Metal Constr. Co Jasper Chair Co Changepoint, Inc Art Steel Co. Inc. 
Art Steel Co. Inc v a Chair Co Esterbrook Pen Co Cole Steel Equip. Co., Inc 
ald ales Co King Posture Chair Co Sheaffer, W. A., Pen Co Globe-Wernicke Co 
Bearings, £ Off. Furn »-Wernicke Co warare B. L., Chair Co Mayfair Co 
ble Metal Furn. Co M lwaukee Chair Co Weis Mfg. Co 
Lyon Metal Prods., Inc nein Stet Pas Ce Desk 
Setenan ih Ohio Chair Co Inc. esKS 
Neiman Steel Equip. Co., In soo te All-Steel Eau I 
” Parker Steel Prods., Inc eform Chair Co., Inc » nina Files, Card Index, Box & Tray 
B V : , < Royal Metal Mfg. Co Art Metal Constr. Co ’ 
curity Steel Equip. Corp All-Steel Equip. Inc 
-_ Steelcase, Inc Art Steel Co. Inc 
shaw Walker Cc : ri Amberg File & Index Co 
: Sturgis Posture Chair Co Columbia Steel Equip. Co 
star Steel Equip. Co., Inc Art Metal Constr. Co 
Stee! Service Mfg. Co Wells Chair Corp Doro Mfg. Co Art Steel Co., Inc 
7 . Worden C Globe-Wernicke Co 
=: Yawman & Erbe Mfg. Co : Cole Steel Equip. Co Inc 
nder i jy & Periodical Haskell, Inc Columbia Stee! E 
Invincible Metal Furn. Co - - So quip. Co. 
Jasper Desk Co Globe-Wernicke Co 
a Calculating Machs Chairs ae Leopold Co ae System & Sup. Co 
Mfa. Co Allen, R. C. Bus. Machs Prete oe air Co Mayfair Co ' 0-4 
Bindery Burroughs Corp Jasper Chair Co Morval Corp Imperial Methods Co 
] } Nell Chair » . In b! 
Clary Multiplier Corp ws Chair Corp Orna-Metal Prods. Inc Ma f a © Metal Furn. Co 
Fanit las 4 A ' Mayfair Co 
acit Ir ‘ Peerless Stee! Equip Cc Parker Steel Prods., Inc 
1-Corona Inc : Security Steel Equip. Corp Bearies : . - 
Checks, Metal *haw Walker Co eerless Steel Equip. Co 
yton Stencil Works Co noo Maggy Shaw Walker Co 
teelcase, In Smead Mf Cc Ine 
Calendar Pads & Stands Wells 4 Corp Steelcase tn oe: ite 
= ‘hanaepoint, Inc Worden Co , , 
3inders, Permanent Storage Unangepoint, in . pis 
Storag tark Calendars. Inc Clipboards Yawman & Erbe Mfg. Co nnd = “ 
be-Wernicke Co ae 
: H ardboard Fabricators Inc = tn - 
Rg Jery . AN rs 2 aL — 
Cases, Bankers Note ret “ys Mfo. C Dictating Machs. 
Ay te r, Inc Yawma rbe tg. VO American Dictating Mach. Co Files, Clipboard 
; We 4 C Elbe File & Binder Co., Inc 
B W Mfg. ¢ a — Globe-Wernicke Co 
yy Drafting Instruments & Equip Hardboard Fabricators, Inc 
nan & Denieon Mita: Co C-Thru Ruler Co Shaw Walker Co 
Cash Drawers Fotedmanel ci Co ate Cardinell Corp Yawman & Erbe Mfg. Co 
a liar ; ( me Some Co. Noesting Pin Ticket Co Haskell, Inc 
( i | Vail Mfa. C 
Corr Files, Desk Side 
Drills, Paper Amberg File & Index Co 
= Cash Registers ' Smead Mf Co.. In Art Steel Co. Inc 
Allen, R. ( Bus. Mach Coin Wrappers —— mg Cole Steel Equip. Co., Inc 
Barve: Godn paarcan Feaees Se Watson Mfg. Co., Inc 
Rear Cash Register Inc wney, ‘ . A Weis Mfg. Co 
Duplicating Machs. & Supplies Yawman & Erbe Mfg. Co 
Ames Supply Co 
p ohn Duplicat D 
7 ; Casters. Slides Copyholders Bohn ; uplicator Cort 
B N ; A Prods., In Curtis-Young Corp Files, Insulated 
E Div W Akay Corp Heyer Corp Herr a 1-M Safe © 
vat ; k Bankers Box Co Ink Specialties Co., In oe ~~ ~ — afe Co 
Young Corp Manifold Supplies Cc mee ar we 
nternat!. Office Appliances Master Addresser Cc 
Catalogs, Stock Pres-to-line Corp. of Amer Old Town Corp ; 
M t tationery C Rite-Line Corp Pres-to-line Corp of Amer Files, Metal 
, Print-O-Matic Co., Inc Advanco Prods., Inc 
Smith-Corona Inc All-Steel Equip. Inc 
Chairs, Foldin - Speed-0-Print Corp Art Metal Constr. Co 
dle te a si Costumers Wolber Duplicator & Sup. C Art Steel Co. Inc 
Ma. Ci thea Cole Steel Equip. Co., Inc 
Book > + ste Metal Prod Co 2 Ww = 9 - Columbia Steel Equip. Co 
t Prod Inc rs qo C Envelopes slobe-Wernicke Co 
2 ome ¢ ay ene oC Cloke Meratitee C Guardsman-Valentine, Inc. 
Peeriess Stee! ul A 210 rm ( 
Roval Metal Mfa. Co Northern States Env. C i : ig tal Furn. Co 
ta , nvi e 
B Mi Chairs, Office ecurity Steel Equip. Corp Quality Park Env. Co a “ wibicSenees 
All-Steel Equip. Inc teelcase, Ir Smead Mfg. Co., Inc (Cont. on page 6) 


OA—7/55 5 











(Cont. from page 5) 
Lyon Metal Prods., Inc 
Neiman Steel Equip. Co., Inc 
Parker Steel Prods., Inc 
Peerless Steel Equip. Co 
Remington Rand Inc 
Security Steel Equip. Corp 
Shaw Walker Co. 
Steelcase, Inc. 
Top Flight Prods. Co., Inc 
Watson Mfg. Co., Inc 
Weis Mfg. Co 
Yawman & Erbe Mfg. Co 


Files, Rotary 
Smead Mfg. Co., Inc. 


Files, Stencil Duplicator 
Atlas Stencil Files Corp 


Files, Storage 
All-Steel Equip. Inc. 
Amberg File & Index Co 
Art Metal Constr. Co 
Art Steel Co. Inc. 
Bankers Box Co 
Barkley, C. L., & Co 
Cole Steel Equip. Co., Inc 
Columbia Steel Equip. Co 
Globe-Wernicke Co. 
Guide System & Sup. Ce 
Herring-Hall-Marvin Safe C 
H-0-N Co 
Imperial Methods Co 
Invincible Metal Furn. Co 
Mayfair Co 
Oxford Filing Sup. Co., Inc 
Parker Steel Prods., Inc 
Peerless Steel Equip. Co 
Security Steel Equip. Corp 
Shaw Walker Co 
Steelcase, Inc 
Top Flight Prods. Co., Inc 
Weis Mfg. Co 


Filing Supplies 
Acco Prods., Inc 
Advanco Prods., Inc 
Aigner, G. J., Co 
Amberg File & Index Cx 
Art Metal Constr. Co 
Art Steel Co. Inc. 
Barkley, C. Ll & Co 
Ennis Tag & Salesbook Co 
Globe-Wernicke Co 
Guide System & Sup. Ce 
Imperial Methods Co 
Northern States Env. Cc 
Oxford Filing Sup. Co., Inc 
Parker Steel Prods., Inc 
Quality Park Env. Co 
Redi-Record Prods. Co 
Security Steel Equip. Corp 
Shaw Walker Co 
Steelcase, Inc 
Weis Mfg. Co 
Yawman & Erbe Mfg. Co 


Fixtures, Store 
All-Steel Equip. Inc 


Forms, Business 
Aigner, G. J., Co 
American Passbook Co 
Hano, Philip, Co Inc 


Forms, Continuous 
Hano, Philip, C« In 
Royal Register Co 


Forms, Drafts, Notes & Recpts 
Hane, Philip, Co. Inc 


Forms, Income Tax Record 
Ace Loose Leaf Corp 


Forms, Loose Leaf 
Ace Loose Leaf Corp 
Aigner, G. J., Co 
Amberg File & Index Co 
Free Hand Binder Co 
Neiman Loose Lf. & Bindery 
Sheppard, C. E., Co 
Stationers Loose Leaf Co 


Fountain Pens, Incl. Ball Pt 
All-Rite Pen, Inc 
Changepoint, Inc 
Esterbrook Pen Co 
Fisher Pen. Co 
Sheaffer, W.A., Pen Co 


Furniture, Off. Modular Units 
Art Steel Co., Inc 
Columbia Stee! Equip. Co 
Peerless Steel Equip. Co 


6 


Furniture, Suite 
Leopold 


Furniture, Upholstered 
Br yht ¥ 
A io 
Je pe t 
J . 
‘ 
W 
Furniture, Used 
oF F 


Gummed Cloth Rings 


Hardware, Office Furn 


x 


Holder 


Index Tabs 


Label Holder 


Label 


Lamps, Desk 


Leads, Mech. Pencils 


Leathe G 1 
Loose paf Device 


Mailing Mach 


Mats Chair 


# ef As} 


Moisteners 


‘ 


A 


Vame Plates 


Acme Pr 


Notebooks, Stenographic 


Numbering Machine 
Amer 2 | 


ewart, 


Openers, Envelop 


Pads, Scratch 


1 2 
ig & 


Pads, Stamp 


) Mfa 


Pads, Typewr. Cushion 


Paper 


Partitions, Office 
ne A 
Cc vver € 


Aj a4 MA 
Wa n Mfg 


Pencil Sharpeners 


Mie f 


Pencils, Mechanica 
‘ eaffer W.A 


Photocopy Equipment 


Pins & Pin Container 


+] 


Price Marking Mact 


Stamps 
Wa r 


Publica 


7 


tion 


Punches 





Rubber Bands 


. ert< W 








Rubber Type Tables, Folding & Banquet 
t A. & C Adirondack Chair 
Metal Pr 
Ruler Ww Co 
Tabulating Machines 
Safe Office / sa 
a a 
Constr. Co 
hn D., & Co 
Equip. Co., 1 T ACS, Thumb 
V ke C Ueorge 
aieabing 1 g F 
r “ : t ( 
rvin Safe 
he Furn. ( 
e fe Cc ag 
afe T 
C 
ce 
V Tape, Gummed & Pressure Sens 
Aft 
>and ur , 
Telephone Accessories 
Sez ers 
Cc Trays, Desk, Center Drawer 
C 
Shelvina Veta 
° Equip r 
Box C 
” o Tray Letter 
al Prod Ine 1 Ce 
Equip. C Ner 
~, W 
fg. ¢ 
Equip. C 
f fs 
Signa Index Card rd F ( 
rge f Co Steel § 
Wa 
S J C 
f Cc " YT: 
¥ ¥ g 
W Cha 
\ c 
Sorting Devices t 
File & Index ( 
Ir ne CI 
, es. = Type Cleaners 
Vifg jinell Cort 
; yal Typew 
Stands, Office Machines et-0 Mfg 
teel Equip. In Nebster, F 
pply Ce 
Co. In - 
Equip. C ' Typewriter Key Top 
Cc rie Try 
teel Safe C 
>t afe C Typewriter Part 
Vietal Mfg. Cc A - 
steel Equip. Cory tat’ 
r Cc rp 
Typewriters 
Stands, Telephone n, KR. f , 
\ er C Vor ) Lorp 
polita 
gt r 
a Typew 
Staple Removers » 
‘ Fastener Corp . 
MAF f 
stery Padding Supports 
Staplers & Supplies 
tener Cort 
tener Cx ' 
og Upholstery Material 
Vifg R P 
Py, | 
r . 
Vault Steps 
Sten Marking, Brass 
te Work ( 
Visible Record Equip 
St Ps r 
Pr W 
Vet Mfg. C W 
f rd 
Cr Corp P eat ( 
Table 
Equip. In 
etal Constr. Co 
Co Inc 
a eel Equir 
fg. C 
Wer e Cr ‘ 
Ine : f 
I w W 
( : 
rc ro Cha 
is { 
Steel Equip. ( 
c+ Eat Dp f 
e Work Organizer 
MV Ce Frog 
tee! ( 
ir Corp We 
& Erbe Mfg. ( Met f 





fants & For Sale 


EXECUTIVES AVAILABLE 





take a vacation? Leave your business with me and enjoy your 
e in typewriter and adding machine business. Can give 
f references. Write for details and dates available. Walter 
on 
20 rade 


t ver 





res affiliation with office furniture 
ry or participation basi Heavy ex 
manufacturing. Box G-83 care Office 


x TIVE SALESMAN 
working partner on 


level both reta 








connection with retail stationer as buyer, store manager 
merchandise manager and sales 
eaf manufacturer. Will consider any location, any proposi- 
ble opportunity. Top references. Box G-84 care Office Ap 


rteen years experience 





teel office furniture, familiar related item take over or 
responsible manufacturer. Box G-85 care Office Appliances 





e Supply & Stationery Store Manager age 32 

ther firn r will work for manufacturer as salesman 
erritory of Dakotas, lowa, Nebraska, Minnesota, Wisconsin 
Office Appliances, Chicago 6 





HANGE: Thorough knowledge all phases of operation office 
ne Ten years experience. Especially qualified as manager 
Prefer locating in Mississippi, Louisiana, Tennessee, Okla 


x G-88 care Office Appliances, Chicago 6 





SALESMEN AVAILABLE 





AACHINES. College man, fair mechanic, 10 years’ experience 
est $5/10,000. Box G-89 care Office Appliances, Chicago 6 





EXECUTIVES WANTED 





WANTED. Fastest growing area on West Coast 40 miles from 
how to merchandise office supplies, art materials, soci 
i general stationery line, write and state qualification: 


Appliance Chicago € 





FURNITURE Manufacturer seeks SALES MANAGER for office 
pany rapidly expanding. National sales organization in exis 
und bonus. Box V-180 care Office Appliances, Chicago 6 





in sales and service of office machine d furniture 


ation of business with annual gross sales over $200,000 


ty and integrity will have opportunity to become partner 
t f interview at Denver NOMDA convention, or write Box 
Chicago 





SALES-SERVICE MEN WANTED 





ast register mechanic or aliesmar yn 


terest. Box V-1é care Office Appliances, Chicago € 





ANIC on office machines with sales ability. Great Opportunity 
reen Bay Office Equipment, 239 N. Broadway, Green Bay 





DESIGNER-ENGINEERS WANTED 











SINEER WANTED. Man with experience on ten-key adders and 
f patent procedure to rporate changes into an established 
tunity for younger man in Philadelphia area. Box V-161 care 
1g0 ¢ 
SALESMEN WANTED 
with loose leaf experie e for inside connection in Chicago 
to take sales territory later. Send full particulars to Box 


ANce Chicago ¢ 





your own for a modest inventory investment. Exclu 
es still available for the only completely non-competitive 
for all key driven office machines. Nationally advertised and 
nts. Other allied products available. Write or phone Pres 

f America, 2339 Cotner Avenue, Los Angeles 64, California 
ng qualifications 








Desk Lamp line to Office Furniture 
B territories available now. Write at 
)., 700 N. Carpenter St., Chicago 22 


ell America reading 


k tore Che 
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The rate for classified advertise- 
ments is eighteen cents a word, 
minimum charge $3.60, payable 
with order. Add six words it box 
address is used. 





OFFICE MACHINE FOREMEN—MECHANICS WANTED 





SHOP FOREMAN FOR DEALER handling Royal Typewriters, Victor Adding Machines 
prefer one with sales ability for waiting on customers in store. Location in 
Midwest. Box V-163 care Office Appliances, Chicago 6 





OFFICE MACHINE MECHANICS WANTED 





EXPERIENCED MECHANIC on Typewriters and Adding Machines with sales ability 
for permanent position. Leon W. White, 406¥2 E. San Antonio St., El Paso, Texas 





REMINGTON MECHANIC WANTED: Must know Remington electric typewriters and 
calculators. Pay up to $115.00 week for top mechanic. Bentz Typewriter, Vernon, 
Texas 





SALES REPRESENTATIVES AVAILABLE 





PUERTO RICO — Desires line of storage boxes, carbonized and teletype rolls, 
envelopes, school furniture. Box G-82 care Office Appliances, Chicago 6 





YOUNG, EXPERIENCED sales representative with successful background and many 
years of trade contact in territory, seeks one or two major office furniture or 
equipment lines for Ohio, Michigan, Indiana, Kentucky and West Virginia. Box G-90 
care Office Appliances, Chicago 6 





SALESMAN AND FURNITURE DESIGNER plans to sel! office furniture to dealers 
in a group of western states. Plans to attend NSOEA convention in Chicago In 
October. Full information and references available to interested manufacturer. Box 
G-91 care Office Appliances, Chicago 6 





WEST COAST SALESMAN, long full time with leading manufacturer and with 
excellent record in files, furniture and supplies, is establishing himself as manufac- 
turers representative. Desires a line of office furniture or related product or station- 
ery to be sold to dealers. Qualified to give top coverage from Vancouver to the 
Mexican border. May come East to visit with interested concern after preliminary 
correspondence. Top references. Box G-92 care Office Appliances, Chicago 6 





MANUFACTURERS REPRESENTATIVE traveling Chicago to St. Louis, Omaha 
Minneapolis and nearby areas, has capacity for one additional stationery line. Has 
been working territory approximately eight years. Best of references as to relia 
bility and salesmanship. Box G-93 care Office Appliances, Chicago 6 





WELL KNOWN manufacturers’ representative covering the south. Seeks one or 
two additional substantial lines. Box G-94 care Office Appliances, Chicago 6 





SALESMAN-SIX YEARS’ experience with leading manufacturer of supplies and 
specialties. Well known to trade in Michigan and Indiana. Wishes to again represent 
manufacturer in this area after having been in the retail business. Age 33. College 
graduate. Box G-95 care Office Appliances, Chicago 6 





TWO MEN WITH THE COMBINED sales experience of fifty years calling on office 
machine and stationery dealers are looking for heavy lines for the Rocky Mountain 
trade area. Box G-96 care Office Appliances, Chicago 6 





SALESMAN WITH FOUR YEARS EXPERIENCE selling for retail stationer and four 
years as manufacturers representative desires to travel full time for manufacturer in 
southeastern states or Middle West. Age 31. Two years college. Married. Willing 
to relocate to take advantage of suitable opportunity. Excellent references. Box G-97 
care Office Appliances, Chicago €¢ 





MANUFACTURERS’ REPRESENTATIVE covering Southwestern Territory needs one 
strong line, or would consider full time. Fifteen years experience in both Stationery 
and Furniture with good following in territory. Box G-98 care Office Appliances 
Chicago 6 





WE CONCENTRATE IN MICHIGAN. OHIO AND INDIANA consequently our 
manufacturers get results. Can handle one or two additional high-grade lines in 
office equipment field. Write G-99 care Office Appliances, Chicago 6 





WHOLESALER OF USED OFFICE MACHINES covering Southern Oregon. Northern 
California, and Nevada. desires additional jobber items. Sales truck used. Western 
Typewriter Service, 395 Valencia St., San Francisco 3, Calif 





SALES REPRESENTATIVES WANTED 





REPRESENTATIVE WANTED for complete line of office chairs. Several states open 
Write for further information. L. C. Flewelling Co., 12411 Industrial Avenue, 
Hollydale, Calif 





MANUFACTURER’S REPRESENTATIVE wanted to sel! quality metal posture chair 
line in the New England States. Please advise other lines carried and furnish 
references. Box V-164 care Office Appliances, Chicago 6 


WANTS AND FOR SALE, Continued on page 8 
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WANTS AND FOR SALE Continued from page 7 - cel ya 





SALES REPRESENTATIVES WANTED, Continued WANTED—SALES AGENCIES 








NEED MANUFACTURERS REPRESENTAT VANTE Al ENCY. or w 
Kentucky and West Virginia. We t f re heavy of We Niddie At i - saees Maal 

equipment. Write giving line: Ww tly vered. Box cee agg 20 pe a 
V-165 care Office Appliances, Ct ‘oe ; ecco spl ns Py 








AGGRESSIVE SELLING REPRE 

machine dealers, department store t tage t i" A 1 ail : 
our exclusively created, patented, ; f t ta g t tr . of : 
$10. Liberal discounts and comn t r / : 

in your reply. PREVUE RAL 








SALES REPRESENTATIVE now , JOB LOTS 
line, price range 49c to $: Now -_ ere ae 
opening all states Cor ‘ eee ANG-A 5 
Specialty Co., 19 S. Memorial Drive Pe ' . Ox Kalan 














MANUFACTURERS REPRESENTATIVE WAD W LISTS 
and Illinois for Midwest manufact f Write g 
handied and territory now covered (t N t ne REE MAILIN T 6.262 commer Fe aie 
if interested). Box V-166 care Off A . 5.781 typew d adding machine st Write f t sue of 
‘ £ vot ry ‘ er ‘ tire ‘ t ther We 











RETAIL BUSINESSES FOR SALE 


SUCCESSFUL OFFICE EQUIPMENT RET ell t FOR SALE & WANTED TO BUY, USED EQUIPMENT 
which has grossed $250,00 nd f W estat J 

with leading machine and furnit f t rea W BUY f POWER BRAKE‘ 
Write Box V-157 care Office Ap; t W t j Box re Office Apy 
(Office Appliances) for interview at 

















OFFICE SUPPLY BUSINESS FOR SA f +} + r re quant t 
west. Gross receipts $99,500 1954. V ’ fue vay, New Y l V.Y.. CHe 
Office Supplies and office furnit , ’ tely $2 
Arrangements can be made to keep $ j j ¢ . . ' 

and cash register stock on . ' VDERWRITER 4 hw 1 hr 

sell after years in busine her ‘ a a y é or — i... y ! 








FOR SALE: WELL ESTABLISHE ff pply st — 
Northeastern Wisconsin. Fast grow tory $25 f TT-FISHER AN YDSTRANI 
Good location, Rent very reasonat eat of tunity , : tor Electror 
for right party. Advanced age ’ with new ow 4 . t { 

until fully settled. Box V-168 care s 











TYPEWRITER BUSINESS IN PR E A i repair WANTE N CF ypewriter BOOKKEEF 
trade with low rent in excellent tore. W 1 Mode l 124 18, w 
fixtures, compressor, large neor f $ dow j 4 ‘ ce 

100 rentals out, will sell these nm t $ 1 year 
party can increase to $50,000. &£ es ’ 








BUSINESS MACHINES Sales & A Esta hed Firr hase t juotations. Cha Nat 2 | Jway. New 
Franchise on three leading brand i tlying Y l N.Y 

business district of a Southern ty witl 

tion of 135,000 is noted for 
Present and potential busing t Ww WAN f 
Box V-170 care Office Applianc t be V eria 











ESTABLISHED BUSINESS FOR 
location out of downtown busir : 
for sale near Missouri state car ff Box V-171 é bine 1 of re machinery. Give f ficat mber 



































Office Appliances, Chicago 6 
EE 6 £ idwa 
OFFICE SUPPLY AND EQUIPMENT St $ t 3 midwest 
area available to energetic young n $ f hise ( eae F ght d { 
Present and potential busine too t if w i. Tor , equipment and 
references necessary. Write fully. Box F ( igo é We ; 7e stock of Kardex, A Y&E W 
es for them. All eq t ped 
W / juipr t 
FOR SALE—FLORIDA STATIONERY ff y estat é H ffice Equipment N l 
business in one of the largest and f . nercia 
social stationery, office furniture, 
greeting cards. Gross sales $ f LE T LISTS f yf 
dispute forcing sale. Deal dir N # Acr Post 
Chicago 6 pme 
81 | a 
OFFICE EQUIPMENT STORE 
a Southern City on Guif Coast wit! V ERV 
$15,000 will handle if you t f 
downtown location. New buiid ¢ t 128 
Appliances, Chicago 6 
f ( y 
WONDERFUL OPPORTUNITY ee y, § 
000 pop. city in Oklahoma 
also for sale. Three college 
office machine manufacturer F ASH OPA LAR DPECCE 
good stock of machines. Worth r , { ts re hs tpgiee es ¥ gine 
ceivable approximately $30,00 H \ cane Tae 7 “ies 
First time advertised—I wil 
1718 St. Mary St., Knoxville 1 
T at ¢ 
W 





WANTED TO BUY RETAIL BUSINESS 








OFFICE FURNITURE MAN wit 
medium sized stationery t ne A , / WANT iS ¢ vc 
area. In answering please A tomet Nachi 
pliances, Chicago 6 
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O42 Press-“Time Bulletin 


Late and Important News for Our Readers 





MEEK ADVANCED BY UNDERWOOD: Matthew E. Meek has been appointed national sales man- 
ager of Underwood Corporation's typewriter division. Before his new as- 
Signment to head up sales activities for the company's electric, manual 
and retail portable typewriters, Mr. Meek was assistant to the president. 





MORE VACATION CLOSING DATES ANNOUNCED: Closing of the entire plant, with the excep- 
tion of the office, is announced for July 1-18 by the Milwaukee Chair Com- 
pany and the Milwaukee Metal Furniture Company. No shipments will be made 
during this vacation time. F. S. Webster Company alSo announces annual 
factory vacation, July 18-August 1, at which time the production shutdown 
will effect only orders requiring special manufacture, inasmuch as the 
sales offices will remain open to fill all stock merchandise requirements 
promptly. 





ANNOUNCE CLARY CORPORATION DIVIDENDS: The board of directors of the Clary Corpora- 
tion has declared a second-quarter dividend of 74 cents per share of com- 
mon stock, the same as in the first quarter of the year. The regular quar- 
terly dividend of 6% cents a share was declared on the preferred stock. 
Both the common and preferred dividends are payable on July 1, 1955, to 
Shareholders of record on June 17, 1955. 





TABAT NAMED ON OLD TOWN BOARD: Emmett L. Tabat has been elected to the board of di- 
rectors of Old Town Corporation. Joining Old Town last April as vice- 
president in charge of sales and research, Mr. Tabat was formerly gen- 
eral sales manager of the A. B. Dick Company. 





RICHARDSON MOVES UP WITH ALL-RITE: Appointment of Charles W. Richardson as assist- 
ant to the president has been announced by Valtin H. Lust, president of 
All-Rite Pen, Inc. Mr. Richardson moves up from his former position as 
sales manager. All-Rite has also announced the appointment of Bronson 
"Bud" Purdy as national sales manager. 








STONE RESIGNS FROM EVERSHARP, INC.: Resignation of Louis A. Stone as executive vice- 
, president and treasurer, as well as board member, has been announced by 
Fred J. Young, president of Eversharp, Inc. Zyg Taube, president of Kim- 
blerly Corporation, a subsidiary, was elected executive vice-president 


of the parent company. 





3-M EXECUTIVE REALIGNMENT ANNOUNCED: Viceé-presidents Clarence B. Sampair, Joseph 

a C. Duke and Hubert J. Tierney figure in a Minnesota Mining and Manufactur- 
ing Company realignment. Mr. Sampair will be in charge of the tape and rib- 
bon products group. Mr. Duke, who has been vice-president in charge of 
coated abrasives and related products division, also assumes responsi- 
bility for the adhesives and coatings division. Mr. Tierney will head a 
newly-formed plastic division. 





HARROD PROMOTED BY DITTO: K. M. Henderson, president of Ditto, Inc., has announced 
the appointment of Scott Harrod as vice-president of finance. He will be 
concerned with the financial aspects of Ditto's growth and future plan- 


ning. 


BORROUGHS NAMES DISTRICT SALES MANAGERS: Appointment of William Spittle and Bob 
Cody as district sales managers of the Borroughs Manufacturing Company 
has been announced by George Bennett, general manager. 
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State of the ludustry 


@ Office Equipment Demand Favorable. St tandard 
& Poor’s Corporation in current analysis of the offic 
equipment industry points to increas tale and 
earnings. The comment, in brief, reads 

SALES... aided by new products, including elec 
tronic devices, and by improving foreign business 
sales of larger companies in the office machine and 
equipment field have been running about 10 
25% above those of a year earlier. While the pace 
will slacken during the summer and probably wil 
not be maintained in the Fall er, the chances 
favor a good-sized gain in the year’s sales. Ele 
ll be relatively 
important for a few companies this year and for 
many more in 1956 and : 57. Currently, a 1955 gain 
of about 10% in combined sales from the $1,541,000 
000 of 1954 is envisioned ‘fon the 14 
ered in the analysis 

MARGINS ... which were about maintained 
1954 for the 14 companies, will widen on larger ope: 
ations, despite continuance of large research and dé 
velopment outlays and increases in labor and ray 
material costs. 

EARNINGS ... in 1954 rose 25% for the 14 cor 
panies in part because of terminatior EPT. Th 
advance should be extended this year on sales and 
margin improvement 

DIVIDENDS .. . promise to hold 


lowing for stock extras or splits 








mpanies COV 


advance, al 


@ Recent Gains Sizable. |t isserted by Standard 
& Poors that office machine and equipment manu 
facturers have thus far this year reported sales gains 
considerably larger than might have been expected 
on the basis of the 10 industrial pro 
duction from last Summer's low and the year-to-year 
increase of some 2 in manufacturers’ payrolls 
“National Cash Regi ster reported that sales were 
up 15% , here and 18% abroad; Marchant indicated 
was the larg 
est in any post-war quarter; and General Fire 
proofing noted recently that sales were running 25 
to 30% ahead of those a year earlier 

Reasons for the sales improvement are amplified 

“The sales rise primarily reflects increased de 
mand; prices have been a relatively minor factor 
(except on typewriters), although competitive pric 
ing has doubtless been on the wane. Furthermore 
supply business (which normally accounts for 20 
and more of total volume f 





increase 


e for some companies) and 
rental revenues have been moving up, armament 
billings of some companies have increased, and 
exports and bookings of foreign subsidiaries have 
gained. 

“Another factor has been rising revenues from 
electronic computers and other electronic devices 
An uptrend from this source is indicated through 
1955, but the business will not be 
companies until 1956 or later. Giant computer 
costing $1,000,000 and more, and renting for $20,009 
to $25,000 monthly, have been built and installed 
by Burroughs, National Cash Register and Under 
wood. International Business Machines and Reming 


DOTTOQrI + tor moct 
h LiC4lil IOL iiit 
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ton Rand have installed most of these in use in 
scientific establishments, offices, stores, and the like 
where the need is for rapid solutions of problems in 
production, sales, inventory, design and enginee! 
ing. These companies will benefit most this year 


@ “Zipp” in Conventions. The caricatures and car 
toons of Sally Zippert are helping to take the yawn 
out of national conventions The work of this pow 


der puff artist was evidenced, for example, at the 
last NOFA convention in Chicago. There, she ar 





Miss Zippert at Work on Caricature. 


peared at the Meilink Steel Safe Company booth 

Miss Zippert makes exaggerated and distorted 
sketches of convention guests. What's more, she’s 
cocompanied on her travels by a ma chine that 
transfers onto a screen the silhouette of the person 
she is sketching so that the others in her audience 
while she works and he winces 


may laugh 





) a: Bae mer Sart | 
a 
ynother condensation from E. B. Weiss’ 
on “Current Trends in | inting and 
1 Advertising Age. With di int selling 
Office Appliance s pleased to provide 
t -to-d nformation on the Irrent tuatior 
Page 20. “Stock Control from a Retailer's Standpoint.” This 
the title of an informative article packed with information 
the formula of a successful retailer in the tationery 
ffi eq ent industry 


Page 30. More coverage, in picture and story, of the NSOEA 


yion nventions. This edition provides the vital facts 
the personalities involved in Districts 6, 7, 8, 10 

4 

| 
Page 38. W! ew i t ff Juipment? 
I 5 t | t V for the 
Page 140. Office Appliances goes to Canada for a report 

on the NOMA ‘onvention. 
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O44 Editorial 





A ‘‘Break for the Coffee Break’’ 


The ‘coffee break"’, that pause to sip a cup of 
java and perhaps sweeten it with pastry, has been 
rightly called a ‘‘national institution."’ Others are less 
complimentary, terming it a ‘“‘nuisance’’ as well as a 
“habit.” 

But one thing sure, the ‘coffee break’’ appears to 
be here to stay, as certain as taxes and baseball 
averages. Thus the idea is to learn to live with it. 

Leonard Wilcox, the personable Kansan who heads 
up NSOEA, paid more than scant attention to the pause 
in the day's routine when he remodeled his Hutchinson 
store recently. A ‘‘coffee room"’ was installed for the 
employees’ and, we suspect, Leonard's convenience. The 
room is not large enough to hold a ‘convention’ 
of employees and therefore has merit. It is equipped 
for comfort and earns the gratitude of the employees 
who might otherwise be lured from the premises. 

Such an idea could well be adopted by others in 
this industry. Employers should adopt the adage of ‘“‘If 
You Can't Beat ‘Em, Join 'Em"’ when they are inclined 
to frown on the ‘‘Coffee Break." 


“es 





Statesman from the New South 


Termed ‘Statesman from the New South", A. Boyd 
Campbell, recently elected president of the Chamber of 
Commerce of the United States, is a featured subject 
in the May issue of Nation's Business. 

Chairman of the Mississippi School Supply Company, 
Mr. Campbell calls himself ‘‘just a pencil peddler."’ But 
actually, says Nation's Business writer Tris Coffin, A. 
Boyd Campbell “is a statesman of the new South, a 
South busy with progress and growth. He and his friends 
—utility and railroad operators, publishers, bankers, 
planters, lumbermen and _ industrialists—have changed 
the tide of Mississippi. Just three decades ago, this 
state was the poor relation haunted by illiteracy, a 
sagging cotton economy and a spirit of lethargy. Today, 
thanks to these business leaders, dairy herds, beef cattle 
and rice flourish on the thousands of diversified green 
acres; factories are producing goods for an expanding 
southern market; hammers and rivet guns are building 
new schools." 

The new president of the Chamber of Commerce 
of the United States helped to build these schools. 
He says, “| believe with all my heart that public 
education is an economic good, a moral obligation, 
and a spiritual trust." 

The stationery and office equipment industry is proud 
that one of its kind has been chosen to lead the national 
organization of businessmen. And the opportunity to 
hear A. Boyd Campbell at the forthcoming NSOEA con- 
vention in Chicago October 1-5 promises to be a re- 
warding experience. 





‘‘Now is the Time for All... .’’ 


Why do people type ‘‘now is the time for all good 
men to come to the aid of the party?” 

Pageant magazine has an answer in a recent issue. ‘‘In 
the summer and fall of 1868, when General Grant 
was running for president, Christopher Sholes of Mil- 
waukee was perfecting his invention, the Type-Writer. 
What was more natural for him than to get in the habit 
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of testing it with Grant's slogan calling for Republican 
votes? It's been that way ever since.” 

This explanation will serve until a better one comes 
along. At least we know why another test line is used— 
because it contains each letter in the alphabet. We refer 
to ‘‘A Quick Brown Fox Jumps Over the Lazy Brown Dog." 





Hands Across the Border 

District No. 11 of NSOEA has for the first time 
chosen a Canadian dealer, J. D. Overholt, as governor. 
Likewise, the area will go to Vancouver, British Columbia, 
for its 1956 convention. This is in keeping with the close 
contacts maintained in the Pacific Northwest with Cana- 
dian, and also Alaskan, neighbors. 

The National Office Management Association has just 
concluded a convention in Canada, going to Toronto 
for its annual exhibition and meeting. The Stationers 
Guild of Canada, Inc., in its recent convention at St. John, 
New Brunswick, had a number of United States suppliers, 
dealers and salesmen in attendance. 

This co-operation between United States and Canadian 
segments of the stationery and office equipment industry 
is heartening. It shows recognition of common problems 
and aspirations and likewise it is another indication of 
the traditional friendship between the peoples of North 
America separated only by a line on the map and customs 
deciarations. 

While the hands of friendship are extended to Canada 
they likewise are reaching out to Alaska. A dealer from 
this area was in attendance at the District 11 meeting in 
Gearhart, Alaska. He told of common trade bonds and 
likewise pointed to the fact that air transportation has 
placed Alaska less than four hours away from Seattle 
and other Pacific Northwest cities. 





Getting Government Out of Business 


Proposals for the Government to cease and desist 
business-type activities which unfairly compete with pri- 
vate enterprise are the subject matter of the Hoover Com- 
mission's 10th siudy report, just sent to Congress. 

Throughout the Government such activities number 
severa! thousand. In the Defense Department alone, ac- 
cording to the Commission, such activities number 2500, 
with an invested capital of about $15 billion. They range 
from heavy industrial operations to such service industries 
as laundries and dry cleaning, from scrap metal prepara- 
tion to rail, air and water transportation. 

Says the Commission: 

“The Government business-type enterprises, except in 
a few instances, pay no taxes, and pay little or no interest 
on the capital invested; they seldom charge depreciation 
and frequently their directing personnel is not included 
on their payroll. Likewise the ‘fringe benefits’ of Govern- 
ment personnel in most instances are not included in their 
costs. Moreover, in addition to the fact that most of them 
pay no taxes they deprive the Government of taxes which 
would otherwise be paid by private enterprise if it con- 
ducted these operations. Therefore, their claims of finan- 
cial success are often wholly invalid; and, worse, with the 
advantages they receive from the government, they are 
unfair competition.” 

Here's a situation which needs thoughtful consideration 
by Americans — and a few letters to the Congressmen. 








JUNE 26-29 








Denver Welcomes NOMDA 


"We know we have one of the most fascinating cities in America and we want 
just as many as possible to come and enjoy its outstanding features. For a va- 
cation, there is no place that equals our area and as many dealers as can do so 
should plan at least two weeks in our midst. Lakes, streams, mountains, snow 
fields and a host of other beautiful and interesting things are available for all 
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SUNDAY—JUNE 26 

0 A.M.—Exhibits open. 

|\0 A.M.—Registration opens. 

10 A.M.—Golf tournament at Willis Case Country 
Club. 

P.M.—Board meeting, Paddock Room, Cosmopol- 
itan Hotel. 


MONDAY—JUNE 27 
9 A.M.—Exhibits open. 
9 A.M.—Registration. 
0:30 A.M.—Addressing Machine Panel. 
:30 P.M.—Luncheon, 
—Invocation by Rev. Howard L. Elston. 
—Welcome to Denver. 
—Response. 
—Guest Speaker—Dr. Kenneth McFarland, 
Topeka, Kan. 
—Business meeting—report of nominating 
committee. 
—Panel discussions. 
6:30 P.M.—Buses leave Cosmopolitan Hotel for out- 
door chuck wagon bonfire dinner at Willow 
Springs Country Club, Morrison, Colo. 


TUESDAY—JUNE 28 
9 A.M.—Exhibits open. 
9 A.M.—Registration. 
9 A.M.—Display of entries in NOMDA Awards. 
:30 A.M.—Bookkeeping Panel. 
:30 P.M.—Luncheon. 
—Members' business meeting—election of 
officers, directors. 
—Panel discussions. 
—Board of directors’ meeting. 
Evening —No planned group activity, exhibits open. 


WEDNESDAY—JUNE 29 


Cc 


) 


NO 





9 A.M.—Exhibits open. 
9 A.M.—Awards' display. 
9 A.M.—President's breakfast for presidents and 
secretaries of all local associations. 
10:30 A.M.—Dictating Machine Panel. 
2:30 P.M.—Luncheon. 


—Awards and trophies to winners of member- 
ship drive. 
—Panel discussion. 
7.00 P.M.—Banquet. 


THURSDAY—JUNE 30 
NOMDA post-convention tours leaving Cos- 
mopolitan Hotel at 9 A. M. 


—HAROLD LEGGE 
Denver Chairman 
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WILBUR WALKER 
NOMDA President 


Exhibitors— 


EXHIBITOR 
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HAROLD MANN DR. McFARLAND 
Exec. Secretary Speaker 





Convention Facts... 


WHO—National Office Machine Dealers Associa- 
tion. 

WHERE—Cosmopolitan Hotel, Denver, Colo. 
WHEN—Sunday, June 26, through Wednesday, 
June 29. 

WHAT—30th annual international convention and 
trade exhibit. 











Attractions— 


GOLF—NOMDA's second annual golf tournament will 
be held at 10 A.M. on Sunday, June 26, at the Willis 
Case Golf Course, Denver. Chairman is Don Nolan, 
Royal Typewriter Co., 730 21st St., Denver 5, Colo. 


CHUCK WAGON—Buses will carry the conventioners to 
the Willow Springs Country Club, Morrison, Colo., at 
6:30 P.M. Monday night, June 27, for the chuckwagon 
bonfire dinner and entertainment. 


LADIES’ PROGRAM—tin addition to attendance at the 
opening luncheon addressed by Dr. Kenneth McFarland, 
the ladies will have a tour of the city and visit to the 
U. S$. Mint Monday afternoon, a luncheon at the Park 
Lane Hotel on Tuesday noon, and games for prize 
competition. They will participate in the annual banquet. 


PANELS—A major portion of the Denver program will 
be occupied with panel discussions on advertising, elec- 
tric typewriters, adding machines, discount houses, cal- 
culators, addressing machines, cash registers, bookkeep- 
ing machines and dictation machines. 


BANQUET—The annual banquet is scheduled for Wednes- 
day evening in the Silver Glade Room of the Cosmo- 
politan Hotel. 


TOURS—Post-convention tours are planned, leaving the 
Cosmopolitan Hotel on Thursday morning, June 30. 
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Current Trends in 





E. B. Weiss Brings His Investigation Up-to-date 
and Reports a Number of Changes in the 
Attitude and Policies of Discounters, 


Dealers and Manufacturers 


Epitor’s Note—The publishers of 
Advertising Age have granted OF- 
FICE APPLIANCES permission to 
published a condensed version of E. 
B. Weiss’ new and painstaking re- 
ports on recent developments in dis- 
counting and off-list selling. A pre- 
vious abridgement of Mr. Weiss’ find- 
ings on “Discount Selling Spreads Its 
Tentacles” aroused so much interest 
in the stationery and office equipment 
industry that the OFFICE APPLI- 
ANCES” staff is happy to follow up 
with discussion on: 

1. Late developments among the 
discounters. 

2. Late counter moves by 
tional retailers. 

3. Late policy changes by manu- 
facturers. 

4. The near-term marketing future 
—including fair trade. 

Thus Mr. Weiss, director of mer- 
chandising for the Grey Advertising 
Agency, New York City, brings his 
first findings up to date. 


tradi- 


@ AT THE ONSET, Mr. Weiss 
points out the total situation in re- 
gard to off-list selling “is still one 
of total flux! A pattern has yet to 
emerge. In the meantime, with re- 
spect to the discount function itself, 


we see such significant—and some- 
times just plain amusing—develop- 
ments as these: 

“.. . A study among purchasing 
agents disclosed that, of some 600 
queried, some 35% regularly aided 
personnel to buy at discounts; an- 
other 52% co-operated with per- 
sonnel in the same way occasional- 
ly. 

“.. A branch of the American 
Federation of Labor has announced 
that it is ‘definitely opposed to dis- 
count houses as a menace to labor 
and to everything that labor has 
fought so vigorously to obtain over 
the years.’ But, organized labor has 
gone too far to provide discount fa- 
cilities for its members to make this 
agreement stick... 


Policy Expanding 
: Discount merchants are 
getting together to do co-ordinated 
buying. Thus the large discount op- 
erators can exert still more pressure 
on suppliers and the smaller dis- 
count operators can jointly achieve 
respectable buying power. This pol- 
icy is destined for wide expansion. 
The discount operators are too 
smart to overlook the potentials in- 
herent in group buying; moreover, 
as their margins go down and their 
costs go up (both are beginning to 
happen) they will turn to group 
buying to compensate. 





Discount and Off-List Selling 


. . . Local, state, sectional and 
eventually national organizations of 
discount houses and even discount 
operators of various types are either 
formed, being formed, or being sug- 
gested. The discounter started out 
as a lone wolf operator. He is now 
becoming a joiner—and the stronger 
the opposition, especially the more 
the legal threat or pressure, the 
more will the discounter form his 
own trade association.” 


Looking Ahead 
(What of the future? Mr. Weiss 
points out this alarming factor: “UIl- 
timately the distributor may do 
90% or more of his total appliance 
volume with just a few chains 
which, in turn, may supply hun- 
dreds or several thousand independ- 
ent merchants. That means the 
distributor may ultimately decide 
that he doesn’t require salesmen. 
And that, in turn, may mean that 
manufacturers will begin to look 
upon these chains as a new type of 
distributor; and they may even 
throw overboard the traditional dis- 
tributor!”) 


Are traditional retailers doing 
anything to counter the inroads of 
discount house operators? Here are 
excerpts from Mr. Weiss’ second 
article of his new series: 

“Of anti-discount wailing by tra- 
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ditional retailers there continues to 
be a plentitude. Ditto for speech- 
making. Ditto for threats of legisla- 
tive action and other punitive forms. 

“But of concrete action to com- 
bat the inroads of off-list competi- 
tion, the legitimate merchant—large 
and small—has little show since I 
made my first report. . . 





They'li Survive 


“It should be made clear prompt- 
ly that there is no need for the large 
majority of our independent retail- 
ers to undertake a grand-scale coun- 
ter-offensive against the discounter. 
I am referring, of course, to hun- 
dreds of thousands of smaller mer- 
chants in all fields. Most of these 
merchants have survived, and even 
prospered, without great change, 
despite the successive price compe- 
tition of the mail order houses, the 
chains, house-to-house selling, and 
so forth. The off-list revolution may 
involve a somewhat more serious 
threat to some of these merchants 
than did these early innovations in 
retailing. But, generally speaking, at 
least half of our retailers survive 
and even grow for reasons that 
economists and merchandising men 
would have equal difficulty pin- 
pointing! 


Cannot Compete 


Mr. Weiss then points out that 
loss-leader retailing cannot com- 
pete profitably with low-cost retail- 
ing. He says: 

“The off-list operator can—and 
does—earn a profit on markups of 
from 5% to 20%. There is scarcely 
a major retailer in this country to- 
day who can earn a profit on an av- 
erage markup of 25%—and 90% 
of our major retailers cannot earn 
a profit on an average markup of 
well over 30%. (Omitting the food 
super ). 

“When the mass retailer attempts 
to outcut the discounter, or even 
to match the discounter’s prices, he 
is doomed to failure for the very 
good reason that he just can’t stand 
the gaff. He can’t throw off a net 
on markups of just a few per cent.” 

And the merchandising expert 
gives this encouragement: 

“All retailing is never done by 
one technique (such as by discount 
houses) . . 

“Millions of our people will never 
patronize cut-price outlets. Other 
millions will never buy more than a 
tiny part of their total annual pur- 
chases in cut-price outlets. 

“As increasing incomes make it 
possible for ever-growing segments 
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of our families to gratify the desire 
for social prestige and for better 
service, these families will cheerfully 
pay more not only for assurance of 
quality, but for ‘labels.’ There will 
always be a Cadillac market in 
every line of endeavor. . .” 

It is Mr. Weiss’ conclusion that 
department stores will not be high- 
ly successful—always noting a few 
exceptions—in competing price-wise 
with the discounter . . . “But the 
department store will continue to 
grow as it plays to its strengths—it 
simply cannot be all things to all 
people.” 


Rivalry Stays 


“I conclude that both our giant 
retailers and the large body of our 
small independent retailers will 
hardly accelerate their usual rate 
of change as a result of discount 
competition. The trend toward self- 
selection and self-service will be ac- 
celerated—but this will not affect 
the rivalry between the old and the 
new particularly, because the sav- 
ings made by these techniques will 
scarcely balance out the other rising 
costs of the established retailer.” 

What are the manufacturers do- 
ing to counter discount selling? 

“Few manufacturers risked their 
future in the last half century by 
battling discounters; few are doing 
so today,” says Mr. Weiss. He con- 
tinues: 

“. . . A manufacturer would in- 
deed have to be a Solomon to de- 
cide—in many fields—between the 
‘legitimate’ and the ‘illegitimate,’ if 
he were so inclined. Many are not 
so inclined—and their total is being 
increased daily. 


Will Stay on 


“The off-list operation performs 
a legitimate function for many man- 
ufacturers; for many wholesalers— 
and for millions of consumers. It 
has been with us for years in var- 
ious forms. It will remain with us 
for years. It has merely become 
larger and has assumed new forms. 
It will become still larger; and will 
assume still newer forms. . 

“Only those manufacturers who 
had made distribution profit con- 
trol an integral part of their total 
policy at the time of my 1954 dis- 
count series—manufacturers _ like 
Sunbeam appliances, Doeskin house- 
hold paper products, Sheaffer Pen 
—not only continued their pro- 
grams but improved and enlarged 
their programs. There have not 
been enough additions to this rather 
exclusive list to bear any resem- 


blance to a trend. . .” 

“Hamilton Mfg. Co. has put a 
clause in its wholesale fair trade 
contract that gives the company the 
right to ask distributors to get re- 
tailer signatures if it should ever de- 
cide to go into a universal signing 
program. This is interesting for sev- 
eral reasons— for example, when 
fair trade appeared doomed several 
years back, Sunbeam was able to 
get its wholesalers to sign up well 
over 100,000 retailers. . . 

“I was especially interested to 
learn that a National Retail Furni- 
ture Assn. poll of its membership 
showed that 60% of these dealers 
expect a further growth of discount 
house competition in 1955 and that 
58% of these same dealers expect 
their own volume to be up in the 
first half of 1955. Apparently, the 
“regular” outlets continue to grow, 
despite discount house competi- 
tion.” 


Changes Ahead 


Vast distribution and pricing 
changes are sure to come as “mar- 
keting revolution” continues, pre- 
dicts Mr. Weiss. In brief, he points 
out: 

“ . . I anticipate that—within 
some three years—many manufac- 
turers will have made a series of 
policy and practice changes on pric- 
ing and distribution that will add up 
to a pretty radical alteration in these 
facets of their businesses. But the 
scope and significance of the 
changes will be apparent only by 
looking back . . . The manufacturer 
will tend to take one, or a combina- 
tion, of these positions, and in vary- 
ing degrees: 

1. He will stand pat. 

2. He will plunge on radical 
change. 

3. He will make change slowly. 

“In general, I think that most 
manufacturers will act very much 
like the cat on the hot tin roof. They 
will tread very, very gingerly.” 


Fair Trade? 


And finally, what is happening, 
and will happen to fair trading? 
Comments Mr. Weiss: 

“I am thoroughly convinced that 
if fair trade is wiped off the statute 
books there will soon rise a con- 
siderable trade demand from es- 
tablished wholesalers and retailers 
for some form of price protection. 
And some astute manufacturers, es- 
pecially the few companies that 
have operated soundly under fair 
trade, will contine to take steps to 
protect trade profits.” 











@ DEFINITION OF an old man, 
“A fellow who can’t take ‘yes’ for 
an answer.” 

%* & 

From Bob Quain, genial man- 
ager of the Conrad Hilton Hotel, 
comes this wonderful old story 
about a traveling salesman. 

Following a knock on the door— 

Salesman: “Who is it?” 

Bellhop: “Telegram, sir.” 

Salesman: “Shove it under the 
door.” 

Bellhop: “Can't, sir—it's on a 
tray.” 














ae oe ok 


A cartoon in Collier’s shows two 
bums talking on the street. One 
points to a man riding in a limou- 
sine and says, “there, but for the 
grace of me, goes I.” 

This is funny because it is a 
switch on the familiar expression 
which completely places the blame 
on Deity. It reminds me that we 
are seldom willing to admit our 
faults—which obviously must take 


place before we correct them. 
* 


Honest Wait 


To boost the polio drive, Ted 
Girard, 215-pound Emmetsburg, 
Iowa, supermarket operator, an- 


nounced he would match his 
weight against contributions of 
dimes. 


Seating himself at 8 A.M. on a 
huge balance scale in the business 
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Some columns of selling ideas based on the experience of smart 


salesmen both in and out of the office appliance field. 


district, he vowed to sit there until 
contributions outweighed him. At 
160 dimes per pound, his marathon 
was calculated to raise $3,490 for 
the polio fund. 

Sub-zero weather was against 
him but the crowd wasn’t and by 6 
P.M. they delivered the heartwarm- 
ing amount of $5784. 

The supermarket didn’t suffer 
from his absence since the local 
radio station broadcast news flashes 
all day and movies were taken for 
showing over a nearby television 
station. 


Old Sales Manual 


“If the trumpet gives uncertain 
sounds, who shall prepare himself 


for the battle.’—Corinthians II. 
ok 


Training Formula 


When the Westminster Kennel 
Club meet was at Madison Square 
Garden, Jimmy Powers introduced 
a number of dog trainers on TV. 

Asked the secret of his success 
in training champions, Mike Losalla 
said, “It’s three things—Direction, 
Correction, Affection.” 

Sales managers could well adopt 


this formula in handling men. 
* % & 


Selling Senators’ Wives 


From my friend, Bob Wilson, a 
story about his friend Florence 
Goodman who works for Zecken- 
dorf, the real estate man in Wash- 
ington. Florence had to get Con- 
gressmen’s wives to a dinner over 
the telephone. One senator’s wife 
said, “No, I can’t come, and besides 
what would it do for my state?” 
The quick-witted retort was, “But 


By Zenn Kaufman 


Mrs. , this is a situation 
where it is not the narrow interest 
of the Senator’s home state but 
something of interest to the entire 
Nation and after all your husband 
is a STATESMAN.” Mrs. ile 
without hesitation said, “Oh yes, I 
can see what you mean.” As a re- 
sult, Mrs. graced the 
head table at a purely promotional 
get-together. And, of course, she 
had no conception of the fact that 
a keen, human brain had used the 
‘magic words’ which swayed her to 
another’s will. 
%* 


Habit is a cable; we 
weave a thread of it 
(each day and at last 
we cannot break it. 


—Horace Mann 





Henry Weaver tells a story of the 
young minister who, after having 
graduated with honors from a lead- 
ing theological seminary, was sent 
to some far-away and _ sparsely- 
settled section of the country, there 
to pursue his noble calling. Some 
time later the Bishop paid him a 
visit and asked him how he was do- 
ing, whereupon the ambitious young 
sky pilot expressed his discourage- 
ment by saying that he was exert- 
ing so little influence on the welfare 
of mankind that he felt like a tiny 
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little bird pecking away at a moun- 
tain of stone. 

The Bishop answered, “Yes, but 
just look what it will do for your 
beak!” 

* *& * 

Somebody says that silence is 
the college yell of the school of 
experience. 

* * * 
Autograph Collector 

“May | have your autograph” 
the car salesman says with a grin. 
It’s just another way to say “sign 
here” without that awful bluntness 
of a command. Other salesmen have 
other ways to do the same thing — 
i.e., “if you'll just approve this 
shipping order .. . .” or, “just okay 
this and we can go ahead .. .” 

* * 
Lad With Future 

National Sales Executives spon- 
sors an annual essay contest on 
“Selling as a Career”. Last year’s 
winner was 19-year-old Philip S. 


Smith of Los Angeles. When he 
came to the NSE Convention to 
get his $1,000 prize, Paul Seaman, 
vice-president in charge of sales of 
Encyclopedia Britannica, hired him 
to go to work for Britannica’s L.A. 
office during the summer. As a 
rookie salesman, he averaged an 
income of $200 a week during 
summer vacation. Now he’s back 
in school studying business admin- 
istration and still earns about $150 
a month working part time. 

Promising lad. 

*** 

Dick Baker, a shoe salesman in 
Rockford, IIl., has been distributing 
a card with this creed. We see a 
lot of these things but this one 
struck us as particularly good. 


BE STRONG 
Be so strong that nothing can dis- 
turb your peace of mind. 
Talk health, happiness, prosperity to 
every person you meet. 
Make all your friends feel there is 


something in them. 

Look at the sunny side of everything 
and make your optimism come 
through. 

Think only of the best, work only 
for the best, and expect only the 
best. 

Be as enthusiastic about the success 
of others as you are about your 
own. 

Forget the mistakes of the past and 
press on to greater achievements 
of the future. 

Give so much time to the improve- 
ment of yourself that you have no 
time to criticize others. 

Be too large for worry, too noble 
for anger, too strong for fear, too 
happy to admit the presence of 
trouble. 

—Anonymous 

Why not cut it out and put it 

where you'll see it once in a while. 
** 


A sign in a Hoboken Tavern — 
“All The Beer You Can Drink — 
75c An Hour.” 
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What the Courts Say 


CASE HISTORIES REPORTED BY 
ALBERT WOODRUFF GRAY 





TYPEWRITER PURCHASE CONTRACT 
RULED VOID 


@ A TYPEWRITER SUPPLY company 
in New Jersey contracted orally for 
the purchase of 100 portable type- 
writers for which it received from 
the seller a cut for use in advertising. 
A statute in that state is in part 
that a contract to sell or a sale of 
any goods of the value of $500 or 
upwards cannot be enforced unless 
the buyer has made a part payment 
or has accepted a part of the goods 
and actually received the same. 


The seller failed to deliver the 
typewriters and the supply company 
sued it for breach of contract. The 
defense to the action was that under 
this statute the contract was void 
and unenforceable since it was oral, 
involved goods of the value of $500 
or upwards and none of the goods 
had been delivered. 


The supply company on the other 
hand maintained that this cut de- 
livered by the seller was the equiv- 
alent of a part delivery of the goods 
and rested its contention on a de- 
cision of the Supreme Court of the 
United States. In that instance liquor 
had been purchased under an oral 
contract but upon receipt of the 
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order the seller had supplied the 
buyer with copyrighted labels for 
use in the retailing of the goods. 

That contract the court sustained 
on the ground that the delivery and 
acceptance of these labels was a 
part delivery and a compliance with 
the exception in this statute, ‘‘Unless 
the buyer shall accept part of the 
goods so contracted to be sold and 
actually receive the same." 

In holding the typewriter contract 
unenforceable the New Jersey court 
said in distinguishing the facts in 
this case from those involved in the 
Supreme Court decision: 

“The purchaser seeks to take the 
case out of the bar of the statute by 
showing that the dealer gave them a 
cut of the typewriters to be sold 
which they used in inserting an ad- 
vertisement in the newspapers. Ob- 
viously this gift was no part of the 
goods to be sold — which were 
typewriters." 

*** 
Buchanan v. Remington Rand, Inc., 
30 A.2d 832, New Jersey 


TYPEWRITER TRADE-MARK 
INFRINGED 
@ For nearly half a century the 
Royal Typewriter Company has used 


the trade-mark ‘‘Royal’’ and during 
that time has sold more than 8 mil- 
lion typewriters with this trade-mark. 
A French manufacturer, the E'tab- 
lissment Rooy S.A., had been im- 
porting and selling in this country 
typewriters under the trade name 
“*Rooy."’ In May, 1954, in an action 
by the Royal Typewriter Company 
against this firm in the French courts, 
it was held that the name ‘‘Rooy” 
used in this manner was an infringe- 
ment of both the trade-mark ‘‘Royal”’ 
and ‘‘Roytype."’ In October of last 
year the United States District Court 
said in enjoining the further use of 
“*Rooy'’ as a typewriter trade-mark 
by this French manufacturer: 

“Even if the Royal Typewriter 
Company's trade-marks were not 
valid and the French company was 
not an infringer, it was guilty of un- 
fair competition because the court 
finds that the Royal Typewriter Com- 
pany's marks have acquired a sec- 
ondary meaning by reason of its ex- 
tensive and long continued advertis- 
ing and the enormous number of 
typewriters bearing these marks, 
that have been sold." 

Royal Typewriter Co. v. Cachelin, 

127 F.S.173, October 4, 1954 
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HELPING HAnp .. .This Clear- 
water, Fla., office secretary has 
typed more words than owner 
Alan Carlson, but the latter’s 
training enables him to point 
out the convenient features of 
typewriters which she possibly 
would overlook. Carlson’s ability 
comes from a thorough ground- 
ing in the rudiments of selling 
office supplies. 


@ ALAN CARLSON expected 
many surprises when he opened 
Ideal Stationers in downtown Clear- 
water, Fla., last September but he 
hadn’t anticipated the remark of 
one friend. This friend walked into 
the store on opening day, looked at 
the displays, lighting, office sup- 
plies and card department with 
obvious satisfaction, then said: 
“You know, Al, I had just about 
given you up. For four years I have 
been hoping you would strike out 
on your own. What held you up so 
long?” 

On first inspection, there was 
good reason for this remark. Carl- 
son, a native of Rockford, Ill, 
graduated from University of Flor- 
ida in 1949 and came to this city 
in the same year and became as- 
sociated with a local stationer as 
salesman. He soon was promoted to 
sales manager of the office equip- 


investigate! 


ment department and from all in- 
dications, he was there to stay. 

“I knew that sooner or later I 
would branch out on my own,” 
Carlson said, “because I| looked 
forward to owning and running my 
own business. I felt, however, that 
I should learn the business, how to 
buy and market conditions before 
I took the plunge.” 

And learn the business he did. 
His initial surprise came when he 
discovered that an individual in 
the office appliance business had to 
be as handy with tools as he was 
adept with sales words. “I found 
that uncrating equipment and mak- 
ing it ready for use were the first 
requisites of any sale. 


Educated Self 


“IT had to learn what items cus- 
tomers preferred and why,” Carlson 
said, “and this sort of an education 
takes time. It was absolutely neces- 
sary to know these things, however, 
if I were ever to open my own 
business.” 

Carlson, who majored in statis- 
tics while at college, made his own 
market analysis and came to the 
conclusion that under the most op- 


CARLSON’s STORE . . . is well-lighted and arranged. As a step toward 


increased volume he attractively displays impulse items and pushes 
loffice supplies and greeting cards. 








timum conditions, his area of in- 
fluence would not cover more than 
35,000 persons at that time. The 
realization was somewhat discourag- 
ing when he considered the fact 
that five office appliance stores al- 
ready were soliciting this business! 
For the time being, Carlson’s am- 
bition appeared to be stymied. 


The Big Break 


The break came in the Summer 
of 1953 when one Clearwater sta- 
tioner store went out of business 
because of the owner’s poor health. 
Almost immediately thereafter the 
second Clearwater stationer closed 
his doors because of poor business. 
Feeling that the time was ripe, Carl- 
son went to his boss. The boss said 
“go ahead” and Carlson opened 
up, hoping for the best. 

“I do not feel that I am in posi- 
tion to say how my business will 
grow,” Carlson said. “Time and 
time alone will answer that. I do 
feel, however, that I have made a 
start in the right direction and I 
have also learned there is a whale 
of a difference between working for 
someone and working for onesself.” 

The primary difference, Carlson 
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finds, is to overcome certain temp- 
tations that face all newcomers to 
the business. “You must watch 
your inventory like a hawk and 
keep it within your capital means. 
In this connection it might be well 
to mention that no one should go 
into the office appliance business 
with insufficent capital. A merchant 
must stock a variety of products 
and that takes money. 

“It is imperative that you stock 
fast-moving, standard brand prod- 
ucts. Each locality has its own 


peculiarities and they must be reck- 
oned with. Mass display — particu- 
larly of greeting cards — also is 
essential. Impulse items must be 
purchased from the viewpoint of 
practical usage.” 


Handy Owner 


As an employe, Carlson spent 
most of his time in the store. Now 
as an owner, he has discovered the 
true importance of a salesman. “I 
am my own salesman, floor clerk 
and general handyman. No task is 


too menial when you are a store 
owner. Office appliance business is 
something you have to go out and 
get, nowadays. Most of my morn- 
ings are spent contacting customers, 
with my afternoons spent inside the 
store.” 

Although it is too early to tell 
how Carlson’s business will prosper 
in the coming months, it is not too 
early to say it is doing all right now. 
Come what may, Carlson is glad 
that he waited and investigated be- 
fore taking the plunge. 





BOON to Home 
Typewriter Market 


@ A HIGHLY EFFECTIVE ap- 
proach to the home market in both 
portable and upright typewriters 
has been aggressive promotion of 
the lightweight home desk by Bur- 
dette Ross, head of Office Equip- 
ment Company of Galesburg, Ill. 
In both suggesting that the busi- 
nessman transfer part of his cor- 
respondence and typing work to 
home, and pushing portable type- 
writers for school students to be 
used in the same way, Mr. Ross 
has frequently run into the plaint, 
“there just isn’t any space for using 
the machine at home.” 
Investigating further, the Illinois 
office machine dealer has almost 
invariably found that the space 
problem is primarily that of table 
top accommodation rather than the 
actual room required for the user. 
Consequently, he _ enthusiastically 
suggests that the prospect “create 
the space” with the installation of 
a handsome desk, adequately pro- 
vided with file drawer, broad top 
and yet small enough that it will 


BurpetTe Ross . . .shows light- 
weight desk to portable type- 
writer customer. The home desk 
is manufactured by The H-O-N 
Co. and the chair pictured is a 
Cosco from the Hamilton Mfg. 
Co. Mr. Ross says, “This is an 
ideal arrangement for the home 
and H-O-N manufactures’ a 
matching combination file which 
can also be included in the home 
office deal.” 
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not require major rearrangement of 
the furniture in the room. 

As pictured, a small, lightweight 
desk selling at around $40.00 has 
proven the ideal answer. Combining 
the advantages of both steel and 
wood, this economy desk has a 
natural finish hardwood top, file 
drawer on the right of steel and 
rests on chromium tubular legs 
which occupy a minimum amount 
of floor space. 

The desk has been given the 


benefit of prominent display in the 
store windows as well as in the 
typewriter department and has 
demonstrated its profit potential in 
several channels, according to Mr. 
Ross. First, he makes many “add- 
on” sales with typewriters, either 
portable or upright, simply by 
pointing out the convenience of the 
desk and encouraging the typewriter 
buyer to add the desk to his pur- 
chase. There have been many out- 
right sales of desks which do not 
involve a typewriter purchase but 
merely the customer who wants to 
add a useful writing desk to the 
homes furnishings. The desk, too, 
has proven the ideal solution to the 
indecision of the customer who has 
found it difficult to set up a type- 
writer anywhere in the home with- 
out crowding.—RAL 
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A Retailer Looks at 


STOCK CONTROL 


Address given at the recent meeting of 
NSOEA Dist. No. 5, French Lick, Indiana 


@ I CERTAINLY am not an au- 
thority on stock control, but I think 
I can refresh a lot of your memories 
and possibly give you something 
worthwhile regarding this painful 
subject. 

The mere mention of it causes 
many merchants to have brain ab- 
errations so, as an antidote, let us 
be logical and give some reasons 
why we should have a system of 
stock control. 

One good reason I can give is 
that every successful chain or de- 
partment store has stock control. 
It is as taken for granted as sweep- 
ing floors and washing windows. 

The second reason I can think 
of, gentlemen, is that in our group 
the buying plan, generally speaking, 
is based to a large measure on the 
elimination of the middleman, that 
is the jobber or wholesaler. In its 
place, most of us buy each line di- 
rect from the manufacturer. 

Any other plan has made for 
spotty and scattered buying from 
many sources. 

The third reason for stock con- 
trol is to get a quick turnover of 
stock. The simplest illustration I can 
give of turnover was given to me 
by a merchandising expert. He said: 


Turnover Vital 


Visualize all the stock on your 
shelves as dollar bills. But, if you 
sell each one once a year for 10 
cents profit, you have made a dime, 
but if you sell each one 10 times a 
year, you have made a dollar.” 

Boiled down, we can say that the 
first fundamental of good efficient. 
retailing is turnover, and one of the 
keys to turnover is stock control. I 
would like to interpret turnover 
identically the same as Clyde Bedell 
has in his book, “Seven Keys to Re- 
tail Profit”, a most instructive book 
on retailing. 

“Turnover,” says Mr. Bedell, “is 
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an effect and not a cause in the ef- 
ficient operation of a store. It is the 
effect of buying and selling mer- 
chandise efficiently.” 

Now you may ask, “How many 
turns a year do you think I should 
get?” I’d perhaps answer, “it’s not 
what I think, but I have read in our 
National Publications that the aver- 
age is about four turns a year. So, 
at this point, he will say, “Well, lL 
guess I must be buying and selling 
merchandise efficiently because last 
year I got four turns.” Possibly he 
is — but! Let us see — to get a 
National average of four turns a 
year, a lot of dealers are going to 
be much higher than four turns and 
some are going to be much lower, 
so the four-turn stores are in the 
middle. 


Evils Crop Up 


We have just recently passed 
through a period of war years when 
buying merchandise was a problem 
and you were always oversold. This 
caused a lot of spotty buying be- 
cause you bought from any source 
and every source you could to stock 
your shelves. This spotty buying 
probably gave you plenty of turns, 
but it was expensive too. You suf- 
fered loss of quantity discounts; 
extra freight and postage costs and 
extra handling, accounting. 

Now to get back to stock control 
in your own store. It should be so 
simple and completely free from the 
necessity of executive direction that 
any clerk, in just a few minutes, can 
run a category of merchandise when 
customers are not consuming their 
time. It won’t be unless it is sim- 
plified to a point where it takes but 
minutes rather than hours to run 
inventory on any line of merchan- 
dise. 

When we talk about the function 
and utility of a system, we talk 
about its performance and useful- 





by GENE GRENON 
Secretary 

Leonard’s Office Supply & 
Equipment Co., 

Detroit, Mich. 


ness. Function is performance. Util- 
ity is usefulness. When we learn the 
function of a system, we begin to 
measure the results to be obtained. 

The function of stock control is 
to reduce lost sales, leftovers, detail 
and expense. 

To reduce “lost sales” necessi- 
tates having in stock, at all times, 
the bulk of the items customers 
want. This simply means that the 
store’s requirements must be a mat- 
ter of record. That’s stock control. 

Stock control is simply a record 
or list of basic items that the retail- 
er wants to carry in stock at all 
times; then, periodically, he runs a 
check on each group of these items; 
and then enters an order for that he 
knows has been sold. Thus, check- 
ing regularly and buying regularly 
in proper quantitites avoids “outs”. 
This reduces “lost sales” which in 
turn increases turnover. It is just as 
simple as that. 

Leftovers are the lumps in stock 
that cause big losses. Leftovers are 
“stickers”. They are items that Mr. 
Average Customer did not want. 
They are the result of no stock con- 
trol. 


Acts as Guard 


Stock control discourages dealers 
from stocking cheap lines of mer- 
chandise made by manufacturers 
which cause price levels to drop. 
Stock control discourages — short- 
sighted retailers from taking long- 
shots in buying. It discourages the 
bulk bargainers from buying cheap 
merchandise just to make sales and 
causes them to buy more reliably 
made merchandise from reliable 
manufacturers on which they can 
make sales and satisfied customers 
who will return . the only bed- 
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rock policy on which a retailer can 
survive and perpetuate his business. 
It is obvious, then, that a retail- 
er who uses a control on stock can- 
not buy in scattered or excessive 
shipments without deliberately act- 
ing counter to information he is 
going to some pains to secure. 


Choose Wisely 


The hard fast rule is: Regardless 
of the number of friends the re- 
tailer has in the business, pick a 
reliable source, a source with a 
sound policy for the retailer and 
stick with it — if you expect to be 
among the money makers. 

To reduce detail. The retailer 
with a lazy mind or uninquiring one 
will say, “Stock control means 
work.” Or he will say, “We tried 
stock control and it won't work 
here.” To answer this last objection 
first, we may emphatically tell him 
they never tried stock control or 
they would be using it this minute 
to the fullest extent. No, they never 
tried stock control, but they let 
some bulldozing clerk try it, and 
sit in as judge, jury and prosecutor 
and because of mental laziness con- 
demn it without fair trial. 


Eliminates Work 


Now to answer the other objec- 


tion stock control does not mean 
more work. It eliminates work. Get 
this stock control by setting up 


periodic check and buying periods, 
once every 30, 60 or even 90 days, 
means that the vast amount of de- 
tail work that is done over and over 
again, day after day after day is all 
done in one-fell-swoop at the pe- 
riodic checking and ordering period. 

Here are some slants for the re- 
tailer who thinks he is helping a 
manufacturer by giving the sales- 
man token orders. The retailer can- 
not afford to place orders with every 
manufacturer who seeks to sell him 
and the manufacturer is not too in- 
terested in only “pick-ups” unless 
he can also get some sizable orders. 
And, Mr. Retailer, what about you? 
You will be spending more time on 
detail and interviewing salesmen 
than one can possibly interview and 
still compete in the busy, vigorous 
retail field today. As a consequence 
of these scattered purchases, you 
will have many manufacturers who 
believe themselves eligible for your 
business. They will all strive for it 
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and keep your expense and theirs 
high in doing so. 

What are you going to do about 
it? Whose advice will you follow? 
It is not wholly fair to blame the 
manufacturer. His costs have risen 
dangerously in two directions. When 
the retailer buys in small orders, it 
costs the manufacturer far more foc 
sales expense. To this the sniper or 
sharpshooter within our midst 
chuckles and every day is a field 
day. 

The manufacturer in urging his 
salesmen into your store is simply 
fighting for his life. The dealer, in 
cutting down the number of his 
orders and sources, is fighting for 
his life. Consider settled then, that 
the retailer does well to review his 
own best interests cold-bloodedly 
and challenge the wisdom of buying 
here, there, and everywhere. Stock 
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Control will show the way. Stock 
Control will reduce detail. 


The big evil of no stock control 
is too many small orders. You will 
have shipments of all sizes coming 
to you from all parts of the country, 
always paying a penalty because you 
haven't bought a freight shipment 
or because you overbought to make 
one. 


If purchases are scattered, the re- 
tailer in times of stress will have a 
number of creditors, not one of 
whom will stand solidly behind him 
in the event of financial stress and 
duress. 


If the retailer does not have a 
stock control, he will never be able 
to match a sufficient amount of sell- 
ing time to compete with the in- 
spired Retailers of America — The 
Money Makers. 


SEATING CAN BE DIFFERENT ... A chair may be a chair, so long 
as it’s comfortable and reasonably attractive. But Clark & Gibby, 
Inc., New York city office furnishers, showed in a recent window 
display what people in faraway places consider good seating . . . and 
some devices are strange, indeed. For instance, a genuine, imported 
camet saddle is just the thing for an Arab, but hardly fitting for an 
office. And how would an electric chair fit beside a desk, a warning 
for visitors who overstay their welcome? Included also were a 
leather tripod seat, an elephant saddle, and a picture of a jeweled 
throne in Arabia. Keynote of the display was the handsome chair 
beneath the sign, “There is a Seat for Every Purpose—and for 


Office Comfort it’s Sikes.” 











EXTRA SALES 


from better Window Displays 





@ “IF YOU WANT to make your 
window displays produce more 
sales,” a well known store owner in 
southern New England told a re- 
porter, “you have to put more into 
them than merchandise.” 

The “something more” happens 
to be a basic knowledge of modern 
display techniques needed to carry 
out “effective” sales principles. 
The first “effective” sales principle 
is to make a “pleasant” impression 
on the customer, so that he or she 
automatically becomes willing to 
consider the idea of buying some- 
thing from you. 

Customers are more easily 
pleased than you suspect. Much of 
what goes to make a pleasant im- 
pression is merely negative. In a 
window display, this means no dirt, 
confusion, or offensive ideas. 


More Than Dirt 


“No dirt” does not mean mere 
absence of dust. It means also no 
crumpled or ancient looking price 
tags, no small scraps of paper on 
the floor. It also means a clean look- 
ing store exterior. Confusion in a 
window display really represents 
confusion in a store owner’s think- 
ing. 

The three major sins of confusion 
are: 1. Wrong merchandise arrange- 
ment in relation to window shapes 
and fixtures. 

2. Absence of clear cut buying 
appeal such as reasons for buying, 
promises of customer benefits from 
merchandise. 

3. Absence of helpful information 
about merchandise on display, 
(prices, buying terms for big-ticket 
units. ) 

Crowded windows really betray 
a dealer’s secret anxiety about the 
size of his inventory. His over- 
powering desire “to sell everything” 
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blinds him to the indispensable 
need of considering his customer’s 
actual and potential wants. 

One way to get maximum bene- 
fit from “catalogue type” displays 
is to sub-divide your windows, and 
“classify” your offerings. By put- 
ting office furniture in one window 
section, office supplies in another, 
specialties in a third, you get max- 
imum attention. The customer who 
is solely interested in a piece of 
furniture, would not have to plough 
visually through a chaos of sup- 
plies to study your offerings. 


Make Dividers 


Attractive window dividers can 
be made in your own store. Their 
height and width will be regulated 
by your window size and shape. 
The dividers can be thin strips of 
cardboard or beaverboard painted 
or covered with crepe paper to 
harmonize with your window color 
scheme. 

A useful idea in extra large 
windows is to make the divider it- 
self into a display fixture. For ex- 
ample, the divider could be made 
with one or more shelves on each 
side of the separating board. These 
shelves in their turn could display 
merchandise. 


Create Reaction 


Window displays create uncon- 
scious opinions in people about the 
store behind the displays such as: 

“Their windows are so cluttered 
up. They don’t seem to know what 
they’re doing in that store.” 

“I like their displays. They al- 
ways show the latest things.” 

By all means, display your best 
sellers in their best selling season. 
Window displays are a tool of 
presentation, not magic. 

You Are Only Going To Sell 


What People Already Are Inter- 
ested In Buying. 

However, poor window displays 
can “unsell” customers. Poor 
lighting, for example, can make at- 
tractive green metal furniture look 
splotchy. 


Three Types 


Backgrounds often unsell cus- 
tomers on goods displayed. There 
are three main kinds of window 
backs: completely closed, complete- 
ly open, half-closed, half-open. Each 
dictates the kind of merchandise 
and display arrangement for the 
window concerned. 

When your window is completely 
open, the appearance of your store 
interior as seen from the street, 
dictates the use of powerful colors 
and striking merchandise arrange- 
ments. Otherwise, the passerby’s 
eyes are likely to skip over the 
window display to look at the store 
interior. The same holds true of 
the half-closed window back. 


Here's How 


The completely closed window- 
back offers you best control for 
improving your window displays. 
You can cover it with six-feet-wide 
scenic background paper (sold in 
rolls like wallpaper.) This enables 
you to give a seasonal look to your 
displays. However, it is important 
to remember that your background 
should never be more interesting 
than the merchandise on display. 

Another asset offered by closed 
backgrounds is their help in “re- 
arranging window shape.” For ex- 
ample, a background paper with 
a vertical stripe design would help 
a short fat window look a little 
taller and thinner, and vice versa. 

Probably the greatest weakness 
in much modern window display 
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is the failure to put “buy appeal” 
and “needed info” in the display. 
Far example, the modern adding 
machine has literally 1,000 poten- 
tial uses as a work-saver in a mod- 
ern business office. Yet, I do not 
remember recently seeing a list of 
such short cuts in an adding ma- 
chine display, although I’m sure 
many factory display materials must 


contain such lists and explanations. 

Your window displays must 
dramatize how your customers’ 
needs can be best satisfied. That is 
what is meant by “buy appeal:” 
If your window displays say that 
your used typewriters are good ma- 
chines, they have said little. If they 
say that you give used typewriters 
the same time guarantee as brand 


new typewriters selling at twice the 
price, you have given your display 
a dramatic “buy appeal.” 

Above all, put a “buy now” 
suggestion, a “walk into our de- 
partment and see these,” an “easy 
payment plan available for buying 
convenience” in every window dis- 
play— MA 





window promotions 
produce PEAK SALES 


@ DOUBLED SALES volume 
through effective window display is 
the financial report of Exchange 
Stationery Company, since occupy- 
ing their new premises at 30 Church 
St., New York City. 

Forced to move from their New 
Street location because the building 
was coming down, William H. 
Landis and Arthur Gordon Dexter, 
owners of the stationery firm, took 
over the A. P. Pohl, Jr, Inc., con- 
cern at the Church Street address 
and integrated the two operations. 
They moved in late last year while 
the interior and exterior of the store 
were being completely remodelled 
to their specific plans. 

A new modern front was the 
first order of business. The old type 
showcase windows were torn down 
and the whole front was brought 
almost flush with the street. The 
move gave the concern three ad- 
ditional feet of space at the front 
interior for an overall interior area 
of about 20’ x 60’. 


Three Windows 


Following through their plan of 
building sales and permanent ac- 
counts with eye-catching window 
display, they broke the front down 
into three modern smaller type win- 
dows that could be easily changed 
to accommodate frequent feature 
items. One section is permanently 
designated to handle any “hot” 
article. Such window adjustment 
also eliminated upset from window 
dressing and saved hiring an in- 
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terior decorator every time a new 
item received promotion. 

Cash boxes, all types and sizes, 
were used in one window display. 
Price cards and suggested uses were 
the salesmen setting the pace, with 
explanatory pamphlets and exam- 
ples. A 30% increase in “in-traffic” 
was recorded and a number of new 
outside accounts were developed. 
The results proved so satisfactory 
that the time plan on these boxes 
was extended. 

Not only 100% increase in sales 
but a proportionate substantial in- 
crease in steady commercial sta- 
tionery accounts developed as the 
result of a recent campaign. This 
involved the Fonadek unit which 
facilitates phone handling. 


Utilize Helps 


Window dressing contained all 
the materials available from the 
manufacturer on the item. A large 
picture showing the ease with which 
an individual at a desk can study 
papers and talk through the in- 
strument at the same time set the 
background. Placards explained the 
working details and named com- 
panies using the unit. 

Commendation letters from or- 
ganizations, furnished by the manu- 
facturer, were reproduced and 
pasted around the front of the win- 
dow. Clipped letterheads from other 
users were also reproduced and 
placed at the top of the window. 
A full scale phone model cradled on 
the Fonadek was the center-piece of 
attention. Three packing cartons 





SALEs soar. . . Turnover of 
Fonadek uniis increased 
100% for the Exchange Sta- 
tionery Co. after appearance 
of this “smash” window dis- 
play shown here. 


showing the manner in which the 
unit is shipped, two closed for fufl 
exterior views and one open show- 
ing interior packing, answered any 
pertinent query in this respect. 
Explanatory pamphlets giving de- 
tails about the operation of the in- 
strument, humorous pamphiets 
spelling out reasons for the use of 
the new electronic device were all 
prominently displayed. A demon- 
stration was held inside the store. 


Sales Go Up 


Shortly after the promotion got 
underway and after concentrated 
effort, sales increased 100%. The 
concern had to re-order several 
times and as a result of the con- 
tacts they were able to open many 
new regular stationery accounts. 

Mr. Dexter and Mr. Landis are 
strongly convinced that this type 
of featured merchandising success- 
fully builds greater profitable vol- 
ume, as supported by their own 
sales record.—GB 
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WHAT 


HE WANTS 





@ GIVING THE customer exactly 
what he wants and needs in the 
way of office furniture — from an 
outside conference table to a cab- 
inet designed in an odd shape for 
a particular purpose — is the con- 
sistent ambition of the Paviow 
Company, Miami, Fla. The high 
record of success in this goal may 
be credited largely to the teamwork 
of the firm’s officers: Maurice Pav- 
low, president (his name appears 
in the interior designers’ directory ) ; 
David Pavlow, treasurer; Isidor 
Blume, general manager, and Lou 
Rosenfeld, sales manager. 

Business comes in largely by 
recommendation, although some ad- 
vertising is done by direct mail 
contacts and in the classified sec- 
tion of the telephone directory. In 
any case, the first inquiry is fol- 
lowed by a careful study of the 
prospective customer’s needs, which 
vary with the profession or business 
from a psychological as well as a 
practical standpoint. 

The waiting room and consul- 
tation room in a physician’s suite, 
for instance, should provide reas- 
surance by a warm and restful 
effect. In an attorney’s office, a 
friendly and inviting, though cer- 
tainly not frivolous, atmosphere is 
indicated. An insurance office is 
strictly business-like, since cus- 
tomers are seldom seen there, any- 
way. It should be convenient and 
practical to promote the efficiency 
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CONFERENCE TABLE... in attorney’s office was especially built for 
the space available. Done in walnut the table is flanked by chairs 
with ox blood upholstery. Planter in background is also walnut. 








sal 


Custom-BuiLt . . . desk and grass paper wall are set off by black 
chairs and gray rug. Careful planning of a cramped corner lends 
distinction to this receptionist space. 
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of the staff. The same reasoning 
applies to an accountant’s office, to 
name one of many. 

The larger profits, of course, are 
in the furnishing and decorating of 
complete suites, but the members 
of the firm of Pavlow Company, 
enjoy meeting the challenge of in- 
dividual problems. They sell stan- 


dard furniture, but they also supply 
custom-made pieces designed es- 
pecially for the customer’s need. 

Most valuable asset of all is 
probably the aforementioned team 
work among the members of the 
firm. It has many manifestations, 
one of the more interesting being 
the training sessions. These are held 


frequently, and are actually forums 
where each member of the firm 
“lays it on the table.” They ex- 
change experiences, pooling the 
knowledge gained on various dec- 
orating projects. It is a plan which 
the Pavlow Company has found 
stimulating and profitable.—PC 





new 
showrooms 


for the 
PERDUE 


COMPANY 


@ A LONG-FELT NEED was 
satisfied recently when The Perdue 
Company of Pine Bluff, Ark., 
opened its attractive showroom for 
the display of office furniture and 
equipment. A growing volume of 
stationery, printing and office equip- 
ment sales has in recent years 
rendered the quarters of the firm 
more and more inadequate for 
proper display and demonstration. 

Unable to expand sidewise, J. A. 
Perdue and A. T. Perdue, brothers 
and partners, did the next best 
thing. They succeeded in purchasing 
the building directly behind their 
stationery store and print shop, 
facing on the next street. The front 
portion of this building was com- 
pletely revamped for the _ well- 
illuminated, uncluttered showing of 
fine office furniture. 

Large north windows, fluorescent 
lighting, wall spotlights and _ stra- 
tegically placed desk lamps supply 
ideal lighting for the room which is 
done in light and dark green with 
harmonizing asphalt tile floor. The 
rear of the building is used as a 
warehouse, conveniently arranged 
to serve not only the new display 
room but the main quarters across 
the alley 

According to J. A. Perdue, much 
credit for planning and completion 
of the showroom goes to his son, 
J. A. Perdue III, who joined the 
firm late last year, and C. C. 
Adams, store manager for The 
Perdue Company.—GCG. 
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BetTTerR DispLay in Pine Buurr ... 1. Cecil G. Adams (left), store 
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manager, and J. A. Perdue Ill inspect arrangements in the showroom 
which has been their No. 1 project during recent months. 2. Furni- 
ture and equipment neatly arranged; 3. Chairs on parade in the new 
showroom; 4. The furniture display room. 
















DIRECTORIAL DIGNITY .. . is achieved 
in the North Akron Savings Co. board 
room in Akron, Ohio, by the use of 
Taylor Chair Co. seating. The room 
was equipped by the Foster Bodman 
Office Supply Co. of Akron. 


A BLENDING OF . . . comfort and dig- 
nity is noticeable by visitors at this 
executive office of Leigh Press, Phila- 
delphia, equipped by Business Furni- 
ture Co. of the Quaker City. Leather 
sofa and chairs are by Young Chair 
Co. of Philadelphia. Shelbyville Desk 
Co. is the manufacturer of the execu- 
tive type desk. 
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OVERALL VIEW .. . of the Techni- 
planned administrative unit for per- 
sonal trusts in the First National 
Bank of Cincinnati, Ohio, shows the 
engineered layout with its division 
into units reporting directly to a trust 
officer. The Techniplan steel modular 
office equipment was manufactured 
by The Globe-Wernicke Co. 


















STEEL WAS CHOSEN ... by Vita-Craft 
Sales, Inc., Williamsport, Pa., in 
equipping this work area. To carry 
out the desires of the institution's 
officials, W. M. Nicely Co. of Wil- 
liamsport made the installation of 
Steel-Age equipment made by the 
Corry-Jamestown Mfg. Corp. 
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Proto by Tenschert 


OFFICE FURNITURE ... by Ali-Steel 
Equipment Co. was chosen to reflect 
the modern approach in the new 
general offices of McGill Mfg. Co., 
Inc., Valparaiso, Ind. The firm de- 
cided upon metal furniture for ease 
of maintenance, ease of cleaning and 
better appearance. The all purpose 
desks are interchangeable from de- 
partment to department. Gary Office 
Equipment Co., Gary, Ind., was chosen 
to furnish the equipment. 


ATTRACTIVE NEW .. . quarters of 
Dollar Federal Savings & Loan Ass'n., 
Columbus, Ohio, have combination of 
curved wood counter front with metal 
working units for tellers. These were 
made by Art Metal Construction Co. 
Art Metal stock three-drawer counter 
units with inserts for cash drawers 
are used at teller stations. The Art 
Metal dealer responsible for the in- 
stallation was Columbus Blank Book 
Mfg. Co., Columbus. 


RANGER STYLE CHAIRS ... by the 
W. H. Guniocke Chair Co. were se- 
lected for the First Federal Savings 
& Loan offices in Arlington, Va. 
Shown is the conference room. The 
complete installation including dec- 
orating was handled by the W. D. 
Campbell Co., Washington, D.C. 


DONE IN IMPERIAL . . . Desk Co. No. 
5000 Wiltshire modern group is this 
office of the Angelus Steel Treating 
Co., Los Angeles, Calif. These over- 
hang type desks were installed by 
the Los Angeles Desk Co. 
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SEATING BY MARBLE... A scene in 
the Valley National Bank, Willeta 
Branch, Phoenix, Ariz., where PBSW 
Supply & Equipment Co. of Phoenix 
supplied seating from B. L. Marble 
Co. Chairs used are the No. 194 side- 
leg models without arms, No.s 1988 
arm-leg and 1988'/, arm-swivel 
chairs. 


AIDING EXECUTIVE POSTURE ... An 
installation of 35 Milwaukee Metal 
Furniture Co. Metal-lLux executive 
posture chairs made by Clark & 
Gibby, New York City, in the offices 
of the Container Corp. in that city. 
Comfort specifications were followed 
out by Clark & Gibby. 


DESIGNED BY SAPHIER . 


The new sales offices at 477 
Madison Ave., New York 
City, of the Lord Baltimore 
Press, were created by the 
industrial design firm of 
Michael Saphier Associates, 
Inc., to function dually as 
an actual selling tool of the 
folding box manufacturers 
and a creative package pro- 
duction center. Furniture 
was installed by Lucas 
Brothers, Baltimore, Md. TOP 
(I. to r.) Office of execu- 
tive v.p. Leonard Dalsemer 
in L-shape grouping of desk 
and storage units. All furni- 
ture by Jens Risom. Swiv- 
el and interview chairs by 
Gunlocke. BOTTOM Secreta- 
rial setup and files act as 
divider to enable this room 
to be shared by two execu- 
tives. All furniture by Jens 
Risom. The glass divider 
treatment used in overall 
sales area, Posture and in- 
terview chairs by Gunlocke 
were installed by Lucas 
Brothers. The desks were 
manufactured by Standard 
Furniture Co. 



































customers 
respond to 
SHOCK 
TREATMENT 


@ WHEN A. POMERANTZ & 
CO., Philadelphia, painted up a dis- 
play window and hung a “For Sale” 
sign in it, there was created con- 
siderable conversation in the city. 
That was because people didn’ con- 
sider or even think of the balance 
of the sign that read — “This fine 
suite of office furniture. Inquire 
within.” 


They Gasped 


“When people saw the painted 
window and the For Sale sign, they 
gasped in amazement,” explains 
Lester Pomerantz, office furniture 
manager. “Our switchboard was 
flooded with calls and people all 
over town wanted to know why we 
were going out of business. But the 
fact was, that we were very much 
in business. If they would have read 
the rest of the sign they would have 
known that we had for sale fine 
suites of office furniture.” 

Known as the businessman’s de- 
partment store, Pomerantz is lo- 
cated on busy Chestnut St., in the 
Quaker City. Thousands of mo- 
torists, bus and trolley passengers 
pass by daily in addition to the 
steady stream of sidewalk traffic. 
At the first glance, therefore, peo- 
ple just noticed the painted window 
and for sale sign. They pictured 
the rest. That’s what made all the 
comment 


Got Publicity 


“We even had pictures of our 
window in the newspapers and local 
columnists wrote about our pro- 
motion in the gossip columns,” re- 
lates Mr. Pomerantz. “For the 10 
days that we had this painted win- 
dow, more was heard about our 
store than any promotion we had 
ever done. Actually, we didn’t plan 
on this type of publicity. It was just 
our way of promoting a window 
stunt to attract attention to our of- 
fice furniture department, but pas- 
sersby made quick assumptions and 
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FURNITURE 


INQUIRE WITHIN 






























Onty Foounc ... The dark green colored window and sign 
shocked thousands of Philadelphians into thinking that the well- 
established firm of A. Pomerantz & Co. was going out of business. 
But if the passersby read the sign they knew better. 


it started to snowball.” 

“In our opinions, a window must 
do two things for a retailer. First, 
it has to stop traffic and make peo- 
ple look,” explains Mr. Pomerantz. 
“Secondly, it should either create 
an impulse to buy or leave the ob- 
server so thoroughly impressed that 
he will remember the retailer when 
in the market to buy that type of 
merchandise. 

The painted window was in the 
same colors of those that the public 
associates with the Quaker City’s 
most noted realtor. The sign was 
typical of the type that this real 





estate organization also used. A 
quick glance therefore, made a tie- 
in thought and many in Philadel- 
phia wanted to know why this firm, 
which is a landmark in the city, 
was up for sale. 

“Office furniture is seldom 
bought on impulse,” says Mr. 
Pomerantz, “it is a planned pur- 
chase and we wanted more people 
to know that we were able to serve 
their needs. Our window did a bet- 
ter job than anticipated and our 
store got an unusual amount of 
publicity.”—PL 
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District No. 6 NSOEA Enjoys 


Milwaukee Brand of Hospitality 


211 Register at Hotel Wisconsin— 
Elect Hugh Reeves Governor—Finger 
and Doepke Conduct Convention 


@ HOSPITALITY for which the city is famed featured the 
District No. 6 NSOEA convention held May 1-3 at the Wis- 
consin Hotel in Milwaukee. 

This was a smoothly-operating convention with painstaking 
arrangements made by the diligent Governor Art Finger and 
General Chairman Erwin Doepke, both of the S. J. Olsen 
Company, Milwaukee. Registration rose to a 211 figure and 
a record-breaking attendance of 275 was recorded for th2 
convention banquet. 

Assisting in arrangements were co-chairman James Dedman, 
Wallender-Dedman Company, Decatur, Ill., and the efficient 
pair of Ray J. Eichenlaub, Service Steel Products Corporation, 
and Tom Gillice, Rockwell-Barnes Company. This veteran con- 
vention duo handled registration, hotel arrangements and the 
traditional Great Lakes Travelers Club House of Friendship. 


Choose Peorian 


Elected to the governorship for the new term is Hugh 
Reeves of Jacquin & Company, Peoria. His home city will be 
the site of the 1956 convention. Serving with him are lieuten- 
ant governors, Malcom Quay, Blied & Company, Madison, 
Wis., Chester Racine, Racine Office Supply, Green Bay, Wis.:; 
Art Olsen, Olsen’s Office Supplies, Inc., Forest Park, Ill., and 
Jess Sutton, Woodbury Book Company, Danville, IIl.; treas- 
urer, Ray J. Eichenlaub, Service Steel Products Corporation, 
Chicago; secretary, Phil Kellstedt, Kellstedt & Son, Peoria. 

Greeting the Sunday afternoon arrivals with the music of 
Wm. (Bill) Koch and His “Hungry Five” German Band, the 
Milwaukee hosts never relaxed in their efforts to provide en- 
tertainment for the friendly folks of the Sixth District. This 
hospitality reached new heights in the Sunday evening get-to- 
gether in the Circus Room of the Hotel Wisconsin. There, the 
emphasis was on square dancing in which the audience enthu- 
siastically participated after an exhibition by Art and Marge 
Radoll’s “Buttons and Bows” group. 


Ladies Entertained 


Ladies of the district, and there were many attending, en- 
joyed this program and others arranged in their behalf. Many 
went on a bus tour of the city, competed for prizes in a 
“zingo” afternoon and attended the enjoyable Tuesday morning 
breakfast at which the Columbian Art Works was host to 
nearly 200 conventioneers. 

Most of the program at the convention was furnished by the 
Troupe including President Leonard B. Wilcox in an illuminat- 
ing discussion of NSOEA services, J. L. (Lou) Mann in a 
portrayal of the “Keys of a Master Salesman”, Henry Berry 
in an informative store modernization address, Orvin A. Moen 
in an insight into the opportunities on Main Street for the 
dealer who wants to work with the schools and James Kobak 
administering a profit-provoking prescription of “Seano’s 
Amazing Elixir.” Folger Fellows described the advantages of 
Field Division Membership in NSOEA. 


Mayor Makes Hit 


The Milwaukee committee, in addition, provided s=veral 
speakers, not the least of which was Mayor Frank P. Zeidler. 
Following the invocation on Monday morning by Editor Wal- 
ler S. Lennartson of OFFICE APPLIANCES, Mayor Zeidler 
proceeded to astound his audience with his amazing knowledge 
of the stationery and office equipment industry. “I hope you 
will realize the role you are playing in keeping the great 
agencies of government and commerce alive,” the mayor 
told the assembled stationers. 

Another outstanding Milwaukee speaker was Judge William 
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I. O'Neill, who in an address at the Monday noon luncheon, 
drove home the importance of jury duty to the businessman. 
Serving on juries is a duty and a privilege both, he asserted. 

Kenneth W. Hoogensen, director of public relations, Allis- 
Chalmers Manufacturing Company, declared, “America today 
needs a nation of salesmen like she has never needed them 
before . .. if we are to maintain our way of life.” 

The personable Richard S. Falk, assistant to the president of 
Falk Corporation, had a worthwhile message regarding the 
importance of accepting community assignments in govern- 
ment, boys’ and girls’ work, and recreational direction. 

Another “home talent” speaker was Roy Lennard Nicholson, 
whose banquet message was, “keep sunshine in your heart.” 
He was abetted in this program by the famed police quartette, 
whose “barber shop” renditions were well applauded. 


Plaques Presented 


NSOEA Executive Vice-President Paul Burbank addressed 
the banquet crowd, telling the role of the association and the 
industry in today’s economy. He presented plaques to Gover- 
nor Art Finger and to Robert Reynell, president of the Great 
Lakes Travelers Club. 

Following the election of officers on Tuesday forenoon the 
Great Lakes Travelers Club held a regular business meeting 
and for the first time in history ladies were present as guests. 
Forthcoming events on the GLTC program were announced 
by the various chairmen and committee members. 

A tour of the Pabst Brewing Company Tuesday afternoon 
brought the convention to a close. 


Note District 7 Visitors 


The 6th District was happy to have in attendance at the 
convention many visitors from District No. 7 including Gov- 
ernor Clarence Benson, Minneapolis. 

In attendance, too, were most of the former governors of 
the district. One of thes2, Clarence Reynolds, Lansing, Ill., was 
chairman of the nominating committee. 


On the Opposite Page... 

1. The tireless duo at Milwaukee: Art Finger, governor, and Erwin W. 
Doepke, general chairman, both of S. J. Olsen Co. 

2. At the Registration Desk: Walter E. Rossow, The H. H. West Com- 
pany, Milwaukee; Ray J. Eichenlaub, Service Steel Products Co.; 
Ruth Rossow, Milwaukee Ch b of C ce; Tom Gillice, Rock- 
well Barnes Co.; Blanche Hamacher, Chamb of C ce. 

3. Leonard B. Wilcox, president of NSOEA, delivering his address, 
“It's Yours for the Asking.” 

4. Mayor Frank P. Zeidler of Milwaukee; Governor Art Finger, NSOEA 
District No. 6; Erwin Doepke, general chairman. 

5. Herb Johnston, Ace Fastener Corp.; Tom Gillice, Rockwell Barnes 
Co.; Ben Allen, American Pencil Co., and Herb Walsh, Ace Fastener 
Corp., at the breakfast table. 

6. Seated: Mrs. Arnold Lawrence, Pekin; Mrs. Harry Venet, Chicago; 
Standing: Mrs. Ken Herrbold, Sturgeon Bay, Wis.; Mrs. Will Harms, 
Pekin, iil.; Mrs. E. A. Napp, Manitowoc, Wis.; Mrs. J. Mclennon, 
Chicago.; Mrs. Al Cote, Chicago.; Mrs. W. T. Roussey, Chicago. 

7. Seated: Mrs. Roscoe Benge, Chicago; Mrs. E. Krumwiede, Park 
Ridge, ill.; Standing: Mrs. Joseph Domanski, Chicago; Mrs. Ken 
Reister, LaGrange, Ilil.; Mrs. Gordon Kickels, La Grange Park, IIl.; 
Mrs. Al Nordstrom, Minneapolis; Mrs. Ed Williamson, Chicago. 

8. Mrs. Art Finger, Milwaukee; Mrs. Rus Ragan, Evanston, Ill.; Mrs. 
Abram Kutok, Evanston, Ill.; Mrs. Erwin Doepke, Milwaukee, Wis.; 
Mrs. Chet Smith Sr., Chicago Mrs. B. J. Powell, Skokie, Ill.; Mrs. 
Chet Smith, Jr., Chicago; Mrs. Homer Jacquin, Peoria; and Mrs. Jess 
Sutton, Danville, ili. 

9. Mrs. H. G. Reeves, Peoria; Mrs. C. W. Clemen, Chicago; Mrs. Chester 
Racine, Green Bay, Wis.; Mrs. Wm. Leineweber, Chicago; Mrs. 
Robert Reynell, Chicago; Mrs. Daniel Hanson, Moline, Ill.; Mrs. 
Cc. G. Allen, Chicago. 

10. Art Finger (right), S$. J. Olsen Co., Milwaukee, greets his successor 
as Governor, Hugh Reeves, Jacquin & Co., Peoria. 

11. Harry Hoffman, Joseph Dixon Crucible Co.; Ralph Selle, Permacel 
Tape; Ben Powell, A. W. Faber-Castell Pencil Co. 

12. Robert Reynell, Oxford Filing Supply Co.; Clarence Clemen, G. J. 
Aigner Co.; Neil Short, mfrs. rep.; Ed Wold, Parker Pen Co. 

13. Mr. & Mrs. T. W. Norris, Mrs. E. Kling, Neil Short and Merrill J. 
Hasty, all of Columbian Art Works, host to the Tuesday morning 
breakfast. 

14. Art Olsen, Olsen's Office Supply Company, Forest Park, Ill.; May- 
nard F. Westring, Mid-City Stationers, Rockford II!.; Norman Hanson, 
National Blank Book Co.; George F. Hanson, Boorum & Pease Co. 

15. Jess Sutton, Woodbury Book Co., Danville, Ill., newly-elected 
lieutenant governor, with other new officers, Hugh Reeves, Jacquin 
& Co., Peoria, governor, and Chester Racine, Racine's Office Supply, 
Green Bay, Wis., lieutenant governor. Other new officers were 
not present for the picture. 

16. Dan Hanson, Carlson Bros., Moline, Ilil.; Mr. & Mrs. Omer Baum- 
gartner, Wilkinson's, Kewanee, III. 

17. J. Lb. (Low) Mann, vice-president, manufacturers division NSOEA, 
giving his address, ‘The Keys of a Master Salesman." 

18. Hugh Reeves, the new governor, accepts his office. 

19. Dave Rucker, B. H. Hallin & Associates, Chicago; Joe Falbo, Codo 
Mfg. Corp.; Byron Johnson, Byron Johnson Office Supply, Kankakee. 
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Home State Honors Wilcox 
in District 8 Wichita Meet 


Baldwin, Presiding Governor, 
Succeeded by Kline—Fair Trade 


is Topic—Troupers are Heard 


@ WICHITA, KAN., was host to stationers and Travelers of 
the Eighth Regional District NSOEA on May 5 and 6. The 
district is composed of Kansas, Nebraska, Missouri and Okla- 
homa. An enthusiastic start was provided by a pre-convention 
party on the evening of the fourth. The meeting had special 
significance to Association President Leonard Wilcox, the 
Eighth District being his own which he served two terms as 
governor. His staff was out in force from Hutchinson for the 
dinner, likewise that of competitor, Hutch-Line, Inc. 

The program started with a luncheon, the forenoon being 
occupied by registrations and other details. The meeting was 
called to order by Ray Baldwin, Gallup Map & Stationery 
Co., Kansas City, Mo., the ever-efficient district governor. 
Invocation was given by Dr. William A. Hubbard, pastor of 
College Hill Methodist Church in Wichita. Words of welcome 
were given by James L. Gardner, city commissioner. Introduc- 
tions and committee appointments followed, then the first 
address of the convention, “It’s Yours for the Asking,” by 
President Wilcox. 


Troupers Are Heard 
Most of the program was provided by the Troupe which 
was the same as in the four district meetings preceding. Be- 
sides Mr. Wilcox, Troupers were J. L. Mann, Sturgis Posture 
Chair Co., speaking on “The Keys of a Master Salesman”; 
James B. Kobak, J. K. Lasser & Co., on “Seano’s Amazing 
Elixir”; Henry Berry, Henry Berry Associates, on “To Live 
and Grow — Modernize Your Store,” and Orvin Moen, 
Smead Manufacturing Co., on “You, the Teacher on Main 
Street.” Others on the program were Glen E. Davidson, W. A. 
Sheaffer Pen Co., speaking on “Fair Trade in Retailing”; 
Vaughan T. Williams, Schooley Printing & Stationery Co., 
Kansas City, Mo., on “FSLA & You,” an address on danger 
in possible reclassification of retailers under wage-hour legisla- 
tion, and John B. Brain, Brain Stationery Co., Omaha, chair- 
man of the board of control of the Eighth District Founda- 
tion established a year ago. 


Tells of Fair Trade 


Mr. Davidson traced the fair trade movement from its 
inception in California, difficulties encountered in enforce- 
ment, the Miller-Tydings Act which made enforcement possible; 
the Supreme Court decision which upset matters in 1951; the 
Maguire Act the following year which restored the situation. 
Fair trade, he said, is not at all monopolistic since only eight 
% of the retailers’ merchandise is fair-traded. The manu- 
facturer of stationery products, he said, has a choice of three 
methods of obtaining volume, namely: (1) A tremendous ad- 
vertising campaign which impels the prospect to ask for the 
manufacturer's merchandise. (2) A strong advertising cam- 
paign plus co-operation with dealer in advertising and selling. 
(3) Sell to established retailers and unethical channels. The 
discount house usually does not display the product, Mr. 
Davidson stated, asking what is wrong if the product is not 
displayed. He answered that without a dealer merchandising 
campaign the manufacturer’s wares lose standing in the com- 
munity. Fair trade, he emphasized, does not protect inefficient 
against the efficient. Differences in stores and in volume still 
result from management, promotion, merchandising. Under 
fair trade, he said, a manufacturer is in partnership with the 
retailer. The retailer furthers the manufacturer’s interest in the 
product to be sold through his own advertising. 

Mr. Pfister spoke in his capacity as vice-president of the field 
division. He recommended that any non-member dealers join 
the association and that Travelers become field division mem- 


(Turn to page 36, please) 
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On the Opposite Page... 


2. 


20. 


21. 


22. 


23. 


24. 


25. 


26. 


27. 
28. 


29. 


30. 


31. 


32. 


33. 


- W. BP. 


Earle Opie, Weber Costello Co.; John Brain, Brain Staty. Co., 
Omaha; Paul Burbank, NSOEA. 

New officers: Lou Blair, Blair Office Supply Co., St. Louis, lievten- 
ant governor for Missouri; Sid Anderson, Latsch Bros., Inc., Lincoln, 
chairman 1956 convention; Jack Coleman, Coleman Office Supply 
Co., Wichita, lieutenant governor for Kansas; Ray Kline, Security 
Staty. Co., Kansas City, Mo., new governor; Dan Scoit, Scott-Rice 
Co., Tulsa, lieutenant governor for Oklahoma; Howard Blanchard, 
Fiddler's, inc., Kansas City, Kan., treasurer; R. R,. Bricker, Bricker 
Typewriter Co., Norfolk, lieutenant governor, Nebraska, Vic Agee, 
Midiand Staty. & Supply Co., Jefferson City, Mo., secretary, was 
absent. 


. Steve England, House of Wren, Oklahoma City; Izzy Voda, Wallace 


Pencil Co.; Walter Ruedy, S$. G. Adams Co., St. Louis, Mo.; J. L. 
Hardesty, School Specialty Supply, Salina, Kan. 

Cromwell, Eaton Paper Corp.; new President of Midwest 
Travelers Club: George Litchfield, Jasper Chair Co.; John Pydlek, 
mfrs. rep.; E. A. Peterson, Office Supply & Equip. Co., Topeka; 
Tommy Thompson, Mittag & Volger; Dave Neuhaus, mfrs. rep. 


. Folger Fellowes, Bankers Box Co.; Frank Curtiss, Neva-Clog Prod- 


wets, Inc. 


. Vernon Stiverson, Duke, inc., Wichita; Homer Lay, NSOEA; Glen 


Davidson, W. A. Sheaffer Pen Co.; Bill Smith, Bartlesville Staty. 
Co.; Bartlesville, Okla.; Charles W. West, W. A. Sheaffer Pen Co.; 
K. C. Tollesfsen, Bartlesville Staty. Co.; Ralph Dorroh, W. A. 
Sheaffer Pen Co. 


. Milton Havlick, mfrs. rep:; Art Schade, Waterman Pen Co.; Carl 


Priesing, American Lead Pencil Co. 


. Ray Edelstein, Joseph Dixon Crucible Co.; Bill Phillips, Western 


Typewriter Co., Topeka; Milton Hicks, Browne-Morse Co.; Irwin 
Vincent, Western Typewriter Co. 


. Scott Purvis, Joseph Dixon Crucible Co.; Jerry Wiessner and Jim 


Wilkins, Moore Business Forms; Bob Vater, Joseph Dixon Crucible. 


. Rus Ragan, American Pad & Paper Co.; Mrs. Ragan; Pete Mclaugh- 


lin, Allied Carbon & Ribbon Mfg. Co.; Mrs. Gene Mitchell, St. Louis. 


. Ray Kline, Security Staty, Co., Kansas City, Mo., newly elected 


governor; Ray Baldwin, Gallup Map & Staty. Co., Kansas City, 
retiring governor; Sid Anderson, Latsch Bros., Inc., Lincoln, Nebr., 
convention chairman for 1956. 


. Neil Short, mfrs., rep.; H. A. Steger, Haskell Mfg. Co.; Scott Parn- 


ham, Myrtle Desk Co., Alma Desk Co., and High Point Bending & 
Chair Co.; Larry Goodhand, Oxford Filing Supply Co. 


. Informal refreshments for the ladies. Mrs. Beil Walther, North 


Platte, Nebr.; Mrs. Mark Kitch, Kansas City, Mo.; Mrs. John Brain, 
Omaha; Mrs. Dave Nevhaus, Kansas City; Mrs. Ruth Burbank; Mrs. 
Vaughan Williams, Kansas City. 


. More informal refreshments. Mrs. Jack Coleman, Wichita; Mrs. 


Den Scott, Tulsa; Mrs. Fred Pfaff, Omaha; Mrs. Chief Moore, Wichita; 
Mrs. Don Arundel, Omaha. 


. Low Brown and A. C. Van Horne, Eberhard Faber Pencil Co. 
. Ray Edelstein, Joseph Dixon Crucible Co.; Miss L. G. Day, mfrs, 


rep.; Al Okerberg, Corry-Jamestown Mfg. Corp.; Forest Beal, Beal 
Office Supply, Wichita. 


. Tom Salsman, Rockwell-Barnes Co.; Mrs. M. E. Zook; Mrs. Sals- 


man; Mr. Zook, Ace Fastener Corp. 


. Three from F. S$. Webster Co. beside the noble steed in the lobby: 


Ted Caswell, John Krueger, John Lathrop. 


. R. R. Bricker, Bricker Typewriter Co.; Norfolk, Nebr.; Wilbur Small, 


Johnson Chair Co.; Fred Valleau, mfrs. rep. 

James Brown, Apsco Products, Inc.; Elmer Krumwiede & Associates; 
Floyd Marshall, Acco Products, Inc.; Max Keating, Elmer Krumwiede 
& Associates. 

Jack Lang, All Steel Equip., inc.; Art Stockham, Hutch-Line, Inc., 
Hutchinson, Kans.; Bob Scharnhorst, Tee Jay Sales, Kansas City, Mo. 
Earl Mann, Godding’'s, El Dorado, Kans.; Al Perry, Security Staty. 
Co., Kansas City, Mo.; Wolt C. Stempel and Wolt A. Stempel, 
Stempel Mfg. Co.; Neil Short, mfrs, rep. 

H. Dorsey Douglas, H. Dorsey Douglas, Inc., Oklahoma City; Frank 
Curtiss, Neva-Clog Products, Inc.; G. R. Oleson, School Specialty 
Supply, Salina, Kams.; Tom Seward, Speed Products, Inc.; Claude 
W. Allen, The General Fireproofing Co. 

©. E. Glassgow, Federal Staty. Co., Oklahoma City; Jack Kern, 
mfrs. rep. 

At Art Metal Breakfast: Alfred Runyan, Runyan’'s Stationers, Pitts- 
burg, Kan.; Mrs. Runyan; Mrs. L. E. Scott; Mr. Scott, Scott's Office 
Supply, Bartlesville, Okla. 

More breakfasters: Mrs. Art Reed; Mr. Reed, Latsch Bros., Inc., 
Lincoln, Nebr.; Mrs. Russell Martin; Mr. Martin, Southwestern Office 
& Bank Supply, Amarillo, Tex.; Alf Runyan accepting a platter of 
fried ham. 

Bill Bohart,; Eberhard Faber Pencil Co. 

Seen at Art Metal Breakfast; Mrs. A. E. Soph; Mr. Soph, Lockwood's, 
Atchison, Kan.; Mrs. Sid Anderson; Fred Downs, Downs-Randolph 
Co., Tulsa; Albert Wilcox, first lady NSOEA; Don Larson, Art Metal 
Construction Co. 

At General Fireproofing Breakfast: Bill Walther, Walther's Office 
Equip. Co., North Platte, Nebr.; Larry Miller, The General Fireproof- 
ing Co.; H. Dorsey Douglass, H. Dorsey Douglass, Inc., Oklahoma 
City; Jerry DuBusky, The General Fireproofing Co.; Paul Kalb, Con- 
solidated Prig. & Staty. Co., Salina, Kan.; Art Pfister, Smead Mfg. 
Co.; Carlton Moore, Consolidated Prtg. & Staty. Co.; Lee Crom- 
well, Cromwell's, Salina; Claude Allen, The General Fireproofing Co. 
Walter Keller, Cramer Posture Chair Co.; Bill Col , Col 
Office Supply Co., Wichita; George K. Desmond, Cramer Posture 
Chair Co. 

More G-F Breokfasters: Front row—Mrs. Chief Moore, Mrs. Laverne 
Miltz, Mrs. Paul Burbank, Mrs. Foss, Mrs. Douglass, Mrs. W. A. 
Walther. Back row; H. Dorsey Douglas, H. Dorsey Douglas, Inc., 
Oklahoma City; H. E. ‘‘Chief’’ Moore, Goldsmith's, Wichita; Winfield 
White, Southwestern Staty., Ponca City, Okla. 


Vaughan Williams, Schooley Ptg. & Staty. Co., Kansas City, Mo.; 
Homer Lay, NSOEA headquarters. 


Dan McDougall, Stationers Loose Leaf Co.; Mrs. McDougall; Austin 
Waterbury, The Carter's ink Co.; Mrs. Waterbury. 
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Santa Fe, N.M., Host to 
Tenth District Stationers 


Dealer Attendance Good—Duker 
Succeeded by Stanfield—Select 
Casper, Wyo., for '56 Regional 


@ ONE OF THE MOST delightful meetings of stationers in 
the Tenth District NSOEA, comprising the states of New 
Mexico, Colorado, Utah and Wyoming, was the one held May 
8, 9 and 10 at La Fonda Hotel, Santa Fe. Stationers and 
Travelers in the area are as one happy family. Dealer attend- 
ance was larger than anticipated. 

Rain, badly needed for months, which arrived at convention 
time, failed to dampen the spirit of the meeting. To Carl 
Duker, Santa Fe Book & Stationery Co., governor of the dis- 
trict; Lloyd Gilbertson, Minnesota Mining & Manufacturing 
Co., president Rocky Mountain Travelers, and William Mason 
III, Out West Printing & Stationery Co., conference chairman, 
much credit is due for smooth operation. 

The Troupe, as usual, provided most of the program. The 
members were Leonard Wilcox, president NSOEA; J. L. Mann, 
Sturgis Posture Chair Co.; Orvin Moen, Smead Manufacturing 
Co.; James Kobak, J. K. Lasser Co.; Henry Berry, Henry 
Berry Associates; Art Pfister, Smead Manufacturing Co., vice- 
president field division, and Paul Burbank, executive vice- 
president NSOEA. All sessions, including the Travelers, were 
well attended. 


Stationers Welcomed 


The convention was called to order by Governor Duker 
who, after preliminary announcements, called upon his com- 
petitor Paul Huss of Southwestern Stationers and mayor of 
Santa Fe. Mr. Huss introduced Joseph Montoya, lieutenant 
governor of the state, who welcomed the visitors to Santa Fe. 
Stationers, he said, were responsible for efficiency in govern- 
ment and in business. He said he believed the conference was 
not just to see Santa Fe, which he deemed commendable, but 
to engage in serious deliberation. Mr. Gilbertson expressed 
greetings on behalf of the Travelers. He was followed by 
President Wilcox on “It’s Yours for the Asking,” Mr. Mann on 
“The Keys of a Master Salesman,” and Mr. Pfister, speaking 
for the field division. 

A surprise luncheon speaker, enthusiastically received, was 
Msgr. Glen Patrick Smith, once a typewriter salesman in 
Denver and for 17 years a priest in Santa Fe. In his office, he 
said, were two tape recorders, two bookkeeping machines, an 
electric typewriter and various other essential equipment and 
supplies, also many hundreds of Mexican records for a radio 
program he maintains. His talk sparkled with humor. 

Mr. Moen and Mr. Kobak were the afternoon speakers, Mr. 
Moen outlining profit possibilities to stationers by co-operation 
with teachers and students in acquainting the latter with the 
functions of the stationer’s wares. Mr. Kobak presented his 
address on the matter of adequate accounting necessary for 
the dealer to arrive at actual cost of operation of individual 
sections or departments. A question and answer period fol- 
lowed. 


Hear Berry, Dunlap 


Mr. Berry, a dynamic speaker, started the second day with 
his address on store modernization. Following him was Lewis 
W. Dunlap of Albuquerque, a freight consultant, who spoke on 
“Transportation and Traffic.” He related briefly the history of 
the Interstate Commerce Commission and rate making and 
gave ideas as to how dealers’ shipments might be handled to 
best advantage. 

A dealer forum which completed the program was conducted 
by Donald Stanfield, Wyoming Typewriter & Equipment Co., 
Cheyenne. Various subjects were discussed, including danger 
inherent in any changes in the fair labor standards law. That 
particular topic was clearly presented by Gene Caulkins, New 
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Mexico School Supply Co., Albuquerque. Because of the in- 
terest in the forum a motion to provide more time for a sim- 
ilar discussion period in 1956 was adopted. Nearly all the 
dealers at the session continued their exchange of ideas at an 
unofficial meeting after the election and adjournment. 

The election resulted in the choice of Mr. Stanfield for 
governor and the selection of Casper, Wyo., for the next con- 
vention. Harvey Howarth, Weber Office Supply Co., Ogden, 
Utah, was elected deputy governor; his city designated for 
1957. 

Governor Duker served as toastmaster at the banquet. Mr. 


(Turn to page 36, please) 


On the Opposite Page ... 


1. Don Stanfield, Wyoming Typewriter & Equip. Co., Cheyenne, gover- 
nor-elect; Harvey Howarth, Weber Office Supply Co., Ogden, deputy 
governor; Carl Duker, Santa Fe Book & Staty. Co., retiring governor. 

2. Sam Flenniken, Diebold-York; Rudy King, Diebold, Inc. Mr. King 
is ithe man who won the contest for the name of the stationers’ 
emblem. His suggestion was ‘‘Mr. Stationer,"’ the name already 
being in wide use. As a reward he received a $50.00 check. 

3. Carl Duker, Santa Fe Book & Staty. Co.; Mrs. C. W. P. Foss, Bruns- 
wick, Me.; Mrs. Paul Burbank; Mr. Burbank NSOEA. 

4. Mrs. Lloyd Gilbertson, Mrs. Jim Haynes, Mrs. Tom Varnum, Mrs. 
Harold Richardson, Mrs. Al Bachman. 

5. Bob Bavier, Weber Office Suppiy Co., Ogden, Utah; Edward Logan, 
Pioneer Pig. & Staty. Co., Cheyenne, Wyo.; Harvey Howarth, Weber 
Office Supply Co.; Dick Gage, Art Metal Construction Co. 

6. Keith Gordon, Boorum & Pease Co.; Leonard Wilcox, president 
NSOEA; Larry Miller, The General Fireproofing Co. 

7. Three Troupers — Orvin Moen, Smead Mig. Co.; Leonard Wilcox, 
Roberts Ptg. & Staty. Co., Hutchinson, Kans.; Jim Kobak, J. K. 
Lasser & Co., New York City. 

8. O. E. Glasgow, Federal Staty. Co., Oklahoma City; Joe Simmer, 
Wilson Jones Co.; Ward Silliman, mfrs. rep. 

9. Dan Koss, mfrs. rep.; Jim Haynes, American Pencil Co.; George 
Seaver, Capitol Office Supply Co., Denver, Colo.; Forrest Booth, 
Associated Stationers Supply Co.; Clarence Ll. Robbins and Les 
Brown, Utah-Ildaho School Supply Co., Salt Lake City, Utah. 

10. Eldon Cloud and John Nusbaum, Albuquerque Staty. Co.; Wallace 
Oswald, Clovis Ptg. Co., Clovis, N.M. Tom Rymer, General Fire- 
proofing Co. 

11. N. H. Berchtold and H. Brady Magers, New Mexico Office Supply 
Co., Santa Fe; Paul Huss, Southwestern Stationers, Santa Fe mayor. 

12. Eimer Pearce, Rocky Mountain Bank Note Co., Pueblo, Colo.; Dick 
Wallace and Arthur Carlson, Chas. R. Barry Co.; Jim Ross, Wilson 
Jones Co. 

13. Bob Sprott, The Globe-Wernicke Co.; Jack Carr, ZCMI School & 
Office Supply Co., Salt Lake City; Rudy Sparks, Sparks Office Sup- 
ply Co., Carlsbad, N. M.; Harry Fellowes, Bankers Box Co.; Carvel 
McWilliams, The Globe-Wernicke Co. 

14. Tom Howell, Pritchard Book & Staty. Co., Las Cruces, N.M.; Brew 
Towne, National Blank Book Co. 

15. Jack Behr, Wilson Jones Co.; Lioyd Johnson, Boorum & Pease Co.; 
John A. Dillon, Santa Fe Book & Staty. Co.; Keith Gordon, Boorum 
& Pease Co. 

16. Chuck Kendrick, Kendrick-Bellamy Co., Denver, Colo.; C. J. Jensen, 
mfrs. rep.; Don Stanfield, Wyoming Typewriter & Equip. Co., 
Cheyenne, Wyo. 

17. Rudy Sparks, Sparks Office Supply Co., Carlsbad, N.M.; Russell 
Stephens, Russell Staty. Co., Amarillo, Tex.; Warren Cobean, Cobean 
Staty. Co., Roswell, N.M.; Archie Westfall, University Book Store, 
Albuquerque, N.M. 

18. Officers of Rocky Mountain Travelers: Jim Ellertson, mfrs. rep., 
reporter; Rudy King, Diebold, Inc., secretary; Jim Conwell, Eagle 
Pencil Co., second vice-president; Forrest Booth, Associated Sta- 
tioners Supply Co., sergeant at arms; Gardner Griffith, Parker Pen 
Co., first vice-presideni; George Feeley, Dennison Mfg. Co., pres- 
ident. Glen Barclay, Kistler's, Denver, treasurer of Rocky Mountain 
Travelers, left for Denver shortly before picture was made. 

19. Don Stanfield, Wyoming Typewriter & Equip. Co., Cheyenne, Wyo.; 
Carl Duker, Santa Fe Book & Staty. Co.; Larry Miller, The General 
Fireproofing Co.; Tom Howell, Pritchard Book & Staty. Co., Las 
Cruces, N.M. 

20. A. G. “‘Bill’’ Campbell; Mrs. Campbell; George Nelson, Weldon 
Roberts Rubber Co.; Mrs. Pennebaker; Gilbert Pennebaker, O'Brien 
Pig. & Staty. Co., Pueblo. 

21. Brew Towne, National Blank Book Co., having a friendly chat with 
Erle Kistler of Kistler’s, Denver. 

22. L. R. Addington, Art Metal Construction Co.; Mrs. Alberta Wilcox; 
Leonard Wilcox, Roberts Ptg. & Staty. Co., president NSOEA; Mrs. 
Ruth Burbank; Paul Burbank, executive vice-president NSOEA; Mrs. 
Rose Addington. 

23. Bill Mason Ill, Out West Ptg. & Staty. Co., Colorado Springs, Colo.; 
George Wolcott, Wilson Jones Co.; John Daughaday, Out West Ptg. 
& Staty. Co.; Frank Lipp, Esterbrook Pen Co. 

24. Sam Flenniken, Diebold-York; Mrs. Robert W. Bavter, Weber Office 
Supply Co., Ogden, Utah; R. J. FitzMorris, Diebold, Inc. 

25. W. B. McGarvin, H. H. Tammann Co.; Lioyd Gilbertson, Minnesota 
Mining & Mfg. Co. 

26. Al Bachman, Bachman’'s, Greeley, Colo.; Bill Lashbrook, Esterbrook 
Pen Co.; Gardner Griffith, Parker Pen Co.; Jim Ellertson, mfrs. rep. 

27. At the Art Metal Breakfast: Harold Richardson, Richardson Office 
Supply Co., Grand Junction, Colo.; Mrs. Richardson; Harvey Howarth, 
Weber Office Supply Co., Ogden; Mrs. Howarth; Ralph Bauter, 
Weber Office Supply Co.; Mrs. Bauter; Mrs. Evelyn Harper, General 
Supply Co., Albuquerque; Dick Gage, Art Metal Construction Co.; H. 
A. Woodmansee, General Supply Co. 

28. Art Pfister, Smead Mfg. Co.; Henry Berry, Henry Berry Associates; 
Lou Mann, Sturgis Posture Chair Co., Chuck Charles, mfrs. rep. 

29. Ronald A. Campbell, Wyoming Staty. Co., Casper, Wyo.; Gardner 
Griffith, Parker Pen Co.; Tom Varnum, Eberhard Faber Pencil Co.; 
Glen Barclay Kistler’s, Denver, Colo. 

30. The new governor, Don Stanfield, receives congratulations of his 
predecessor, Carl Duker. 
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Home State Honors Wilcox 





(Continued from page 32) 





FRED DOWNS .. . former president of NSOEA, whose neat 
attire belies his method of transportation. 


bers. Quick action was urged in order that new memberships 
might count in the 1955 NSOEA contests. 

In his discourse on the Fair Labor Standards Act, Mr. Wil- 
liams displayed a store of technical information. In legislation 
on new minimum wage he saw a threat of losing the stationers’ 
or other retailers’ exemptions from requirements of the FLSA 
through reconsideration of extent of coverage. 

If retailing loses its exemptions, he said, stationers would be 
faced with many new problems, such as costs and difficulties 
of complex record keeping, computing, bringing wages up to 
new minimum, bringing others up becaus2 of the new base. 
Consumer prices would increase, consumer services decrease. 


Tells of Problems 
He stated that average retail earnings have raised proportion- 
ately with wages paid in covered industries. He brought out the 
point that no equitable rules can be formed for arriving at rea- 
sonable rates in different cities or in the same city. No average 
can be used on salesmen because each has his own base. He 
offered charts showing how greatly increased costs would re- 
sult through the change of the law. 

The Eighth District Foundation is developing a fund from 
which, under certain circumstances, members may receive as- 
sistance. Mr. Brain reported its present financial situation. Th2 
purpose of the foundation and its revenue sources were re- 
ported earlier in OFFICE APPLIANCES. 

The banquet was an enjoyable occasion as usual. What with 
current officers, past governors, past presidents of Midwest 
Travelers Club, other notables and the ladies, three head tables 
were used. William A. Froehle, Boorum & Pease Co., presi- 
dent of Midwest Travelers, and Governor Ray Baldwin shared 
the pleasant task of making the introductions. 

Ray Kline, Security Stationery Co., Kansas City, Mo., was 
elected governor for the ensuing year. Other officers are Vic 
Agee, Midland Stationery & Supply Co., Jefferson City, Mo. 
secretary; Howard Blanchard, Fiddler's Inc., Kansas City, 
Kansas, treasurer; Jack Coleman, Coleman Office Supply Co., 
Wichita, lieutenant governor for Kansas; Lou Blair, Blair 
Office Supply Co., St. Louis, lieutenant governor for Missouri; 
R. R. Bricker, Bricker Typewriter Co., Norfolk, lieutenant 
governor for Nebraska; Dan Scott, Scott-Rice Co., Tulsa, 
lieutenant governor for Oklahoma; Sid Anderson, general 
chairman for 1956 convention. Omaha was selected for next 
year. 





Rem-Rand Names New Orleans Manager 

W. S. Snyder, formerly sales representative for the company 
in Fort Worth, Tex., has been appointed typewriter manager 
for the New Orleans branch of Remington Rand Inc., at 1711 
St. Charles Ave.—JHR 
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Leopold Plays Host to Home City 


The Leopold Company on May 11! played host to the busi- 
ness community of Burlington, lowa, and extended a welcome 
hand to the Chamber of Commerce and other civic organiza- 
tions, stockholders and friends. 

Those who desired to see the factory were taken on an hour 
long tour from 2:30 to 3:30 in the afternoon. Following that, 
open house was held in the company’s attractive showrooms. 
Several hundred men and women were greeted by the Leopold 
executive family and much interest was evidenced in the dis- 
play of Leopold office furniture in their model settings. 

It was obvious that the display was very educational and 
revealing to some townspeople who were receiving their first 
formal impression of a line of office furniture that is known 
from coast to coast. 

Leopold hospitality was not confined to the Burlington 
business community. The evening hours — 6:30 to 8:00 — 
were set aside for the Leopold employees and their families. 
Entire families came to look around the showroom and many a 





OLD FASHIONED DESK ... on display at Leopold open house. 


feminine heart fluttered with pride when a husband explained 
the role he played in producing this impressive line of office 
desks. 

The Leopold Company in this special day reflected discern- 
ment in affecting closer relations not only with factory em- 
ployees but also with fellow townspeople. To the Leopold 
Company, good public relations represents a wise investment. 





Santa Fe Hosts Stationers 





(Continued from page 34) 


Gilbertson introduced new officers of the Rocky Mountain 
Travelers. E. H. “Dick” Healy, former owner of Santa Fe 
Book & Stationery Co. and former president NSOEA, and his 
wife Mildred were presented and given a hearty ovation. Brief 
remarks were made by Mr. Stanfield, Mr. Wilcox and Mr. 
Burbank. Mr. Burbank called upon Rudy King to stand, an- 
nouncing that he submitted the name Mr. Stationer given to 
the stationery character made of clips, rubber band, eraser and 
such, now used as an association symbol. Mr. King’s reward 
was a check for $50.00. 

The annual meeting of the Rocky Mountain Travelers was 
held May 10 at La Fonda, Santa Fe. Various matters were 
discussed, including that of adequate news coverage. In the 
election which closed the session George Feeley, Dennison 
Manufacturing Co., was elected president. Other officers chosen 
were Gardner Griffith, Parker Pen Co., first vice-president; Jim 
Conwell, Eagle Pencil Co., second vice-president; Rudy King, 
Diebold, Inc., secretary; Glen Barclay, Kistler’s, Denver, treas- 
urer; Forrest Booth, Associated Stationers Supply Co., sergeant 
at arms; Jim Ellertson, reporter. 
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He's not nervous but he is excited. It's not often 
you'll see a Panama-Beaver man like this BUT. . . In 
this case ... he Is honestly proposing that Panama- 
Beaver Carbon Paper will lighten your typing effort 
by producing much sharper, much more readable 
copies. While he catches his breath may we remind 
you that Panama-Beaver Carbon Paper ends carbon 
smudge and streaking and allows the neatest, 
cleanest erasures you've ever seen. 

You may be starry-eyed over our proposal so just 

pyt out your hand . . . the one with the pencil. . . 
quickly fill in the coupon below. Our Panama-Beaver 
man will see that you receive FREE PANAMA-BEAVER'S 
outstanding eraser, that helps you “erase 
without a trace’’, while he tells the TRUTH 
... about carbon paper. 
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, = Mail Coupon NOW! ~~ = ¥ 

: PANAMA-BEA yee 19 Rector Street, New York 6, N. Y. ; 
. ond / 1 want to oom the TRUTH about a 

: Lilo tHE’ bsDijtpe  \ Wiss | 

~ Coast to Coast Distribution Name 

. ManiFoLp Suppules Co. or hie 


State ___Phone 





19 Rector St. New York 6, N. Y. 








nt MERIDIAN EVR-FLAT CARBONS - EYE-SAVER UNIMASTERS - LUSTRA COLORFUL INKED RIBBONS 
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FLEXIBLE PLASTIC 

The General Tire & Rubber Co. 

Nygen Tolex, a unique flexible plastic developed 
by the Textileather C n of General Tire, has 
unusual durability and excellent tailoring qualities, 
the company states. The new material, displayed 
here in attractive form on sectional furniture, con- 
sists of a vinyl coating on a non-woven synthetic 
base which gives it balanced stretch in all direc- 
tions. The Pampas pattern illustrated here comes 


in 21 colors. (Inquiry Card No. 3.) 


ALUMINUM CHAIRS 
Cramer Posture Chair Co. 


Rugged and sleek looking side and ar 
chairs in a wide variety of r m 
binations now are rolling tt produc 
tion lines in the company's plant. Sp 
cial features of the chairs illustrated her 
include the wall-saver design which pre 
vents chairs from damaging wa 


quality bonded foam latex padding ar 


the easy-stacking feature of arr 

model. Covers ére gen ne YaUGQaNYOCE 
a durable and easy-to-clean leatherlik 
fabric, and rich wear-resistant Claremont 


upholstery. The square tube frames 
rigidly cross-braced within th. 
struction. (Inquiry Card No. 45.) 


base 


RECEPTION ROOM SOFA 
Emeco Corp. 





The new Wilton mod pt 

room furniture introduced by the company 
features the swanky kin 3 tured 
here. The thick n hion ed ir 
nylon fabrics and the back, ends, and base 
in plastic. The table tor Formica vered. 
The Wilton line featur fa ha and 


reception room tables which may be grouped 
in various attra ttings. (Inquiry Card 


No. 13.) 
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SALES REGISTER 
Friden Calculating Ma- 
chine Co., Inc. 


Complete mechanization of the 
burdensome counting routine 
gaily checking and rting of Tnou 
sands of sale ps now is possible 
ugh the use of the sales register 
machine, Friden aims. The new 
machine permits the sales person tc 
enter the details of each transac- 
tion on a simple 10 key keyboard. 
Simultaneously the unit automati- 
cally punches selected data on a 
tape which can be sent to a 
tape-to-card converter where the 
data is automatically transferred t 
tabulating cards. The machine is 
available with or without cash 


rawer. (Inquiry Card No. 40.) 


a 











TYPEWRITER STAND 
Meilink Steel Safe Co. 


The new Hercules Knocked-Down 
typewriter stand ustrated here 
now is being shipped in a specially 
designed, compact carton to cut 
shipping space and rates. The only 
tools needed tor assembly are 
5 wdriver and p because all 
yre pre-drilled » tactory. 
Meilink state that exclusive 
Arched-Strut frar vide the 
stand wit additiona nath ¢t 
upE y ele achine 
allow eat ear Y apr nt 
tipr n Tuk sr stee nstruct n 
witt bar bra ates le 
wobk J shar Three 
MACHINE STAND ee Rigen oer 
Maso Steel Products Co. are available in a varie r 
The ares Sette: it tate thie (Inquiry Card No. 17.) 
duced a r ation in the field 
typew and ma tand 
Gr bility and aneuver 
abilit aimed by u a tu 
t that has be pecia 
de 4 eas ration. The 
f t n he new elevatin 
de ates the danger of 
hakin e as the achin ck 
h aised ered p 
; Another feat Masc 
Tat T new of: ped ad 
adie T n Tr s °| for a 
1 Dase n uneven (In- 


quiry Car 


d No. 26 
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The Smith-Corona Electric Typewriter is getting 
a big executive OK from U. S. business and industry. 


Smith-Corona is the first complete electric typewriter. 
For example, there are more operating controls 

in the keyboard area than on any other electric. On-Off 
Switch; not one but two Carriage Return Keys; 

two Shift Locks; Impression Control Dial; all Tabulating 
Controls (with exclusive big-target Tab Bar); Full 

Size Space Bar. And —all controls are electrically 
activated for fast, easy typing. 


By automatic tests, and on the job, Smith-Corona PLUS EXCLUSIVE KEVBOARe sueee! 
has been proved the fastest electric typewriter. Trigger- ‘ 


response on cushioned keys sets a smooth pace. It’s new. It’s revolutionary. Note that both 


the keyboard and the keytops are scientific- 
Designed and engineered to out-perform every other ally slanted to fit the natural flow of the 
electric typewriter, the all-new Smith-Corona Electric fingers, for smooth, easy, effortless touch. 
' <* There are no steps to climb, no waste finger 
he beauty — ~ ance, in performance, movements. Here is the most natural, easiest- 
in exciting and amazing results. to-type-on, fastest operating keyboard on any 
electric typewriter. 

















e World's fastest electric 


e Exclusive cushioned touch 


e Print-perfect “write” 


e Easiest ribbon change 


@ 88-Character Keyboard 





becuitiful elective typewriter 


Smith-Corona ELECTRIC 


Smith-Corona Inc Syracuse 1 NY Factories also in Toronto, Brussels and Johannesburg 
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EXECUTIVE GROUP 


Carlton-Surrey, Inc. 


cartons to ta 


quiry Card No. 7.) 


ADAPTO-RACK 
Sengbusch Co. 





Latest addition to the mpany's lin 
is the new Adapto-Rack sectional organ 
izer. The attractive unit is of all-stee 
construction with nine gauae ste wire 
separators and comes in a gray 
green baked enamel! finish. Sengbu 


states that eight compartments pr 


de 


ample space for its work job. Two end 
wire separators attached to the sturdy 
base have large, threaded rubber pad 
to prevent damage to the desk. With 
every order of six units or more, the 
company is providing free-of-charge 

stationers 500 advertising blotters with 
dealer imprints. (Inquiry Card No. 18.) 


SIDE CHAIR 
The B. L. Marble Chair 


Designed in the contemporary 
manner by Gordon Hrach is 
this pictured Model 4538 AF 
in the companys’ 
of custom chairs. It may be 
secured in combination f 
fabrics and genuine top-grain 
leathers, or fabrics and Nau 
gahyde in a wide range 


urrent ne 


colors or color combinations 
Foam rubber assures a seat 
of comfort. Marble states the 
chairs will add ease and dis- 
tinction to any inter (In- 


quiry Card No. |.) 
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Carried in stock are the Whitehall desk and 
Wilson chair (foreground) istrated here. 
The desk is manufactured in a variety con- 
temporary woods and finished off with leather 
top with 24 carat gold A phone 
recess and file drawers ponent parts 
of the unit, may be ed ither right 
or left hand de tion juest t 
purchaser. The ur and p ns of 
the attractive hipr n separate 


(In- 





———— NEW PRODUCTS continued 


=a 


ADDING MACHINE 
R. C. Allen Business Ma- 
chines, Inc. 


ribution t a new 10 key aaq 

ng machine with ''a memory 
announced b ompany. The 
Na n ne w De d by R, c 
Allen in the U. S. and Canada 
under a special license from the 
sa Calculating Machine Co 
Switzerland. The memory" or 
all key is rated by Allen the 


yreatest advar omputing ma 


hines since edit balance. It 
fies multiplication by restor 

e last p d figure without 
e-indexing. S a ned in design 
two electric mod t the machine 
4 available. | machine may be 
moved easily without lifting by 
m ely tiltin ba k ontec built in 
C ealed whee which will not 
ar desk tops. (Inquiry Card No. 





STENCILING 
Diagraph-Bradley 
Industries, Inc. 


The c 


for its new high speed stencil- 
ing system. Diagraph states a 
specially compounded rubber 
roller, used with an ink pad 
and special ink, has been de- 
veloped to provide all three 
factors. The company report 
that actual field tests have 
shown that Rol-lt-On has in- 
creased production up ft 
three times over other meth- 


ods. (Inquiry Card No. 31.) 


O—r ‘“KEY”’ 





mpany claims efficiency 
economy and simple operat 








ty 
SMOKER 
STAND 
LaSalle 
Products Co. 
Striking in appear 
ance and Ouiit Tor 
service LaSalle’s 
No. 750X anodized 
aiuminury sm kina 
tana pictured here. 
The Top is 9 2 
inches across and 
contains a rugged 8 
in n heavy-lipped 
glass liner. The unit 
stands 25 '/> inches 
high with an extra 
heavy |! inch base. 
The glass liner may 
be had black 
amber. (Inquiry 


Card No. 19.) 


on 
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TO THE CARD Or 


All New Products displayed here carry an In- 
quiry Card Number. If you are interested in an 
item, simply circle the corresponding number car- 
ried on the Handy Inquiry Card which appears just 
inside the back cover of the magazine. From that 
point on, OFFICE APPLIANCES will take over. Sales 
Stimulators, which appear on the Inquiry Card 
Pages, operate-in the same fashion. 
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Whether the B D C was used a week, a month, or even six months ago, this 
unique mimeograph is always ready to print instantly—without any special 
preparations whatever. There is no drum to clean, no ink pad to change. 
The ink never cakes or hardens, nor can it leak. The B D C is the perfect 


answer for irregular or infrequent mimeograph requirements. Whether 
used twice a day or twice a year the B D C is always clean, always ready 
to give inexperienced office workers professional looking copies that are 
printing press quality. Get the whole story on this revolutionary mimeo- 
graph design—write for complete dealer information. Bohn Duplicator 


Cerporation, 444 Fourth Avenue, New York 16, New York. 





REX-ROTARY 





AUTOMATIC CALCULATOR 
Monroe Calculating Machine 





The company recent unced + 
latest addition to new N 
machines, the fully automatic ca 3+ 
named the 6-N. An all-ar na calcula 
and streamlined in de the 6-N 
dressed in a new m 
associates color of ntrol bars t 
functions, an invaluable aid to t+ 
ginner. The 6-N, availat 


offers the simplicity t a ngle ke 
board for entry of a 
matic zeros. (Inquiry 


tactors and aut 
ard No, 2.) 














—_§——— NEW PRODUCTS continued 


CABINETS 
Indiana Desk Co. 


ustrated here in pleasina - are 
w abin he 8,000 Fla 

Ww 2aTuU o me 
No. 8025 cabinet top ha 

Ww >| rr ts widt 36 

cn ne depth T 
8050 base has widtk 36 inche 
GepTr f 3 and ft int f 30 
nches. The ut base uggedly 

nstructed aq wa t lu 
Der and ea ed with bra fer 
ule espe desianed the 
model. A ers are t 

ain yu ed Ar an 
black walr Flair > has 
been expres Jesianed to combine 

moduie (Inquiry Card 





No. 21.) 


ELECTRIC DUPLICATOR 
Niagara Supply Co. 


STENCIL CUTTER 
Ideal Stencil Machine Co. 








The mpany Ww Ter for the 
first time the Niagara | I0E electric 
te Juplicator which it claims 
fit Ww tield de- 
spite an eat High among 
T 30V Tag are an easily con- 
tr 1 variable speed selector — 
70 to 140 cop f nute; an 
aut fi ng feed tray 
usua associated th more ex- 
pensiv ae snd a wheel handle 
wh sn be quickly removed and 
replaced by a crank for hand oper- 
ation. The machine is equipped with 
The Ideal Quarter, a new stencil cuttin an 9 inch printing range adjuster 
machine with '/4 inch characters, ha and aligning ball bearing im- 
been developed by the compan pre n er. (Card No. 25.) 
Streamlined in design and inc rporating 
WALL UNIT the outstanding features of the larger 
rr e!| th unit eplace labe + 
Great Lakes Store Fixture ° oF sccliagine PO si leg Negigta 
: nd Tamping methods for marking 
As a companion piece to the rig addressing and Jina of small contain 
nal ‘'Assemble-it-Yourself" aisle d rs. The mpany states the automat 
play unit, the company has an carriage assures absolutely paralle 
nounced production of an attrac and positive character and word sp 
tive new matching wall unit. The g. The cutter is available with specia 
product has 8 basic parts wh hardened punche nd. dias 4 44° 
can be quickly assembled with f meta 1+ 19 x 19 x 12 inche a, 
the use of bolts, nuts or t¢ . Th high and weighs 70 pounds. (Inquiry = 
overall dimensions of the assembled Card No. 4.) 
unit follow: 6 ft. long, 5 ft. h 
and a shelf decrease in depth 
24 inches at base to 12 inche 
top. (Inquiry Card No. 23.) 
; Davidson Corp. 
Serolite Corp. ' P - 
eLne ; A ne tast and inexpensive method of making oftset print- 
>kKiiTU aesiqned in rn sted al \ f<. eee the Davidso 
- Coctie t the dail ng plates photographically reported by e avidson 
eather by . A s de Corporation and the Photostat Corporation. Plates made 
er An ieTTrer ritin . - ° ° . 
: di lle T from any original can be ready for the press in one-third 
wintusesl bane This : / 
ie ie the tin at one-half the plate cost and one-tenth of 
measures 1] 14 % 44 . . = a ' . 
i equipment cost of the fastest existing method, the firms 
and easily handles nor- a ave # f 4 saat te Shak ims ane 
dl adil claim. A unique teature ot the system hat the original 
3! letter-sizec tionery and cr . ’ 
*) 41 4i m which the paper offset plate is to be made can be 
ppe with aaairiona ° . - 9 - _ 
printed on 2 sides. The Eastman Kodak Company's Veritax 
astic pockets for envelopes ; : 
, transfer system is the heart of the new process and working 
3 3 cards and stan I+ ; ‘ ff ae as : % 
ar ae with that is a new offset printing plate developed by the 
svaiiadie r ame Go ~_ > 
~? : . Polychrome Corporation and ed the V-Kote Plate. (In- 
tampe n the cover to reta - Card N 27.) 
. uir ar oe. 27. 
at $3.50 plus regular trade vw 


ts. (Inquiry Card 33.) 








No other file at this low price has this really full suspension. 25% 
more filing capacity. The last folders in these files are as accessible 
as the first. Smooth gliding drawers, spring compressors and guide 
rods. Olive green or Cole gray baked enamel finish. 


No. 204 


< FOUR DRAWER LeTTER size $39 





FIVE DRAWER LeTTER size $ > 
14%" wide, 60” high, 265” deep 5? 


Shpg. wt. 143 Ibs. 


LEGAL SIZE FIVE DRAWER 
17%" wide, 60” high, 265¢” deep... No. 505 $62.95 


Shpg. wt. 157 Ibs. 


Plunger type lock that automatically locks all drawers, 


$10.00 additional. 


TWO DRAWER LeTTER sizE > 


Desk High, 14%” wide, $97» 


24” coep No. 202 
Shpg. wt. 65 Ibs. 


LEGAL SIZE Desk high, 1734” wide, 


24” deep No, 502 $37.95 
Shpg. wt. 75 Ibs. 


With lock that automatically locks 
both drawers, $4.25 additional. 








MATCHING STORAGE CABINET 
Cole’s new No. 350 Storage Cabinet 
is designed to match the above 4 drawer 

















files (has 3 adjustable shelves) ¢64.¢5 


14%” wide, 5244” high, 26%” deep 
Shpg. wt. 125 Ibs. 


LEGAL SIZE 17%” wide No. 504 $49.95 


Shpg. wt. 135 Ibs. 
No. 203 


THREE DRAWER etter size $ 75 
14%” wide, 40” high, 265s’ deep 39 
Shpg. wt. 100 Ibs. 


LEGAL SIZE 17%” wide No, 503 $49.75 


Shpg. wt. 105 Ibs 


Plunger type lock that automatically locks all drawers 
of above, $9.90 additional. 


No. 205 

















CAT ALOG 


ole) siamo CO., INC. 


NEW YORK 285 MADISON AVENUE « CANADA 





COLE’S modern cabinet 


NOTICE! 
Should not be confused 
with imitations. 
Actual size of lock 
shown at left... 


(not a ‘blown-up’ picture) / 





/ 


ACTUAL SIZE OF LOCK 


The “MERCHANT’S” File 

A secret vault for personal papers and 
valuables (only YOU know the combina- 
tion). 2 full suspension letter files; a 3x5 
or 4x6 card drawer (3200 cap.), also 
used for contracts, leases or cancelled 
checks; two adjustable compartments un- 
der lock and key. Heavy gauge steel, 
30%" wide, 32” high, 17°’ deep. Green 
or Cole gray baked enamel finish. 


no. 1370 94995 


With plunger-type lock that automatically 
locks all drawers No. 1370PL, $57.45 


The “SALESMAN’S” File 


3 full suspension letter files, three ad- 
justable storage compartments under lock 
and key, and a secret vault all in one. 
Also has two drawers for 3x5 or 4x6 
cards (6400 capacity), or for leases, con- 
tracts or cancelled checks. 30%” wide, 
51%" high, 17°‘ deep. Green or gray. 


von 99290 


No. 990 — Similar to above, but with a fourth letter 
file instead of the two card drawers $72.50 


LEGAL SIZE... 
Same as No. 990 but with four legal size instead of 
letter size drawers No. 1090, $82.50 


Above cabinets with plunger-type lock that 
automatically locks all drawers, $8.50 additional. 








ebr the modern office 











“PRESIDENT’S” File 

aluable addition to your office. Keep 
our records under lock and key. Con- 
s: 4 full suspension letter files, two 
ble drawers for 3x5 or 4x6 cards 
00 capacity) also used for leases, con- 
ts or cancelled checks. Plus a secret 
it, doubly protected by extra outer 
rs with a 3-way locking mechanism. 
y YOU know the combination of the 
i Lock. Heavy gauge steel, 32%” wide, 
e" high, 202°‘ deep. Green or gray. 


= 
7 50 





No. 475 





“DIRECTOR” File 


en from view is a secret vault for 
nal papers doubly protected by a 
lock plus an extra outer door under 
and key. 3 full suspension letter 
two adjustable compartments. 3012" 
, 37%" high, 17" deep. Green or 
gray. . r 95 

No. 1473 







L SIZE ...No. 1873 
as above but with legal size drawers, 
wide, 37%" high, 17” deep $56.95 


cabinets with plunger-type lock that 


atically locks a rawers, $7.50 additional. 


“EXECUTIVE” File 


oncealed vault pays for itself. Pre- 
pilferage. 2 full suspension letter 
two 3x5 or 4x6 card drawers (6400 
ity), two adjustable storage com- 
ents under lock and key. 30%" wide, 


high, 17’ deep. Green or gray. 


- 
~ 
. 


No. 1478 


SIZE... No. 1878 


s above but with legal size drawers, 
wide, 3714" high, 17” deep $69.95 


cabinets with plunger-type lock that 
tically locks all drawers, $7.50 additional. 




























Important 
papers 
at your 
finger tips 


















BP “DESK 70’ FILE" wn 998” 


A retractable desk plus a safe for valuables 































32%” wide 


60” high . . «drawers for checks. . . files for letters 
19” deep ... compartments for books and drawers for index cards 
A complete steel office all protected by two th 


doors under lock and key. Green or gray. 








Grained Walnut, Mahogany or Knotty Pine add $15.00 CLOSED VIEW = [- 





The “FILE VAULT” 


Contains: two letter size, full suspen- 
sion drawers, two drawers for 3 x 5 
or 4 x 6 cards (6400 capacity) also 
used for leases, contracts or can- 
celled checks. Plus a secret vault with 
Dial Lock, doubly protected by extra 
outer doors under lock and key. 
Also, three adjustable compartments 
for books and a large shelf 3134” 
wide, 17” deep. Overall size, 32%” 
wide, 60” high, 19” deep. Olive 
green or Cole gray finish. 


won OF 


LEGAL SIZE—Similar to above No. 992 
but with legal instead of letter size files. 
35%” w, 60h, 19d. No.1092 $94.50 


The above cabinets in Grained Walnut, 
Mahogany or Knotty Pine finish $15.00 additional. 

















PRONTO STORAGE FILES 
































ee 





for less active records.. 





OTHER SIZES AND PRICBS 




















Inside Dimensions FIBRE BOARD STEEL 
DRAWER FRONT DRAWER FRONT 
SUGGESTED USES Fil 
‘a ile PRICE File PRICE 
wen Height lenge No Single Carton No Single Carton 
| 12% ..10%,.. 24 E210 . . $3.55 . . $3.45 1210L. . $4.45 . . $4.35 
> 12% ..10%.. 15 E210S . 3.45... 3.35 1210S... 4.35 .. 4.25 
Legal or Cap....... 15% .. 10%,..24 | E510... 4.35... 4.25 ISI0L.. 5.60.. 5.50 
Invoices . ee 107%/, . 8% 24 E109? .. 3.20. 3.10 109L.. 3.95.. 3.65 
*2 Rows 8x5 Forms 10% . 8% 24 El08 .. 3.50.. 3.40 08L.. 4.25.. 4.15 
*Invoices or 2 Rows 8x5 10% 8% 18 El08M . 3.45.. 3.35 108M . 4.15... 4.05 
Freight Bills fe 7 24 E97 3.00 . 2.90 I971L.. 3.55. 3.45 
a 10, .. 4% 24 | E104 3.05... 2.95 104L.. 3.95.. 3.85 
Drafts or Checks... "5 . 4% 24 E94 ase 2 1941L.. 3.00.. 2.90 
Drafts or Checks... /5 . 18 E94M 2.35 . 2.25 1941M . 2.95. 2.85 
ll ge 8% .. 54%..24 | E85 2.70... 2.60 I85IL.. 3.30.. 3.20 
eDeposit Slips (2 Rows) 8% . 5% 15 E8sS 2.60 . 2.50 e518... 3.20. 3.10 
Deposit Slips —..__. 8% 4", 24 E84 2.40... 2.30 184IL.. 3.00.. 2.90 
Tabulating Cards 7% - 3% 24 E73 2.40 . 2.30 i73IL.. 2.95.. 2.85 
*3x5 Cards (3 Rows) _. 16'/, 4/2 24 E64 . 4.35. 4.25 1645L.. 5.60.. 5.50 
*4x6 Cards (2 Rows)... 12%, 5 24 E24 3.20 . 3.10 1245L . 3.95... 3.8 
*3x5 Cards (2 Rows) _. 10% 3% 24 E103 3.05 . 2.95 abs se Babee. ae 
Vouchers (Uprigh!) _ 5' . 10% 24 E592 3.35... 3.25 iS92L.. 4.25.. 4.15 
ftledger Sheets _...__ a Se Eg! 4.05... 3.95 912L.. 4.90.. 4.80 
tledger Sheets .... gms 3 « 126. BD E12 5.15 . 5.05 1212M . 6.70.. 6.60 








*These numbers have removable divider partitions. {Packed 6 to a carton—all others 12 to a carton. 











Letter Size $355 
Legal Size 5 43s 
Check Size $Q4¢ 


STURDY CONSTRUCTION — Prontos are bu 
275-lb. test corrugated fibre board and 
forced with steel on the shell and the four co 
of the drawers. 

SAVE FLOOR SPACE — Constructed so that 
interlock into solid units and stack as hig 
the ceiling, saving valuable floor space. 


LOCATE YOUR RECORDS EASILY — No more 
of fussing and fuming. With Pronto files yo 
get at all records just as easily as in your re 
active files. 

BEAUTIFUL APPEARANCE — Pronto files are 
tiful in appearance, finished in an attractive 
green. The steel drawer front matches your 
lar active office files. 


PRONTO Fite corporation 


NEW YORK 285 MADISON AVENUE « CANADA 


COLE STEEL INTERNATIONAL, LTD 
329 DUFFERIN STREET, TORONTO, ONTARIO 








p At 

















anew concept of 
cash register design 


If there is one cash register which fully meets the performance and 
budget needs of all small and medium size retailers—surely it is 

the magnificent new Regna DeLuxe! A cash register .. . an adding 
machine... a bookkeeping machine—it is ideally suited for the 
multiple functions of cash protection, cash-credit control and general 
figurework. Sturdy, precision-built, soft-spoken . . . virtually 
maintenance-free! And note the Regna’s trim, rounded styling: 

so elegant, compact, unobtrusive. Yet for all this versatility and beauty, 
the Regna is low-priced, within easy reach of the smallest storekeeper ! 
New manual or electric models with through-colored Carbamide 

cases in green, ivory arid maroon. 














e bu 
and 
ur co 
that Visible item indication shows clerk New square-shaped “sculptured” keys 
is hit (one for store, one for customer). and customer individual items, total. are far easier and faster to operate. 
>. Electrically and hand oper- 
4 A complete stock of Regna parts is located in ated models with or without 
oe service centers throughout the U. S. indication. 
Bs yo —=_ === «=== Gu «=D Guu 
ur re | 
Regna Cash Registers, Inc. 
he | 175 Fifth Avenue, New York 10, N. Y. 
ictive 
your Gentlemen: 


OUTSIDE 
Bergen \ 
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h Registers of Canada Ltd., 704 Notre | 





Please send details and prices on the Regna Deluxe Cash Register 
plus information about becoming a Regna dealer. 


De ia saiecesecccttstecrnsccevutinusvcienssacetipciastiaeniatines taaiga nn 
Que., and Business Equipment Ma- 
Toronto, Ont. CCORRIPR IG «.x0veverecocesseneenovesseseessnbehiseieaihsitisedstbeatiiiieeieailaieaaaiaasalann 
U. S.: Jorgen S. Lien, Box 507 
. ” | + SE eet ae Bi cccnsinenenenntns 











EXECUTIVE CHAIR 
The Taylor Chair Co. 


Clearly express the | 
lines and Sood des endabilit 
f the new Skylark 
Mode! 1037 '/> 
Labeled the Skylark 
the brain child 
Robin Robinson, the 
equipped with 
wall-saving legs. N 
tinctive arm rest emr 
the m del. Tay 
f. rmation the ne 
neni at agown-t ) 
s. (Inquiry Card No. 24.) 


———NEW PRODUCTS continued 


in 





PLASTIC DISPLAY 
Midwest Plastics shapes Co. 


Known as Lume-A-L > new 


OFFICE CHAIR sRecili: Maine cle aaamianente ccluit ic ans 
Cosco Office Chair Div. iper-reflecting = m 
Hamilton Mfg. Corp. pee see Sci dil es. Ag —e 


ndara rural mailt 


erve st K 


cata gued éand T 
d numerals, made trom black r 
» claimed by Midwest to be durabl. 
ather-proot and easy t insta {In- 


quiry Card No. 36.) 





PORTABLE ADDRESSO- 
GRAPH 


Addressograph-Multi- 
graph Corp. 

Known as the Addre | 
el 30, a portable machine d ined 
to mechanize repetitive writing has 
just been released. The unit tea- 
tures a recently developed long-lii 

carbon ribbon that prod fine- 
line printing and keeps plat Tile 





and hands clean. The # . 
1e nodel n be applied to hur “alle a oe Cone ee 
new m ge ca ak >| .* ; EXECUTIVE DESK 


dreds of departmental req ment mpany ha anounced 6 


in large business and to the repeti- new permanent office chair Art Metal Construction Co. 
tive writing needs of every busir ; which also folds. The model TI th it 
4 . = : ne executive desk x turea here 
Model 30 weighs 19 pounds and 60-Y pictured here feature a ae eee 
e . . overnanaging Tor ana qgracetu nes was 
occupies less space than a type an exclusive © JSterold designed and mad to fit i 
writer. Addressograph rT the Jesian with tw ea ie Oy J de especially to fit in 
i : with the d t the executive offices 
machine can do an hour's work in inder the seat to give unusua : . 
: . we 7 t Jones & Laughlin. The pedestal type 
minutes with UU } cy Turaginess. Iinhe na nas elec desk | | th : 
» 7 esk, whicr Jggests strengtn witn ac 
(Inquiry Card No. 28.) trically welded ‘/g inch tubular ‘ ra 
: pearance, was engineered and manufac- 
ee and ame tinisneda s 
: . tured n ft t Jepartment 
n bonderized baked-on enan rar oe “(Ine r C. “a No. 6. 
VERSATILE LAMP ol & & wads nics of alors t Art | nquiry Card No. 6.) 
J. A. Berko Mfg. Co. The mtortable addie 
napea 4 Tee eat xtra 
~ 
vi "2 aee ar e| 2] n 
x in Cc r Dack S 
ed two ways t ttord aa- 


ditional body ease ” fieesiey 


SQUEEZE BOTTLE 
The Carter’s Ink Co. 





Adaptable as a \ The compar eports t new 
ception room or ft squeeze bott rawing INK with pin 
5 the firm point apt star peed ner r Ne 
tubular shade re strument f : vent r nao 
and a handy drying it and releases just the 
ease in Turning correct amount f ink. The nk is 
comes in tour electro-polarized n 

all metal! bronze necessary carter Tare the ink 
with bronze trim, a pen age sige St oc 
black trim. The the bo ttle ANG make ean-cut 
ures 7 inches long ines withe ubling back. (In- 





insulated. Berko states the workma quiry Card ‘No. 12.) 
ship and finish w Te auty 
any setting. (Inquiry Card ‘No. 44.) 
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What’s in this package? 


Royal, as the leader in the portable field, is bringing you the biggest, newest, 
most comprehensive merchandising and selling package in the industry. 


Be sure to see your Royal Portable Representative. He’s got a package 
for you that is a real money-maker! 


® ELECTRIC + PORTABLE « STANDARD 
Roytype® business supplies 
Royal Typewriter Company, a division of Royal McBee Corporation 
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DRAWING TABLE 
Mayline Co., Inc. 





ng up now = office equipment 
>| U “ aqdeaq ri 
achine at c } wn 3 as 
as p r ar ports 
ee an = = ket 
“ ed b =) Ir r non 
n n and na 
i s1D }. Ea n *) n 
J has a car 5,000 s at 
The company announces the addi- adina. 7 ne j } 
tion of a new drawing table wh easily portable and s $187.50. 
supplements the existing (Inquiry Card No. 32.) 
pedestal and four 
and drafting units. Maylin 
ports it is a low c 


unit. The new Gem ha 

basswood top made from k 
dried stock and 
adjustable pencil ledge. 
supported by two hardw 
The base is constructed 
wood and the entire 
shipped in an unfinished 
top adjustment has 
degrees from the 
table comes in two top siz n 
24 x 36 inches and the other 30 x 
42 inches. (Inquiry Card No. 14.) 


hes on 


rang + § 


; 








ADJUSTABLE LAMP 
Nessen Studio 
Pictured here ’ 
looking and serv ible adjustable lam 
suitable for drafting | J or desk use 
The lamp clamp n, thus assuring easy 
portability. It is available’in a variety 
colors designed ¢ nd with ¢ a 

” 4 ; 


any modern office dé 
folder is obtainable 
quest. (Inquiry Card No. 


ante 
42.) 


STENOGRAPHIC AID 
Country Cousins, Inc. 





(Inquiry Card No. 8.) 
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D rts at 
3 aeve 
anher'e Pride Now available to dealers mpanys new 
~ hat keeps + patented magazine eraser. The made 
" r n place a tat, elongated nickel plated, steel holder 
ates +} f ximately Tour inchne n enatt wr } make 
vt for fast and easy erasing. The holder has tw 
ws 41 novak rtions between wt 
' Gin “44 rasing rubber filler. Carried de 
T device ‘ der which forces the movable portions t 
— f each other. The length of the erasing rubber f 
hoe ‘mike provide an extended period of use bef 
sft | , ef requ red. Ma azine era na 7 ller ret 
49 sch or $5.25 per d (Inquiry Card 11). 





- NEW PRODUCTS continued 


STAPLING MACHINE 
The Bates Mfg. Co. 





MARKING PENCIL 
Tweeten Fibre Co., Inc. 


mpany states its new 


Tweeten 


rtain pen ize 
narking penc holds a 3 
h long life refill and 
d ned hundreds 
ises. The durable 
ms are exhit in attra 
displa 3 12 pen- 
+ reta at 49c each. The 
n 3 ong refill 
! c t 
kaqged T U Dox are 
DICTATING MACHINE able b red, blue 
The Gray Mfg. Co. jreen, yellow and white. The 
: ' retail for I5c with 12 refil 
Featuring a mpletely new ‘‘full A +1 g * Sager 
J microg nd high pencils merk on eny suriece 
riaelit repr oil ne ° 
‘ Inquir ard No. 16. 
mpa w Aud V S ( we C d ° 16.) 
ibstant nter ir and iit 
cu e pace ead- — 
J tad, ie tine 4 a penci. 2 
4 é t sow \, 
G a . n wi na ct Fes CoD et 
ray v ay, 
mri +} “ ELS « beh: 
F = Ltn el and \ he . 
ten Ipid view, enc tter ' 
and rrection. The machine also poem 
features the automatic v e leve'er 
which makes for even ° and 


yi< 


quiry Card No. 43.) 


unbreakable 





MAGAZINE ERASER 
F & L Distributors 
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e Key men in companies throughout the country 
)’ have given Lyon five times more first choice votes 
than any other steel equipment manufacturer! And 
more than the next thirteen combined! 
Those are the findings of a nationally known 
research organization that asked executives in 5,000 
companies this question: 
“If your company were in the market for steel 
equipment such as steel shelving, lockers, work 
benches, shop boxes, etc., what manufacturers 
would you consider?”’ 
Your nearest Lyon Dealer offers the world’s most 
diversified and most preferred line of quality steel 
equipment. (A few are shown below.) Equally im- 
portant, he can show you how to get the most out 
of steel equipment in time, space and money. 


LYON METAL PRODUCTS, INC. 


General Offices: 728 Monroe Ave., Avrora, Ill. 
Factories in Aurora, Ill. and York, Pa. 


STEEL EQUIPMENT 
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Sell Carter's... 





The Silver Tip keeps hands clean! 




















Ask any secretary what her pet peeve is 
when it comes to changing ribbons. She'll say, 


“Inky fingers’. 


That’s when you can say, “Have you seen 
Carter's Silver Tip Clean End? It keeps your 
hands clean when you're changing ribbons’’. 


Then she’s your customer . . . and 
for keeps. She'll be a steady 
Carter’s Silver Tip ribbon 


customer forever after. 


But Carter isn’t asking you to talk up 
the exclusive “Silver Tip” all alone. 

Carter is telling your customers about 
Clean End Silver Tip ribbons in these 


five national magazines: 





Every Carter Ad directs users to 
the Stationer or Office Outfitter 


eet LLACTIACING 


oe 
4 — 




















NOW! YOU SEE WHY 


te Gane 6 Coll Contore “THE SALES-PROTECTED LINE” ‘f 





52 OA-7/55 OA. 











the only quality line of ribbons 
» with the “clean end” Silver Tip! 




















ae 
Carter gives you Carte’ » 
a quality line and | 
the cream of the market! 
) You won't find Carter selling against you to big accounts. 


In fact, Carter does not sell direct. All the sales that are 


made ... you make. 


Yes, you get the “cream” of the market, not the “skim 


milk’, when you sell Carter’s. 


And Carter’s ribbons have quality you can talk about 
é — uniform inking, finer quality ribbon stock in Cotton, Silk 
and Super Nylon, long wear with all fabrics. 


So, why not sell the ribbon line that’s designed for you 
. the Stationer or Office Outfitter ... the line that’s 
never sold direct .. . CARTER’S. 





CARTER’'S 


.: Sie 
GWM? I . 
MIDNIGHT 





Talk to your Carter salesman... or write 


' THE CARTER’S INK COMPANY 


CAMBRIDGE 42, BOSTON, MASSACHUSETTS 


° ‘ . : . 
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QUIET-RITER 
Remington Rand Inc. 


A comp Ww aC VU 
riter has be ntroduced by Re 
nat T ) aw 4 
vanced n k J and 
impr >| rat : 
cluding arg 
whick eT “ re ft 
set b ngertic 
ease without arriage 
The product has a large size par 
cylinder and a stan J keyboard 
of 42 keys. A mi-a matic rib 
bon changer make r tast, easy 
ribbon changing. Reta price 
the machine ; $120.50 including 


excise tax 


BIN UNITS 
Bay Products, Inc. 


The unit displayed here 
has widespread applica 
tion for storage and dis 
play of parts or sma 
packaged items. Dividers 
are adjustable horizonta 
ly every inch with use of 
snap-ins. Bay Product 
states no nuts, bolt 

tools are _ required 
Shelves are adjustable 

and down every |! 

inches where dividers are 
not employed. The unit 
are furnished in 
baked-on enamel. (In- 
quiry Card No. 30.) 


areen 





(Inquiry Card No. 22.) 


RUBBER STAMP 
Osmond Pence & 


Assoc. 

Tk new *] L 

M stamp that a 
work 12 and 

. . +h “ 

— { mailin 

bank and billin 

h mpan a 

p | cacn The t2 

+n ntained in +h 

unit measures a bit e 

| : nche n width 

The article priced at 

1.98 postpaid. (Inquiry 

r 





(HAND STAMP ONLY 
SPECIAL HANDLING 
00 NOT BEND! 
iPLEASE REMIT. 


nent whe 


NEW 


STATIONERY 
Eaton Paper Corp. 


A TOL 


j 

>| os o€ ex 

f ta 
wh ated 
t etter 

4 n Pr 
k ar sea 
asnead “ 1-grainec 
Ww A 

ine Tain 

c set 
3 tw | ee 

“ 7 

backed by OV enve if 


tem retails for $4 (Inquiry 
Card No. 20.) 


BAG HOLDER 
W. A. Charnstrom 





ustréated ne 
mpany s € er 
Jouble mail ba der. 
he holders a turned 
u n Tw € e t 
1 two ba for 
$34.50 ne >ur 
bag size wh iced 
at $49.50. Bott r are 
ubular ste Tru 
n with adjustable bag 
k fold mpactly 
and are equipped with 
en r swive 


asters “(Inquiry Card 


No. 37.) 


DESK SET 
Gruenhut Products 
Word from the 


that doubles in 


brass: 
blue on one end and red on 
the oTner. The pen 


approved with 
artridges and 


tant-drying and 


ed with 


adie ink. 
plastic base 
able in black, onyx 
and mah 


parkiing 


Each 


zany 


omes individually boxed at a 


° 


ing of up T 


white n base 


100 sets 


mpany tells 
styled desk pen 


writes 


banker- 
precision-made 


non-transfer- 
It mounted on a 
avail- 


burgundy 


price of $1.00 per set. Imprint- 
four lines in gold 
s made free 
charge with every order ot 


{Inquiry Card 50.) 


PRODUCTS continued 





TRANSFER FILES 
York Safe & Lock 


mpany recently an- 

incea the avaiiao Ty oT 8 

W t ster file 
with ardboard ntainer 
York a th c employ 
t of a ed design 

Ww ch per T snomica 

3 scTure, Th “ t f es 
aximury n stor 

) pace. A fe € the 
Juct tr ° nteric 
rcing Ww ad a 
TrenaTn and Tact ry and the 
r fied and = method 
king é yether 

No tools or keys are necessary 
and drawer Jo not need t 


be removed from cases. The 


is They are 


Card 41.) 


ked. (Inquiry 
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. . . and you'll be competition! 


? N 
fies , America’s lowest-priced 
“quality” business chairs! 















Why sell your prospects “just any” chair? 
Today’s aggressive competitive selling em- 
phasizes the importance of handling the 
line that offers more for the money. Com- 
parison will show that the WELLS “ARISTO- 
CRAT” Line offers just that! Here is a 
complete line of the most luxurious chairs 
ever presented. 

Write TODAY for complete details. 


. . . and don’t forget, WELLS PAYS THE 
FREIGHT! on shipments of 100 Ibs. or more. 


DEBONAIR POSTURE No. 272 
illustrated in Newport Fabric 


$50.60 iis: 


slightly higher in Zones 2 & 3 on all cushioned areas! 


~~ yt > & ws (pee nea = 





a] 


. ‘ { —F ~~ << ew Uf 7 
a : = 2a » 
a 2 <P P=Q es > gSR Heer 
: ~ ¢N “NSS > mS oS 
( nN | v x 0 i si v P| Vv 
president director vice president junior executive comptroller debonair 





Send TODAY for colorful 





/ GOT 
THE 
ORDER/, 








gvest 


receptionist 





visitor 





FREE CATALOG! 


it includes specifications, sales 
s and other important data 


WONS cone conrenatien 














e.<4 = a > « e ; 
feature ye mm 
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WARDROBE RACK 
Gingher Mfg. 
The Gingher Vale+ wa 


robe racks come 

ous designs to meet 
needs of the most fast 
ous. Gingher 
sembly is a r 
in less than 30 
and that shelv 


one piece witr 


corners and n 

} openings. Ex 
tra large individua t 
alianing spaced har 
pening are pr 


ventilatin 





along with easy 





aluminum umbrella 
drawers. The 
constructed of fir 

niture steel and 

in handsome gray 
baked-on perma 
(Inquiry 





areen 
nent enamel. 


Card No 47.) 


CHECK-OUT TAPE 
Rittenhouse Paper 
f ed Check-C 


MAGNIFIER a. Cae ae 





ai 
S. B. Logan & Co. mpany reports. C 
a jned_— particularly t 
' arket erk 
ach recictar 
quickly, th 
kaging uf 
a sTuray tubular 
an be re 
1 att 2a h r | " 
3. A special ad 
. il aol the 
hier 
. i f ities atten the dae 
Called Precision-Vision 5 tit osc aa Nala 
Power Magnifier, a new t shetty ea a es 
has been produced by +t ag alas ont Geatinl res 
company which claims it rey tendard sizes for all Na 


resents top effort in accura 
non-distortion and all-around 
utility. The product featur 
all aluminum frame, is 2 inchs 
in diameter, 3% in thickne 
and comes in a black 

finish to eliminate reflection 
Two optical-ground _ polishe 
lenses, press-locked by ingen 
ious mountings, maintain ther 
dustproof and breakage-re 
ant. Logan states the 

light in weight and ea 

ried in a pocket. It is price 
at $3.50 postpaid, individua 
boxed. (Inquiry Card No. 35.) 


eS 


tiona mast Reaiste 
(Inquiry Card No. 5.) 


FILE FOLDER 
Rockwell-Barnes Co. 


The company has ¢ ed on t narket 
its new file 

standard letter-siz: point manila 
folder 

Vo, Wo, or E tal ed Cio 
file folder packet banded 

way with a4 1 band and folder 


are packed 3é Jentica 

ee pee T 
enas the 

as a seit 


No. 9.) 


(Inquiry Card 
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—~NEW PRODUCTS continued 


PACEMAKER PEN 
David Kahn, Inc. 


An all-new fountain 


Wearever Pacemaker 


ractive . npea 
oesk T nake 
pr 
+ £ oy 
u 
nas Dé >| 
TNE pa 
e 
°| at l.7 
e of Re 
4 + h 
Y 
nati nr n 4 
Tt esk three a 
3 and 
+ which at 
ret Value 


dea $76.2 


t $45.72. (Inquiry 





LUBRICANT 
The Shaler Co. 


- 
Risione, t e-tested 
nd proven over 25 
ear the mpany 
até Ww 
avnie 3 € 
a 3 an 
rpose ubr nt 
Th proauct 1€ 
3 48 4 
f b re 
! 
ea petroleur 1S 
rare als 
juarant | 
f, ke ’ 
! Cc] 
T a >nNnale 
rd r" 
e ¢ 
as nin 
31 r dit n 


ten (Inquiry Card 
No. 38.) 


ac 


nH ; 
with dealer 


pen, the 
and an 
new ‘ Try 
t inviting 
mers To 


ent point 


The pen, 

fers a 
e A P int 
D850 com- 


free "Try 





zen com- 
Jozen pen 
50c each. 


the pack- 


CABINETS 
Campro Sales Co. 


secretary 5 the name 


Card 49.) 


Tne mpanys new line 


jh-styled efticiency cabinets 


duct mes in @ vari 

tyles with the front 
potrom drawer 

ubdivided int 10 compart 
F small 

tia accessorie 
ana c kK T abinet 
pert stead metal enam 

3 sat black with p and 
1 in ft mot 

3d greer yray or cork tan. 


yer-litt h le 
aT easy access. (In- 
quiry Card No. 46.) 


feant for 


‘Prevents Rust 


THE SHALER CO 
RRM wae Omen 


am OF 





SLOT LOCK BINDERS 
Ace Loose Leaf Corp. 


The mpany advises they now are able 

t e c 0 ne f t 

| binder : anges 

B u } ar + > Y are 
>QuU r butt 

nstant penina and ng t the ck 

bind In hanale ; standard 

IBM # y Ace state 

] 


+ Jé T De } ze 
week's ¢ (Inquiry Card No. 48.) 
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“TAKING ON CORMAC WAS A TERRIFIC DEAL; 
PROFITS FOR ME, SAVINGS FOR MY CUSTOMERS” 








— says John W. Murray, one of New England's largest office equipment dealers, 
and Gov.-elect of Region |, NSOEA 





... and in all 48 states, CORMAC 
dealers are echoing this appraisal of 
CORMAC photocopy equipment. 


By protecting dealer sales, offering better discounts, filling 
dealer orders without delay, holding dealer training ses- 
sions in the field, and publishing regular bulletins on how 
to merchandise and use the Cormac for every copying 
purpose, CorRMAC has established an enviable reputation 
among office equipment men. Every Cormac photocopy 
machine is manufactured in the U.S. and sold entirely 
through dealers. 

It’s this policy of complete dealer cooperation, supported 
by a vigorous advertising and publicity campaign, which 
has enabled Cormac dealers to sell more profitably—in 


volume! 


Write immediately for information on 
how you can become a CORMAC Pp 
dealer. Get all the facts today! 





INDUSTRIES,INC. 


80 FIFTH AVENUE, NEW YORK 11, N.¥. + ORegon 5-9310 
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There are no copying limitations when you sell a CoRMAC 
photocopier and new Cormac Book-Printer! 


Copies of anything typed or printed, drawn or written in 
pencil or ink, from opaque or translucent originals, from 
one or two-sided originals—are made quickly, easily and 
permanently. The Cormac Book-Printer copies complete 
pages, from margin-to-margin; is perfect for schools, col- 
leges, public, historical, and industrial libraries. 

Copies are perfect, black-and-white facsimiles; take only 
seconds, cost only pennies! The result is increased effi- 
ciency; decreased expense! 

There’s a variety of ConMAC models for every purpose— 
and a big plus sales appeal when you demonstrate how 
easily and economically CorMAc makes transparent Diazo 
masters, negatives for offset printing, copies from micro- 
film, and many other exclusive CoRMAC techniques. 





CORMAC INDUSTRIES, INC. OA-7 


80 FIFTH AVENUE, 
NEW YORK II, N. Y. 


GENTLEMEN: 


| AM INTERESTED IN BECOMING A CORMAC DEALER. 
PLEASE RUSH DETAILS. 


{NAME} 
(FIRM) 
1 (ADDRESS) 
(CITY & STATE) 
| TRAVEL______SALESMEN IN 


ORegon 5-9310 














TERRITORY. 
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IMPORTANT ANNOUNCEMENT! 





At last, the sales magic of NYLON has been blended to the 
superior durability of SARAN to produce an upholstery fabric 
of outstanding beauty and quality . . . a fabric that promises 
to bring you greater office furniture sales than any fabric 
you've known! 


VA i O PROUDLY PRESENTS 


Wo-Sara 


THE ONLY 100% NYLON-AND-SARAN FABRIC 








CE Pas 





Fi 
ee 
E 


G 
Bol 
: fre: 
Boltaflex Nylo-Saran — the modern upholstery fabric that's stain- bs Wi 
resistant, exceedingly durable — and it's so beautiful too! é a 
= aff 
Your customers want comfortable office furniture that needs little e as 
care, wears longer and looks better. Nylo-Saran offers your > 
customers all of this — and more! It has the drama and sales & — 
appeal of NYLON plus SARAN, and it's designed for all types Q 
of office furniture. Sell furniture covered in Boltaflex Nylo-Saran “ Le 
. it means faster sales and bigger profits. . Bolt 
able 
A VA C O PRODUCT " 
FS 
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AN IDEAL FABRIC FOR OFFICE FURNITURE ... 
AND FASTER SALES 


GREA 2? DURABILITY 


Boltaflex Nylo-Saran can ‘‘take it'’ — keeps its 
fresh, bright look through years of active use. 
Withstands wear and abrasion . . . resists stain- 
ing and fading it's non-inflammable 
moths, vermin, mildew and rot cannot possibly 
affect Nylo-Saran. And it breathes — it's cool 
in summer, comfortable all year ‘round. 


PLEASANT ATMOSPHERE 


Boltaflex Nylo-Saran belongs everywhere — in 
the reception room, conference room, staff and 
executive offices. Furniture covered in Boltaflex 
Nylo-Saran creates a cheerful ‘‘at home’ atmos- 
phere, helps increase office efficiency. There's an 
array of distinctive patterns in lovely decorator 
colors to suit every office decor. Specify Boltaflex 
Nylo-Saran for all your office furniture — it means 
FASTER SALES! 





LESS CARE 


Boltaflex Nylo-Saran requires little maintenance 
— it's virtually stain proof and completely wash- 
able. Stains can be sponged off in a jiffy. 
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.VACO...... 


VIRGINIA FIBRE CORPORATION 
GENERAL OFFICES: 625 Ward St., High Point, N. C. 
FACTORY: Petersburg, Va. 

SALES OFFICES: Chicago, 747 American Furniture Mart; Cleveland, 
Ohio, 7306 Wade Park Ave.; Miami, Fla., 113 N. East 9th St.; 
Philadelphia, 405 Vine St.; Los Angeles, 1601 So. Compton Ave.; 
Son Francisco, 498 Alabama Ave.; Portland, Oregon, 11945 S.W. 
Douglas St. (Beaverton); Salt Lake City, Utah, 525 W. First South.; 
Phoenix, Arizona, 1249 W. Pepper Place (Mesa); New York, 45 West 
34th St.; Buffalo, N. Y., 1200 Niagara St.; Jamestown, N. Y., 929 
Monroe St. Represented throughout Canada by A. B. Coyo, itd., 
Kitchener, Ont. 
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Transier time 


HOW MANY OF YOUR CUSTOMERS 
ARE GOING TO MODERNIZE THEIR 
FILES THIS TRANSFER TIME? 


Guide-O folder 


Pat. Pending 











THE HANGING FOLDER WITH ADJUSTABLE METAL TAB 


Why are so many business concerns modernizing their 
files with Guide-O-folders? It’s a matter of simple arith- 
metic. Guide-O-folders cut their filing and finding costs 
as much as one-third. It is so easy and effortless to file 
and find in Guide-O-folders because they just glide 
along on the metal frames. Accuracy approaches a cer- 
tainty. 


how they hang j The adjustable metal tabs make it possible for Guide-O- 








folders to fit right into any and every filing system — 
dditional jiimndin , 
. ian no < al expen r housing either. 
Guide-O-folders cannot sag. They are al- Se ee ee 5 or I 
ways in a vertical position. The metal When you can save your customers money and make a i 
hanger strips are permanently attached to nice piece of change at the same time, it’s a good deal, . 
the folders. They cannot fall out. No isn’t it? Why not give it a good try? ¥ 
pushing or tugging with Guide-O-folders 
— they glide along with finger tip ease. GUIDE-O-TRAY r 
DESK DRAWER P 
UNIT 
GUIDE-O-FILE Fits into the lower 74 
with SLID-O-MATIC deep drawer of all 
Disappearing TOP standard desks. Keeps 
A personal file where informa- ae ae aimee a 


tion can be kept instantly 

available. The Slid-O-Matic top  Prigit Postion. Unlt 
completely disappears at the and 25 Guide-O-fold- 
slight push of the finger. It ers adjustable tabs 
slides back into place with and inserts. 

equal ease. Smartly fashioned 

of steel. Popular gray finish. 

Equipped with 4 rubber feet 

to protect desk or table. Also 

furnished on a sturdy metal 

stand mounted on rollers. 

The Guide-O-file is equipped 

with 25 Guide-O-folders com- 

plete with adjustable metal 

tabs and an assortment of 

inserts for tab headings. 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK 13, N. Y. 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 
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is here again! 


WHAT ARE YOUR CUSTOMERS GOING 
TO DO WITH THEIR TRANSFERRED 
RECORDS THIS TRANSFER TIME? 





wm wny 


Trademark 


2  Transfile 


STEEL FRONT FIBRE BOARD TRANSFER FILES 


Many of your customers are going to bundle up their 
ri inactive records and toss them into a storage room this 
\- transfer time. There they will be knocked and tossed 


s about until they might as well be destroyed. Your cus- 
e : . 
tomers will unless you convince them that these valu- 
le / ’ : 
“ able and costly records should be kept instantly avail- 
able in low cost, attractive, long wearing TRANSFILE 
fibre board transfer files. 


In TRANSFILE Files, the fibre board is so reinforced 
by steel that all the weight of drawers and their contents 


a is supported on steel. They can be interlocked and 
1, 


stacked into staunch batteries as high and wide as de- 
sired. They are shipped KD. No tools, bolts or nuts are 





required. They fit together like a glove. 


Put your sales force to work on this customer problem 


son. Vode tabeust tha waiiae 3 STYLES — 13 SIZES 
“FILING SUPPLIES 


oo All the items in the GUSSCO Complete Line of 
filing supplies are needed by business — big or 
! small — all the time. From the stock items you 
can fill all your customers’ ordinary require- 
ments. It is good, sound merchandise — made 
right and priced right. Item for item it will 
compare favorably with the best and better than 
| most. And when you encounter specials, try our 
service. Write us today for complete catalog 
= and prices. 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK 13, N. Y. 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 
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PLASTIC RIBBON 
Rochester Ribbon & 
Carbon Co., Inc. 


A new acetate film typewriter 
bon for use on all machines with 
carbon ribbon attachments and 
suitable for general correspondence 
as well as for photo-offset re 
duction has been announced 
the company. Trade-marked 
car," the ribbon produces a sharps 
impression than even carbon pa 
ribbons, is practically smudge-pr 
and possesses unusual 
Rochester reports. The extreme +t 
ness of the acetate film J 
fact that all the carbon is tran 
ferred to the paper accounts f 
the superior impression made by 
Polycar, the firm states. (Inquiry 
Card No. 53.) 


IMPRESSION FROM 
AVERAGE PAPER RIBBON 












IMPRESSION FROM 
POLYCAR PLASTIC RIBBON 


4 de 





CROMWELL PENCIL 
Reliance Pencil Corp. 


An attractive three r die 
cut display card which holds 
12 Cromwell, No. 786-C pen 
cils has been made available 
to the trade. Reliance states 
a strong, twin-wing ease! guar 
antees long counter 


the unit. The penc ’ 
shaped, with yellow finish and 
metal tip with brown band 
and red eraser. The 
are available carded 
dozen to a box ata 
of $8.40 per ar 
Card No. 51.) 


(Inquiry 





62 





_ -NEW PRODUCTS continued 
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MONTHLY MUSINGS ON SALESMEN 
AND THEIR PROBLEMS | 


by L. R. ADDINGTON, vice-president 
stock sales, Art Metal Construction Co. 


@ WHEN A SALESMAN performs a 
noteworthy sales accomplishment he 
is often referred to as a ‘‘natural 
born salesman."’ 

Just what is it that makes a person 
appear to be a natural born sales- 
man? 

Perhaps it is because he sells with 
smooth skill. What are these selling 
skills? 

Some of them are: 

1. An alert appraisal based on 
knowledge of the situation. 

2. Knowledge of product use and 
product value. 

3. An astute appraisal and knowl- 
edge of the personalities involved. 

4. The decision on what approach 
to make and the form of presentation 
to prepare. 

5..A non-biased, factual analysis 
of the problem. 

6. An equally precise, brief and 
logical presentation of what the pur- 
chase will accompish for the buyer. 

7. Continued reassurance and rec- 
ommendation that the customer would 
be wise to act. 

8. Sensing (through experience) 
as to when the prospect is ready to 
make a decision. (It is not a wise 
man who tries to pick the fruit from 
his trees before it is ripe). 

9. The willingness to do the work 
necessary to develop a prospect and 
stick to the job until the order is 
placed. 

10. The constructive follow-up of 
a prospect by continuing to draw to 
the attention of the prospect the im- 


LABEL HOLDER 
Office Products Co. 


The company announ ; deve pment of 
@ new, stronger adhesive tape that pro- 
ongs the lite tT its made-to-measure 
Perma-Stick card and label holder. Of- 
fice Products states the tape uts easily 
with scissors and will not wart url 
crack. It * ] ackagead 
for counter sale in attractive individual 
plastic unit The item i availiable in 
three size Ina specia 7¢ sre avai 
(Inquiry Card No. 52.) 


able on req 






portant factors in the presentation. 

Every salesman must learn that 
sales technique comes from knowl- 
edge but that skill comes from de- 
termined, intelligent and continuous 
effort. 

When a person becomes a cham- 
pion he may look natural born to the 
onlooker but seldom is this true. 

Well-known champions developed 
their skills from a burning desire to 
be at the top of their profession or 
to render great service to their fellow 
man. 

They also never stopped trying be- 
cause they had the heart to try hard- 
er and learn after each failure. 

No one would have picked the 
following as natural born champions 
but champions they became and 
there are thousands more—Peale 
Steinmetz, Schweitzer, Edison, Gene 
Tunney, Ed Furgol, Rocky Marciano, 
Hank Greenberg, Ty Cobb and Henry 
Ford. 

In the beginning of their career 
there was no distinguishing mark 
which set them apart from the rank 
and file but they had one thing in 
common. They loved what they were 
doing and had the belief and faith 
that a man who will not give up can 
accomplish anything which he desires 
strongly enough. 

Every man who sells should realize 
that he can look like a natural born 
salesman by improving his techniques 
and skills through new knowledge 
and added practice. He can thus be- 
come a ‘big leaguer"’, if not a cham- 
pion. 
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Sources Oo if 


HE exclusive Shaw-Walker dealer leads the 
field with products available from no other 
source, exclusive items that buyers want. 


You can’t sell a Shaw-Walker Fire-File, Cor- 
rect Seating Chair, desk, filing cabinet or filing 
system—unless you first become an EXCLUSIVE 
Shaw-Walker dealer. 


Shaw-Walker’s 4,000 items are easier for dealer 
salesmen to sell because they are matched in ap- 
pearance and “‘time-engineered” to help any user 
get more done, more easily, more quickly. 


Today, the 300-page Golden Anniversary 
Shaw-Walker OFFICE GUIDE simplifies selling 
and is the biggest single source of dealer orders 
in this business, 





Profit 


Perhaps you qualify for this desirable fran- 
chise. Right now there are a few cities in which 
we are willing to establish new dealers or make 
a change. YOURS may be one of the cities. 


“Built Like a 
& Skyscraper” 






SHAWWALKER 


Factories and Home Office—Muskegon, Mich. 








Prorit Evements oF Excrusive S-W FrRaANcuise 


© Best Known Trade-Mark ® A Single Source of Supply 


© 4000 Time-Engineered Items 
® Flow of Sales Helps 


OA—7 /55 


@ Orrick GUIDE Selling 


® Extra Profits from Exclusive Items 
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by Irving Settel, authority on retail advertising 


Every Advertiser Can Afford Direct Mail 


@ NO MATTER HOW small your advertising budget 
may be, you can afford to promote your store by means 
of direct mail advertising. This type of promotion is 
flexible enough to enable large and small stores alike 
to plan and execute advertising campaigns which will 
bring people into the store. 

In direct mail advertising, the retailer determines the 
amount of money he wants to spend. There are no 
outside costs determined by unknown factors. It is the 
retailer who decides on the type of mailing piece to 
use. In accordance with what he can afford, he chooses 
from a large selection of possible pieces, from post- 
cards to broadsides. It is the retailer who decides how 
large the piece will be, how many colors will be used, 
how large a mailing to make. He controls the cost 
factor entirely. 


Plan Can Succeed 


In addition, direct mail lends itself to vast possi- 
bilities for progressive retailers of office appliances. 
Where other advertising media fail, direct mail can 
succeed. Circulation that is unreachable by other 
media, direct mail can reach. Here are just a few sug- 
gestions of the wide range to which direct mail can be 
applied. 

1. BRING CUSTOMERS INTO YOUR STORE: 
Effective direct mail messages can create desires for 
your merchandise. It makes customers. It brings them 
into your store. It can get to people who may not 
listen to the radio or may not have read your message 
in the newspaper. It tells them about your appliances, 
your quality, your prices, your service. 

2. OPEN NEW CHARGE ACCOUNTS: Lists of 
people who pay their bills promptly are available at 
“list houses” or neighborhood “non-competitive” 
stores. A careful compilation of such a list plus a well 
planned direct mail program directed at them will 
bring in new charge accounts quickly and effectively. 

3. CAPITALIZE ON SPECIAL EVENTS: Letters 
of congratulations and merchandise offerings to lists of 
people who get married, have children, graduate, and 
so forth can attract new business into your store. 
Select lists can be exvloited with private sales and 
other events to build sales. 


Many Possibilities 


4. BUILD GOODWILL: The possibilities of build- 
ing good will through direct mail are unlimited. Thank- 
You notes after a sale, reminder notes to old customers 
build good will and eventual sales. 

5. SUPPORT OTHER ADVERTISING: Use direct 
mail to announce your radio program or newspaper 
advertisement. One medium should help the other. If 
you say, “Be sure to tune in on our TV show tonight” 
in a postcard, you will increase listenership and get 
people to hear vour TV sales message. 

6. KEEP YOUR LIST ACCURATE WITH MAIL- 
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INGS: Housewives have an average annual address 
change of 22% and more. Direct mail can be em- 
ployed to keep your list accurate by post office returns 
or by asking customers to correct his name and ad- 
dress when such is required. 

7. COLLECTING ACCOUNTS: Well written col- 
lection letters can do an excellent job of collecting past 
due accounts . . . and still maintain the good will of 
the customer. 


A Way to Build 


8. TEASER CAMPAIGNS: Direct mail can be 
employed as teasers, in a build-up of a large forth- 
coming sale or promotional event. 

There is no doubt about it, direct mail for the re- 
tailer of office appliances is one of the most effective 
advertising media. It is personal. It is hard hitting. It 
is effective. And no one ever slams the door on the 
mail man. He is usually the most welcome salesman 
this country has ever known. Why not employ him for 
your office appliances store? 





OPPORTUNITY SELLING .. . The Palley Office Supply Co., 
Worcester, Mass., capitalized on the fact that a new dial 
system of telephones was being introduced along with a 
separate exchange. Realizing that with this change-over, 
there would be an increased demand for new telephone 
indexes and refills, Palley’s made up a window display 
of the many styles in stock. Co-operation of the local 
telephone company resulted in the loan of telephone in- 
struments for the window. This promotion brought a big 
increase in sales of telephone indexes and accessories. 
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Mr. Dealer: 


You can satisfy your customers 
completely with the wide variety 
of Cards offered in the Weis Line. 
For your satisfaction, order 
enough Cards -one kind or as- 
sorted - to benefit from our 
liberal quantity discounts. 















One Drawer Universal Card Cabinets 





Midget Card Trays 
with Covers 







A perfect tie-in with 
your sale of Weis 
Cards are Weis Card 
Trays and Cabinets - 
a Cabinet or Tray to 
suit every Card size. 





Two Drawer Universal Card Cabinets 


y Carpenter Paper Company ; 
, Federal Stationery Company Srenbini Cal tee 
Associated Stationers Supply Company with Covers 
— 


Adams, Cushing and Foster, Inc. 
NEW YORK, N. Y. J. A. Hoerner Company 








MONROE, MICH, « 
OFFICE FILING EQUIPMENT © FILING SUPPLIES © STATIONERY SPECIALTIES 
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Representatives of office equipment concerns abroad, visiting in the United States, are cordially 

invited to make the offices of this journal their headquarters. The staff at the main office, 600 W. 

Jackson Blvd. Chicago, and the staff at the branch in charge of G. C. Wheeler at 1023 Pershing 

Square Bidg., Pershing Square, 42nd St. and Park Ave., New York, will be happy to be of any 

possible service. While the facilities at New York are not so many as at Chicago, there will be 
found the same desire to serve. 





NOTES AND NEWS FROM THE BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 


Manchester, June 1 


Opening at Olympia. London, on June 6, the 1955 Business 
Efficiency Exhibition housed some 117 firms and was the 
largest ever held in the world devoted entirely to office equip- 
ment. 

All available space had been sold three months previously, 
and a total area in excess of 150,000 sq. ft., included stands 
covering nearly 80,000 sq. feet, with everything for the office 
from the latest electronic “brains” to devices for removing 
staples from documents. 

Visitors from all parts of the world viewed the Exhibition 
which ran until June 16. 

In certain respects the scope of the display was extended 
this year, for emphasis was placed on the application and 
adaptation of equipment to the expediting and increasing of 
physical production in the factory as well as the office. 

Furthermore, considerable research has been carried out in 
connection with the relationship between factory and clerical 
seating and absenteeism, resulting in striking evidence to justify 
more importance being attached to the manufacture of scien- 
tifically designed equipment to meet the needs of particular 
types of operatives. As a result a wide range of industrial as 
well as commercial seating was on display. 

Nevertheless, the organizers of the Exhibition — the Office 
Appliance and Business Equipment Trades Association — is 
not to deviate from its policy now or in the future, I under- 
stand, of seeking to ensure that countless aids for the small and 
independent business are on show. 

* £+ £ €& 

Where to begin in seeking to provide a brief preview of an 
exhibition such as this always presents difficulties. However, 
as accountancy provides some of the commonest problems it 
may be of interest that a new comprehensive bookkeeping 
machine for the small and medium-sized firm was introduced 
by one of the major manufacturers of calculating equipment 
in the country. 

This new machine is limited to two totals but it has a full 
size front feed moving carriage specially designed to carry 
almost any kind of accounting form or ledger card, and is 
equipped with a particular bank of keys for printing the 
accepted 3-letter abbreviations. It also is rapidly switched from 
one job to another, and the key columns on the machine are 
quickly differentiated by various colours specifically chosen to 
product the minimum of eye strain under all lighting condi- 
tions. 

Of incidental interest is that the case is made of fibre glass 
shaped under pressure to provide a protective covering claimed 
to be as strong as steel but possessing remarkable sound- 
absorbing properties. Manufacturers are the National Cash 
Register Company, Ltd. 

At the other end of the scale is a new electronic program 
controlled computer produced by Powers-Samas Accounting 
Machines and into which all the actual functions of the big 
“electronic brains” have been embodied but which will be 
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ATOMIC AGE DOUBLES TYPEWRITER SIZE ... The atomic age 
is affecting even typewriters, which have had to add an extra 
keyboard to cope with the involved mathematical formulae. 
This one, with a range of 180 characters, is made by the 
Imperial Typewriter Co., Ltd., and is in use at the atomic 
energy research center in Harwell, England. 


transportable, and available at a price within the reach of the 
medium-sized business, The machine takes its input from 
punched cards, which can accommodate a number of factors 
and which can be fed to it at a rate of 120 a minute. 

The factors are transmitted electronically into stores, or 
“memories” as they are sometimes called, pending receipt of 
programmed instructions for their processing which also are 
passed by means of punched cards. An important feature of 
the machine is that it is self checking at all stages, including 
sensing, calculating and punching. 

*¥ *©+ &€£ & 

Further up the scale will be a giant electronic “brain”, but 
within the reasonable range of office machinery, capable of 
an almost unlimited variety of statistical and accounting re- 
quirements with a capacity for more than 1,000 numbers of 
operational instructions. Manufacturers are the British Tabu- 
lating Machine Co., Ltd. 

The punched card system for feeding is again used, and the 
results obtained either in the same form or by linking with a 
tabulator, directly in print. 

There was a bigger-than-ever variety of typewriters on show 
including a newly-designed “noiseless” machine and a new 
electric model, made by Remington Rand Ltd. A new fac- 
simile communciation system was displayed for the electronic 
transmission of written messages between locations connected 
by a telephone wire. One of the models handles messages of 
up to 1200 words, and another, which is a combined trans- 
mitter-receiver, for the intercourse of brief messages in tape 
form operate at a high transmission speed of only 18 seconds. 

Creed and Company, Ltd., make this, and a new machine 


OA-7/55 





OA 





ge 
ira 
1e. 
he 
nic 


y- 


nic 
tec 


of 
ape 


ids. 


ine 


55 

















FP, 4 
4 4 ‘j (j 4 4 4 s 4 “ ~~ 444, 4 4 

=> — 

ORE ee — i 
gee 
| —_ 
a es |) 

ee ae 





Wore Sates with “Business-Engineered” features 


You can count on Invincible’s advanced design and construction features 
to help you clinch more desk sales. Features like adjustable, non-rust 
glides that level the desk on uneven floors and permit height adjustments 
.. . progressive ball-bearing, cradle-type suspension for the letter drawers 
that open and close at a finger’s touch, nylon glides on all storage and lap 





drawers . . . super-rigid reinforcing for exceptionally strong, long-lived 
construction . . . new attractive hardware .. . and many, many more. Yes, 
every Invincible desk is packed with plenty of “buy appeal!” 
’ P " ” LATING MACHINE DESK. Machine 
Scgger Profite from only -through-dealer sales he ge ~o as be placed either right 
or left side of top. May be used as 
Under this sales policy, we sell only to you — there are no a typewriter desk. 


company-owned branches or retail outlets to take custom- 
ers away from you. What’s more, Invincible desks are pre- 
sold in a dramatic nation-wide advertising program... 
with all inquiries directed to you. 

So — display, stock and sell Invincible metal desks. See 
how this ‘“‘business-engineered” line means more sales, 
more profits for you. Write today for details. 


INVINCIBLE 


Office equipment for better business living 
INVINCIBLE METAL FURNITURE COMPANY ® Manitowoc, Wisconsin 


In Coneda: A. R. DAVEY COMPANY LIMITED, Factory Representative 
175 Bedford Read, Terente 5, Canada 






NEWEST OF THE NEW! Invincible’s ex- 
clusive concealed safe unit is now 
available in Modernaire Desks. 
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MAGNETIC o-Veedle RECORDINGS 
Plus MIRACLE MAGIC ERASER 


Q 
Can overhead be cut with the REX 
— 


You can save from 

$300 to $1300, during the use 
of the machine, with the 
Miracle Magnetic REX RECORDER. 








How does this saving ort PAS ) 





A. (™ RECORDER doesn’t use any 
needle. The disc is never destroyed. 
a y/ Each disc is good for 10,000 uses. 
This gives you a definite hard 
VG cash savings. 








You mean ! do iid tas . as on 4 ~ Q , , 
Pe 
recording discs re-surfaced? ¥ ie?) - That sounds wondertul. I'd like to know 
_. 4 ( fe how REX can be sold for so much less 
La, fF "Uther other recorders? 


/j A. 
That’s correct. Simply 
slide the Magic Eraser over 
the disc and you are ready to dictate 
with a completely new surface. It’s 


as easy as using a pencil eraser. 


It is simplicity of construction. REX 
RECORDER hasn’t any cutting needle 
or turntable or feed screw. There 
isn’t any belt to multiply power 


from motor to gear drive. REX costs 
only $265 per unit. oe 


Q 
This all sounds very good—but do you ee 
the 


w~ 
. . - § 

have offices and service throughout | ‘ 
country? oe = A 


Offices are in hundreds of impor- 
tant cities throughout the United 
States .. . and throughout the 
world. The true-beauty of the 
REX RECORDER is that it rarely 
needs any servicing. 










¢ > How does the tone value of the REX stand-up 
sy) after 10,000 recordings? 





aie 


As clear as the first recording. Be- 
cause the REX does not use a cutting 
Jewel the discs never decrease in tone 
and quality. On other machines the 
Recording Head is expensive to re- 
place. This is another hard cash sav- 
ings with the REX RECORDER. 


remeramnnamcscane: Sheet ee 
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Pet AMERICAN DICTATING MACHINE CO. °crt-&. 65 MADISON AVENUE, 


i eehalelile ll 


: i 
Distributor Est. 1923 N. Y. 16, N. Y¥., MUrray Hill 4-3554 
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— Congr’ 


A NAME RECOGNIZED THE WORLD OVER 





No Other Liquid Duplicator Gives You 


od All These Copy-rite Features 
n 

“4 e Instant starting 

ly ® Roller moistening - No priming 


® Margi-Set position control with fractional to 
7 line adjustment 


© Visible indicator to show “setting”’ at all times 


® Position changeable even while machine is 
operating 


® No stencils, gelatin, inks, type or ribbons 


e Longer runs and sharper copies in single or 
multi-color 


A complete line of liquid process duplicators in- 
cluding electric models—from $157.50 to $349.50 
all plus tax. F.O.B. Chicago. 


WOLBER DUPLICATOR AND SUPPLY CO. 


1203 CORTLAND STREET 
CHICAGO 14, ILLINOIS 
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for counting all types of coin is being introduced by Inter- 
national Coin Accounting Machine Company, Ltd. This ma- 
chine will count at the rate of 2,000 per minute. 

Sundry other equipment will include three new electrically 
operated letter folding machines, one of which feeds paper of 
any size up to 23% inches, and any weight automatically at 
15,000 sheets per hour on to a receiving belt which stacks the 
sheets ready for use. Block and Anderson make this. 

The transmission and gears are dust proof, easily accessible 
and fitted so as not to interfere with, or impede, the flow of 
paper. 

Unifold Mailing Machines Ltd., showed a new device for 
inserting letters into envelopes, Universal Postal Frankers Ltd., 
a device for the counting of banknotes, claimed to be much 
speedier than previous systems, and Addressograph-Multigraph 
a device for printing two colours simultaneously. 

A new system of producing embossed work with a duplica- 
tor was introduced by Roneo Ltd. For this process, they were 
showing their electronic stencil cutter which reproduces copies 
of almost any material direct on to a special stencil regardless 
of whether there are photographs, drawings included in the 
copy, and working in conjunction with it is a new combination 
known as the Electronic Roneotherm Relief Duplicator. 

With this device the copies come off the duplicator itself 
in the ordinary way, but pass on to a wire conveyor belt op- 
erating on rollers. While they pass down this, the part of the 
copy it is desired to emboss is sprinkled with a special plastic 
powder after which it proceeds under an electric heater out of 
which it comes perfectly dry, with the powdered part in relief, 
no interleaving being required. 

A number of special powders are available so that various 
colored work can be done, and gold and silver lettering is pos- 
sible. The powders cost from 12s. 6d. to about 25s., a pound, 
according to the type required. 

Remington Rand Limited, too, will be showing their new 
electric typewriter, the use of which it is claimed, saves the 
operator 1,200 waste motions in an average working day. 

The principal contributor to the saving is the machine’s 
automatic carriage return. 

The company’s front-feed typewriter and the Model 224 
accounting machine were both shown for the first time at the 
Exhibition. 





[winlock Limited have issued their catalogue for 1956 
diaries. It is interesting to note the development of plastics 
here, for some of the diaries have covers in “Elmerite”, a plas- 
tic material with an attractive finish. The diaries are all loose- 
leaf and many are in plastic or morocco leather as requested. 

The “Duplex” featherweight series is unusual in design, hav- 
ing double fold covers and dual mechanism of remarkable con- 
struction. These slim ring metals are as thin as a pencil and 
the company claims they are the smallest made in England. 

The Stationers’ Association’s annual conference is due to be 
held at Brighton this year — early in June. As usual, Office 
Appliances will be going along to learn what is new in the 
trade. 

* &£ &£ & & 

The enterprise of Office Requisites Ltd., of Dublin, Eire, de- 
serves to be chronicled. The firm’s premises have been deco- 
rated in a matching color scheme of red, black and grey, and 
given a complete “new look” 


Scripto Buys English Pen Firm 

Scripto Pens, Ltd., British subsidiary of Scripto, Inc., has 
effected a merger acquiring controlling interest of Scroll Pens, 
Ltd., London, England, Scripto President James V. Carmichael 
announced recently. The Scroll Company is the second largest 
manufacturer of ball pens, mechanical pencils and fountain 
pens in the United Kingdom. 

Mr. Carmichael announced the new expansion upon his 
return from a week’s flying trip to England. The acquisition, 
he explained, will enable Scripto to manufacture and ship its 
products, along with those of the Scroll company throughout 
the sterling areas of the world. 

In the same negotiation, Scripto likewise acquired control 
of Power Plastics, Ltd., Salisbury, Southern Rhodesia, which 
manufactures ball pens and other writing instruments for dis- 
tribution in Southern Rhodesia and the Union of South Africa, 
Plasmics, Ltd., of London, plastics custom moulding company, 
and Thomas A. Newman, Ltd., a printing company which 
prints packaging and display materials. 

John Aderhold of Atlanta, who has been with Scripto’s 
Engineering Department for three years, has been named 
managing director of Scripto Pens, Ltd., and Scroll Pens, Ltd., 
and will direct the entire British operation. 









AND THERE / 
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Mosler Elected to 
Young Presidents 
National Group 


Edwin H. Mosler Jr., president of 
the 107-year-old Mosler Safe Com- 
pany, has been elected to the Young 
Presidents’ Organization, it was an- 
nounced recently. 

Mr. Mosler became 
the company, world’s largest builder 
of safes and bank vaults, in 1952 
at the age of 33. 


president of 


There are 800 members in the 
nationwide organization, all of whom 
by the age of 39 became presidents 
of companies with a minimum of 
$1.000,000 a year in sales. 


Mr. Mosler represents the fourth 
generation of his family to head the 
business. A graduate of Harvard, he 
started with the company in 1939. 
After service with the U. S. Army 
during World War II. he became 
manager of Mosler’s New York of 
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fice and was elected 
and director in 1947. 


V ice-president 


He Figured to 
Wind Up in Black 


Versatility in business is exempli- 
fied by Charles R. Jacobs of Wauseon, 
Ohio. Not only did he provide the 
business world with the valuable 
Devore’s Interest Tables but in addi- 
tion he also is publisher of the Re- 
publican, a weekly newspaper serving 
Fulton County, one of the wealthiest 
agricultural counties in Ohio. The 
circulation of 3500 reaches approxi- 
mately half of the families in the 
county. 

Devore’s Interest Tables have been 
in existence since the turn of the 
century. Mr. Jacobs’ 
tified with the service for many years. 
Now Charles carries on. 

The books, 


well as 365 days, are enjoying in- 


father was iden- 


furnished for 360 as 


creasing popularity. 


New Filing System 
Beats old Sock 


Silas, the miser, traded his old 
sock for the modern Accoway filing 
system of Acco Products, Inc. 

He says, (and we quote from his 
letter to Acco): “Yep stored my 
greenbacks for 40 years in an old 
sock then this young feller from 
the city came along and showed me 
the Accoway Cabinet. Beats anything 
more green- 
find them easier count 
(fun ain’t it?) than I 
Of course, | 


I ever saw. Can store 
backs 
them easier 
ever thought possible. 
have to punch a couple of holes 
those pretty green bills but [ figure 
that at the present value, the dollar 
is shot full of holes 


every engineer and builder in our 


anyway. And 


county is now using the Accoway 
system for the filing of large sheets 
such as blue prints, maps, and trac: 


ings.” 
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No. 2225 


Office guest chair, 





7" 


As we said when we introduced it a few short months 

ago, the VIP is a chair for all men in big jobs and big men 
in all jobs. And now we say: whew! Not in many a year 
have we presented a new chair that has stirred up so much 
conversation and earned so much acceptance—so quickly. 
Apparently this is the chair the men in the front 
offices have been waiting for. The bigger they come, 
the harder they fall. The combination of prestige and 
luxurious comfort appeals strongly to Very Important 
Persons. In your community there are many 

V.I.P.’s who will buy a Sturgis VIP if 

you will show it and demonstrate it. 


Engines ne Life and Minimum Maintenance 


never becomes unsightly, never needs refinishing, 
will not jiggle on uneven floors and is silent in motion, or 


e: with all casters enclosed and undercoated 
with sound deadening material for quiet operation. 


takes a lifetime of swiveling. 
Bearing: perfect fit for long life. 
oversize ball bearings, extra wide rubber wheels 


n Metal Parts: 70 to 20 times as abrasion- 
resistant as other finishes. 
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No. 2200-G 


Swiveling on the famous 
Sturgis fiber glass base. 


No. 2200 
Swiveling on the famous Sturgis 
streamlined metal base. 


SPECIFICATIONS for No. 2200-G and No. 2200: Seat 
widths—22%” at front, 204%” at back; seat thick- 
ness—5\4 ” at front, 4” at back with full depth foam 
rubber pad over springs. Backrest widths—23% ” at 
top, 20%” at bottom; height—22% ”; thickness—5\ ” 
including a 24 ” cored foam rubber pad over springs. 
Armrests—4” wide—1% ” cored foam rubber pads— 
21” spread. Seat height from floor: 18% ” front, 15% ” 
rear with 34” of upward adjustment. The No. 2225 
is comparable in appearance and specifications. 


POSTURE CHAIRS 


Manufactured in Sturgis, Michigan and Charleston, South Carolina 
THE STURGIS POSTURE CHAIR COMPANY, STURGIS, MICHIGAN 
General Sales Offices, 154 East Erie Street, Chicago 11, Mlinois 
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In Old Mexico 





Full Service 
Rendered by 
Olivetti Firm 


by MABEL F. KNIGHT! 


@ THE FAR-FLUNG European empire 
of Olivetti, with headquarters in Italy, 
did not overlook Mexico in looking for 
more foreign business worlds to conquer 
in the fields of office equipment. 

The firm came to Mexico in 1949 and 
today its activities are housed in three 
buildings located in the nation’s capital, 
Mexico City. 

One contains the Department of Pub- 
licity at the corner of Maroqui and 
Juarez 28, where they also have show- 
rooms. 

At Juarez 95 is found the Olivetti 
school or as they say, their Academia. 
Licenciado Manuel Sanchez Mejia heads 
the Department of Publicity. He is a 
young but decidely enthusiastic Mexican, 
a graduate two years ago from the Na- 
tional University of Mexico. Now in this 
responsible position of publicity and pub- 
lic relations he knew all the answers 
to my questions. 


Repair Machines 


Olivetti’s third building is the home 
of the repair department where injured 
machines are restored to health. It is 
located at Puente de Alvarado 73 Bis. 

It is evident the firm believes in youth 
for in all their three buildings could be 
seen young Mexicans who were carrying 
on the business, which extends through- 
out the Republic and to the south in 
Central and South America. They feel 
that all their products are most modern 

The academy at 95 Juarez is an old 
building remodeled, where Olivetti in- 
structs young Mexicans in the use of th: 
calculating machines. Professor Gonzalo 
Diaz Francés is in charge of this work 
A young Mexican, proud to have been 
born in the city of Mexico, he received 
his training in the Normal School in 
Queretero, in the State of Queretero. 


875 in School 


The school course begins in April and 
ends in October with the graduates happy 
to receive a diploma. They have more 
than 875 students from certified schools 
all over the Republic. There are 36 classes 
with about 26 in a class. Their hours are 
from 9 a.m. until 1 p.m. and from 4 p.m. 
until 7. Professor Francés is the only in- 
structor but he receives capable assist- 
ance from junior assistants. 

There is no problem of discipline for 
the students take pride in their work per 
formed in the large and pleasant school- 
room. 

Professor Francés said there are so 
many business firms in Mexico City that 
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Exotic is THE Worp .. . Tastefully arranged office machines have 
a dramatic setting in the Olivetti showroom in Mexico City. 


his students are easily placed, and then 
there are requests from all the other 
cities, too, that want good secretaries. 
Here at the Academia they specialize in 
calculating machines, both manual and 
electric. The students learn to use both. 
Here, too, they are proud of their big 
stock of typewriting machines. Their 
show window is arranged so tastefully 
right on the corner of Juarez and Hu- 
boldt that passersby are tempted to step 
right in and buy. And if anything goes 
wrong on any of these machines, down 
they go to Puentee de Alvarado for re- 

pairs. 
Cortez’ Route 


So down to Puente de Alvarado 73 
Bis I went. It is in old Mexico along the 
route which Cortez and his men took on 
entering Mexico. Olivetti has huge space 
on the ground floor with plenty of light 
and it is divided into two distinct parts: 
that with the offices, and opposite two 
divisions, one where the mechanics are 
fixing machines not Olivetti’s and the 
other where they are at work on the 
Olivetti machines exclusively. There are 
60 men in the technical department and 
all were busily at work. 

In addition there are at least 20 cap- 
able mechanics out in the street to call 





BEAvuTY ... It isn’t confined to 
the office machines as is prov- 
en by one look at Senorita 
Palmira Cuesta, secretary. 


on customers and service machines, for 
any one that buys an Olivetti has a 
twelve month guarantee on it. He can 
have the machine cleaned every month 
and looked over for any slight defect. 

All are Mexicans with the exception 
of the service manager, a New England- 
er, from Connecticut, Arthur Walkley 
who has been in his position two years. 
He is in charge of the entire department 
here in Puente de Alvarado. Directly 
under him is Pasquel Aquino, who is in 
charge of the mechanics who go out to 
do the repairs, or to sell machines to 
customers. 

In the clerical department, the em- 
ployees wear clean white uniforms and 
in the opposite side where they repair 
machines they have gray uniforms. 

Olivetti has no trouble getting em- 
ployees who come from all over Mexico 
and all must first study at the academy 
under Professor Francés who formerly 
was the Olivetti manager in Morelia. 
Youth is represented there by Pasqual 
Aquino who has only been there a year 
but knows his job thoroughly. 


Use 70 Salesmen 

They have at least 70 salesmen and 
the city is theirs. They can go anywhere 
without fear of encroaching on another’s 
preserve. 

There are distributors in every state 
of the Republic, and they have 4 trucks 
constantly in action. 

There is a space between the clerical 
department and where the men are re- 
pairing machines and out in back there 
are piles of boxes with new machines. 
They contain imported products which 
they will take apart and look over care- 
fully before putting them on the market. 
There were 4000 in all I was told and it 
looked it. 

The school course at the academy is 
free, but the students apply themselves 
well for they want a good position when 
they receive their diplomas. 
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Now—FACIT ads in 7 national magazines 











5,218,623 top executives in 
Business, Industry and gov- 
ernment are being influenced 
by Facit’s 1955 advertising. 
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most read by your Business Machine customer! 


To help you—THE DEALER —Facit Inc. is doing 
a stronger pre-selling job than ever, for Facit 
calculators, Odhner adding machines, Halda 
typewriters. More publications! More insertions! 
Larger space! More color! 


AND TO BUILD UP MORE SALES IN YOUR AREA 
Facit backs you up with: 


1. Regional trade shows. 2. Classified phone book adver- 
tising 3. Direct mail ideas, including folders, blotters, 
postcards, etc. 4. Newspaper mats and cuts. 8. Point-of- 
sale displays. 6. Local publicity. 


FACIT INC. 


404 Fourth Ave., New York 16, N. Y. 
114 Sansome St., San Francisco 4, Calif. 


Pioneers in business machines since 1884. 


FACIT CALCULATORS e ODHNER ADDING MACHINES e HALDA TYPEWRITERS 


SOLD AND SERVICED THROUGHOUT THE WORLD 
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Scene at Stationers Ass’n. of New York, Inc., Dinner Dance Held at Hotel Commodore. 


New York Stationers Dine 


Some 700 members, their wives and guests attended the an- 
nual dinner dance and entertainment of the Stationers As- 
sociation of New York, Inc., Saturday, May 7 in the Grand 
Ballroom of the Commodore Hotel, New York City. 

Prominent were: Carl C. Judkoff, Cantigny Printing and 
Stationery Corp., New York, N. Y., President of the Stationers 
Association of New York, Inc., and Governor NSOEA 13th 
Regional District; Past President of Stationers Association of 
New York, Milton Goldhair, Harmill Office Supply Company; 
Vice-President George Reichman, Mooney’s, Inc.; Past Gover- 
nors NSOEA 13th Region — Robert Reichman, Mooney’s, Inc. 
and J. S. Libien, Libien Press. 

After an hour of cocktails and good fellowship, dinner was 
served in the Grand Ballroom. At each guest’s place was a 
handsome journal with gold cover, symbolizing the Associa 
tion’s Golden Anniversary and containing names of member 
firms of the Association with officers and committees listed. 

Excellent entertainment followed under the guiding hands 
of Jack Carter, star of radio and television. Music was fur- 
nished by Herb Steiner and his orchestra and Gracita and her 
Latin-American Rhythms. 

Credit for a highly successful affair goes to the following 
committees: Entertainment — Mannie Klein, The Klein-Heim- 
binder Company; J. S. Libien, Libien Press, Inc.; Sam Rabin- 
owitz, Sport Stationers and Printers, Inc.; George Reichman, 
Mooney’s Inc.; Publicity J. S. Libien, Libien Press, Inc-.: 
Milton Peretz, Almo Stationers and Printers, Inc.; Robert 
Reichman, Mooney’s, Inc 

Officers of the Association are: President Carl C. Judkoff, 
Cantigny Printing and Stationery Corporation; Vice-President 
George Reichman, Mooney’s Inc.; Treasurer-Irving Steinholz 
Cantigny Printing and Stationery Corporation; Secretary-Man 
nie Klein, The Klein-Heimbinder Company; Executive Secre- 
tary-Sophia K. Ehrlich; General Counsel-Herbert M. Markham. 
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Office Furniture Representatives Convene 

The Office Furniture Manufacturers Representatives Club 
of New York met on April 20 in the Penthouse Club with 
president Hugh Morgan presiding. 

President Morgan discussed the highlights of the NOFA 
convention and the enthusiastic reception accorded the Office 
Furniture Manufacturers Representatives Club of New York 
which received the approval of manufacturers and dealers 
alike. 

In discussing ways and means of how the club can be of 
service to the industry, Mr. Morgan pointed out that archi- 
tects, decorators and interior designers are getting a large 
percentage of the business of fitting out modern offices in new 
buildings in New York. In this connection, he offered the 
opinion that the club might be in a position to render a real 
service to dealers by arranging a series of meetings along 
educational lines to help the dealers salesmen to a modern 
over-all planning job, co-ordinating floor covering, drapes and 
accessories as well as office furniture and equipment. 

President Morgan’s suggestion met with approval and othef 
means of co-operation were discussed such as full use of 
manufacturers’ literature and sales aids. 

The next order of business was the appointing of the follow- 
ing committees: Membership—Charles Blad, Corry-Jamestown 
Manufacturing Corporation; Arthur Bright, Bright Chair Com- 
pany and John Freeman, Manufacturers’ representative; 
Finance—Milton Skala, Milwaukee Chair Company and Ro 
land Freeman, manufacturers’ representative; Joseph Eckstein, 
Star Steel Equipment Company: Publicity—Hugh Ward, 
Geyer-McAllister Publications and John Gallup, OFFICE 
APPLIANCES; Publication—Andrew Nelson, W. H. Gun 
locke Chair Company; Thomas Fox, Arnot-Jamestown, Di 
vision of Aetna Steel Products Corporation and Robert Mack, 
Johnson Chair Company; Welfare—Joseph Blum, Metalstand 
Company; Sam Katz, Art Steel Sales Company and John 





Blomquist, Standard Furniture Company; Activities—Jack 
Driscoll, Metal Office Furniture Company and Bernard 
Mathews, Harter Corporation. 
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Wire Insulators...a stronger You can pin-point 
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tomer into an interested prospect simply 
by showing the sample Perm-A-Lator 
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padding can never cup into spring 
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The Perm-A-lator tag on this 
furniture is your guarantee of never 
any “coil-feel.” You can be sure of 
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Manufactured by FLEX-O-LATORS, INC. Carthage, Mo. 


Plants in Carthage, Missouri, New Castle, Pennsylvania and High Point, N. C. 
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Seen at ICRDA Convention... 


1. C. 7. Mitchell, Ed Mancini, Charlie Taylor, Nat Framer in Baco Rib- 
bon & Supply Co., Pear! Engraving Corp., booth. 

2. John Robertson, Guardsman-Valentine, iInc.; H. B. Opheim, Cash 
Register Sales Co.; Paul Roth, Roth Cash Register Co. 

3. Ralph Biddison, Dick Barrett, Robert Zuckermandel, Clary Corp. 

4. International Cash Register & Parts Co.; Bob Carver (Houston); Guy 
Edmunds (Mount Prospect, ilil.); Howard Luckrow and F, M. Farell 
(Milwaukee); Lov Liss (New York City); Kyle Leeds (Kansas City, 
Mo.); H. B. Opheim (Minneapolis). 

5. E. J. Lewis, Smith-Corona sales manager; Dick Showers, Indiana Cash 
Drawer Co.; C. T. Mitchell, Memphis, Tenn.; Russ Seymour, Smith- 
Corona field representative. 

6. Messrs. Remington, Kitsmiller and Buchanan, Victor Adding Machine 
Co. (McCaskey Register Division). 

7. William Showers, Richard Showers, J. R. Showers, Jr., all of Indiana 
Cash Drawer Co. 

8. Max Ludlow, C. M. Pease and H. H. Carrington, all of R. C. Allen 
Business Machines, Inc. 


Cash Register Dealers 


Convene in Chicago 


The convention of the Independent Cash Register Dealers 
Association, a trade association composed of the independent 
dealers in the cash register industry, was held recently at the 
Edgewater Beach Hotel in Chicago. It was the most successful 
meeting held since its organization 10 years ago. ICRDA 
members attended the meeting from many different geographi- 
cal areas such as California, Iowa, Texas, Arkansas, Ohio, 
New York, Pennsylvania, Tennessee, Indiana, Cuba, Canada, 
Maryland, Wisconsin, Minnesota, and District of Columbia. 

An exhibit was held in conjunction with the membership 
meeting at which some 14 manufacturers and suppliers to the 
trade exhibited their latest equipment and merchandise. The 
exhibitors, whose names read like a “Who’s Who in the cash 
register industry, were as follows: Baco Ribbon & Supply Co., 
Burroughs Corp., Clary Multiplier, Guardsman Safe Co.., 
Hugin Cash Register, Indiana Cash Drawer, International 
Cash Register & Parts Co., Pearl Engraving Corp., R. C. Allen 
Business Machines, Inc., Rittenhouse Paper Co., Smith-Corona, 
Sweda Cash Register Co., Victor Adding Machine Co. (Mc- 
Caskey Register Division), and Whitco Sales Co. 

The following officers were elected for the ensuing year: 

President—Edward A. Mancini; vice-president—Miller Hug- 
gins; secretary-treasurer—Stanley Hayman; board of directors: 
Kyle Leeds, Al Whitmer, and Nat Framer for three years, and 
Lou Liss for two years. Lou Liss replaced Miller Huggins, who 
was elected vice-president. In addition to the foregoing the 
other directors are Si Hornstra, Gerald Spencer, Arthur Gor- 
don, Fred Jay, Guy Edmunds, and Fred Kass (chairman). All 
officers are also members of the board of directors. 

It was unanimously voted that the next meeting of the 
ICRDA will be held in Los Angeles in October of this year. 
Nat Framer of the California Cash Register Company was 
chosen as chairman of the convention committee. Another 
exhibit will be held at that time. 

As a fitting climax to the convention a banquet was held 
attended by more than 100 persons, at which time an engraved 
wrist watch was presented to the outgoing president, Fred 
Kass, who served the ICRDA diligently for two successive 
terms. 


Metropolitan Travelers Meet in New York 

The final meeting of the season was held by the Metro 
politan Travelers Club of New York on May 2 at the Hotel 
New Yorker. 

President Martin M. Moldow, Martin M. Moldow Asso- 
ciates, announced that no guest speaker was scheduled for this 
meeting due to important matters that were on the agenda. 
Secretary-treasurer, Herbert Grayson, Ace Fastener Corpora- 
tion, read a report of the club’s finances. 

A progress report of the placement committee was offered 
by William Lowenthal, A. W. Faber-Castell Pencil Company, 
Inc. He was pleased to advise that all of the travelers who 
sought the committee services were put in touch with manu 
facturers in need of additional salesmen. 


76 








OA-7/5 OA- 








| BORROUGHS [lui 
Sliding Steel Door STORAGE CABINETS 


with sliding shelves 


Here’s a double feature value! Sliding doors that are 
removable in 3 seconds, and sliding shelves that are 
adjustable without bolting. The cabinets have lots of 
eye-appeal, and are mighty good sales and profit boost- 
ers. They are just what the customer wants. They are 
real space savers..can be used in areas too small for 
the old fashioned swing-door cabinet. Available in 3 
heights (29’-42-78"), 2 depths (12”-18”), and the out- 
side width is 38%’. May we tell you more about the 
profit-boosting Borroughs line? 
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Let us send you our 
Office Furniture and = 
Steel Shelving catalogs = | 
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*K The 29” and 42” high cabinets are 
also available with glass doors. 





BORROUGHS MANUFACTURING COMPANY 


A SUBSIDIARY OF THE AMERICAN METAL PRODUCTS COMPANY OF DETROIT 


3002 NORTH BURDICK all KALAMAZOO, MICHIGAN 
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New York NOFA Golfers at Colonia Country Club... 


1. Joseph Donahue, P. W. Vailely, Inc., New York, N. Y.; William 
Wood, W. B. Wood Co., Newark, N. J.; Clark Snell, guest. 

2. Robert Mack, Johnson Chair Co.; Milton Skala, Milwaukee Chair 
Co.; William Cadmus, Berry, Dickie and Stettler, New York, N. Y.; 
Jack Barnes, mfrs. rep. 

3. Ben Pfeiffer, Macey-Fowler, Inc., New York, N. Y.; Bob Gibby, 
Desks, Inc., New York, N. Y.; Bob Andrasick, and A. J. Andrasick, 
both Steelcase, Inc. 

4. Dr. B. E. Morrison, guest; David S. Fisch, D. S, Fisch & Co.; James 
Burns, guest; Ed. Comer. guest. 

5. Dick Houghton, Regan Furn. Corp., New York, N. Y.; J. M. (Turk) 
Read, Kittenger Co., Inc., New York, N. Y.; Fred J. Bloempot, The 
Sikes Co., Inc. 

6. Saul Schacter, Rialto Furn. Co.; Charles Grubstein and J. F. Grub- 
stein, both American Leather Co.; Harry Schacter, Office Furn. Serv- 
ice Co. 

7. lan Nemlich, Regan Furn. Corp., New York, N. Y.; Richard Draper, 
Westcort Co., New York, N. Y.; George B. Wray, mfrs. rep. 


New York NOFA Holds Golf Tournament 


More than 60 members and guests attended the 16th annual 
golf tournament of the New York Chapter of the National 
Office Furniture Association held on May 19, at the Colonia 
Country Club, Colonia, N. J. 

The first golf outing of the season saw many of these ardent 
golfers out early to play a few holes before lunch. Cloudy 
skies prevailed for most of the afternoon and despite a brisk 
wind which lasted all day, some good scores were turned in. 
Those few who did not compete in the golf tournament en- 
joyed a day of relaxation sitting in sheltered nooks or playing 
cards indoors and on the Club’s spacious veranda. 

Prior to a delicious beef steak dinner, cocktails were served 
courtesy of the Office Furniture Manufacturers Representatives 
Club of New York with their president Hugh Morgan, manu- 
facturers’ representative; treasurer, Milton Skala, Milwaukee 
Chair Company, and chairman of the activities committee, Jack 
Driscoll, Steelcase Inc., acting as hosts. 

After-dinner greetings and a hearty welcome were expressed 
by co-chairmen Ian Nemlich, Regan Furniture Corporation, 
and John E. Mossman, Desks, Inc. and P. E. Morrison, presi- 
dent of the Colonia Country Club. 

Chairman Ian Nemlich announced the summer program of 
two more golf outings to be held on August 2 at Old Oaks 
Country Club, Purchase, N. Y., and September 22 at West- 
chester Country Club, Rye, N. Y. He then thanked the Office 
Furniture Manufacturers Representatives Club of New York 
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. Joe Lewis, guest; Larry Lane, guest; Sam Itkin, Itkin Bros., Inc., 

New York, N. Y.; Al Polakoff, guest. 

9. Jack Schwander, Desks, Inc., New York, N. Y.; B. H. Nemlich, Regan 
Furn. Corp., New York, N. Y., John E. Mossman, Desks, Inc., New 
York, N. Y.; Robert A. Berger, Macey-Fowler, Inc., New York, N. Y. 

10. Joe Chaney, Security Steel Equip. Co.; Sy Pels, Royal Metal Mfg. 
Co.; Bill Harris, General Desk Co., New York, N. Y.; Ben Kane, 
Security Steel Equip. Co. 

11. A. J. Kuhn, H. W. Crane, Charles Arena, Charles Wall, all Peerless 
Steel Equip. Co. 

12. Joseph Wiener, David Kramer, Inc., New York, N. Y.; Andy Nelson, 
W. H. Gunlocke Chair Co.; Jack Driscoll, Steelcase, Inc.; Hy 
Morgan, mfrs. rep.; Victor Scheinman, Cole Steel Equip. Co. 

13. Fritz LaCorte, and Phil. Dameo, both Security Steel Equip. Co.; Ev 
Linton, Duralac Corp. 

14. Charles Stettler, Berry, Dickie and Stettler, New York, N. Y.; Jose 
Galen, Peerless Steel Equip. Co.; Charles McCarthy, guest; Ang 
Gordon, Angus Gordon & Co., New York, N. Y. 

15. John Broere, Lackawanna Leather Co.; H. A. Clemetsen, Office Fur 

Warehouse Co.; Joe Spiro, Blanchard Bros. and Lane. 












for generosity in providing the cocktail party and also thanke 
Joseph Weiner, David Kramer, Inc., New York City, for help 
ing with the ticket and financial arrangements. He introduce 
the president of NOFA, Bernard H. Nemlich, Regan Furnitu 
Corporation, New York City, who told his listeners of t 
strides made by NOFA in the past year. 

Winners of the golf tournament were then announced as fol 
lows: low gross — William Wood, W. B. Wood Company 
Newark, N. J.; runner-up — Joseph Donohue, P. W. Vallely 
Inc., New York, N. Y. 

Other winners were H. A. Clemetsen, Office Furniture Ware 
house Company; William Cadmus, Berry, Dickie and Stettle 
Angus Gordon, Angus Gordon and Company; John Broer 
Lackawanna Leather Company; B. H. Nemlich, Regan Furni 
ture Corporation; Charles Wall, Peerless Steel Equipmet 
Company; Robert A. Berger, Macey-Fowler, Inc.;. Richa 
Houghton, Regan Furniture Corporation; Bob Andrasick, Ste¢ 
case, Inc.; Robert Mack, Johnson Chair Company; Robe 
Gibby, Desks, Inc.; A. J. Kuhn, Peerless Steel Equipment Con 
pany; Andrew Nelson, W. H. Gunlocke Chair Company; 
Draper, Westcort Company; Ben Pfeiffer, Macey-Fowler In¢ 
Fred J. Bloempot, The Sikes Company, Inc.; Charles M 
Carthy, guest; Joseph F. Grubstein, American Leather Cof 
pany; Dr. B. E. Morrison, guest; Sam Itkin, Itkin Brothet 
Inc.; David S. Fisch, D. S. Fisch Company; Harry Schacte 
Office Furniture Service Company; Mrs. E. Meyers, Mrs. B.& 
Nemlich, Mrs. R. Draper, Mrs. J. E. Mossman. 
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MG-661 —s 
OFFICE TABLES 
Size 66 x 24” 








Haskell Tables play a major role in the new modular trend 
Where there’s a space problem — you'll find the right siz 
Haskell table. Attractive, sturdy — and designed especially t 
harmonize with Haskell Modular Desks and Cabinets. Use thet 
for telephones, typewriters and all general office needs. 






















































HE ‘ MODEL TOP SIZE 
No. DESCRIPTION WIDTH DEPTH 
Office Tables STANDARD HEIGHT 
1 “ 
et MG-361 One Drawer 36" 24" seth 
MG-421 One Drawer 42" 24" \ as om 
12/32" Diameter 
MG-551 One Drawer 55s” ae” 
DRAWER SIZE 
MG-601 One Drawer 60” 24" 193, W x 1% H x 18%" 
MG-661 One Drawer 66" 24" Inside Clear 
Also available without center drawer 
STANDARD HEIGHT 
. 26/2" adjustable to 27) 
Typewriter Tables a fa 
KNEE SPACE 
GT-036 No Drawer 36” 24" 221" H 
GT-136 One Drawer 36" 24” DRAWER SIZE 
193%," Wx 1%" Hx 1844" 
BOOK SHELF OPENI 
Telephone Tables 12%" x 18%" x 97%" A _ 
11-24 — 18" 24° STANDARD HEIGHT 


29%," aljustable to 30% 


2” rubber casters available for typewriter tables at additional cost. 
All tables available in special heights at slight additional charge. 
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STEEL 


Qi 


@ 


SPECIAL FEATURES OF HASKELL FURNITURE 





@ Heavy furniture steel 


e All rounded corners 


e Standard linoleum tops bound with 


aluminum 
® Baked enamel finish 


@ All drawers fitted with heavy channel run- 
ners that float over flat nylon bearings for 
smooth, quiet operation 


® All pedestal drawers interchangeable 





PR-424-C 


Size 42 x 24” 


Haskell titgt 
with 
individual units / 


Haskell gives you individual 
units—each stands on its own 
feet, or pedestal—no interlock - 
ing—no assembling necessary 
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PR-554 


Size 55 x 24” 


Handsome, contemporary-design desks—to 
meet the modular trend. Highly suitable for 
executive, or secretarial use as well as general 
office use. With all the conveniences and com- 
forts for surface space — drawer space — knee 
space. Only Haskell gives you the equivalent of 
custom quality at low budget costs. Combine 
them with Haskell modular-design tables and 
cabinets for maximum efficiency and production. 


STANDARD COLORS 





















MODEL DESCRIPTION TOP SIZ STORAGE DRAWER FILE DRAWER *CENTER DRAWER KNEE SPACE 
No | |} 0. | H | Wit] Hy oO w | H D oto 2 H D 
| eee —f—— 
PR 130 | Single Pedestal | 37 | 24” | 291/4'"| 12Y%g"| 5Y_"| 20% 12g" | 11 | 20%" | 166" | 17/9 | 189" | 18Y—" | 273%" | 22” 
PR 424 | Single Pedestal | 42 | 24” | 291/g''| 12%g_| 5 | 20% 12g" | 11 | 2036" | 1934" | 17%/g" | 1814" | 2144") 22” 
sHT 
0144 PR 554 | Double Pedestal | 55" | 24” 29/4" 12g" | 5Yg" | 20%, 12%," | 11" 203," | 1934" | 1%" | 18Y2" | 2144" | ER» 
hs a = i Bie Reh  Vae P| 1 aD j i L i 








*Center drawers available if desired at slight additional charge. Standard Height 29 4’. 
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CAB-165 


22 x 16 x 243,” 








CAB-163 


22 x 16 x 24%,” 















No modular setting is complete without the conven- 
‘ ience of Haskell’s handy cabinets—whether you use 
them for filing, storage or other office needs. A most 
versatile choice—tops to fit flush with desks and tables 
(Nos. 172, 173, 174, 175 ) —and those that fit under the 
MG tables (Nos. 162, 163, 164, 165). In multiple units 
—including Haskell desks, tables and cabinets—they 
are coordinated to give you a wide variety of efficient 
as well as attractive arrangements. 























CAB-172 


24 x 18 x 291/,”’ 











MODEL TOP SIZE STORAGE DRAWER FILE DRAWER CABINETS 


No. DESCRIPTION Ww D H Ww H | D Ww H D Ww H D 















CAB-162 | Steel Top—2 Drawers 16" | 22" | 2434" | 12%9| 5/_| 2034 | 12%9| 11 | 2034” 
















CAB-163 | Steel Top—3 Drawers 16 | 22" | 2434" | 12%9'| 5/"| 2034" 
CAB-164 | Steel Top—1 Shelf 16” | 22" | 2434” 13 Yq "| 19 3/9 //| 215f4" 
CAB-165 | Steel Top—1 Shelf & Door 16” | 22""| 2434” 13 Yq/'| 1934"! 2134" 









CAB-172 | Linoleum Top—2 Drawers 18 | 24 | 29/4" | 12g] 5Yg"| 2034 | 12Y%_""| 11” | 2034” 








CAB-173 Linoleum Top—3 Drawers 18" | 24° | 2914" | 12g} 5/g"'| 2034" 
29/4" 13 Ya"! 19 Yq") 21 Hy" 
13 Y2‘'| 193/4''| 213/44" 








CAB-174 Linoleum Top—1 Shelf 18" | 24” 
















































CAB-175 | Linoleum Top—1 Shelf & Door| 18 | 24” | 291/4" 











Cabinets 162-163-164 and 165 will fit under MG Model Tables. 
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WRITE FOR DETAILS AND CATALOG 















303 E. Carson Street, Pittsburgh 19, Pa. 
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“.. and we'll need another new Clary, too!’ 


The reason repeat sales come easy to registers sells so easily on first demon- 
Clary dealers is simple: once a company stration... because no other line in the 
tries Clary, it’s completely soldon Clary. world has so many of the advantages 
No other line of adding machines or cash your customers want! 


if the young lady above looks familiar to you, it's because 
you're seeing her in our current ads in U.S. News & World 
Report, Business Week and The Office. Our strong brand 
advertising is all in favor of Clary dealers. And so are 
Clary’s liberal discount terms and discount structure. A few 
franchises still open. Please write: Dealer Division, Dept. 
A75, Clary Corporation, San Gabriel, California. 





YOU ARE INVITED TO SEE THE NEW CLARYS AT BOOTHS 21-23, NOMDA CONVENTION, JUNE 26-29. 
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Plans for Expanded Business 

Continued progress and expension of the Friden Calculating 
Machine Company was underlined in a series of talks given by 
company sales executives at the fifth annual sales convention 
held May 2-7 in Pebble Beach, California. 

More than 200 salesmen from all sections of the United 
States and three foreign countries heard Friden President 
Walter S. Johnson declare that Friden intends to enlarge its 
already extensive research program. In another speech Vice- 
President Larry B. Taylor, who directed the sales program, em- 
phasized the need for more sales personnel and greater at- 
tention to sales techniques in keeping with the increased Friden 
product line. 

Convention meetings were held at Asilomar, near Del Monte 
Lodge, and representatives were presented two full days of 
business sessions. During parts of the remainder of the week 
they attended business and machine clinics and saw special 
demonstrations of the newest line of Friden Computypers. 

Included on the program at Asilomar were Dunstan S. 
Gross, vice president in charge of research and engineering; 
Jack H. Lund, sales promotion manager; Robert C. Lindgren, 
manager, Computyper Division; J. G. Romero, manager, New 
York Adding Machine Division; P. V. Traverso, district man- 
ager, Detroit; J. C. Horton, sales manager, Houston district 
office; C. T. Kelly, district manager, Miami: George Donsky 
Buffalo representative; C. A. Beaulieu, Mineola, New York, 
representative; J. J. Angus, Waterbury, Conn., manager; Robert 
Brash, assistant to eastern division manager. 

Salesmen earned their trip to Del Monte Lodge and mem- 
bership in the Friden Conquistador Club through outstanding 
sales work for the year ending March 31. Before arriving at 
Del Monte they toured the Friden plant in San Leandro, Calif., 
to talk with department leaders and to view first-hand the 
many expansion and production improvements made since the 
last West Coast convention two years ago. 


Friden’s Fiesta de los Conquistadores Convention 


One of the highspots of the recently concluded Fiesta de los 
Conquistadores, the fifth annual Friden Calculating Machine 
Co. Inc., sales convention, was the introduction by Vice-Presi- 
den Larry B. Taylor of the company's enlarged and specialized 
sales team. Business sessions during the five-day meeting 
took place at famed Del Monte Lodge at Pebble Beach, Calif. 
Mr. Taylor is at the auditorium rostrum while standing, from 
left, in acknowledgment of introductions are: J. C. Romero, 
manager, New York Adding Machine Division; Vice-President 
Philip R. Samwell; George Beeken, advertising manager; Vice- 
President Dunstan S$, Gross; Chris L. Haig, executive sales 
assistant; Taylor; John M, Lund, chairman of the executive 
committee; Jack H. Lund, sales promotion manager; Robert C. 
Lindgren, manager of Computyper Division; Will Fleckner, 
Bob Erickson, and Don Rolph, Computyper; Russ Ketchum, gen- 
eral service manager; Norman S. Jones, publicity-news bureau 
manager; Robert Gleichman, educational research manager; 
and Harry Foreman, service department. Missing from the pic- 
ture is Vice-President Stanley M. Friden, who was busy con- 
ducting sales meetings in Europe. 





12:30 Club Closes for Season 


The final meeting of the season was held by the Stationers 
12:30 Club of New York May 23 in Rosoff’s Restaurant, New 
York City. President Edward J. Healey, Wilson Jones Com- 
pany, welcomed several new members. 

Most of the meeting was taken up with discussion of the 
13th Regional Convention which is being held at Grossin- 
ger’s Country Club, Grossingers, New York, June 19-22. Urg- 
ing members to sign up for the convention were Carl Jud- 
koff, Governor Region 13, Cantigny Printing and Stationery 
Corp., Martin Moldow, Martin Moldow Associates, and Ed- 
ward Healy. 

The club will resume meetings again in September. 








“BE A SPECIALIST” ... was the advice 
given the group of San Francisco dealers 
pictured here who attended a WOFI 
sales clinic held in the New St. Francis 
hotel. Chairman of the meeting was 
Sibley Smith, prseident of the Wholesale 
Office Equipment Co., who stands at 
extreme right in top row. The dealers 
were addressed by Robert Spelman, 
WOF!I official, who stands at Mr. Smith's 
right. Mr. Spelman advised his audience 
to be office specialists rather than ‘‘just 
furniture salesmen.”' In the foreground 
are shown two of the scale-model office 
layout kits designed by WOFI. 
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SEES CABINETS 


Jt: That’s the wonderful news from the makers of 

see “steel-pride’’ Cabinets. A complete line of quality- 

Ed- constructed cabinets, from the smallest desk-high 
to the largest wardrobe cabinet, is now available 
in two new, strikingly beautiful colors—Mist 
Green and Desert Sage—and at no extra cost! These 
two rich-looking colors are being offered in 
addition to Forest Green and Office Grey— 
available also at no extra cost. 


Jk Ly 1K : CONSTRUCTION TOO 


All “steel-pride’’ Cabinets, including those in the new 
Mist Green and Desert Sage colors have exclusive JET- 
LOK Construction. This is the unique principle of con- 
struction that makes for faster assembly, extra rigidity 
and added pilfer protection. 


Investigate Now— Write for Additional Information 





‘STEEL SERVICE MANUFACTURING CO. 
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Yes, selling is easier when you feature the Remington 
Rand Dealer Line of nationally accepted brand-name 
products...the most complete line available from one 
source. You'll be backed by consistent advertising in 
leading national magazines and we'll provide you with 
the sales promotion and advertising material you need 
to bring customers into your store. 


For outstanding sales results, feature these Remington 
Rand Products: Remington Portable Typewriters, 
Remington Office-riter Typewriters, TOPflight Adding 
Machines, TOPflight Cash Registers, Line-a-time Copy- 
holders, Invincible, Everlasting and Character Ribbons 
and Carbon Papers, Victor Safe & Equipment Products. 


Visit us in Denver June 26 through June 29 at Booths 
12, 13, 14 and 15. Let us discuss the sales and profit- 
making potential of these products with you... we’ll be 


glad to see you. 


Jteminytor. Farad veaer sares 
1 OF PERRY RAN CORPORATION 


315 Fourth Avenue * New York 10, New York 
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NOFA CONFERENCE... . for New England 
area held May 9 in Worcester, Mass. 


60 Dealers Attend NOFA 


Conference in Worcester 


The fourth annual NOFA New England Area Conference 
held May 9 at Hotel Bancroft, Worcester, Mass., was reported 
as having an attendance of more than 60 dealers representing 
all states in the area. The conference was acclaimed by all as 
making a contribution to dealer information and providing 
profitable in ideas. 

Maxwell Brown, president of Boston NOFA Chapter, the 
conference co-sponsors with the national association, convened 
the meeting. Chairman Brown, after a message of welcome, 
introduced Bernard H. Nemlich, who described in dramatic 
fashion the ABC’s of NOFA. He called attention to the in- 
crease in NOFA activities and urged all NOFA members to 
take advantage of the splendid program available to the as- 
sociation members. 

The conference was then divided into the following Work- 
shop Meetings: 

“Salesmen’s Compensation”, chairman Harry Levin. 

“Freight and Merchandising”, chairman J. Henry Skillings. 

“Discount Selling,” Fred Fogg. 

The showing of the film, “The Purple Cow”, supplied by 
the Upholstery Leather Group, was well received by the whole 
conference. 

Agronick Present 


At the luncheon, those at the head table were introduced, 
including Benjamin Agronick, president of the new Rhode 
Island NOFA Chapter, and Mel G. Wheeler, Sight Light Di- 
vision of M. G. Wheeler Company, who is chairman of th: 
manufacturers’ division of NOFA. 

James Hennessey, field director of electronics and sales for 
Remington Rand Inc., described how automation helps the 
office furniture business. He also presented a film on automa 
tion and the new developments in machines for office use. 

Henry Flarshiem, vice-president of Bozell-Jacobs, Chicago. 
presented his tape recording of conversations made when he 
was calling on office furniture dealers. He also detailed case 
histories on how to do a better selling job. 

Reports of the Workshop groups were given as follows: 

Harry Levin, for the salesmen’s compensation group. 

Ralph Byer for the freight and warehousing session. 

Ralph C. Segee for the group on discount selling. 

The general method of handling compensation, it was dis- 
covered, was for salemen to be hired on a salary basis as 
trainees ranging usually from $50 to $75 a week as a starting 
salary. 

In general, the training period salary lasted for a period of 
anywhere from six months to a year, at which time usually 
one of the other methods of compensation was substituted to 
provide additional incentive to the salesman. 


System Explained 
When a commission was figured on other than contract or 
low profit sales, it was usually approximately one-third of the 
net profit, after delivery charges, transportation costs and some 
administration costs were removed 
In instances where there were contract sales or low profit 
items sold, it was generally discovered that a 60% for the 
house and 40% for the salesman plan seemed to be most gen- 
erally used. 





Discussing the NOFA freight savings service it was brought 
out that: 

1. NOFA, in Chicago, will assemble pool cars for a particu- 
lar destination from Jasper, Ind., to the East. 

2. It is thought that freight rates on wood furniture are ex- 
orbitantly high. NOFA will make up a pool car combining 
wood and steel and thereby securing the very low steel freight 
rate. 

3. NOFA now has a daily pool car service from New York 
to Chicago. 

4. For low freight rates and efficient service to the East, 
furniture dealers can write to John R. Gray at NOFA, 327 S. 
LaSalle St., Chicago, giving him complete data on point of 
origin, weight of shipment and destination. The NOFA office 
will work out a schedule to secure the lowest rates by combin- 
ing shipments with merchandise of other firms. 


Permit Four Stops 


5. It is possible to make pickups at various points en route 
for the additional charge of $13.39 per stop. However, a maxi- 
mum of four stops per trip is permitted by the railroad. 

NOFA is developing a transportation insurance program. 
This service will cost the dealer member $25 to $35 per year 
and will provide protection on merchandise from the time it 
leaves the factory until it is delivered at the customer’s office. 

During the discussion of discount selling, President Nemlich 
of NOFA stated that discount selling was not unique to New 
England alone. He stated he has run into the same problem in 
most areas of the United States in the office furniture industry. 
He felt that if all NOFA dealers would assist in trying to con- 
quer this ill it would help and would eventually eliminate a 
lot of it. He asserted the solution would be hastened if dealers 
would: 

. Try to obtain exclusive franchises. 

Have private controlled brands. 

Urge manufacturers not to sell to curbstone dealers. 
. Do a good selling job. 

5. Do not advertise any goods sold by discount houses. 

6. Use own code numbers on floor samples. 

7. Offer reasonable trade-in values which most discount 
house can’t do. 

8. Try to promote special sales. 

9. Offer layout services from floor to ceiling. 

10. Know costs. 

John R. Gray reviewed the many aspects of the conference 
and asked those present to evaluate it for the purpose of im- 
proving such NOFA meetings. By unanimous voice the group 
voted this conference the very best ever sponsored by NOFA. 
Testimonials were offered that NOFA activities had made tre- 
mendous strides in the last several years and that the asso- 
ciation has grown in stature, prestige and usefulness to the 
industry. 

It was decided to begin plans immediately for the fifth an- 
nual conference to be held in May of 1956. 


wenweo— 


= 


Chicago NOFA Dines and Dances 

The annual Spring dinner dance sponsored by the Chicago 
Chapter of NOFA was celebrated May 14 at the Svithiod Club 
The event drew a gay throng which filled the banquet room 
and the smorgasbord served was excellent. The entertainment 
and music provided drew hearty applause from all guests. Hal 
Johnson, manufacturers’ representative, presided. 
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ADVANCED ENGINEERING. The unique Art Metal progressive suspension on quict 
ball bearing rollers eliminates dead space to permit full use of two letter-size cross-files. 
Saves many dollars you would spend for supplemental filing capacity — puts more 
papers within arm's reach — also saves costly floor space. 







Can you spot the 
VALUE POINTS /7 2 desk? 


THESE WILL SAVE YOUR CUSTOMERS TIME AND MONEY 


No matter how handsome its design and finish — or how much it will add to the 
appearance of any office — an Art Metal New Century desk is most of all a sound investment 
in functional values. We suggest therefore that it will repay you many times over to “look under 
the hood.” This is where you see Art Metal value points that give your customers a better return on their 
office equipment dollar. A few are shown here. These and many more that you can demonstrate are tangible 


proof that New Century desks are the most efficient ever devised. 





Art Metal Construction Company, Jamestown 8, N. Y. 








EXTRA CONVENIENCE. Sliding convenience FUNCTIONAL FITTINGS. Two interchangeable cross-file trays with 


drawers in executive models make a knee-space drawer adjustable supports are furnished as standard equipment in two-pedestal 
unnecessary. No more continually pushing back in your New Century desks. Accessory trays for every purpose afford the utmost 
chair. You'll like the spring-activated transparent refer- flexibility in fitting each drawer to individual needs. 
ence slides that pop out at a touch. 
- ; , ; For 67 years 
Fas} Jemonstrate ... aa Meelis 
protitable to sell... of the Guest 
in office 
THE WORLD’S FINEST DESKS equipment 


and systems. 





GENERAL OFFICE AND EXECUTIVE DESKS . CORRECT-SEATING ALUMINUM OFFICE CHAIRS . FILING EQUIPMENT . WABASH FILING SUPPLIES - “EL-UNIT” MODULAR OFFICES 
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Form New NOFA Chapter 


Now there are 21. On April 25 at the Crown Hotel, Provi- 
dence, R. I., 15 office furniture dealers decided to organize the 
Rhode Island NOFA Chapter. 

The firms were represented by the following: Benjamin 
Agronick, Bene and Company, Inc.; Irving A. Ackerman, 
Paramount Office Supply Company, Inc.; Irving Kaplan, Allen 
Stationery Company; Anthony R. Lioce, State Office Supply 
Company; C. Lloyd Arnold, Lloyd’s Office Supply Company; 
Everett Levinson, Atlas Stationery Company; William S. 
Whalen, Office Service Company; Jerome Weiss, Weiss Sta- 
tionery Company; Ernest J. Cormier, Jr., F. J. Burke Com 
pany; Harry W. Simpson, Providence Paper Company; Nathan 
Weiss, New England Stationery Company; Leonard J. O’Leary, 
E. L. Morris Company, Inc.; and L. H. Allen, Allen & Woods 
Company, Inc. Two firms not present requested membership. 
In addition to the dealers present, several firms were repre- 
sented by a number of their salesmen. 

Benjamin Agronick, acting as chairman of the meeting, in- 
troduced John R. Gray, NOFA Executive Director, who de- 
scribed how NOFA Chapters operate. He called attention to 
the many benefits Chapter members enjoyed by working as a 
unit instead of each dealer trying to accomplish the purpose 
individually. 

Next Chairman Agronick introduced Bernard H. Nemlich, 
president of NOFA, who outlined the individual benefits to 
NOFA members, including the various NOFA insurance pro- 
grams, freight savings plan, and the NOFA sales training 
schools. 

At Chairman Agronick’s request, NOFA President Nemlich 
took charge of the meeting which consisted of a vote by those 
present whether to form a NOFA Chapter in Rhode Island. 
The vote to form a chapter was unanimous. The following 
temporary officers were elected: 

President—Benjamin Agronick, Bene and Company, Inc. 

Secretary—Irving A. Ackerman, Paramount Office Supply 
Company, Inc. 

Treasurer—Henry W. Simpson, Providence Paper Company. 

The newly-organized Rhode Island NOFA Chapter voted 
to meet the second Tuesday of each month at the Crown 
Hotel, Weybossett Street, Providence, R. I. 


New York OMDA Views New Machine 

The Office Machine Dealers Association meeting of May 10, 
held at the Advertising Club of New York, was the occasion 
for the unveiling of the R. C. Allen Company’s new 10-key 
adding machine. In honor of the event, the members were 
able to enjoy the usual pre-dinner cocktail hour as guests of 
the R. C. Allen Company. 

The showing of the R. C. Allen machines began with the 
introduction by William H. Duetting, vice-president, eastern di- 
vision, of Charles Hoover, sales manager of the new 10-key 
division. Mr. Hoover demonstrated both the manual and elec- 
trically-operated 10-key machines and answered questions by 
the OMDA members. 

Walter Hanson, educational director of the firm’s typewriter 
division, was called on to discuss the R. C. Allen standard 
typewriter. He answered several questions about the machine 
raised by dealers. Also in attendance was Mrs. Charles Hoover 
and Jim Hall, New York branch manager. 

Mr. Duetting stated he was proud of the fact that R. C. 
Allen is a dealer organization 
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NOFA MARCHES AHEAD .. . Organiza- 
tion dinner of new Rhode Island NOFA 
Chapter. Shown at the table are Irving 
Ackerman, chapter secretary; John R. 
Gray, NOFA executive director; Bernard 
H. Nemlich, NOFA president; and Benja- 
min Agronick, president of the new 
chapter. 


Aetna Safe Holds Manufacturers’ Exhibit 

The Aetna Safe Company held its second showing of manu- 
facturer’s products to its retail dealers in the Florentine Room 
of Hotel Governor Clinton, New York City, May 9-11. 

The first exhibit of Aetna Safe Company’s manufacturer's 
products held in 1954 proved such an outstanding success that 
it was decided to hold the show annually. This year’s show 
came up to expectations with many office furniture and equip- 
ment dealers, commercial stationery dealers and their salesmen 





Pictured at Aetna Safe Co. Show . . 


1. Walter Blatt, Andrew D. Kuhn, C. C. Penske, all of Meilink Steel Safe 
Co.; Dan Gallivan, Meilink Steel Safe Co. 

2. S$. K. (Bud) Haskell and J. M. Haskell, Haskell, Inc. 

3. John Jacobs and Rod Coale, Dan's Stationery Store, Hammonton, 
N.J.; Herman Dubin, Dubin Co., Philadelphia; John J. Van Lent, The 
H-O-N Co. 


attending. They came from near-by New Jersey, Philadelphia, 
Long Island, Connecticut, and lower New York State as well 
as Metropolitan New York City. 

On hand to greet dealers and act as hosts were George Kane, 
David Kohansky, Nat Chofnas, Al Berk and W. E. Schubert, 
all of Aetna Safe Company; Walter Blatt, Andrew D. Kuhn, 
C. C. Penske, Stanley R. Akers and Dan Gallivan, all of 
Meilink Steel and Safe Company; J. M. Haskell and S. K. 
(Bud) Haskell, of Haskell, Inc.; and John J. Van Lent of the 
H-O-N Company. 

On display were the newest models of metal office furniture 
and equipment, some of which were shown for the first time 
by the participating manufacturers. Among the products shown 
were steel desks and tables, aluminum chairs, steel Unifiles, 
bookcases, filing cabinets, fire and burglary resistive safes. 
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STORMS 
SERVICE BUREAU 


The Storms Service Bureau is 
ready to help you with special 
applications of cerbon -paper, 
inked ribbons and carbon rolls. 
You are invited to consult with 
Storms any time you get such re- 
quests from your customers. No 
obligation, of course. 


Ready for you 
1955 Storms Cat- 
to hundreds of 


items, Write for 
your copy TODAY! 
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ELECTRIC-% 
TYPEWRITER 


... with the finest TYPEWRITER CARBONS 
...in many grades and finishes . .. made of high 
quality, silky-soft paper ...and coated with first 
grade, specially-formulated inks, to insure sharp, 
clean, easily read copies. 





... also First Quality RIBBONS... 


made to withstand the heavy pressures of the 
electric machines ...and which give sharp, clean 
impressions. 


Keep up-to-date with your customer's requirements 
for Carbons and Ribbons for electric machines. 
Write for complete information. 


H. M. STORMS Co. 


STORMS BUILDING BROOKLYN 38, N. Y. 


eR 


OA-7 


H. M. STORMS COMPANY 
Storms Building, Brooklyn 38, N. Y. 


Gentlemen: We would like to know more about Carbons and 
Ribbons for electric machines. 


[) Please send us complete information. 
[) Please send us a copy of your 1955 Catalog. 


Company COUR. 6 6:65.05 ok bhutan 


Address 
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Wave of Promotions 


Rolls over Underwood 


Managerial changes and promotions were the order of th: 
day recently in the far flung offices of the Underwood Cor- 
poration. Six men in all were effected and they ranged from 
the veteran, H. W. Stewart who joined the organization in 
1923 to George E. Froehlig, a 1948 recruit. 

A thumbnail sketch of the individuals concerned follows: 

George E. Froehlig, formerly manager of production con- 
trol at the Hartford Works, has been appointed assistant to 
the vice-president in charge of manufacturing, David J. 
Crombie, with headquarters in New York. 

A 1942 graduate of Stevens Institute of Technology with 
a degree in mechanical engineering, Mr. Froehlig started with 





H. STEWART W. PARRY 


G. FROEHLIG 


Underwood in 1948. Now residing with his wife and three 
daughters in West Hartford, he plans to make his home in 
New York. 

H. W. Stewart, regional manager of the Atlanta office, 
has been appointed regional manager of the Chicago branch. 
Mr. Stewart, who joined Underwood in 1923, has held man- 
agerial posts in Trenton, N. J., Baltimore, Md., and Wash- 
ington, D. C. His Chicago headquarters are at 131 S. Wabash 
Ave., where he will direct sales and service. 

B. C. Finnegan, formerly regional manager in Memphis, 
Tenn., has been named regional manager of the business ma- 
chine company’s Atlanta, Ga. office. A native of Louisville, 





E. McCULLOUGH 


B. FINNEGAN G. WHITE, JR. 


Ky., Mr. Finnegan joined the company in 1945 as a salesman. 
He previously served as accounting machine division manager 
in Atlanta. 

His headquarters in Atlanta are at 1335-7 Spring Street N. 
W. 

William E. Parry, formerly regional manager in Newark 
N. J., has been appointed regional manager of the Philadelphia 
office. A native of Slatington, Pa., he has been with the com 
pany since 1928. Beginning as a salesman, he was promoted to 
New York City office manager. Mr. Parry will direct sales and 
service for the Philadelphia region from headquarters at 
Suburban Street Station Building, 16th & Pennsylvania Blvd 

Promotion of G. L. White Jr. from typewriter division 
manager to regional manager also was announced. A native of 
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Richmond, he joined the company in 1950 as office manager. 
rransferring to typewriter sales, he was soon promoted to type- 
writer division manager. His headquarters are at 2918 W. 
Broad St. 

E. O. McCullough, formerly regional manager in Richmond, 
Va., has been transferred to the regional office at Memphis. 
He became associated with Underwood in 1945 as a sales- 
man. He was promoted to divisional manager in 1951 and 
also served as regional manager in Louisville. His headquarters 
in Memphis are at 704 Madison Ave. 


Corry-Jamestown to Construct 
3rd New Plant in Expansion Move 

Plans for the immediate construction of a new $450,000 
plant which will make possible the conversion of a similar unit 
to assembly line production of Steel Age filing cabinets have 
been announced by David A. Hillstrom, President and Chair- 
man of the Board of Corry-Jamestown Manufacturing Corpo- 
ration, Corry, Pa. 

The new plant—120 feet wide and 800 feet long—will be 
identical to the first two units of the Steel Age expansion pro- 
gram which began in 1950. 

The new unit will be used primarily to store subassembly 
parts and finished Steel Age units and will permit conversion 
of the adjacent No. 2 unit to a modern assembly line produc- 
tion plant for the manufacture of files. This second unit, com- 
pleted in 1953, presently is being utilized for warehousing. 

Mr. Hillstrom said that the file assembly plant will enable 
the company to employ the latest and most efficient produc- 
tion line methods. 

The company’s Maple Avenue plant, which presently is 
employed for file production, will be used for the production 
of special built-to-order equipment and odd style stock files 
when the assembly line production system is established. 

The construction schedule for the new unit calls for the 
delivery of structural steel in July and enclosure of the entire 
plant before Winter. 





Fill W-J Stock Orders During Vacation 

Orders for stock items will be filled without interruption 
during the factory holiday, July 4-18, it was announced by 
Wilson Jones Company. The shipping departments at both 
Chicago and New York City will remain open and in opera- 
tion while the Chicago, New York and Elizabeth factories are 
closed for employees’ annual vacations during this period. 





Ihe Young Chair Company, Philadelphia, Pa., points out 
that in the June issue, page 35, the installation pictured in 
upper right hand corner was made by the J. B. Van Sciver 
Company, Camden, N. J., office furniture dealer, in the office 
of its president, and not by Business Furniture Company as 
was erroneously stated. The Young Chair Company manu- 
factured the top grain leather upholstered chairs. This error 


is regretted. 


OA-7/55 











N 
Th 
M: 
yo 
off 
ne 
the 


for 
TOC 


*$11. 


OA 


Now! New Profit Maker for You! 


Never before so much chair 
for so little money! 


Contour back curved two ways for body-conforming 
comfort. 
Comfortable saddie-shaped, all steel seat extra wide, 
extra deep, Tufflex cushioned. 
Electrically welded tubular steel legs and frame insure 
sturdy, wiggle-free construction. 
Legs tipped with plastic gliders to prevent marring floor 
finishes. 

@ Washable, durable elastic-back Fabrilite, Granada 
Antique finish. 

@ Wide choice of enamel and upholstery colors to 
harmonize with any decor. 

@ Only 5 inches thick when folded. Gatefold legs lock to 
seat when set up. 


Space-Maker Model 60-Y 


. * 
el uils for 50 
more than the usual markup 





New Cosco Space-Maker Chair opens the door to those “extra” office chair sales! 


There’s no doubt about it. This smart new Space- 
Maker chair by Cosco opens new sales potentials for 
you, Why? 
ofiices have always wanted 
nent chair that takes up little precious space, and 
that is priced low enough to be used in quantity. 

These chairs are beautiful additions to any office— 


Mainly because it’s just what so many 
a good looking perma- 


for extra side chairs. reception areas, conference 
rooms. They take up less space when open, and fold 


*$11.95 in 7 Western States (Zone 2) 
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to a mere five-inch thickness. What’s more, they are 

scientifically designed to be the most comfortable 

chairs of their kind. And so sturdily constructed 

they maintain their like-new look for years. Send for 

details on the Cosco Space-Maker Chair, Model 60-Y. 

HAMILTON MANUFACTURING CORPORATION, COLUMBUS, INDIANA 
Feature Nationally Advertised 


LUSCD \\\i\\. 
Chairs 
It pays to give the customer what he's looking for 
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Here is the year's top NEW BUSINESS opportunity 
for stationery and office equipment dealers . . . 
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A complete, workable program Why — 

for getting extra dealer sales BUSINESS GIFTS 
BUSINESS GIFTS 

at Christmas time for BUSINESSMEN 


for you... 


Now, for the first time, office stationery, machine and furniture dealers 

F ; ‘ ‘ . Wi timated 

have what it takes to cash in on the Christmas gift business that has been > 7aemaeee 
that nearly $1 billion are spent 

eluding them. each year for business gifts, many of 


which are regularly stocked by 
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After careful study and long preparation, Office Appliances brings to 


office equipment dealers. 


dealers throughout the country a complete working procedure, timetable Redséis peeple pastes buanee nine 


and set of sales aids to get them their share of the holiday business. Surveys show thot 
of all gifts they receive, 


. ; : ey : 
The program is geared to the needs and interests of individual and com Sitiecanne peel iibes ancliia 


pany gift buyers alike. It gives dealers an opportunity to make a solid bid because of their long life 


for gift business—with items already in stock. Peel gentumess, 


F , ‘ : : : ; Office equipment dealers 
Full details of the first industry-wide program for selling business gifts to sats dadieal canrens of biehnees alll: 





business people will be published in the August issue of Office Appliances. They know office products best. 
: . , . They know 

t t 
Watch for it, study it, and put it to work at getting plus sales for you. bie deds haisi Year 


provide better service. 





Get full details in OFFICE APPLIANCES . > 


























ant news of 
Office Appliances’ new 
FALER MERCHANDISING KIT 


igned to help dealers get extra 


it is the first complete merchandising kit 
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TV advertising. 
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The August Office Appliances will 
of the first industry-wide me rch 1g 
BUSINESS GIFTS for BUSINESSMEN, | : te 
by-step procedure for getting your share. sales. it will i. 
suggest proper timing for sales promotion, ct , 
tising program, case histories of successful rr 
suggestions and store arrangements, a nplete 
aids from manufacturers, and a full descr ptior if t 
ing Office Appliances Merchandising Kit availc 
first time, to dealers everywhere. es a 


BUSINESS JO yon 









+ issue will contain the full 
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Yawman and Erbe Observes 
75th Year in Industry 


The time was May 1, 1880. 
Businessmen in America were 
pushing up the rippling covers 
of massive roll top desks to ex- 
pose the jumbled clutter of the 
pigeon holes. It is hoped that 
they performed the ritual gent- 
ly for that day, May 1, 1880, 
marked the beginning of the 
end for the old roll top desk! 

In Rochester, N. Y. on that May morning, two men formed 
a new company. Philip H. Yaman and Gustav Erbe, pooled 
their resources and their ingenuity to set up a small manu- 
facturing business in a one room loft on the banks of the 
Erie Canal. Let it be said that they, like other businessmen of 
the time, had no thought of liquidating the roll top desk. Most 
of their first products, in fact, were entirely unrelated to a 
desk, or even an office. But they showed the skillful engineer- 
ing, the careful workmanship on which these two men, Yaw- 
man and Erbe, were to build their reputation. 


Products are Varied 

A wide variety of items were produced, among them: stu- 
dent microscopes, curling-iron heaters, bicycle luggage racks, 
metal match boxes, metal cigarette cases . . . probably the 
first made in this country . . . and an electric battery device 
for medical purposes. 

Only three years had passed, but the young partnership had 
gained sufficient recognition to warrant two important con- 
tracts: one with Cutler Company for the manufacture of the 
famous Cutler Mail Chutes; the other with George Eastman 
for the production of his first Kodaks. Cutler Mail Chutes 
were made by Yawman and Erbe until 1908, and Kodaks until 
1895 when Mr. Eastman completed his own plant. 

Far more significant to the future of the young partnership 
was a third contract signed that same year. Schlicht & Field, 
a sales organization, engaged their services for the manufacture 
of the Shannon Arch File. This simple, single board file slipped 
into the cluttered world of the roll top desk and met with 
spectacular success. Yawman and Erbe, in 1883, had entered 
the field of office equipment. 


Expansion is Rapid 
Rapid expansion into that field followed on the heels of the 
Shannon file. Incorporated now, and in their own four-story 
building, they produced and patented, in 1889, the first practi- 
cal office duplicating machine—the Rapid Roller Copier. The 
next year, another “first”’—the “Y and E” Universal card index 
file, followed shortly by the “Y and E” vertical filing equip- 
ment. These were revolutionary ideas in 1900, completely 
changing existing methods. Today, they represent standard pro- 
cedure in every business office in America proving the 
practical soundness of the engineering minds that conceived 
them. 
This same engineering skill developed and introduced the 
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AN EARLY ...Y and E flat-top wood “Efficiency Desk"’. 
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PHILIP H. YAWMAN ... and Gustav Erbe on steps of first Y 
and E factory. Photo was taken about 1883 by George East- 
man, founder of Eastman Kodak Co., with one of his first Ko- 
daks which Y and E manufactured for him. 
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OLD PRINT... of first factory built by Yawman and Erbe in 
Rochester, N.Y., 1883-84. 


OA-7/55 





OA 











vew Standard dest 


prospects 
Springing up everywhere! 


Every day the mail brings more and more requests like this... 

‘‘Where can | get the Standard Furniture and the complete office adver- 
tised in Fortune?’’ 

Doctors, lawyers, business executives are writing in—and for every one 
who writes there are dozens of just as interested prospects in your territory 
who are ready to buy if and when they are reminded. Remind them by using 
Standard’s ‘‘Offices for Living’’ Promotion Kit, complete with Fortune 
Magazine display cards, mailing pieces, newspaper ads. You'll never find 
new business that's easier to get-—now.. . all summer long! 

iF YOU'RE NOT YET A STANDARD DEALER, write now. Some Authorized 


Dealer territories are still open. 


STANDARD FURNITURE COMPANY, HERKIMER, NEW YORK 


55°  OA-7/55 97 











| 
} 
i 
| 








first movable metal indicators for card signalling, invaluable 
today in literally hundreds of applications; and the metal roller 
drawer suspension. This device, patented by Yawman and Erbe 
in 1905, is now in universal use in all modern office equipment. 

Yawman and Erbe Manufacturing Company in 1912 was no 
longer a small organization. It occupied the first of the build- 
ings which eventually were to cover the 20 acres of today. 
Branches had been established in eleven large cities, and the 
sales force covered not merely the United States, but Canada 
and many other foreign countries as well. This was the year 
to attack the roll top desk! 

The first “flat top” was appropriately christened the “ “Y and 
E’ Efficiency Desk”. Systemized card and letter file drawers, 
riding smoothly on the “Y and E” metal drawer suspensions, 
brought old-fashioned, inconvenient pigeonhole filing to a 
timely end. The “‘Y and E’ Efficiently Desk” was so well 
planned, so masterfully engineered that it was to become the 
basic blue print for all future office desks. The roll top had 
seen its day! 

It was after World War I that steel became important in 
office equipment. Yawman and Erbe, already well advanced in 
steel construction, discontinued completely the production of 
wood. From the small Shannon Arch file board, the “Y and 
E” line had spread out to embrace every phase of office furni- 
ture and smooth, efficient steel equipment for the sorting, fil- 
ing, storing of records of every shape and form. The familiar 
“Y and E” trademark could be seen in well-equipped offices 
throughout the world. 


Had Many "Firsts’’ 


From its very first step into the office equipment field, 
Yawman and Erbe’s pioneering progress was based on inven- 
tive ingenuity and advanced engineering. The “firsts” which 
they introduced make an impressive list. Through the years 
nearly all of these “firsts” have been accorded the sincerest 
form of flattery: imitation — for from them came the pattern 
for much of the standard office equipment of today. 

It was only natural that Yawman and Erbe should be the 
first, too, in bringing office equipment and furniture into the 
fields of psychology and economics . . the psychology of color, 
the economics of emplovee-morale and management-prestige. 
The results of their long and careful research in these fields 
can be seen in the present Style-Master line which pioneered 
the glare-free top and the now famous Neutra-Tone Gray 
a color scientifically blended to complement modern decor. 
Recent research and development have resulted in the addition 
of the two new decorator finishes, Driftwood Tan and Surf 
Green, to the “Y and E” line. 

In this anniversary year of 1955, 75 vears away from the 
one room loft on the old Erie Canal, it is no longer a matter 
of selling a desk or a file. Today. Yawman and Erbe experts 
work closely with industry in planning and executing com- 
nlete office arrangements to provide the most efficient work 
flow and the greatest degree of productivity for a business op- 
eration. 

Their constant research into the equipment needs of modern 
industry and its problems of personnel and space is producing 
now a still newer concent of modern office design: the soon-to 
be-introduced “Y and E” furniture and equipment which per- 
mits expansion without additional floor space. 

The span of a lifetime being what it is. the founders of the 
Yawman and Erbe Manufacturing Companv could not follow 
its progress to this 75th anniversary. Todav. the large oreaniza- 
tion with its 500 or more emovloyees, and its 20 acres of build- 
ings, is guided by a procressive. forward-looking, management 
consisting of Douglas W. Gambrill, president; Charles W 


Schreiber, executive vice-president and David C. Borlen, 
vice-president in charge of manufacturing. Robert Russell is 
now chairman of the board of directors which includes many 
prominent business men of Rochester. 

But today is merely the lengthened shadow of yesterday. The 
founders had built well. They had set a rigid pattern for pio- 
neering new, advanced equipment to meet the changing needs 
of industry. That the pattern continues is demonstrated con- 
clusively in Yawman and Erbe’s streamlined display rooms, 
and in thousands of efficient well planned offices throughout 
the world. 





Paillard Products Announces New Division 

Paillard Products, Inc., distributors of 
Swiss-manufactured Hermes office and 
portable typewriters, has announced the 
formation of a new division to be known 
as Hermes Office Machines. This new 
division, which will operate independent- 
ly of the Hermes dealer sales division 
of Paillard, has been formed for the 
purpose of promoting the direct sale of 
Hermes office typewriters in the New 
York metropolitan area. 

The formation of the new division 
will in no way affect the normal distribution methods for 
Hermes portable typewriters, or for office typewriters outside 
of the New York metropolitan area. Distribution of portables 
throughout the country, and of oftice machines in other areas, 
will continue through Hermes-franchised agents. 

David Sigler, formerly in charge of dealer sales, has been 
entrusted with management of the new division. While he 
devotes time exclusively to the project, Hans Stauder, executive 
vice-president of Paillard, has taken over direction of sales to 
Hermes dealers. 





DAVE SIGLER 





Underwood Consolidates in Minneapolis 

Underwood Corporation has announced the consolidation 
of its St. Paul branch office with the Minneapolis regional 
office in a move designed to provide better sales and service 
in the Twin Cities. 

Faced with steadily increasing demands for typewriters and 
other business machines, Underwood has relocated both offices 
in a modern one-story building at 4611 East Lake St., midway 
on one of the three main arteries connecting Minneapolis and 
St. Paul. A lawn surrounds the landscaped office which sets 
back some 10 or 12 feet from the sidewalk on a corner loca- 
tion. 


Building Air-Conditioned 


Entirely fireproof and air conditioned, the L-shaped build- 
ing has approximately 7,000 square feet of floor space plus 
ample receiving and delivery facilities, according to Regional 
Manager S. B. Hammond. Tile floors and acoustical ceilings 
add functional beauty to sales rooms and offices constructed 
of knotty pine and dark brown trim. 

Two separate sales rooms have been built, one for type- 
writers and adding machines, the other for accounting ma- 
chines. All offices are equipped with modern steel furniture 
and posture chairs. A spacious walk-in vault provides storage 
for all forms and filing cabinets tucked away from general 
traffic. 

The Minneapolis office was formerly located at 1108 Nicol- 
let Avenue, and the St. Paul branch was at 116 East Fourth 
Street before the merger. 





IN MINNEAPOLIS . . . Underwood Corp.'s 
regional office with which St. Paul 
branch is now consolidated. 
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65 executive px 


the top man 


CHECK THIS 
GUIDE TO 


CHAIR STYLES 





SPRING-BACK CHAIRS 





57-S is ty 


that also in 


pical of the Harter ““Comfit’’ line 
les saddle seat styles and models 


with tubular steel bases 





YD 
C-1500 is a conventional style executive chair 
with a top selling record that puts it in a class 


by itself. More executives have found comfort 
in the C-1500 than in any other office chair. 
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sture chair. Luxurious propor- 
tions. Deep foam rubber cushions. Designed for 





POSTURE 





66 executive posture chair. Superb Harter pos- 
ture design. Fully adjustable. Molded foam rubber 
cushions. For the alert executive. 


RIGID BACK POSTURE CHAIRS 
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E-15R, the standard by which secretarial posture 
chairs are measured, has heavy steel seat and back. 
Molded foam rubber cushions. 











22-L, Harter’s newest design. Line has many mod- 
els; there's one for every budget. Harter’s modern 
production methods make them all standout values. 











CHAIRS 





67 executive posture chair. Fine Harter qual- 
ity. Foam rubber cushions. Attractively priced. 


CONVENTIONAL CHAIR STYLES 





700 President swivel armchair. Deep, molded 
foam rubber cushions. Choice of rich uphel- 
steries. A big chair for a big man! 





1800B executive swivel armchair. Full Harter 
quality at surprisingly low cost! 


tt) HARTER 


STEEL CHAIRS 





For information write 
HARTER CORPORATION 
725 Prairie Street, Sturgis, Michigan 
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Brown & Saenger, Inc., Doubles 
Size of Store in 66th Year 


(Editor's Note—OFFICE APPLIANCES is indebted to Robert Kane, manu- 
facturer's representative, for the preparation of this story and accom- 


panying pictures ) 

Brown & Saenger, Inc., Sioux Falls, S. Dak., fittingly ob- 
served its 66th birthday by doubling the size of the store, a 
timely occasion for the open house held May 16-17. 

The expansion provides 4,500 additional square feet of space 
for the store, plus the same amount of room in the basement 
for warehousing. Brown & Saenger now has 25,950 square 
feet devoted to the latest office equipment and supplies; plus 
manufacturing facilities for all types of lithographing and 
printing. 

Three new private offices in the new section have been 
created by the use of Arnot partitions, providing not only 
working offices but also serving an excellent example of how 
these partitions can be used. 

Most of the former store area is now utilized as the furni- 
ture display with a Jarge variety of wood and steel furniture 
on display. The attractive furniture layout is visible through 
the large windows on W. 8th St. 

V. A. Hanson’s former office is now used as a model office. 
Those who have called on Mr. Hanson will recall seeing the 
large photo mural depicting a typical western cattle ranch. 
This photo mural, which was situated behind Mr. Hanson’s 
desk, has been left in the model office to add to the attrac- 
tiveness. 

It is well to say at this point that Mr. Hanson’s new private 
office could serve as an excellent example of how to set up 
executive quarters. 

Behind the furniture display and visible also from the 
windows on W. 8th St. is the area turned over to the display 
and demonstration of A. B. Dick products. This area is what 
once was the general office section. The A. B. Dick display 
area is well lighted, attractive and more or less a room by 
itself opening to a sales and demonstration area of 836 square 
feet of space. 

The new area is devoted to the sale of office supplies, well 
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1. A corner of the station- 
ery department. 

2. The Mimeograph Depart- 
ment. 

3. Al Hanson in his private 
office. 

4. Seated: Fred Schaefer, 
Sanford Ink Co.; Al Han- 
son, Brown & Saenger. 
Standing: Merrill Hasty, 
mfrs. rep.; Earl Collins, 
Rockwell-Barnes Co.; Jim 
Hyink, F. S$. Webster Co.; 
Bob Maynard, mfrs. rep.; 
young lady on the Brown 
& Saenger staff; Ray 
Hammond and Brew 
Towne, both National 
Blank Book Co.; John 
Krueger, F. S$. Webster 
Co.; Bud Caruso, North- 
ern States Envelope Co.; 
Ed Sheets, Victor Safe & 
Equip. Co. 

5. Bud Caruso, Northern 
States Envelope Co.; Ed 
Sheets, Victor Safe & 
Equip. Co.; Bob Maynard, 
mfrs, rep.; staff member, 
Brown & Saenger; Merriil 
Hasty, mfrs. rep.; Jim 
Hyink, F. S$. Webster Co.; 
Brew Towne, National 
Blank Book Co.; Stan 
Griebel, Yawman and 
Erbe Mfg. Co. 





displayed for easy selection, and is so arranged as to keep a 
maximum of supplies on hand in order to avoid having a 
customer wait until desired goods are brought from the stock- 
room. 

The overall expansion now gives the store an entrance on 
Main St., as well as the entrance on W. 8th St., and will un- 
doubtedly increase store traffic. An additional display window 
has also been gained. 

The grand opening was well attended by Travelers and 
prominent residents of Sioux Falls. On hand to greet all the 
visitors were members of the executive staff of Brown & 
Saenger. Tours were conducted through the whole store and 
printing departments. 

On Monday, an excellent buffet luncheon and dinner were 
served on the premises, dessert being an ice cream mold with 
the numerals 66 signifying the store’s 66th birthday. 

Another buffet luncheon was held on Tuesday with the Sioux 
Falls Lions Club staging a regular meeting at which the Trav- 
elers were the guests of Mr. Hanson. At this session, Mr. Han- 
son was designated “Lion of the Week.” 

By mid-afternoon Tuesday the store began to resemble a 
florist shop. Many beautifu! bouquets were given by customers 
of Brown & Saenger as well as by the manufacturers and 
competing dealers in Sioux Falls. 





Pinch Bids Adieu to U. of C. Bookstore 

Harry Pinch reported in for the last time at the University 
of Chicago Bookstore, 5802 Ellis Ave., Chicago, on May 27 
and thereby terminated a 35-year career with the concern. Mr. 
Pinch, who was born Oct. 27, 1889, in a small Iowa town, 
joined the firm in 1920 and learned the merchandise the hard 
way by working in the stockroom. 

Succeeding years saw him rise to the position of manager 
and buyer of the stationery department which position he held 
at the time of his retirement. 

Mr. Pinch and his wife lived in their own home at 8131 S. 
Harper Ave., but he has since disposed of his property and 
with his wife has moved to Seattle to join their married 
daughter and only child. His only plans, at least for the im- 
mediate future, are to relax and have fun. Business associates 
expressed their regard for Mr. Pinch at a farewell luncheon 
and wished him Godspeed. 
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Waterman's € “TE 


The Cartridge-Filled Fountain 


now aft $595 


You've seen Waterman's C/F fountain pen 
advertised extensively in Life, Saturday Evening 
Post and Collier's. It has become the most talked 
about pen of this year or any year... because 
here, at last, is a real fountain pen that needs 
no ink bottle. 





Now Waterman's offers to Stationers a beautiful 
new $5.95 version of this famous C/F. Elegantly 
styled. Choice of beautiful colors and smooth 
writing points. 


As you know, this fountain pen fills with an 
unbreakable cartridge of real liquid ink. The 
cartridge is transparent, plainly shows the ink 
line. There are no parts to wear out, break or 
take up room—hence, its tremendous ink 
capacity. And all this at a price your customers 
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Waterman Pen Co, 

Seymour, Conn. 

Please have your representative call to show me the 
new line of Waterman's C/F's, retailing at $5.95. 


will like. Sets $9.95. 

Get your orders in now. The C/F* is red hot for NAME. cccccccccccccaccceccccccccccoecoecece 
the big back-to-school market. CARE OF. FICE 6 c0nse00csede0se0secesceens 
WATERMAN PEN COMPANY, Inc. BT a 0 0 ces cecdcccoccocceccocsoccesebecs 
Seymour, Connecticut *Potent pending CRY AD TTB oe cesccccecccccvccvesouseede 
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DEALERS 


Thurston Office Service 
Wheaton, Md., under the 
to sell office equipment 
stationery directly to the 
County, Maryland 


I. J. Office Supply Inc., 24 


N. Y., has been granted a 
capital stock of 100 shares 
were James Herrschatt. 
Harrington. The papers 
Broadway, Hicksville, N.Y 


Circle Office Supply 
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recently was formed a 

ider | Ginee D. Thurston 
is es, office furniture and 
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6 Old Country Road, Hicksvill 
harter of incorporation with 

f x par value. Incorporators 

Irving Edelman. ind Christopher 


by Julius Schwartz, 152 
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has been incorporated in New York City, listin g 
of 100 shares of no par value. The firm is located at 106 W 
29th St. Incorporators are Murray Pulewitz, Murray Jaffe, and 
Blanche Achiron. Papers we by Harry Boyarsky, 


Court St., Brooklyn.—EEG 


capital stock 
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Desks, Inc., 7] Fifth Ave., New York City, recently elected 
three new members to their board of directors at a stock- 
holders’ meeting. The newcomers are Arthur W. Widman, 


Alan B. Cotgreave, and Robert B. Gibby. A realignment of 
the directorate became necessary due to the death of Oscar 
E. Widman. J. G. Schwander and John E. Mossman are carry- 
over directors The board then elected a slate of officers 
headed by J. G. Schwander. 


Ennis Tag, American Carbon 
Companies Install Officers 

The Ennis Tag and Salesbook Company recently announced 
the following election of officers: 

G. G. Dunkerley, who had served as president of the com- 
pany since it was founded by him in 1909, now is chairman 
of the board. 

Garner Dunkerley Jr., 
named president. 

Other officers are Homer C. McElroy, 
and general manager of the eastern division; J. 


formerly executive vice-president, was 


senior vice-president 
H. Hawkins, 





G. DUNKERLEY G. DUNKERLEY, JR. 





H. McELROY J. MARCIA 


F. Gehrig, 
vice-presi- 


senior vice-president in charge of production; L. 
vice-president and controller, and J. Hubert Marcia, 
dent and general salesmanager. 

American Carbon Paper Manufacturing Company also held 
elections and the following were installed: 

G. G. Dunkerley, chairman of the board; Garner Dunkerley, 
Jr., president; Homer C. McElroy, senior vice-president and 
general manager of the eastern division; W. R. Schween, sen- 
ior vice-president and general manager of the Ennis factory, 
and L. F. Gehrig, secretary and treasurer.—CAP 





Credit Executives in Annual Session 

The Credit Executives of Associated Manufacturers staged 
their 28th annual conference May 18-20 at the Hotel McAlpin 
in New York City. Harry Lipshutz of Art Steel reports the 


meeting drew a fine turnout and that members and visitors 
were well rewarded with some solid facts from a staff of 


excellent speakers. 

Alfred C. Berol, president and chairman of the board of 
Eagle Pencil Company, was the honorary chairman and the 
national chairman appeared in the person of Charles E. 
Schneider, also of Eagle. An interesting program of business 
and social events kept members on their toes throughout the 
three day affair. 

An attractive brochure, the gift of Wilson Jones Company 


of New York City, and covering the entire program was pre- | 


sented to all in attendance. 
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CELL LIBERTY © 
Quality Conetruction... 


Only the highest grade, moisture-resistant 
corrugated fibre-board is used in Liberty Boxes. 
All parts, fittings and reinforcements at points 

of strain are specially designed, and each 

is made of carefully selected materials 

chosen for long life and efficient use. Storage 
system is uniform for all sizes and 

kinds of records — you can offer 
a selection of 25 
standard stock sizes. 
Special sizes 

made to order. 







Sell Liberty 
RECORD STORAGE Boxes 


. AND PROFIT —by selling o quality product Gat promise 
the good will of sotisfled users and builds repeat oe 

. AND PROFIT —because Liberty Storage Boxes, once sold 
are immediately deliverable, require no servicing, are com- 
pletely trouble-free. 

.. AND: PROFIT —because your customer is sold exactly what 
he wants from the 25 stock sizes available. Boxes ore pocked 
fiat in carton for low shipping costs. 

. AND PROFIT — because Liberty Storage Boxes are a quick- 
setting, volume-producing line. 
DISPLAY LIBERTY BOXES PROMINENTLY . THEE saurs. 
LEADERS, TRAFFIC-BUILDERS, REPEAT “ 
Send for our New Cotalog, prices and discounts. 





DELIVERED FLAT, convenient for 
storage until needed. No loose 
parts, one piece construction. Set 
up in seconds. 





EASILY SET UP by anyone in 
seconds. One piece scored con- 
struction with no loose parts 
makes Liberty Boxes quick and 
easy to put into use. 
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..and SEL 
Top-Quality Customere! 


and other 


EXCLUSIVE “qo FEATURES 








SYSTEMATIC LABELS are factory 
applied. Gummed title strips fur- 
nished at no extra cost for uni- 
form heading on each label. 
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SPILL-PROOF PROTECTION, 
Cord fastening compensotes for 
strain .. . prevents contents from 
spilling and disorgonizing if 
denned 








’ BOX COMPANY L 
_ SERVING STATIONERS SINCE wie $e 
720 South Dearborn St. 
Chicago 5, Illinois 
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THERE’S A 








CHAIR 
TO FILL EVERY 
NORMAL AND 
SPECIAL NEED 


MANY A 
MODERN 
BUSINESS 
RELIES ON 


CRAMER 


ALL 
THE WAY 


.in sizes, materials <0 “© 


and price ranges to g a 


suit every requirement. Pa ; 


As a Cramer dealer, you can offer 
customers their choice from OVER 
A HUNDRED AND FIFTY qual- 
ity-built chairs, each model exactly 
suited to the particular requirements 
of modern offices, shops, factories, 


specialized trades and professions. 


Our records show that dealers 
who make the most profits also 
make the most of this COMPLETE 
line, by furnishing chairs not only 
for the customer’s office, but also for 
his entire operation. That’s why we 
recommend that you 


KEEP A REPRESENTATIVE STOCK ON 
DISPLAY — KEEP YOUR SALESMEN 
WELL-INFORMED — AND YOU'LL KEEP | 
PROFITS COMING IN! 


Ss ee 





@ Dealerships available 
in certain areas; write 
Dept. OA-2 for the 
complete story. 


POSTURE CHAIR CO., Inc. 
, Kansas City 6, Mo. 


“ENGINEERED - Not Just Built 
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Appointments... 


Johnson Adds 2 Salesmen to Staff 


Johnson Chair Co. 
recently announced 
the addition of 
two experienced 
men to their sales 
staff. One is Henry 
E. Norton and the 
other is Frank Coc- 
co. Mr. Norton will 
cover the states of 
Pennsylvania, New 
York, and all of 
New England. He 
comes to the Johnson organization after a fine record with 
Diebold, inc., achieved during the past 3'/2 years. Mr. Cocco 
joins the staff after compiling an enviable record with Denni- 
son for 7'/. years. He will handle Ohio, Michigan, Indiana, 
Kentucky and West Virginia. 





H. NORTON 


F. COCCO 


Browne-Morse Picks Chief 


Browne-Morse Company, Muskegon, 
Mich., has appointed Fred H. Chapman 
branch manager of their Chicago office. 
Mr. Chapman has had a wide experience 


promotion. He is convinced that the sales 
of the Chicago Branch can be substantial- 
ly increased with the sales features of 
the modern Brown-Morse Line. He will 
be assisted by Paul Leaf, 





Gray Mfg. Promotes Folkerts 


The Gray Manufacturing Company has named William L. Fol- 
kerts director of the newly created Product Research Division. 
Mr, Folkerts will concentrate on new products and improve- 
ments to existing products with his full time devoted to study- 
ing recording and dictation trends. Mr. Folkerts joined Gray’s 
New York office staff in January, 1940. He returned to Gray 
after his release from active army duty as a captain. He lives 
in West Hartford with his wife and two children. 

Rudolph Grua, service manager of the Audograph Company 
of New York, a wholly-owned subsidiary of Gray, has been 
transferred to Hartford to assume the position formerly held 
by Mr. Folkerts. 


Campro Appoints Two Brothers 


Herbert cnd Larry 
Fenton have been 
appointed sales 
representatives for 
the greater New 
York territory by 
The Campro Sales 
Co., of Canton, 
Ohio. The Fenton 
Sales Co., with of- 
fices ait 855 Ave- 
nue of the Amer- 
icas, New York 
City, will handle 
Campro’s complete 
line of products. 





L. FENTON 


H. FENTON 


Knorr Horder Controller 


The appointment of Amos K. Knorr as 
controller of Horder's, Inc., and of its 
subsidiaries, Associated Stationers Sup- 
ply Company and George E. Cole and 
Company, has been announced. 

Born in Philadelphia and a graduate of 
the University of Pennsylvania, Mr. 
Knorr has had considerable experience 
with retail operations for much of the 
past 13 years. He is a certified public 
accountant licensed in both Pennsylvania 
and Illinois. Mr. Knorr owns his home 
in Clarendon Hills, tll., where he lives 
with his wife and two children. 





in the office furniture field as engineer, 
in contract sales, advertising, and sales — 
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“=> We've got a file by the handle! 





If you want a quick-selling Pendaflex item, stop right here. The new Oxford 
CARRYFILE is running away with us, and with all of the delighted dealers 
who show it in window, on counter, or on calls. 


Filler item for business use: 
REGULAR A-Z SET No. 4225 


e 25 folders with A-Z tabs 
attached. 

Perfect for straight, alpha- 

betical filing, or as index for 

other Pendaflex folders. 


Filler item for home use: 
HOUSEHOLDERS SET No. 4227 


e 25 folders, including 10 
division A-Z, and 

© 15 subject headings such 
as Automobile, Budget, 
Insurance, etc. 


Of course, national advertising in Time and 
the Post is helping. So order a few today, 
and get your share of the protected profits 


from this newest Pendaflex item. 


ford 


REG. U.S. PAT. OFF. 


OXFORD FILING SUPPLY CO., INC. 


CLINTON ROAD, GARDEN CITY, N. Y. 
214 TYLER ST., ST. LOUIS 6, MO. 
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Joins Metalcraft, Inc. 


Harry W. Hitchcock is the new district 
manager of Metalcraft, inc., for Minne- 
sota, lowa, the Dakotas and Nebraska. 
Mr. Hitchcock is a veteran of the sta- 
tionery and office equipment industry, 
serving since 1909 in both retail man- 
agement and outside selling. 





with a SCOTNE 


The Automatic SCOTTIE LETTER OPENER 
opens 200 to 300 letters per minute. The Scot- 
tie is designed for small and medium sized 
businesses opening 200 to 2,000 letters per day. 
Opening letters 30 times faster than by hand 
gets the whole office into high gear fast. It 
takes a clean slice off all sizes of envelopes 
without clipping corners or damaging mail. 
Light and portable, the Scottie can be moved 
from desk to desk or easily stored. 


The market for Scottie Letter Openers is huge. 
It is needed by banks, stores, wholesale houses, 
insurance offices, mail order businesses, fac- 
tories and dozens of other medium sized firms. 
Scotties offer a 12 times greater market than 
for larger, more expensive machines. If you are 
experienced in specialty equipment sales, look 
into the Scottie for steady, future profits. 





Named Burroughs V. P. 


Milton E—. Mengel has been appointed 
vice-president by the board of directors 
of Burroughs Corp., in charge of corpora- 
tion-wide product planning. Mr. Mengel 
joined Burroughs at Milwaukee, Wis., in 
a sales capacity in 1927 and since June, 
1953, has been chief of product planning. 





Gets Royal McBee Assignment 


Herbert White, formerly representative 
and office supervisor of The McBee Co. 
in New York City, has transferred to 
Royal McBee Corp. at 2 Park Ave., 
where he takes over an important as- 
signment in the systems and procedures 
department. He has been a member of 
The McBee Co. for more than 12 years. 





Kemp, Jr., Heads Firm 


John B. Kemp, Jr., vice-president, has 
been named president of Ever Ready 
Calendar Mfg. Co., of Jersey City, N.J. 
He succeeds his father who will continue 
with the company in an active role as 
chairman of the board. Mr. Kemp, Jr., 
started with the firm as a salesman in 
1930. He is a director and treasurer of 
the New York State Stationers’ Golf As- 
sociation and a trustee of Stationers & 
Publishers Board of Trade. 





\\ \ 
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Mfd. by ARNOLD MACKENZIE, Inc. 
3133 Overlook Drive 
Minneapolis 20, Minn. 


only $19 5° F.0.B. FACTORY 


plus excise tax. Stacker option- 
al at nominal price. (Prices sub- 
ject to change without notice.) 


Advanced by Polychrome 


Howard H. Horton has been elected vice- 
president and sales director of the 
Polychrome Corp. Previously associated 
with the American Type Founders as 
manager of sales training and develop- 
ment, Mr. Horton will develop a com- 
prehensive marketing program for the 
expansion of the Polychrome line of 
offset plates and supplies. 












Assigned to Minneapolis 


William £. Bell has been appointed as 
portable representative for the Minne- 
apolis, Minn., territory of the Royal 
Typewriter Co. He will call on dealers 
in Minneapolis and will also contact 
portable retailers in St. Paul, Minn., 
Fargo, N. D., Bismarck, N. D., and Pierre, 
S. D. His headquarters are at 1637 
Hennepin Ave., Minneapolis. 





be 


Bentson Appoints Tehan, Jr. 


Harry Tehan, Jr., has been appointed 
sales representative for Bentson Mfg. 
Co., Aurora, Ill., in the states of North 
and South Carolina, Georgia, Florida, 
Alabama and Tennessee. Mr. Tehan will 
represent Bentson in addition to the oth- 
er lines he now is handling. 





ARNOLD MACKENZIE, INC. 


3133 OVERLOOK DRIVE, MINNEAPOLIS 20, MINN. 


1 am experienced in sales of specialty office equipment. 
Send full information on Scottie Letter Opener. My 


territory is: ......... 
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ASE STEEL 
OFFICE FURNITURE 





Better Built for Better Business 


The superior quality of ASE steel office furniture is inherent in its design, construc- 
tion and finish. The extra advantages ASE offers you are real. You can see them... 
test them...demonstrate them on your floor. ¢ Here are some ASE advantages to 
look for. All are ASE developments...many are exclusive. ¢ Desk tops have rounded 
corners and mar-proof Styledge Molding set in anodized aluminum trim. Pedestals 
are tapered...styled for pleasing appearance. Pedestal bases are smoothly rounded 
—no sharp edges to catch or scuff shoes. Island bases afford more comfortable foot 
room. Desk drawers are extra deep. They glide smoothly, easily, quietly on six pat- 
ented Nylon bearings. Desks are Bonderite treated to resist corrosion and provide 
the finest, permanent, lustrous finish. Every ASE product has similar exclusive 
advantages. ASE office furniture is easy to sell—means greater profit for you. 


= 


























Put the smart, new ASE furniture to work on your floor 


ALL-STEEL EQUIPMENT INC., Aurora, Illinois 





Write for complete information. Franchise may be open in your community 
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89% 


month 


week. 


Small wonder that during 1954, after 
the Buyers Index first introduced buy- 
ers’ inquiry cards, more than 14,000 
dealer inquiries were received con- 
cerning products and manufacturers. 
Such response registers the steady 
dealer traffic in the annual Buyers 
Index issue—traffic that pays off for 
advertisers and dealers, alike. Here's 
Dw: 
locates customers: When deal- 
srr the Buyers Index they are 
’ buying information. 


“As you might expect, OA's Buyers Index issue is the outstanding buying guide in the 


most recent questionnaire: 


They are ready-to-buy customers 
looking for a buying source. 

it locates wanted merchandise: 
The complete listings direct ready- 
to-buy customers to available lines. 
They locate the right merchandise at 
the right time for making sales. 

lt directs buyers to your company: 
The complete listing of manufactur- 
ers provides full between-calls cov- 
erage and service to customers, when 
they are ready to buy. 


lt makes new sales contacts: The 








industry, because it is geared to the expressed needs of dealers and advertisers. 
To make sure of providing the most useful service possible, Office Appliances 
contacts users from time to time seeking better ways to serve dealer needs. 
So, when stationers, machine dealers and furniture dealers across the country 
say that OA's Buyers Index issue is in almost constant use—that it is an invaluable 


source of buying information—it is an endorsement that is meaningful and re- 


Here, for example, is what a respresentative number of dealers told us in our 


use the Buyers Index issue at least once each 
{only one said ‘‘never’’). 


446% use the Buyers Index issue at least once every 


full supply of dealer inquiry cards 
in each Buyers Index directs inquiries 
to the efficient OA Service Bureau 
where they are quickly processed 
and forwarded to proper suppliers. 
They enable OA to direct new cus- 
tomers to appropriate sources. 

This effective 4-in-1 sales service 
provides a plus value to manufac- 
turers who supplement their listing 
material with additional sales infor- 
mation by advertising in the Buyers 
Index Issue. 
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There's this about fe. 
The Buyers Index Issue... 


For Advertisers: The dramatic leadership 
of the Buyers Index issue in number of 
pages of advertising and the number of ad- 
vertisers is solid evidence of its importance 
in producing sales the year ‘round among 
office supply and equipment dealers. 


For Dealers: The advertising in the Buyers 
Index issue provides an additional source 
of helpful information on merchandise and 
merchandising that makes the Buyers Index 
the most comprehensive, most-used buyers 


guide available. 


MORE ADVERTISERS 
Buyers Index Advertise: 
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MAKE MONEY 


selling low-priced comfort 





for the executive 


MODEL NO. 53 


for his guest 


MODEL NO. 5S! 


You'll keep your customers happy for years— 
and make more money too—when you sell 
Gregson office chairs. Gregson chairs are built 
for comfort to sell at a price anyone can afford. 


Display Gregson chairs and your customers can 
see the difference in materials, construction 
and styling. They can easily see there’s no 
better office chair value at any price. 


Shown above are the Gregson Arm 
Swivel Chair (No. 53) and Companion 
Arm Chair (No. 51). Available in 
solid oak in light, softone or lime fin- 
ishes; and walnut or mahogany finish 
on pecan. Upholstered in Tolex Plastic 
Leathercloth, top grain leather or 
buff leather. 


DEALER INQUIRIES INVITED 








GREGSON MANUFACTURING COMPANY 
Manufacturers of Office and School Chairs 
LIBERTY, NORTH CAROLINA 
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Appointments... 


Name Ditto Systems Head 


Robert B. Finley (pictured) has been ap- 
pointed manager of the systems de- 
partment of Ditto, Inc., replacing Henry 
J. Morton, who is retiring after 30 years 
of service with the company. Before 
joining the Ditto organization, Mr. Finley 
served in a similar capacity with the 
McBee Co. in New York City where he 
spent several years designing and pro- 
moting systems, and preparing educa- 
tional and technical systems literature. 





Heads Traffic for Underwood 


Edward L. Hadley has been appointed 
general traffic manager of Underwood 
Corp. in advancement of a career which 
begun as an Underwood trainee in 1947, 
He has been traffic manager of the com- 
pany’s typewriter plant in Hartford, 
Conn. His New York headquarters are at 
One Park Ave. 





Steinmetz, Palmer Promoted by Sanford 
, At a directors’ meeting of the Sanford 
Ink Company the following new elec- 
tions were made, according to Charles 
W. Lofgren, president of the company: 
Gordon Steinmetz was elected Director 
of the company and continues as man 
ager of the New York branch of San- 
ford. 
Carl Palmer, comptroller, was elected 
* treasurer. 
. Mr. Steinmetz was made manager of 
G. STEINMETZ the New York Branch of the Sanford 
Ink Company in May 1945. He came to the company January 
1, 1934, as salesman in the Northwest territory and during 
successive years has represented the company in many parts 
of the United States. During more recent years he has been 
in charge of export sales as well. 


a 3 









TAPE ON BROADWAY... Among the film and Broadway stars 
visiting the opening of the Hi-Lux Tape Corp. exhibit at the 
Waldorf-Astoria in New York City recently were Dolores 
Mann, an MGM starlet and star of the new play ‘‘Thieves 
Carnival" and MacDonald Carey, movie star currently playing 
in “Anniversary Waltz"’ on Broadway. At the press reception 
Hi-Lux masking tape containing XL-90, was introduced by Hi- 
Lux Tape Corp. of 58 Seabring St., Brooklyn 31, N.Y. The new 
ingredient is claimed to keep tapes factory-fresh for years. 
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Wolds Finest Duplicators 


AT THE WORLD'S LOWEST PRICES 


Introducing 
SPEED-O-PRINT’S 
LIBERATOR MODEL S3SOQO ELECTRIC 


SPEED-O-PRINT CORPORATION 


1801 W. LARCHMONT AVENUE «+ CHICAGO 13, ILLINOIS 












BLACK BEAUTIES 


CECSCSCOSCO SE CHOSE SCESVESY 
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PERPETUAL CALENDARS 


IN BRONZE OR CHROME 
SINGLE OR DOUBLE FACE 


Write for Literature 


Telephone 3-7965 546 South Rockford 
Tulsa 20, Oklahoma 











Brawley, Calif., Concern 


Remodels for Self-Service 


MODERNIZED .. . Exterior and interior views of the Brawley 
Office Supply Co., Brawley, Calif., where a $10,000 remodeling 
project has been completed. A new policy of self-service has 
been inaugurated. 

The completed $10,000 remodeling project at the Brawley 
Office Supply Company, 545 Main St., Brawley, Calif., offers 
many new features to customers, among them a policy of self- 
service. 

The expanded, redecorated and remodeled business establish- 
ment now covers twice as much floor space as before. 

Lewis B. McManus, president, and John B. McNeece, co- 
owner of the business, were overseers for the major remodel- 
ing project, the first of its kind since the business was estab- 
lished in Brawley 15 years ago. 

Mrs. Adyne Benedict, store manager, and Mrs. Jeff Kissee, 
her assistant, point with pride to the new display arrangement 
which provides merchandise within the easy access and selec- 
tion of the customers. 

The finished project, now encompassing 1840 square feet of 
floor space, also provides more storage room to accommodate 
an increased stock of office equipment and room to display an 
expanded line. In addition, there is an office for Mrs. Benedict 
to the rear of the store, and a new, centrally-located counter 
where purchases may be paid for and wrapped. 

The interior color scheme is pearl gray and dusty rose, 
with display units enameled in the gray hue and the pattern 
carried out in the floor covering. 

The modern front, with double glass doors, attractive red 
wood paneling and a neon sign, has been enhanced by original 
window displays. 

A completely new ceiling with fluorescent lighting has been 
installed. 
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Success depends on the strength of your Line 


and to reach the ultimate heights of your selling poten- 
tial, you should have the strongest line of office equipment 
available—Globe-Wernicke. You need these three power- 
ful competitive advantages that are yours with a G/W 
franchise: 
Z. By representing the most complete line of business 
equipment, systems, filing supplies and visible records, 
you have a single source for all your needs, and this advan- 
tage gives you increased efficiency in ordering, stocking, 
selling, and del 
2. Your G/W franchise identifies you with a first-rank 
name, rich in reputation and good will. So, with today’s 


vering. 


trend towards more brand-name selling and purchasing, 
you will profit more by representing the foremost manu- 
Globe-Wernicke. 

&. You will have more support in the form of sales aids 


facturer 


Serr) 
es 
~ 


than that offered by any other manufacturer: training 
films, office planning kits, direct mail folders, point-of- 
sale pieces, accurate price data, catalogs, and a host of 
high-powered sales literature. Such dependable backing 
helps you increase your sales volume. 

Take this opportunity to find out how much a Globe- 
Wernicke franchised dealership could mean to you. 
Write today for complete information on G/W dealer- 
ships. Your postcard may lead to an entirely revitalized 
business for you. 


CINCINNATI 12, OHIO 
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ARMLESS SIDE CHAIR 
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CHECK THESE FEATURES 


Natural satin brushed aluminum finish on the frame. 
Genuine foam rubber cushioning throughout. 


senseeeveneseenr senna teteenenasenints 





Gracefully styled. 
Upholstering is available in a wide variety of materials and 
colors. 


Materials can be furnished in any desired combination. 


£ Comfort A beautiful product by expert craftsmen. 
4 for | SPECIFICATIONS 


Economy Pa > | a Se hp sl per: 


DE EE EE ccc ccs wecewecceekatecuscecrccccceeseassens 18” 

ege Oe Oe  PPPPTTEE TET eT Le TUTTE TELAT Tere 19” 
Durability oe 17° 
Se EY HNUEED oo ccc cveccdesovevescrccvceecacueds 19," 

Malate GF Badly occ ce acssccccvccectescvcccsccevessecees 12” 

Se Be ED noo crc ca Sd estVePer Cnr cecownsocereececeks 18” 

SNE TD he ce rc ccccc ere rcerevessoceresoroeccoesere 20 Ibs. 

| PPP TTTIT ITT CTL ULE eee 29 Ibs. 














VOUAURORORODORDOGUCETEGEDONE tocnennans teeeneneecnningt 


America’s Standard of Business Seating 


DISTRIBUTORS 


METROPOLITAN N. Y. & EXPORT = 
AETNA SAFE CO., 46 W. 29th St., N. 





EASTERN PA. DISTRIBUTOR 
SAFE & EQUIPMENT WHOLESALERS, 260 8S. Fifth St., Philadelphia 6, Pa. 
17 S. CHERRY STREET bd AKRON 8,OHIO WEST COAST DISTRIBUTOR 
WHOLESALE OFFICE EQUIPMENT CO., 81 Minna St., San Francisco, Calif. 


WAREHOUSES: Los Angeles, San Francisco, Seattle 


ALUMINUM SEATING 
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SERVES 50 YEARS ... Charles J. Frese (second from right), 
typewriter serviceman with Underwood Corp. for 50 years, 
was honored by the New York City service department upon 
his retirement recently. With Mr. Frese (left to right) are 
Stewart Jones, Dick Pfeiffer, J. J. Lunney and Henry Feldman. 
Mr. Frese, who was presented with a gold watch by general 
service manager W. H. Shepler, will live at the Hill and Dale 
Country Club in Carmel, N.Y. 


Luggage and Leather Goods Show 
To Feature Retail Merchandising Clinic 


Key retailers who attend the National Luggage & Leather 
Goods Show in Chicago July 31 - August 4 at Congress Hotel 
will be invited to come with an “eye on increasing business,” 
“an ear for profits,” and “an open mind,” according to the 
series of trade ads scheduled by the manufacturers’ associa- 
tion 

During the Show a merchandising clinic for retailers, the 
first in the history of this industry, will be held; a preliminary 
survey of the eastern United States has indicated that there 
are three major topics in which retailers of luggage and leather 
goods are most interested — business trends, retail advertising 
and sales productivity. The clinic will cover various problems 
within these three areas 

The Show will have approximately 150 manufacturers ex- 
hibiting new lines of luggage, brief cases, personal leather goods 
and gifts. The clinic has been scheduled for the morning of 
Tuesday, August 2, in the Gold Room of the hotel. Amos Par- 
rish Company, merchandising and promotion consulting firm 
engaged by the association, is preparing the final survey which 
will determine specific problems within the areas indicated. 
Similar clinics by Amos Parrish have been conducted for the 
carpet and shoe industries in conjunction with trade showings. 

The pilot survey covered department and specialty stores in 
Bridgeport, Conn., Newark , N. J., New Haven, Conn., New 
York City, Pawtucket, R. I., Philadelphia, Pa., Providence, R. 
I., Trenton, N. J., and Westchester County, New York, and 
was aimed at gaining insight into the attitudes and practices of 
luggage and leather goods retailers. The results will serve as 
an aid in the preparation of the final survey which will be 
national in scope 

According to retailers in the pilot survey cities, the factors 
most adversely affecting their net profit included discounting, 
lack of competent sales help, and too many types and styles of 
merchandise. Many also cited poor inventory controls. 

Exactly 45% of the stores reported billford volume up for 


Fall of °54 over Fall °53; luggage volume was up in 39% of 
the stores, and 35 saw brief case volume increase during the 
same period. Only 23% of all stores reported trunk volume 


up, department stores (50%) noting the greater increase. 
Concerning competition with shopping centers, 89% of the 
department stores reported that they lose “little or no busi- 


ness.” About 37% of the specialty stores in the survey stated 
that “some business is lost to local centers.” 

All stores predicted biggest Fall of °55 increase would be 
in lightweight luggage, specifically “automobile” types, plastic 


and molded luggage. Department stores thought that hatboxes 
and billfolds were due for a volume increase. 

Guests at the clinic, a breakfast session which will not con- 
flict with Show hours, will be given special material correlated 
with the presentation: the clinic books will be designed to as- 
sist retailers in a thorough follow-through of suggestions and 
recommendations 
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Ten-second efficiency test 


for your customers 


Here’s a quick test to try on your office manager 
friends. Show it to them! 


< 
m 
un 


Does your office have: 


@ pock-marked floors? 

® scuff-tracks near desks? 

® banged-up furniture legs? 
® worn-out rugs? 

® screeching furniture? 

© inoperative casters? 





googgg| 
ooooool% 


Even one “yes” answer is worth doing something 
about. Something like letting quiet-rolling, easy- 
swivelling Bassick “Diamond-Arrow” casters lay 
the ground-work for increased office efficiency. 
Their soft-rubber or hard-phenolic plastic treads 
provide safe, sure floor protection. 

Don’t forget, though, to make sure you're well- 
stocked with the Bassick casters this test calls for. 
The Bassick Company, Bridgeport 2, Conn. Jn 
Canada: Belleville, Ont. 














A DIVISION OF su 
MAKING MORE KINDS OF CASTERS. MAKING CASTERS DO MORE 
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District 7 Convenes in 


Duluth; Elect Erickson 


Northwest Travelers Help Benson 
in Successful Session—Ladies 
Enjoy Boat Trip on Superior 


@ PROFITING FROM the efficient leadership of Governor 
Clarence Benson, Farnham Stationery & School Supply Co.. 
Minneapoiis, Minn., District No. 7 held a successful conven- 
tion May 27-28 at the comfortable Hotel Duluth in northern 
Minnesota. The attendance of 234 included a good percentage 
of dealers and 60 women whose convention highlight was a 
boat trip on Lake Superior. 

The rain which had brought welcome relief to the parched 
Northwest ended Saturday afternoon and many of the conven- 
tion attendants enjoyed a long Memorial weekend of fishing. 

Succeeding Governor Benson is Ed Erickson, Hibbing Office 
Supply, Hibbing, Minn. The 1956 convention will probably 
be held in St. Paul, Minn., with dates early in June 

Rounding out the new governor’s cabinet are Walter Hubbs, 
Thomas & Grayston Co., Minneapolis, vice-governor; William 
Anderson, Des Moines Stationery Co., Des Moines, Iowa, 
lieutenant governor for Iowa; George Celusta, A. & Supply 
Co., Duluth, Minn., lieutenant governor for Minnesota; James 
Foreshew, Foreshew Supply Co., Pierre, S. D., lieutenant 
governor for South Dakota; Ned Safford, Safford’s, Inc., 
Superior, Wis., lieutenant governor for Wisconsin; Bob Larson, 
Gaffaney’s Minot Stationery Co., Minot, N. D., lieutenant 
governor for North Dakota; Howard Schaub, Schaub Office 
Supply Co., Minneapolis, secretary; and R. W. Davies, Miller- 
Davis Co., Minneapolis, treasurer. 

Comprising the general committee for the convention were 
George Celusta of A. E. Supply Co., Duluth, invaluable in 
local arrangements; Harry Bergquist, Boorum & Pease Co.: 
Ned Safford, Safford’s, Inc., Superior, Wis.; and Larry Good- 
hand, Oxford Filing Supply Co. 


Travelers Helpful 


As always, the Northwest Travelers Club had a vital role in 
the success of the convention and the painstaking efforts of 
President Earl Collins, Rockwell-Barnes Co., and the club 
members were in evidence. 

Succeeding President Collins as head of the Travelers is 
Harry Bergquist, Boorum & Pease Co. Elected with him are 
Larry Goodhand, Oxford Filing Supply Co., first vice-presi- 
dent; Bud Caruso, Northern States Envelope Co., second vice- 
president; Berk Ertl, secretary; Rev. Jack Berry, chaplain; 
R. W. Vater, Joseph Dixon Crucible Co., auditor; and Bruce 
Blackbourn, Codo Manufacturing Corp., corresponding secre- 
tary. 

These officers were elected at the annual meeting of the 
Northwest Travelers Club on Saturday afternoon. At the 
same time, the dealers held a discussion period and elected 
their officers. 

Troupers again provided a large portion of the program 
with Leonard B. Wilcox, president of the NSOEA, leading off. 
J. L. “Lou” Mann, vice-president of the manufacturers’ divi- 
sion, NSOEA, discussed the “Keys of a Master Salesman”; 
Orvin A. Moen, Smead Manufacturing Co., gave his talk on 
“You, the Teacher on Main Street”; Paul Burbank, executive 
vice-president of NSOEA, presented “Seano’s Amazing Elixir” 
and Henry Berry was speaker on “To Live and Grow—Mod- 
ernize Your Store.” 

Three other speakers were chosen on the program by the 
local committee. They were John N. Christianson, Quality 
Park Envelope Co., “Dealing with Futures”; Dr. Nicholas 
Nyaradi, Bradley University, “Free Enterprise or Disaster”, 
and Dr. Neal Bowman. National Association of Manufac- 
turers, “The Importance of Human Relations”. All proved out- 
standing orators with messages of importance to the stationery 
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and office equipment industry in respect to its part in the 
national and international scheme of things. 

“We live in times of tumultuous and wondrous things, 
“declared Mr. Christianson. He exhorted the stationers to 
“take time to live,” pointing out that Shakespeare’s writings 
weren't created between trains and the Mona Lisa wasn’t 
done with a spray gun. 

“We can do anything with our tomorrows if we watch our 
todays,” he said, warning that the trend is from liberty to 
abundance, from abundance to complacency, from complacen- 
cy to apathy. “It’s not nations who fail, it’s people who fail,” 
he asserted. 

Guideposts of fundamental living he set forth were: 1, 
Protect your heritage. 2. Exchange your ideas and discuss 


a 


your problems. 3. Strengthen your business picture. 4. Take 
part in community activities. 5. Have tolerance of all faiths. 6, 
Use the Golden Rule. 7. Justify the heritage of the past and 
earn the plaudits of tomorrow. 

Dr. Nyardi warned that free enterprise must be maintained 
if we are to escape disaster as a nation. 

Dr. Neal Bowman in a rapid-fire address filled with wit and 
shafts of wisdom proved an entertaining speaker for the Satur- 
day lunch presided over by O. C. Halverson, vice-chairman of 
the distributors’ division, NSOEA, and former governor of 
District 7. 

Robert Jerue presided at the annual banquet which was 
preceded by the House of Friendship, courtesy of the North- 
west Travelers Club. Plaques to retiring governor Clarence 
Benson and Earl Collins, retiring president of the Northwest 
Travelers Club, were presented by President Wilcox of 
NSOEA. 

An innovation of the convention was the party given by the 
dealers for Travelers and manufacturers. 


On the Opposite Page... 

1. Retiring Governor Clarence Benson, (right), extends congratulations 
to his successor, Ed Erickson, Hibbing Office Supply Co., Hibbing, 
Minn. 

2. New Officers, Northwest Travelers Club: SEATED: Rev. Jack Berry, 
chaplain; Larry Goodhand, first vice-president; Harry Bergquist, 
governor; STANDING: Bruce Blackbourn, corresponding secretary; 
R. W. Vater, auditor; Berk Erti, secretary-treasurer; Bud Caruso, 
second vice-president. 

3. Earl Collins, president of Northwest Travelers Club, extends the 
gavel to his successor, Harry Bergquist. 

. Gov. Clarence Benson presides at business meeting. 

. At the registration desk: Bud Caruso, Northern States Envelope Co.; 
Bruce Blackbourn, Codo Mfg. Corp.; S$. L. Griebel, Yawman and 
Erbe Mfg. Co.; Larry Johnson, The Globe-Wernicke Co. 

6. Sterling Brady, Brady Margulis Co., St. Paul, Minn.; Berk Ertl, 
American Pencil Co.; Jim Foreshew, Foreshew Supply Co., Pierre, 
S. D. 

7. Louis Holt, Weygant Goodspeed Co., Duluth, Minn.; Harold Jacobsen, 
Associated Stationers Supply Co., Chicago; Floyd G. Kongsvik, Curtis 
1000, Inc., St. Paul, Minn. 

8. S. L. “King for a Day" Griebel, Yawman and Erbe Mfg. Co., and 
Mrs. Griebel. 

9. Claude Allen, the host, stands beside a group at the General Fire- 
proofing Co. breakfast. 

10. Paul Griffin, new district manager, stands beside Leonard Wilcox, 
NSOEA president, at G-F breakfast. 

11. Another G-F breakfast group. 

12. Mrs. Floyd Kongsvik, St. Paul, Minn.; Mr. & Mrs. Harry Bergquist, 
Boorum & Pease Co.; Mr. & Mrs. Ed Williamson, Elmer Krumwiede 
& Associates, Chicago; Mr. & Mrs. G. J. Aigner, G. J. Aigner Co. 

13. Harry Bergquist, Boorum & Pease Co.; Rus Ragan, American Pad 
& Paper Co. 

14. Vie Lydon, mfrs. rep.; Bob Davis, Standard Office Equipment, Sioux 
City, la.; Rev. Jack Berry, New Ulm Minn.; George Desmond, 
mfrs. rep. 

15. J. L. “Lou? Mann, Sturgis Posture Chair Co., NSOEA Trouper, and 
Merrill Hasty, mfrs, rep. 

16. R. D. Allen, Wallace Pencil Co.; Betty Celusta, Bonnie Monson and 
George R. Celusta, A. & E. Supply Co., Duluth, Minn. 

17. Arnold E. Berglund, Joseph Dixon Crucible Co.; James M. Parrott, 
Waterloo Office Supply, Waterloo, lowa. 

18. NSOEA President Leonard Wilcox; Floyd Konsvik, Curtis 1000, Int, 
St. Paul, Minn.; NSOEA Executive Vice-President Paul Burbank. 

19. Mel Sowell, Esterbrook Pen Co.; Cort Horr, Associated Stationers 
Supply Co., Chicago; C. H. Johnstone, Wallace Pencil Co. 

20. Art Grayston, Thomas & Grayston, Minneapolis, Minn; George 
Wolcott, Jack Behr and Herb Johnson, all Wilson Jones Co. 

21. Fred C. Schaefer, Sanford Ink Co.; Bob Brown, Koch Brothers, Des 
Moines, Ia. 

22. A trio of District 7 boosters: Governor Clarence Benson; Cliff Hal- 
verson, Mid-West Beach Co., Sioux Falls, $. D., former governor 
now vice-chairman distributors’ division, NSOEA; Earl Collins, Rock 
well-Barnes Co., retiring president Northwest Travelers Club. 

23. James B. Lynch, Imperial Desk Co.; Carl M. Schutz, Eagle Pend 
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Co. 

24. Ed Erickson, Hibbing Office Supply Co., Hibbing, Minn., new gov 
ernor of District No. 7 NSOEA, with new vice-governor, Walter E 
Hubbs, Thomas & Grayston, Minneapolis, Minn. 

25. J. N. Christensen, Quality Park Envelope Co., addressing the com 
vention. 

26. Harold Hoffman and Al Nordstrom, Smead Mfg. Co. 
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Sell the Jumbo File that stands-up 
under torture treatment 


Sell the Jumbo File most “wanted” by 
X-Ray, Blueprint and Art Departments 


Sell PEERLESS Jumbo Files if for only ra 
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Get all the facts about the 

most complete line of Metal Office 
Equipment - - write for the new 
Peerless Filing Cabinet Catalog 
No. 103 -- ask about the profitable 
Peerless Distributor Franchise. 
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IN LUBBOCK’S FUTURE ... Architect's sketch of new home 
being built for the Baker Co. 


Baker Company Builds 
New Home in Lubbock 


Construction work on the new Baker Company building in 
Lubbock, Tex., is progressing rapidly, and is scheduled for 
completion by early August. The new building, which will 
contain approximately 26,000 square feet of space, consists 
of a basement, main floor, and large mezzanine, on a 104 x 
125-foot lot in the downtown business area. Customer private 
parking facilities for 20 cars are provided at the side and rear 
of the building. This will be one of very few stationery and 
office equipment stores in the South West in a central down- 
town location with customer parking immediately adjacent to 
the building 

The building, of steel frame and reinforced concrete con- 
struction, was designed by Atcheson and Atkinson, Lubbock 
architects; with Ray J. Eichenlaub of Service Steel Products 
Company, Chicago, as consulting architect; and with Frank 
Sartor of Lubbock as consulting engineer. It has been designed 
to especially fill the needs of an office equipment, office sup- 
ply, and printing business that is rapidly expanding. The build- 
ing will be semi-fireproof and equipped with a sprinkler 
system on all floors. 

[he air-conditioning system for both summer and winter is 
engineered to maintain an even temperature throughout the 
three floors with not more than a four-degree variation any- 
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close examination and knothole 
¢ building listed below 


STRUCTION - 1301 -|3™ STREE 
NEW HOMBOF THE BAKER CO. 


WA. Sento 


FOR SIDEWALK ENGINEERS . . . This certificate was issued to 
observers, otherwise known as “sidewalk engineers", during 
erection of the new Baker Co. home in Lubbock, Tex. Holders 
of the certificate are also given membership cards and issued 
“progress reports’’ in novel promotion efforts during the 
construction period. 














where in the building; to lower the inside temperature 20 
degrees cooler from the outside temperature in summer, and 
to raise the inside temperature 80 degrees in winter. 

The new building will provide space that will approximately 
double the present area used. In addition, provision has been 
made in construction to double the size of the building to 
give 50,000 square feet, as requirements develop in the future. 

The Baker Company's two warehouses, printing plant and 
main store will be consolidated into one location. Founded in 
1931 by Lennis Baker and James Baker, the firm now has 65 
employees, office equipment stores in both Midland and Lub- 
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Over 12,000 Folders 
at your fingertips! 
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Designed for insurance 
companies and other firms 
with a large number of active 
accounts, the Neubauer Open 
Shelf Filing System provides a 
tremendously increased capacity 
over standard filing systems .. . 
and at a lower cost too! An in- 
stallation of four double files as 
illustrated handles more than 
50,000 folders. 

Both single and double files 
have seven shelves with variable 
compartments and provisions for 
an index system. 






“TWIN POST” 
Adjustable Steel Shelving 


The one shelving with the strength 
and fine appearance for most 
office, storeroom and warehouse 
shelving needs. “Twin Post” 
corners are shaped for rigidity— 
hold shelves in line. 





“TWIN POST” 
all steel Utility Table 
Two standard sizes, 30” high 
with two shelves. Many other 
sizes available. Baked on Md 
or green enamel. Shipped 





18” x 36”—List $15.95 
24” x 48" —List $19.50 







2017 CENTRAL AVENUE 
MINNEAPOLIS 18, MINN, 
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Typewriters 


All models — Executives, Standards, P §S 
Ms, Hektowriters, etc. 


Reconditioning — from motor assembly to 
renewed rubber — under the supervision of fac- 
tory-trained | B M experts. 





Make TYPESALES your headquarters 


for all 1 B M used machines and parts (new 
and used). 


Write for our catalog, listing our wide se- 
lection of all makes, electric and manual. 








See you at NOMDA convention 
in Denver at the TYPESALES- 
CHECKWRITER booth (No. 48). 








TYPESALES, Inc. 


423 Broome Street New York City 13, N. Y. 
Wa. 5-2526. 
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bock, Tex.; sales offices in Oklahoma City, Amarillo, and 
Albuquerque; and dealers in Fort Smith, Ark.; Enid and Ponca 
City, Okla.; Clovis and Roswell, N. M., and El Paso, Tex. 
For many years, the Baker Company has distributed leading 
lines of office machines and furniture, including products of 
these manufacturers: Friden calculators, Audograph, Victor 
adding machines, Smith-Corona typewriters, General Fire- 
proofing Company, Leopold Desk Company, W. H. Gunlocke 
Chair Company, Steelcase, Acme Visible Records, Stationers 
Manufacturing Company, Jasper Office Furniture Company, 
Herring-Hall-Marvin, Stowe & Davis, Carters Ink Company, 
Jasper Chair Company, and Smead Manufacturing Company. 





Murphy-Miller’s Mobile Display 
Brings Office Chairs to Dealers 

To make buying office chairs easier for office equipment 
dealers, Murphy-Miller, Inc. is touring major cities with a 
compact, mobile display that rolls right up to the dealer’s 
place of business. 

Steve Murphy, president of Murphy-Miller, reports that 
dealer response has been enthusiastic. “Office equipment deal- 
ers like to actually see what they are buying,” he says. “With 


JUST STEP INSIDE . . . Ben Head, sales manager of Murphy- 
Miller, Inc., shows the new Mur-Mill executive posture chair 
to Henry L. Mominee, Smith & Butterfield, office suppliers of 
Evansville, Ind. The scene is the interior of the new Murphy- 
Miller mobile display truck. 


this new Mur-Mill mobile display we can actually let the deal- 
er sit in our chairs, examine workmanship and look at covers 
and finishes.” 

Actually the display is housed in a converted new Chevrolet 
delivery truck, with the interior fitted as a travelling show 
case. The floor is carpeted and walls are covered with a peg- 
board material for display of dealer advertising materials. The 
truck is completely air-conditioned, has a powerful radio and 
will be equipped with a Servel portable refrigerator. 

Ben Head, sales manager of Murphy-Miller, tours each city 
with the display, flying between cities to join the truck at its 
various stops where it is driven by a special driver. 





Mahogany Association Publishes New Booklet 

In response to the upsurging demand for information about 
genuine mahogany, the Mahogany Association, Inc., of Chi- 
cago has just published a 32-page booklet called “What Every- 
one Should Know About Genuine Mahogany.” Written by 
George N. Lamb, executive secretary, and Al Albini, director 
of publicity, the first mailing was made to furniture salesmen, 
retailers, manufacturers, designers, decorators and home fur- 
nishing editors and writers. 

Single copies are available free upon request, from the 
Mahogany Association, Inc., 666 N. Lake Shore Drive, Chi- 
cago 11, Ill. Fully illustrated, and in two colors, the new 
mahogany booklet is written in easy-to-understand and easy- 
to-remember question and answer form. 
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BUY AND SELL THE BEST TO KEEP YOUR BUSINESS GROWING 


OLUMBIA 


Steel Ohie Equipment 


A FILING CABINET FOR EVERY NEED e« DESKS AND TABLES FOR EVERY BUSINESS PURPOSE 


5 DRAWER HEIGHT FILES TABULATING CARD FILES | ; a SPECIAL PURPOSE 





DESK HEIGHT FILES CROSS FILES 


ONE DRAWER AND APEX GRADE B FILES 
SHORT LINE FILES 





LEDGER, MICROFILM & COUNTER HEIGHT FILES HALF AN BASES FOR 
FINGERPRINT FILES . BLUEPRINT FILES WIDE TION UPRIGHT FILES 


SUBSTITUTE DRAWERS 








COLUMBIA STEEL EQUIPMENT COMPANY 
Established 1919 
4500 NORTH THIRD STREET + PHILADFLPHIA 40, PENNSYLVANIA 


Plont No. 1—Third, Orianna, Annsbury & Wingohocking Streets Plant No. 2—American, Bodine & Wingohocking 


THE HIGHEST GRADE EQUIPMENT AVAILABLE PROFITABLE TO SELL 











Pacific Northwest Stationers 
Convene in Gearhart, Ore. 


District 11 and Oregon Trail 
Travelers Hospitality Enjoyed— 
Elect Overholt Governor—1956 
Convention Set for Vancouver 


ae STATIONERS OF REGION No. 11 NSOEA compris- 
ing the farflung territory of Washington, Oregon, Idaho, 
Montana and British Columbia convened May 22, 23, and 
24 at the Hotel Gearhart in the Pacific Ocean resort of Gear- 
hart, Ore. More than 250, a large proportion of them dealers, 
enjoyed the famed hospitality of the Pacific Northwest and 
the potlaches of the Oregon Trail Travelers Club while talk- 
ing shop and listening to the NSOEA Troupers. 

The weather in the land of rhododendron, Chinook salmon 
and razorneck clams was ideal for this session at a hotel 
which offered golf and heated pool privileges along with good 
food. 

Looking ahead to meeting across the northern border in 
Vancouver, British Columbia, May 30-31 and June 1, 1956 
the region for the first time elected a Canadian stationer 
as the new governor to succeed the personable Clarence Lar-- 
kin of D. C. Wax Company, Portland, Ore. He is J. D. 
“Jack” Overholt of the Murphy Stationery Company, Van- 
couver. 

Serving with Mr. Overholt are James Wilhelmi, The Sta- 
tioners, Inc., Tacoma, Wash., first lieutenant governor; James 
Kalbus, Kalbus Office Supply, Nampa, Ida., second lietenant 
governor, and Harper Jamison, Harper Jamison Company, 
McMinnville, Ore., treasurer. 

The NSOEA Troupers had large and attentive audiences 
for the two days of attention to the present and future of 
the stationery and office equipment business. Leonard B. Wil- 
cox, president of NSOEA, unfolded the many services of the 
national association, telling “It’s Yours for the Asking.” Lou 
Mann, vice-president of the manufacturers’ division, described 
the “Keys of a Master Salesman.” Henry Berry told the sta- 
tioners that to live and grow it is necessary to modernize their 
stores. Paul Burbank, executive vice-president of NSOEA, de- 
livered the address which is normally given by James Kobak, 
“Seano’s Amazing Elixir (for the Relief of Sagging Surplus 
and Pallid Profits)”. The fabulous market opening up in the 
schools was described by Orvin A. Moen, “You, the Teacher 
on Main Street.” 


Hear Astoria Mayor 


Besides the mayor of Astoria, Peter A. Cosovich, who also 
is president of the Astoria Stationery Company, who de- 
livered the address of welcome, there were but two speakers 
from outside the Troupe. They were William Goss of the Shaw 
& Borden Company, Spokane, Wash., and Marshall N. Dana, 
veteran newspaperman and banker. 

Speaking on “Store Modernization—Why We Did It and 
How We Did It,” Mr. Goss illustrated his remarks with before 
and after slides. He stressed four points in telling of his store’s 
modernization: 1. The problem; 2. The planning; 3. The action; 
4. The results. Since the wholesale self-service revamping of 
the Shaw & Borden store, he asserted that the sales increase 
has been 25% in the commercial stationery department with- 
out additional help. The increases has been noted in other 
departments, too, and the results have included better staff 
morale and better consumer acceptance. 

Drawing his theme from a visit of but a few days before 
to Sitka, Alaska, Mr. Dana referred to the land of the Mid- 
night Sun as “a new neighbor of the Pacific Northwest.” He 
declared that air service has solved the Alaska transporta- 
tion problem—‘“no longer a problem of distance and time.” 
Statehood is not wanted by the industrial interests in Alaska, 
he asserted, but the “Man on the Street” is eager to establish 
Alaska as a state. 
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“Alaska is entitled to a better name than ‘Seward’s Folly’,” 
























said Mr. Dana in closing. 

Women at the convention enjoyed a knit fashion break- 
fast and a tour of Astoria including the canneries of Colum- 
bia River Packing Association and the naval base where hun- 
dreds of fighting ships have been “mothballed.” The prepara- 
tion and freezing of the Bumble Bee brand of halibut and 
tuna was witnessed. 

Playing an important part in convention arrangements and 
hospitality as usual were the members of the Oregon Trail 
Travelers Club under the leadership of President Ken Dicken- 
sheet, National Blank Book Company and the energetic secre- 
tary, Chet Williams, Yawman and Erbe Mfg. Company. 
Elected to succeed Mr. Dickensheet as president was Charles 
Courtman, Minnesota Mining & Mfg. Company, but a transfer 
in territory made it necessary for Mr. Courtman to step aside 
in favor of R. W. “Bob” Anderson, Eagle Pencil Company. 
Dick Vaughn, manufacturers’ representative, was elected first 
vice-president and Gerry Whitcomb, American Pencil Com- 
pany, second vice-president. Chet Williams continues as secre- 
tary and George N. Simmons, Eberhard Faber Pencil Com- 
pany, as treasurer. 

The Travelers again entertained with one of their famous 
skits, this one built around the edifying news that a pension 
has been voted for all past presidents of the club. During 


(Turn to page 124, please) 





On the Opposite Page... 
1. Leonard Wilcox (center), president of NSOEA, extends greetings 
te retiring governor, Clarence Larkin (left), D. C. Wax Co., Port- 
land, Ore., and new governor, J. D. Overholt, Murphy Staty. Co., 
Vancouver, B. C. 

. This is how razorback clams are dug af Gearhart, Ore. 

. Relaxing after the convention at the Hotel Gearhart pool: Mr. & 
Mrs. Art Tormey, mfrs. rep.; Don Larson, Art Metal Construction Co.; 
Tony and Joyce Howard, Vancouver, B. C. 

4. Chet Williams, Yawman and Erbe Mfg. Co., secretary of the Oregon 
Trail Travelers Club, reads the minutes. Listening are Ken Dicken- 
sheet, National Blank Book Co., retiring president; George Simmons, 
Eberhard Faber Pencil Co., treasurer; Charles Courtman, Minnesota 
Mining & Mfg. Co., first vice-president. 

5. Bob Anderson (left), Eagle Pencil Co., new president of Oregon 
Trail Travelers Club, receives greetings from man he succeeded, 
Charles Courtman, Minnesota Mining & Mfg. Co. Mr. Courtman has 
been transferred to San Fr isco, necessitating his resignati im- 
mediately upon being elected president of the OTTC. 

6. Oregon Trail Travelers Club Officers: SEATED—F. C. ‘‘Chet’’ Wil- 
liams, secretary; G. N. Simmons, treasurer; STANDING—Bob Ander- 
son, president; Charles Courtman, who resigned presidency; Dick 
Vaughn, first vice-president; E. Gerry Whitcomb, Jr., second vice- 
president. 

7. Peter Cosovich, mayor of the City of Astoria and president Astoria 
Staty. Co., addressing the convention. ; 

8. At the women’s knit wear breakfast head fable: Mrs. Harper 
Jamison, Mrs. John D. Overholt, Mrs. Leonard Wilcox, Mrs. Kenneth 
Sutherland, Mrs. Peter Elsenbach, Mrs. Clarence Larkin, Mrs. James ~ 
Wilhelmi. 

9. Harry Swanson, Columbia River Packing Association, talks to Dis- — 
trict 11 women during their visit to the cannery. 

10. Convention women view halibut packing. 

11. Cleaning halibut at fish cannery. 

12. Gov. Clarence Larkin opening the District 11 convention. 

13. All is confusion as the novel pension plan for retiring presidents 
is unfolded during the Oregon Trail Travelers Club skit. George 
Simmons has just fainted after Chet Williams told the plan te ~ 
Ken Dickensheet (right). 

14. Chet Williams receives a kiss of appreciation from Mrs. Richard 
Strawn after presentation of gift from the Travelers to the Strawns. 
Mr. Strawn, former governor District 11 NSOEA, looks on, as does © 
Kenneth Dickensheet, retiring president of the OTTC. 

15. Davy Crockett, in the person of Charles Courtman, is elected pres- 
ident of the Oregon Trail Travelers Club. : 

16. J. F. Wilhelmi, The Stationers, Inc., Tacoma, Wash.; Lee Adams and © 
W. W. Gannon, both Charles R. Barry Co., San Francisco. ' 

17. Bob Helwig and father, Charles Helwig, Charles Helwig, Inc., Port- 
land, Ore.; David F. Knox, Valley Sfaty. Co., Eugene, Ore.; Bill 
Collins, Collins Office Supply, Mt. Vernon, Wash., Thomas M. 
Haines, Standard Staty. & Printing Co., Portland, Ore. 

18. Participating in dealers’ forum: Lew Hilton, Ruggles, Inc., Seattle, 
Wash.; Gov. Clarence Larkin; Wayne Hall, idaho Typewriter Ex- — 
change, Pocatello, Ida. 

19. At the Art Metal Breakfast: Darwin Lounsbury and Margo Lounsbury 
with parents, Mr. & Mrs. D. D. Lounsbury, Trick & Murray, Seattle, 
Wash.; Don Larson, Art Metal Construction Co. 

20. The new officers: J. D. Overholt, Murphy Staty. Co., Vancouver, 
B. C., governor; James Wilhelmi, The Stationers, iInc., Tacoma, 
Wash., first vice-governor; James Kalbus, Kalbus Office Supply, 
Nampa, ida., second vice-governor; Harper Jamison, Horper Jamison 
Co., McMinnville, Ore., treasurer. 

21. Marshall A. Wiley, mfrs. rep.; Charles E. Davis, Samuel Ward Mfg. 
Co.; Charles Helwig, Charles Helwig, Inc., Portiand, Ore. 

22. George Balch, Jr., Binney & Smith Co.; Earl Howe, Speed Products 
Co.; Charles F. Evans, Sanford Ink Co. 

23. Enjoying the Hotel Gearhart pool: Patsy Hall and Mary Hall, chil- 
dren of the J. W. Halls, idaho Typewriter Exchange, Pocatello, Ida.j 
Darwin and Margo Lounsbury, children of Mr. & Mrs. D. D. Louns- 
bury, Trick & Murray, Seattle, Wash. 

24. Henry Palmer, Joe M. Davis Co., Culver City, Calif.; Mrs. & Mr. J. D. 
Overholt, Mr. & Mrs. William Barron, all of Murphy Staty. Co.; Van- 
couver, B. C. 


Qn 
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PROFITS CO VP 


WHEN YOU SELL ENNIS PRODUCTS 


PRINTED-TO-ORDER 








SALESBOOK CO. 


Pactories at Ennis, Texas @ Chatham, Va. 
Manufacturers for Dealers Only 
Branch Offices and Warehouses at Hovs- 


ton, Dallas, Birmingham, New Orleans, 
bes Angeles, Denver, St. Lovis. 
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Salesbooks 
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Index Cards 
File Folders 
File Guides 
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Figure Pads 
Steno-Books 
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the confusion Davey Crockett was introduced as the new 
president of the organization: 

“Born in the stock room in back of the store, 

Slept each night on a shelf by the door, 

Learned to count stock before he was four, 

Wrote his first order and asked for more 

Davey, Davey Crockett, president of O.T.T.” 

One of the highlights of the last afternoon’s session was the 
dealers’ forum in which Bob Gibb, Lew Hilton, Clarence Lar- 
kin, Wayne Hall, Bill Leeper and Sam Colton participated. 
Vice-president Paul Burbank furnished some timely infor- 
mation regarding the industry and proposed legislation in- 
cluding the possible inclusion of outside salesmen in the new 
wages and hours classification for retailers. 

Following the serving of man-sized steaks at the banquet 
a brief program featured the presentation of members of the 
Troupe, officers of the Oregon Trail Travelers Club and the 
new governor, Jack Overholt. 

Trouper Lou Mann was tendered a certificate proclaiming 
that he is champion of the clam diggers. Vice-president Bur- 
bank presented plaques to retiring governor Larkin and O. T. 
T. President Ken Dickensheet. NSOEA President Leonard 
Wilcox, a Kansan in love with the Pacific Northwest, praised 
the spirit and the accomplishments of District 11. 





U. S. Patent Office Stages Exhibit 

The U.S. Patent Office, Department of Commerce, sponsored 
a Business Machine and Related Equipment exhibit from June 
6-30. The exhibit was held in the Commerce Department 
Lobby, 14th St. between E St. and Constitution Avenue, N.W. 
Exhibit hours were 8:30 a.m. to 10:00 p.m., including Saturday 
and Sunday. 

The following 17 industries, it revealed, now are 
showing results of research and progress under the patent 
system through valuable historic, as well as the latest models, 
and various other forms of display: 

Addressograph-Multigraph Corp.; Commercial Controls 
Corp.; A. B. Dick Co.; Dictaphone Company; Ditto, Inc.; 
Thomas A. Edison, Inc.; Friden Calculating Machine Co., Inc.; 
Gray Mfg.; Haloid Co.; International Business Machines Corp.; 
Marsh Stencil Machine Co.; Monroe Calculating Machine Co.; 
National Cash Register Co.; Royal Typewriter Co.; Simplex 
Time Recorder Co.; SoundScriber Corp.; Stromberg Time 
Corp. 

“The purpose of the exhibit”, said Isaac Fleishmann, train- 
ing officer of the United States Patent Office, was to show the 
great technological growth of this country under the American 
patent system and the benefits to the American people in terms 
of employment, better products, and services. 
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A BIT OF MAGIC ...A striking display utilized by Schwabacher- 
Frey of Los Angeles called attention to Smead's simplified filing 
system and stopped passers-by. A life-size cutout of a magji- 
cian is seen waving correspondence into a filing cabinet and 
it all was accomplished by the sheets being suspended on al- 
most invisible wires.—WBS 
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No other machine has it... no 
feature since Credit Balance com- 
& * pares with the importance of the 


exclusive RECALL Key “mem- 
ory”. This feature makes it pos- 





sible for the standard control 






keys to accomplish more, with 





























fewer motions than ever before. 


the adding machine 


eee cmaengentee Pe tee” | 


| 
; 


Sos ineaninatii tessa diacetate 


the 


RECALL 
key 


. gives this machine a “memory” 

. instantly restores the last amount 
printed. Depressing this key simul- 
taneously with the proper motor 
control speedily and accurately re- 
peats debit or credit items, corrects 
listed errors, reverses debit or credit 


totals, multiplies totals, restores ' t 
One demonstration will sell 


totals printed in error, all without 
your customers on its unlimited advantages. 


re-indexing! 
And there’s plenty of extra selling power in the other R. C. 
Allen features which include automatic step-over multiplication 





with positive back space correction key, and single-double-triple 
R. C. Allen offers you a 


complete line of superior 
business machines. 


cipher keys. 


Here’s a machine with exclusive features 


To find out about a profitable no other ten-key model can match. And it sells 
R. C. Allen franchise, or for at a lower price, with a full discount . . . a combination 
more information about the that can’t be beat. 


Adding Machine with a Mem- 








ory, write us today. R.C. Allen Business Machines, Inc. 













680 Front Avenue, Grand Rapids, Michigan 


MANUFACTURERS OF FULL KEYBOARD ADDING MACHINES, A WIDE RANGE OF SPECIALIZED CASH REGISTERS, 
A POPULAR LINE OF DESK-MODEL BOOKKEEPING MACHINES, AND THE WORLD'S MOST ADVANCED TYPEWRITER LINE. 








functional design 











Leopold’s new Document line is distinguished by 
its smartness and functional utility. Sells to for- 
ward minded business people because it is... 


distinctive ° efficient * versatile 


Write to us for complete information 


ScO00/7 C0 
Sl OF M P A N Y Member: Wood Office Furniture Institute 
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BURLINGTON, IOWA 
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$80,000 Pledged to United Jewish Appeal; 
Jack Linsky Honored at New York Dinner 


[he stationery industry raised $80,000 on May 12 for the 
United Jewish Appeal of Greater New York at a dinner at 
the Hotel New Yorker attended by 100 leaders of the in- 
dustry and chaired by Mortimer Libien, of Libien Press. Mr. 
Libien reported that the sum raised at the dinner was the 
largest ever raised for UJA in the industry. 

Mr. Libien, a Jewish Legion veteran of World War I who 
heads the industry’s UJA effort, declared that the drive “will 
continue unabated until everyone in the industry has had an 


opportunity to participate in this vitally important cause.” 

The guest of honor, Jack Linsky, of Speed Products Com- 
pany, received a testimonial plaque, citing his “devoted service 
on behalf of the great humanitarian ideals exemplified by the 





LINSKY HONORED .. . Attending the UJA stationery division's 
May 12 dinner, Jack Linsky (center), guest of honor, is shown 
with Irving McKinley Levy (left), veteran industry leader, and 
Mortimer Libien, who heads the 1955 campaign in the station- 
ery industry for the United Jewish Appeal. 


United Jewish Appeal which has given new life and new hope 
to hundreds of thousands in danger and distress, has created 
in Israel a haven for the homeless and dispossessed, has made 
welcome the strangers to our own shores and has strengthened 


the American ideals of democracy and brotherhood through- 
out the world 

[he plaque was presented by City Court Judge A. David 
Benjamin, a chairman of the Brooklyn UJA campaign and a 
member of the UJA Board of Directors, who had originally 
been scheduled to address another gathering, but had insisted 
on being on hand to join in the tribute to Mr. Linsky, his 
friend of long standing. 





Lang Re-elected Secretary of OEA 

Election of officers for the year 1955- 
56 took place May 4 at the annual meet- 
ing of the Office Executives Association 
of New York, Inc. 

Alwyn W. Ogden, office manager, 
Universal Atlas Cement Company, was 
elected president for the coming year 
and J. Arthur Grundy, assistant man- 
ager, advertising-sales promotion, Rem- 
ington Rand Inc. was elected executive 
vice-president. 

In addition to these, Rudolph Lang, 





RUDOLPH LANG 


managing director of the National Business Show, was elected 
to his sixth consecutive term as secretary and P. S. Verwys, 
National Board of Y.M.C.A.’s, was elected treasurer. 

\t the same time, Martin B. Carter, associate professor of 
Industrial Relations and Management, New York University, 
ind A. B. Richmond, Burlington Mills Corporation, were 
elected to the board of directors for one-year terms. 

The Office Executives Association of New York is the 
largest single chapter of the National Office Management 


Association 
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IT BELONGS 
in your Customer’s Office 





Yes, this Gunlocke Lounge Chair belongs 
in your customer’s office. He’ll think so, too. 
Note the luxurious styling—the vertical 
pattern in the back, repeated on the seat 
platform and below the arms. Top grain 
leather, beautiful tailoring and seating com- 
fort are typical of Gunlocke’s standards of 
excellence. It has that 
friendly appeal every 


executive wants in his 





office or reception room. 
Chairs for Your Working Comfort 


CoP. H.GUNLOCKE CHAIR COMPANY 


WAYLAND, NEW YORK 





LOUNGE CHAIR 
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No. California Stationers, 
District 12 Meet in Berkeley 


Gov. Sleeper Presides—Select 
Yosemite for '56 Site With 
Morris at Head of Region 


@ THE JOINT MEETING of the Twelfth Regional District 
NSOEA and the Stationers Association of Northern California 
was held May 20 and 21 at the famous Claremont Hotel, 
Berkeley. The site was amid 20 acres of trees, shrubbery and 
formal gardens on the west side of a hill overlooking Berkeley, 
Oakland, San Francisco, the enormous bay and Golden Gate 
bridges, and the Marin County cities of Sausalito and San 
Rafael. Besides California from Fresno north the district in- 
cludes Nevada. 

The convention was called to order by Governor Henry 
Sleeper, Sleeper Stamp & Stationery Company, Sacramento. 
Invocation was offered by William B. Morris, Morris Brothers, 
Stockton, president of the Northern California association. 
Next came the pledge of allegiance to the flag, after which 
President Leonard Wilcox gave his address on association 
services and J. L. Mann, Sturgis Posture Chair Company, 
presented the “Keys of a Master Salesman,” both figuratively 
and literally. 

A luncheon speaker for the first day was Ralston A. Derr, 
manager of the Hayward Industrial Association, Hayward, 
Calif., who had addressed the group two or three years be- 
fore at Yosemite National Park. Talking on the subject 
“Inspiration,” he gave what he called a “rock and sock” talk 
which brought out good suggestions, all in a humorous vein. 

He said in part, “You fellows think you can sell but you 
don’t know how. I know how you try to sell me. You have 
been in a buyer’s market all your lives and you don’t know 
how to sell. Inspire your customers. If they think negatively, 
you have to inspire them. Pat people on the back and you 
will raise their morale. We get our greatest kicks out of life 
from helping someone else. 

“Build morale in everyone. Say something nice about people 
if you really want to make a success in business and in all of 
life. Get others to do the same thing. Your smile is your 
greatest asset. Responsibility and inspiration go hand in hand. 
Do the very best you know how to do. Don’t just open your 
store or run a business but really do your top best. Get people 
to admit your product is good, then sell to the highest possible 


point.” 


Kobak Is Heard 


Other addresses of the day were made by James B. Kobak, 
of J. K. Lasser & Company, and Orvin Moen, of Smead 
Manufacturing Company, both well received. The audience 
was interested in Mr. Kobak’s “relief of sagging surplus and 
pallid profits” to be attained by appropriate accounting meth- 
ods, and Mr. Moen’s presentation of a program through which 
a group of stationery manufacturers are co-operating with 
stationers, teachers and students to establish the meaning of 
Stationer, the types of merchandise sold and services rendered. 

The first place on the program for the second day was oc- 
cupied by Henry Berry of Henry Berry Associates whose en- 
thusiastic presentation showed no effect of an automobile mis- 
hap which cost him a night’s sleep. Always he has an attentive 
audience for his talk on store modernization. 

Glen Davidson, of W. A. Sheaffer Pen Company, spoke on 
“Fair Trading” as reported briefly in connection with an earlier 
meeting. In order to understand fair trade, he said, it is neces- 
sary to look at the beginnings. 

At first a customer walked into a store and bought. Later 
manufacturers branded their products and customers bought by 
brand. Then large retailers began to cut prices to obtain 
greater volume. Small dealers suffered. He related the major 
steps in fair trade history from inception in California to con- 
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gressional action in 1952. The Sheaffer company, he declared, 
does not sell discount houses and has cut off over 400 ac- 
counts to avoid such dealings. 

Discount houses, he repeated several times, are fighting fair 
trade. Manufacturers, retailers and users all benefit from it. 
It protects brand name products from discount piracy. The 
value of an article, he stated, consists of making a good 
article; making it known; known as worth the price; easily 
accessible to possible purchase; possible to buy lightly. The 
sale of brand products, he said, is aided by strong advertising 
campaigns of manufacturer and retailer and steady customer 
approval. 

Tops in entertainment was Roy Baughman, American Cray- 
on Company, who was prevailed upon to sing at a luncheon 
for the ladies; at a party the first evening M. C.’ed by former 
governor Tom McWhorter; and at the banquet where his ren- 
dition of the Lord’s Prayer served as invocation. 

Jean Burke, daughter of Elgin Burke, McMillan Book Com- 
pany, appeared in a unit from San Leandro High School 
which gave a square dancing exhibition. Mike, son of Jim 
Cleveland, Wilson Jones Company, played popular and classi- 
cal numbers on the piano. Governor Sleeper presided at the 
banquet, Ed Nightingale of Wobbers, at the entertainment 
which followed. 

At the dinner William Morris, president of Stationers As- 


(Turn to page 131, please) 


On the Opposite Page... 

1. Leonard Wilcox, Roberts Ptg. & Staty. Co., Hutchinson, Kans., presi- 
dent NSOEA; James Kobak, J. K. Lasser & Co.; Paul Burbank, ex- 
ecutive vice-president NSOEA; Henry Sleeper, Sleeper Stamp & 
Staty. Co., Sacramento, Calif., governor; Lou Mann, Sturgis Posiure 
Chair Co., vice-president NSOEA. 

Mrs. Warren M. Miller, assistant to Al Brandhofer, beside floral 

piece in lobby. 

View from hote! veranda. 

. Harry Fellowes, Bankers Box Co.; Jack Autry, mfrs. rep.; Al Knox, 

Eureka Specialty Ptg. Co.; Willis Clark, mfrs. rep. 

M. G. “‘Deac’’ Emerson, Gien Davidson, Maynard E. Lowe, W. A. 

Sheaffer Pen Co.; Lee Adams, Charles R. Barry Co., San Francisco, 

Calif. 

6. James Cowie, Schwabacher-Frey Co., San Francisco; Howard Davis, 
Togni Branch, Visalia, Calif.; Bob Harris, King Stationers, Santa 
Rosa, Calif.; Paul Forgey, Bowman-Forgey Staty. Co., Santa Cruz, 
Calif. 

7. A square dance unit showing how it is done. One of the members 
is Jean Burke, daughter of Elgin Burke, McMillan Book Co. 

8. George Morgan, Oxford Filing Supply Co.; E. B. Thomson, Minnesota 
Mining & Mfg. Co.; Jim Cahill, Sargent Art Materials; Harry Orman, 
Orman & Wyant, Sacramento; John Horne, Eberhard Faber Pencil 
Co.; Wally Jones, W. A. Sheaffer Pen Co. 

9. Ralston A. Derr, manager Hayward Industrial Association luncheon 
speaker; Leonard Wilcox, president NSOEA; Henry Sleeper, Sleeper 
Stamp & Staty. Co., Sacramento, Calif.; Al Brandhofer, secretary- 
treasurer Stationers Association of Northern California. 

10. Mrs. Doris Henkel; Mrs, Mildred Love; Frank Wellington, Mce- 
Whorter-Young, Inc.; Sandy Sanders, Modern Office Appliances, 
San Francisco; George Brown, Morgan & Barclay, San Francisco; 
Tony Love and Harry Henkel, mfrs. reps. 

11. Mr. and Mrs. Gilbert E. Kufahl, Campbell Typewriter Co., Oak- 
land, Calif.; Mr. and Mrs. Earl Campbell, Campbell Typewriter Co.; 
Mr. and Mrs. Win Phillips, Win Phillips Co., Oakland. 

12. Ben Vorwick, Blaisdell Pencil Co.; Harry Shook, Sanford ink Co.; 
Mrs. Shook; Tom Stoyle, McWhorter-Young, Inc.; C. F. Evans, San- 
ford Ink Co. 

13. Charles Ruffner, new governor, receiving congratulations of his 
predecessor, Henry Sleeper. 

14. Jack Polster, Wilson Jones Co.; Mrs. Polster; Mrs. Sheehan; Ralph 
Sheehan, Eaton Paper Co. 

15. Tom McWhorter, Harry Best, McWhorter-Young, Inc.; Mrs. Nightin- 
gale; Al Brandhofer, SANC secretary. 

16. Henry Sleeper, governor; Alberta Wilcox; Charley Ruffner, gover- 
nor-elect; Ruth Burbank; Bill Morris, president Stationers Associa- 
tion of Northern California. 

17. Orvin Moen and Mr. and Mrs, George Lazier, Smead Mfg. Co. 

18. Mrs. Robert Heath; Bud Mercer, Minnesota Mining & Mfg. Co.; Mrs. 
Don Lindsay; Don Hilihouse, Hillhouse Inc., San Francisco; Mrs. Hill- 
house; Bob Heath, Boorum & Pease Co. 

19. Mrs. Paul Burbank; Mrs. C. W. P. Foss, Brunswick, Me.; Willis 
Palmer, Boorum & Pease Co.; Mrs. Willis Palmer; Mrs. Charles R. 
Barry, Charles Co., San Francisco. 

20. Bob Heath, Boorum & Pease Co., secretary of The ‘49ers; Dan 
Kerr, R. L. Smith Co., vice-president of The ‘49ers; Al Brandhofer, 
treasurer; Dan Thompson, mfrs. rep., president. 

21. Charles Robinson, White & Wyckoff Mfg. Co.; Jean Sutliff; Ray 
Perkins, Sierra Stationers, Redding, Calif.; Mrs. Perkins; Charles 
Sutliff, Palace Staty., Monterey, Calif. 

22. Paul Burbank, NSOEA; Charley Ruffner, new governor of District 
12; Henry Sleeper, retiring governor. 

23. Cy Lungren, F. S$. Webster Co.; Ralston Derr, luncheon speaker; 
Howard Patrick, Patrick & Co., San Francisco. 

24. Ben Vorwick, Biaisdell Pencil Co.; Jim Lombardi, Patrick & Co., 
San Francisco; Cy Lungren, F. $. Webster Co. 

25. Leonard Wilcox, president NSOEA; Mrs. Masterson; Herb Mor- 
gan, National Blank Book Co.; Mrs. Wilcox; Pete Masterson, mfrs. 
rep.; Mrs. Morgan. 

26. T. H. Ramsey and W. T. Graham, W. T. Rogers Co. 

27. Harry Best and Frank Wellington, McWhorter-Young, Inc., San 
Jose, Calif.; Stan Roselle, Richard Best Pencil Co.; Chuck Yarel 
and Ray Rodriguez, McWhorter-Young, Inc. 
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You can count on 


ROYAL REGISTER 


for ‘*‘RAPID DELIVERY’’ 




















ROYAL REGISTER COMPANY, 


Nashua 1, N. H. 


Please send me your latest catalog of Register Forms and equipment. 
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You don’t really have to duck when you place an 


order for continuous forms with Royal Regis- 








ter, but you can count on the fastest service in 
the register form business —two weeks for |} 


most orders. 


As a Royal Register dealer, (we have NO direct 
salesmen!) you’ll find that Royal’s “rapid 
delivery” does wonders in turning prospects 


into customers, for all the lines that you carry! | 


And, Royal Register forms are a high profit | 
item — with markups of 33% to 42%, plus 


additional discounts for volume. 


One look at the simplified Royal Register cata- 
log will show you how easy it is for you and 
your salesmen to sell register forms and equip- 
ment. Send for your copy of our latest catalog 
with the enclosed coupon........ and find 
out for_yourself what a profitable addition to 
your, present limes the Royal Register line 


will be. 





G3) 


an 


ROVAL REGISTER cCO. 
NYS HUA, NEW HAMPSHIRE. 
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sociation of Northern California, presented to Mr. Wilcox a 


scroll beari seal of the state of California and the signa- 
ture of the s ry of state. 
Mr. Burbank behalf of the association, presented plaques 


to Mr. Sleep nd Everett Dickinson, Minnesota Mining & 
Manufacturing Company, as recognition of their good work 
as governor of the district and president of 
nization, “The 49ers”. 

Wally Jor chairman of the golf committee, had the 
pleasure of awarding merchandise prizes to Bob Smith and 
Danny Kerr of R. L. Smith Company, and Bob Heath of 


through the 
the Travele 


Boorum & P the first three winners. Others received 
golf balls 

William B. Morris of Stockston, re-elected earlier in the 
ear as president of the Stationers Association of Northern 
California, Inc ilso was chosen governor to succeed Mr. 
Sleeper. The Northern California association and District 12 
function it ime area. Besides his office as governor Mr. 
Sleeper also ed last year as vice-president of the Northern 
California as ition. Yosemite National Park, the scene of 
several dist onventions in recent years, was selected for 
1956 





Walworth Named Chicago 
Outlet for Edgewood 


L. S. Walworth & Company, 325 N. Wells Street, Chicago, 
has been appointed representative for the Chicago area by the 
Edgewood Furniture Company, Inc., of New York, N. Y. 
Edgewood is headed by William Armbruster, outstanding furni- 
ture designe 1 architect. 

[he Edgewood company specializes in the manufacture of 
furniture for lobbies, lounges, hotels, terminals, stores, offices, 
banks and tutions. William Armbruster’s designs offer the 
design profe a wide, comprehensive selection in chairs, 
settees, sofas nches, tables, desks and conference tables. 

Both wood and metal are used, according to structural and 
visual requit nts. William Armbruster’s furniture is archi- 
tectural rather 1 fashion design. It is “Furniture for archi- 

designed by an architect”. The success of this slogan is 


rated in the MS-901 chair — an attractive met- 
ber armless easy chair. Given this basic good 
the designer can modulate the desired ap- 
ippropriate use of upholstery colors and tex- 


vividly demot 
al and foam 
shape and 
pearance by 
tures 
sic design now is also being made available 
ss steel in a 28” width. 
ollection of conference tables and desks so new 
it is not shown at this moment in the Edgewood catalog. A 
arate pricing of components. 

components for two basic “L” shaped as- 
» in reception, secretarial or selling desks. New 
red barrel chairs with either metal legs or 
ses complement the new line. 


[his same 
in polished staink 


There’s a 


reature 1S the 
There also 

semblies resulti 

modern uph« 


walnut sw 


Recent big jobs in the midwest area handled by Edgewood 
include: Chicago National Bank; Santa Fe Railroad; Jewel Tea 
Company; II! Institute of Technology; Marquette Univer- 
sity, Milwa Wis.; Jewish Community Center, Milwaukee, 
Wis 

[he permanent display of a typical cross section of the 
William Armbruster Collection at the Walworth showroom en 
ables the comp to offer excellent service in the greater Chi- 


CaZO area 





Becker Appointed by Textileather 
Charles L. Becker, Jr. has been named manager of customer 
lextileather division of The General Tire & 
Toledo, Ohio, G. H. McGreevy, director 


relations of 
Rubber Comp 
of sales, anno d 


In the newly-created post necessitated by the expansion of 


Sales activiti Mr. Becker becomes a member of the com- 
pany’s sales operating committee. His duties will include the 
co-ordination of advertising and sales promotion programs in 
line with the varied fields where Textileather products are 
sold. He also will be in charge of the company’s sales train- 


paration of sales aids and manuals. This pro- 
sales training clinics on Textileather for 
sales groups. 


ing progran 
gram will 


customers and U 
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PARKER 


line of VALUES! 


STREL OFFICE EQUIPMENT 
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@ STEEL 
BOOKCASE 


The Bookcase is of 
standard size with dis- 
appearing glass front 
panel for clear visibil- 
ity. Available in three 
different sectional sizes: 


Height Width Depth 
12” x 35 %”" x 11 Ya" 
15” x 35 %" x 11 Y” 
18° x 35 %" x 11 %” 
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STORAGE 
CABINETS » 


Made of heavy gauge 
steel . . . electrically 
welded _ construction 
and completely rein- 
forced throughout . . . 
shelves adjustable every 
two inches . . . depend- 
able three way locking 
device. Storage cab- 
inets measure 72" x 36" 
x 18". Wardrobe and 
combination cabinets 
also available. The all 
new IMPROVED Parker 
Steel Cabinet featuring 
baked-on enamel finish 
in Green-Gray or 
Grained Walnut and 
Mahogany. 





PARKER STEEL PRODUCTS, INC. 


54 North 11th Street, Brooklyn 11, New York 
WNL 
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JUSTRITE 
ENVELOPES 


Transmogrify* 
Difficult 


Situations 


*trans-mog’ri-fi — 
to transform or change 


If supplying a complete 
line of unusual and 
special envelope styles 
has you puzzled, switch 
to Justrite and your 
situation will be ‘trans- 
mogrified.’ For more 
than 35 years JUST- 
RITE has developed a 
complete line of stand- 
ard and unusual enve- 
lopes and is prepared to 
meet your customers’ 
demands. For hard to 
find specials and up to 


date standards call on 


either of the Justrite factories — famous for 
Quality, Variety, and Service to you. 


TAMPERPROOFS 
A Justrite Feature 


For important documents and papers that 


must be secure from 


intrusion, Justrite 


Tamperproof Envelopes are the solution. 
Their extra heavy construction with safety 
fcld bottom and deep flap gumming assure 
complete privacy. Only Justrite offers such 
a wide variety of sizes and capacities to 
fill your customer’s needs. 


Write for Price List 


-7F 


NORTHERN STATES ENVELOPE CO. 


300 E. 4th STREET, ST. PAUL, MINNESOTA 


JUSTRITE ENVELOPE MFG. CO. 
23 STEWART AVENUE S.W., ATLANTA, GEORGIA 


Two modern factories to serve you 


BEARING UP WELL... To prove that York Safe & Lock steel 
transfer files can be stacked to the ceiling or support an 
auto, company sales officials in Canton, Ohio, went all the 
way. This unretouched photograph shows the entire weight 
of the 4,000-pound automobile supported by four stacks of 
standard York letter files. The load does not interfere with 
normal drawer operation, 





Expert Sees Latin America 
Fertile Field for U.S. Firms 


Long range propects for doing business throughout Central 
and South America are bright for U. S. firms if—and it is a 
big if—they realize and take into account the entirely new 
economic conditions in Latin America. 

That is the major conclusion of Walter G. Perker, vice- 
president of Marchant Inter-American Company and export 
manager of its parent company, Marchant Calculators, Inc., 
Oakland, Calif., at the end of a two months’ swing through 
14 South and Central American countries. Perker stated: 

“My overall impression is that of an upsurging economy 
which is most dramatically evidenced by enormous construc- 
tion activities in all major South American cities, by the mush- 
rooming of new industries, and by the loss of balance in inter- 
national payments.” 

All major South American countries other than Venezuela 
and Peru are troubled not only by dollar shortages but also 
by lack of other foreign currencies. 

While U. S. trade with Latin America amounted to about 
34% billion dollars each way in 1954, it is becoming more and 
more concentrated on petroleum products and raw materials, 
with imports of manufactured goods severely restricted in most 
of South America. 

The Central American countries, moving at a slower pace 
in their economic revolution, have kept their payment balances 
in better shape and within their natural limitations. They con- 
tinue as good markets for U. S. manufactured products of all 
kinds. 

“To take advantage of the vast long range trade potentials, 
American firms must consider the advisability of establishing 
themselves in some of the larger markets, such as Argentina, 
Brazil and Chile,” said the Marchant export chief. 

“The governments of these countries have gradually come 
to realize that foreign capital must have concrete assurances 
for the dollar transfer of profits and the eventual return of the 
investment.” 





3 Veteran Todd Salesmen Retire 

Retirement of three salesmen whose combined service totals 
exactly 100 years was announced recently by the Todd Com- 
pany, Rochester, N. Y. 

Retiring are: James J. Haher, Akron, O., 36 years of service; 
James Miraglia, Youngstown, O., 36 years; and Grant D. Kel- 
sey, Rochester, N. Y., 28 years. 
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The 400 Line 






SINCE 1887 


WATSON MANUFACTURING CO., INC. Jamestown, N. Y. 


“High Line” Stock Units 
Document Files 


Roller Shelf Cases 


with Companion Units 
to make the 














Los Angeles District 14 
Regional Attracts 500 


Suggest Three West Districts 
Meet in Honolulu in 1960— 
Stanley Hall New Governor 


@ STATIONERS AND travelers of the Fourteenth District 
NSOEA gathered at the Ambassador Hotel in Los Angeles for 
their annual convention which was held May 16 and 17. The 
district comprises Southern California and Arizona. The pro- 
gram, the hotel with its beautiful setting, and famous Cocoa- 
nut Grove attracted more than 500 people for full or part 
time. 

Hotel Del Coronado at San Diego was selected for 1956. 
Voicing the desires of a number of dealers, a combined meet- 
ing of the three West Coast districts in Honolulu in 1960 was 
advocated by Russ Davis, Alhambra Office Supply Co., former 
governor of the district. His suggestion was received with 
acclaim. 

Convention activities opened with registration and coffee, 
doughnuts and sweet rolls beside the swimming pool. The 
Opening session was held in the Ambassador theatre, Governor 
Philip M. Redford, Sterling Stationers, of Beverly Hills, pre- 
siding. Invocation was given by Walter Waldvogel, National 
Blank Book Co., after which President Leonard Wilcox, of 
Roberts Printing & Stationery Co., Hutchinson, Kan., gave 
his address on NSOEA services. Clifford Cooper, Horning- 
Cooper, Inc., spoke at the first luncheon on the topic “A 
Business Man’s View of His Government.” 

Mr. Cooper, a member of the United States Chamber of 
Commerce and the Hoover Commission, stated that the Amer- 
ican people have at last realized they have inherited the eco- 
nomic and political leadership of the free world. “The Amer 
ican government,” he said, “is in very good hands. We are 
able, with the right approach, to solve our problems” — and 
the speaker could find nothing wrong with our national ap- 
proach. The only difficulties, he stated, are those which arise 
because the proponents are not politicians. He believes, from 
an international viewpoint, we have done an admirable job 
and predicts that our standard of living will improve as we 
produce better products at lower prices. 


Discuss Hoover Report 


Mr. Cooper discussed the Hoover Commission at length 
and endeavored to create a passionate interest in Mr. Hoover’s 
views, saying that if we fail to heed them our own house will 
not be in order and the economic situation will not be solved. 
Mr. Hoover was portrayed as a straight thinker and an honest 
man who wins the respect of all who work for him. The 
American people, Mr. Cooper said, should cling to his views 
and function by straight thinking if they are to progress. “The 
real problem we face,” he added, “is that everyone is interested 
in cutting national expenses except when it cuts his part of the 
pie.” 

The afternoon program was provided by J. L. Mann, Sturgis 
Posture Chair Co. and vice-president NSOEA, with his dra- 
matic talk on salesmanship, and Henry Berry, Henry Berry 
Associates, who made a dynamic presentation of store modern- 
ization. 

The second day opened with breakfast meetings for the 
ladies, the dealers and the travelers. The dealers had a dis- 
cussion session led by R. A. “Tommy” Thomas and assisted 
by a panel composed of Robert Carpenter, West Coast Sta- 
tionery & Printing Co.; William Carey, Stationers Corpora- 
tion; Thomas Burke, Grimes Stassforth Stationery Co., all of 
Los Angeles; Harvey Freeman, Harvey Freeman & Son, Long 
Beach, and George Hatten, Eaton Paper Corp. The principal 
topic was the squeeze on profits, particularly as influenced by 
unwarranted discounts. With both dealers and travelers in the 
theatre, Orvin Moen, of Smead Manufacturing Co., showed 
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profit possibilities in co-operating with upper grade school 
teachers and pupils. James Kobak, J. K. Lasser & Co., made 
an effective showing of the need for adequate accounting pro- 
cedures especially in arriving at costs and profits or losses 
according to divisions or departments. 

Mr. Webb, luncheon speaker on the second day, was known 


(Turn to page 137, please) 


= the Opposite Page 

. William Creamer, White & Wyckoff Mfg. Co.; Tom Burke, Grimes. 
Stassforth Staty. Co.; Harry Blood, Eaton Paper Corp.; Robert H, 
Day, Marston Supply Co., Phoenix, Ariz. 

2. Russell Ragan, American Pad & Paper Co.; Peggy Morgan; Al 
Andersen, Eagle Pencil Co.; Mrs. Andersen; George ©. Morgan, 
Oxford Filing Supply Co. 

3. Mr. and Mrs. W. E. Nevis and Harold W. Nesbitt, ideal System Co, 

4. Mrs. Arthur R. Embden; Arthur R. Embden, Sight-Light; Mrs. Her- 
man Hirdler; Mrs. Leonard Wilcox; Herman Hirdler, Industrial 
Staty. & Ptg. Co., Huntington Park, Calif. 

5. Jack Ellis, F. S$. Webster Co.; Herb Morgan, National Blank Book 
Co.; Joe M. Davis, Joe M. Davis Co.; Ted Caswell, F. S$. Webster 
Co. 

6. Walter Ross, Bulman Mfg. Co.; Gerald Hawkes, Howard & Stofft, 
Tucson, Ariz.; H. O. Planz, Bulman Mfg. Co.; Bill Carey, Stationers 
Corp.; Frank Randall, A. Vroman, iInc., Pasadena, Calif. 

7. Harvey Freeman, Harvey freeman & Son, Long Beach, newly- 
elected lieutenant governor; Stanley Hall, Parron-Hall Corp., San 
Diego; Morris Piltzer, Piltzer Qualiton Products, Inc., presenting 
album to Philip Redford, Sterling Stationers, retiring governor. 

8. Quintette with Rotarian leanings: Ken Burkhart, Bellflower Sta- 
tioners, Inc., president Bellflower Rotary; Russell Ragan, Ameri- 
can Pad & Paper Co., member of Chicago Rotary and past-presi- 
dent in Springfield, Mass.; Ed Harrington, Pasadena Staty. & Ptg. 
Co., president-elect Altadena Rotary; Lovis B. McManus, Office 
Supply Co., El Centro, Calif.; George Cornell, Cornell's, Chula 
Vista, Calif. 

9. Seated: Bob Anderson, Bert M. Morris Co.; Virgil Hoar, Grimes- 
Stassforth Staty. Co., Los Angeles. Standing: Harry Fellowes, 
Bankers Box Co.; R. D. Gregory, Grimes-Stassforth Staty. Co.; 
Carl W. Draper, mfrs. rep. 

10. Phil Redford, governor, congratulating his successor, Stanley Hall, 
while Harvey Freeman, lieutenant governor, looks on. 

11. Stanley H. Hall, Parron-Hall Corp., San Diego, Calif.; Harry S$. 
Bertram, Kingsbacher-Murphy Co., Los Angeles; Joe Davis, Joe M. 
Davis Co.; P. M. Redford, Sterling Stationers, Beverly Hills; 
Wally Thor, Anderson Desk Mfg. Co. 

12. G. E. Conley, Stationers Corp., Los Angeles; Jerry Horton, Horton's 
Staty., Burbank; Ben Vorwick, Biaisdell Pencil Co.; M. K. McCoy, 
McCoy's Office Supply Co., El Centro; George Morgan, Oxford 
Filing Supply Co.; Walter Ellersen, Henry Wyland and Norman 
Horton, Zellerbach Paper Co. 

13. Maury Tittman, Valley Office Supply Co., Bakersfield, Calif.; Bill 
Carey, Stationers Corp.; Phil Van Culin, Wilson Jones Co.; M. K. 
McCoy, McCoy's Office Supply Co., El Centro, Calif.; Jack Polster, 
Wilson Jones Co.; Clyde Stickler, Valley Office Supply Co., Bakers- 
field, Calif. 

14. Charles Brentner, Brown Shop, Pasadena; Joe D. Hale, Joe D. Hale 
Co.; Bill Brown, Brown Shop; Guy Denison and Roy Wilson, Joe D. 
Hale Co. 

15. Mrs. Stan Hall, who received tribute for outstanding costume at 
“A Night in Hawaii" party. 

16. Willis Clark, mfrs. rep.; Lee Schaeffer, Bert M. Morris Co.; R. A. 
“Tommy” Thomas, Grimes-Stassforth Staty. Co., Los Angeles; Clar- 
ence Conrad, Stationers Assn. of Southern California; Ernie Dan- 
iels, mfrs. rep.; W. 8B. Burns, Westwood Office Supply Co.; Harry 
Fellowes, Bankers Box Co. 

17. Phil Redford, Sterling Stationers, governor 14th District; John 
Horne, Eberhard Faber Pencil Co. 

18. Vernon Vallet, Mrs. Wayne Journigan, Fred Wallace and Ebenzer 
Wallace, Southern California Stationers, Los Angeles; Bob Sprott, 
The Globe-Wernicke Co. 

19. Carl Grimes, Jr., Grimes-Stassforth Staty. Co., Los Angeles; Mrs. 
Carl Grimes, Jr.; L. C. Ewart and R. H. Gregory, Grimes-Stassforth 
Staty. Co. 

20. O. Morey Smith, Recordplate Co., Pasadena; Jerry Horton, Horton's 
Staty., Burbank; Maury Tittman, Valley Office Supply Co., Bakers- 
field; Norman Horton, Zellerbach Paper Co.; Ernie Daniels, mfrs. 
rep. 

21. William Creamer, White & Wyckoff Mfg. Co.; Albert E. Coffey, 
Jr., Albert E. Coffey Co., Inc., Los Angeles; Frank Randall, A, C. 
Vroman, inc., Pasadena. 

22. Front row: R. C. Holliday, Scripto, Inc.; C. F. Evans, Sanford Ink 
Co.; Vice Hall, All-Steel Equip. Co. Back row: G. B. Hatton, Eaton” 
Paper Corp.; T. M. Early, Arey-Jones, San Diego; Stanley Hall, Par-" 
ron-Hall Corp., San Diego, Ralph Maneval, A. W. Faber-Castell Pen- 
cil Co. 

23. Bud Purdy, American Pencil Co.; Paul Schmits, Los Angeles News 
Co.; Ruth Waters, Campbell's Book Store, Los Angeles; Joe D. Hale, 
Joe D. Hale Co., Los Angeles; John G. Kolb, C. Howard Hunt Pen 
Co.; Roy Wilson, Joe D. Hale Co. 

24. Charles E. Conley, Stationers Corp., Los Angeles; Leonard Wilcox, 
Roberts Staty. & Ptg. Co., Hutchinson, Kans.; Jack Ellis, F. §&. 
Webster Co. 

25. Art Metal guests—front Row: Harry Calavan, Austin Safe & Desk 
Co., San Diego; George Mantay and Bob Thom, Art Metal Con- 
struction Co.; Harvey R. Parkman, Postindex Co.; H. L. Ferguson, 
Typewriter & Furniture Co, Santa Monica, Calif. Back Row: C. E. 
Gylfe, Th D. '’ R. Addington and Robert L. Miller, 
Art Metal Construction Co.; C. E. Hamilton, Austin Safe & Desk 
Co., Ltd., San Diego. 

26. At the Art Metal breakfast. — Front Row: Art Ferguson and Don- 
ald L. Fillpot, Art Metal Construction Co.; Clare Bales, Bales Office 








Equip. Co., Santa Ana; Dick King, Columbine Stationers & Printers, 
Inc., Long Beach; Leighton E. Cress Clark Office Supply Co., Ints 
Phoenix; Kirby West, Jr., M. G. West Co., San Francisco. 
Row: Walter Green, Bob Hollander and Jerry Dolan, Art Me 
Construction Co.; Donald H. Anderson and Alvin £. Anderson, 
Anderson Typewriter Co., Alhambra, Calif.; George Blaine, Art 
Metal Construction Co. 
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Illustrated above is new Conference Desk Number 707 — 76” x 38” (58” x 30” base). 


THE BOYS IN CHICAGO WERE RIGHT ABOUT 


‘It'll move,’’ Chicago Show buyers said of Morval’s new Saddle Walnut finish. 

And that it is doing! No surprise, because in the buyers’ eyes, here is an executive 
suite look at a reception desk price. The Duratop is Russet Brown (or Beige 

if you prefer and specify). The desk body is new Saddle Walnut. The duotone 
combination is rich-looking . . . smart . . . a pleasure to the eye in most any setting. 
Is it any wonder that Morval dealers are ordering and re-ordering? 


If you're interested, drop us a line for literature and selected territory availabilities. 


P.S. TEN striking color combinations are available with Saddle Walnut, Palomino, Birch Natural, 
Coral Oak or Pearl Walnut bodies and Russet Brown or Beige tops. 


And, add to Morval’s other bid-winning advantages, new 5-ply panels and drawer fronts throughout. 





MORVAL CORPORATION, HERKIMER, N.Y. 
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Office Furniture 
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to some members of his audience from a previous connection 
as sales manager of Speed Products Co., Inc. His topic was 
‘People Are Your Business.” Long ago, he said, he started 
asking salesmen what they sold, always getting some product 
such as adding machines, stationery, typewriters as the answer. 
Actually, he stated, none of the answers was correct. “We sell 
people, not things. We sell people things, not things people. 
[his idea accepted will increase your profits.” If you are more 
than a One man organization, he declared, you are dependent 
upon people and must understand their wants and needs, which 


he listed as security, opportunity, approbation, money, incen- 
tive and social approval, expanding on each of them. 

[wo major causes of indifferent results by conscientious 
salesmen, he stated, were lack of training of the whole man 
and lack of human understanding. Needed in training the 


whole man, he said, were product and technical knowledge, 
use of selling tools furnished by employer, right attitude to- 
ward company, job and customer; better planning, feeling of 
importance to society, company recognition of importance; sell 
confidence, enthusiasm, creative thinking; ability to understand 


and persuade people. Those factors comprise the whole man. 
Selling people he found to be fun, and profitable, too. 

The election of officers completed the business part of the 
convention. Stanley Hall, of Parron-Hall Corp., San Diego, 
was moved up from lieutenant governor to governor. The new 
lieutenant governor is Harvey Freeman, a member of the panel 
at the dealers’ breakfast. 

“The Night in Hawaii” dinner party the first evening was 


an event long to be remembered, the stationers having exclusive 
use of Cocoanut Grove for that occasion. Hawaiian music and 


entertainers were provided. 

Recognition in the form of awards was given to two persons 
at the close of the business program, two at the banquet. The 
first was a plaque to Wilson Turner for 50 years in the in- 
dustry, 28 of them with Los Angeles News Co. Mr. Turner 


was absent because of illness, his son Wilson Turner, Jr., re- 


ceiving and acknowledging the token of honor. Governor 


Redford was given a large leather bound album. At the din- 
ner Mr. Burbank presented plaques to Dick Kirkpatrick, Joseph 
Dixon Crucible Co., president of the Golden State Travelers, 


and to Mr. Redford 

Brilliant finger work on the piano by Henry Fields sparked 
the banquet entertainment. For the third successive year Ray 
Baughman, American Crayon Co., gave a group of songs, in- 
cluding by popular demand “I Believe,” the number which 
first revealed the excellent quality of his voice to the members 


of the district 








FRIDEN MACHINE MAKES EUROPEAN BOW—Introduction to 
Europe of the firm’s new Add Punch machine by the Friden 
Calculating Machine Co., Inc., created a great deal of aften- 
tion. Here, Stanley M. Friden, son of the company founder and 
vice-president in charge of export sales; George Gabadou, 
Friden distributor in France, and Friden President Walter S. 
Johnson, talk over the punched tape mechanism which enables 
the machine to permanently record entered data. Friden offi- 
tials describe the machine to an enthusiastic group of European 
business people attending a sales meeting recently at Hotel 
Continental, Paris, France. Distributors and representatives for 
Friden from all free Europe countries and the British Isles came 
to Paris for the three-day business meeting. 
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CREATIVE SALESMANSHIP 


in the Safe Business starts with 


A FIRE HAZARD SURVEY 























Top salesmen in the safe business don’t talk safes to 


their customers—they talk PROTECTION! 


They start by surveying each customer's fire hazard, and 


in so doing win the customer’s confidence. 


Does this sound too 
technical—too compli- 
cated ? It isn’t. Indeed, 
it’s quite simple with 
the aid of a table and 


survey form which we 





furnish our dealers. 


Want to see a sample? We shall be pleased to submit 
it on your request. And we'll include copies of two 
books which every safe salesman should have—“*How 

& How Long Should Business Records 


we <. Be Kept?” and “A Practical Manual 


of Protection Equipment.” 





Herring-Hall-Marvin Safe Co. 


HAMILTON, OHIO 


BUILDERS OF THE U. S. SILVER STORAGE VAULTS AT WEST POINT 
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ANNOUNCING THE NEW 






* Patent Applied For 
CABINETS 
FOR OFFICE, HOME, SCHOOL 


DRAWERS HOLD 8% x 11 SHEETS... . letterheads, 
second sheets, carbon, etc. Drawers have 





“finger-lift” holes for easy access. 





SUB-DIVIDED 


DRAWER J BACK HALF 


of SUB-DIVIDED 
DRAWER HOLDS 


scissors, pencils, etc. 


FRONT HALF is 10 bins 
for stamps, bands, tacks, etc. 
THE JIFFY SECRETARY LINE IS MADE IN: 
3, 4, 6 and 8 drawers high. All sizes have ONE ONLY 
Sub-Divided Drawer, rest of drawers are OPEN with “fin- 
ger-lift” holes. Inside drawer dimensions 85%” x 11%” x 
1%”. CRYSTAL CLEAR STYRENE DRAWERS * EXPANDED 
METAL FRAME, TRIM AND DRAWER ® PULLS ARE MOD- 
ERN SATIN BLACK. TOP AND BOTTOM OF HARD-BOARD 
IN CHOICE OF COLORS: SOFT GRAY, CORK TAN, 
OR MOSAIC GREEN. 


* 


Made by the makers of 
THE ORIGINAL JIFFY 
UTILITY CABINETS. 
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| CAMPRO SALES CO. 
1310 - 4th Street S. W. 
Canton, Ohio 


Gentlemen: Send information on 
[] JIFFY SECRETARY LINE 
(] JIFFY UTILITY LINE 
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A WINDOW THAT CLICKED . . . The Pounsford Stationery Co., 
of Cincinnati, Ohio, devoted an entire window to the Velvet 
ball Pen-cil, the ‘“‘pencil that writes with ink’’ and achieved 
splendid results. The promotion was the brain-child of William 
Ryan, store manager. The item is manufactured by American 


Pencil Co. 





New York NOFA Chapter Hears 
Virgil D. Reed, Guest Speaker 


Some 60 members and guests attended the New York 
Chapter of NOFA meeting on May 2 in the Baroque Room 
of the Brass Rail Restaurant. President James H. Kahlert, 
Clark & Gibby, Inc., New York City, presided. 

President Kahlert announced the recent deaths of two be- 
loved members: Charles Gunterberg, Blanchard Brothers and 
Lane, and Oscar Widman, Desks, Inc., New York, N. Y. All 
present stood with bowed heads in respect to their memory. 
Then on behalf of the association, he thanked the Office Fur- 
niture Manufacturers Representatives Club of New York for 
being hosts to a cocktail party preceding dinner. In acknowl- 
edgement Hugh Morgan, president of the Representatives 
Club, gave the group a brief history of the founding of the 
club and its aims to serve and co-operate with all factors of 
the industry. 

President Kahlert introduced two guests—Howard W. Gun- 
locke, W. H. Gunlocke Chair Company, and Louis Seegar, 
Atlas-York Safe Corporation. He then called upon the activi- 
ties chairman, Ian Nemlich, Regan Furniture Corporation, 
New York City, who reported that preparations are completed 
for the Association’s three golf outings during the summer. 

The guest speaker of the evening was Virgil D. Reed, Ph.D., 
of the J. Walter Thompson Company, whose topic was, “Some 
Explosive Market Forces” in which he discussed market plan- 
ning and sales promotion from both industrial and consumer 
angles. Declaring that imaginative realism is necessary to take 
advantage of today’s changing markets, he pointed out that 
one must be attuned to those changes in order to solve one’s 
problems because of their far-reaching effects on our future. 
The shifting of population requires constant study in order to 
make the most of market possibilities. Looking ahead he 
envisioned a great increase in manufacturing establishments, 
more people gainfully employed, higher wages, possibly short- 
er working hours, longer vacations, more leisure time, more 
traveling. All of which will result in a greater sale and con- 
sumption of manufactured goods, the speaker said. 





Riteform Adopts New Production Plan 

The new management of the reorganized Riteform Chair 
Company of St. Paul, Minn., manufacturers of steel and 
aluminum office chairs, will in the future limit their line to 
30 staple numbers ranging from stenographers’ posture chairs 
to executive numbers. 

The firm plans to put into operation a new pricing policy 
with liberal discounts for quantity purchases, establishing big 
warehouse stocks throughout the country to speed delivery and 
assure freight savings, a specially trained sales force to afford 
dealers increased co-operation and an intensive advertising 
campaign. 

Ray R. Voorhees is general sales manager for the concern. 
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Comfort 
goes to work 








in handsome 
posture chairs 
cushioned with 





RUBBER 


UNITED STATES 
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Furniture courtesy DOMORE CHAIR COMPANY, INC., Elkhart, indiana 


These luxurious chairs are for busy executives who want 
to get the most from every office day. They’re designed 

to comfortably hold the human body in correct balance. 
Of course, U.S. Koylon Foam is the cushioning chosen for 
this last word in comfort. This finest of foams brings 
comfortable support to every sitting 
position. And it gives smooth 
distinction to these smart chair 
designs because Koylon never looks 
sat upon. To offset desk fatigue, to 
work better mentally, specify 

U.S. Koylon Foam Cushioning. It 
makes fine furniture look its best 
—lets you do your best! 


RUBBER COMPANY : Rockefeller Center 








« New York 
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Official Opening Toronto NOMA Exposi- 
tion... W. C. Upshail, president Toronto 
NOMA Chapter; J. C. Hodges, NOMA 
president; Miss livi Riives, Toronto's 
“Miss Byline”; A. O. Dawson, president 
Canadian Business Equipment Manufac- 
turers’ Association, Toronto. 


Newest Tools for the Office 
Headline NOMA Exposition 


Annual Conference and Business Show Attracts 
Many Visitors to Toronto — Top Authorities 
Address Session in Royal York Hotel — 1956 
Assembly Scheduled for Philadelphia 


® THE NEWEST DEVELOPMENTS in office tools were 
exhibited by nearly 100 manufacturers at the annual office 
machinery and equipment exposition sponsored by the National 
Office Management Association in Toronto’s Mutual Arena, 
May 22 to 26. On the same days nine top office management 
authorities addressed members at the 36th International 
NOMA Conference in the Royal York Hotel, Toronto. 

Co-operating with NOMA in conducting the exposition were 
the Canadian Business Equipment Manufacturers Association, 
the Office Equipment Manufacturers Institute, the Wood 
Office Furniture Institute and the Metal Business Equipment 
Industry Association. 

Hudson J. Stowe, comptroller, Manufacturers Life Insurance 
Company, Toronto, and general chairman for NOMA conven- 
tion events reported a registration of over 1700 office man- 
agers, executives and personnel for conference sessions, a new 
high in NOMA annals. Attendance at the exposition was be- 
tween 25,000 and 30,000. 

Speakers at the conference sessions included top authorities 
in their respective fields. Each spoke on special phases of the 
conference theme, “Controlling Office Costs.” 

Rev. Richard D. Jones, Canadian Council of Christians and 
Jews, was the keynote speaker on Monday. He discussed the 
science of office management, with particular reference to 
personnel. 

C. M. Surdyk, plant controller, Dearborn assembly plant, 
Ford Motor Company, spoke on “Budget Development.” He 
presented proved techniques for budget preparation. 

Paul Holly, Aldens, Inc., Chicago, dealt with the subject, 
“Work Measurement.” He confined his comments to the re- 
lationship of quality to quantity in making work measurement 
a potent weapon against rising office costs. 

The first speaker on Tuesday was J. R. Crowley, Hotpoint 
Company, Chicago, whose topic was, “Methods Improvement.” 
He discussed objectives and how to keep the methods improve- 
ment program dynamic and profitable. 

Under the title, “Executive Development,” V. K. Rowland, 
personnel administrator, Detroit Edison Company, discussed 
the grooming and selection of office personnel for greater re- 
sponsibilities. 

Speaking about “Duplicating Equipment,” R. H. Allen, 
Moore Business Forms, Ltd., Toronto, described the various 
types of equipment available today, how to use them and how 
to select the right equipment for the job to be performed. 

Last on the program on Tuesday was Edward L. Wallace, 
assistant professor of research in business administration, 
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Harvard University, who discussed “Electronics Data Process- 
ing.” 

At the final conference session, held Wednesday morning, 
the topic was “Incentives.” W. Davis Reid, Institute of Super- 
visory and Personnel Development, Toronto, discussed the 
psychological aspects of the subject, and Robert L. Peterson; 
assistant professor of business management, University of Illi- 
nois, dealt with the financial phase. 

The following officers were elected at the annual business 
session on Monday morning: J. C. Hodges, general secretary, 
Canadian National Railways, president; Floyd Guillot, treas- 
urer, Industrial Finance & Thrift Corporation, New Orleans, 
La., first vice-president; F. G. Macllroy, western division man- 
ager, SoundScriber Corporation, San Francisco, Calif., vice- 
president; R. F. Prinz, director of personnel, western home 
office, The Prudential Insurance Company of America, Los 
Angeles, Calif., vice-president; F. A. Schultz, personnel di- 
rector, Unity Life & Accident Insurance Association, Syracuse, 
N. Y. 

The 37th international conference and annual exposition of 
office machinery and equipment will be held in Philadelphia, 
May 20 to 24, 1956. 

In perfect harmony with the conference theme, “Controlling 
Office Costs,” the 1955 exposition of products for the office 
revealed machines, equipment and systems that save time and 
reduce operating costs. New and improved tools for the office 
were exhibited and demonstrated by trained representatives of 





manufacturers. A list of the exhibitors follows: 


Addressograph-Multigraph Corp. 

APECO of Canada Ltd 

Art Metal Construction Co 

Auto-Typist Sales & Service 

Bankers Box Co 

Charles Bruning Co., Inc 

Block & Anderson (Canada) Ltd. 

Budge Carbon & Ribbons Ltd. 

Burroughs Adding Machine of 
Canada, Ltd 

Canadian Kodak Sales Ltd 

Canadian National Telegraph— 
Canadian Pacific Communications 

Canadian Office Publications, Ltd. 

Canadian Steelcase Co., Ltd 

Comptometer Division 
Felt & Tarrant Mfg. Co 

Copy-Craft, Inc 

Ralph C. Coxhead Corp 

Craig Machines, Inc 

Davidson Corp. 

Dawson Brothers Ltd 

The Denominator Co., Inc 

A. B. Dick Co 

Dictaphone Corp. 

Ditto, Inc 

Dominion Duplicators Ltd 

Domore Chair Co., Inc 

Thomas A. Edison, Inc., Voicewriter 
Div 

Electro-Vox Intercom Inc 

Elliott Addressing Mach. Co 

Embosograph Corp. of America 

Ericsson Telephone Sales of 
Canada Ltd 

The Esterbrook Pen Co 

Friden Calculating Mach. Co., Inc 

General Binding Corp 

The General Fireproofiing Co 

Gestetner (Canada) Ltd 

Grand & Toy Ltd 

The Haloid Co 

Harris-Seybold Co 

Harter Corp. 

The Heyer Corp 


International Business Machine Corp. 

Marchant Calculators, Inc. 

Master Addresser Co 

The McBee Co., Div. of Royal 
McBee Corp. 

Minnesota Mining & Mfg. of 
Canada Ltd 

Monroe Calculating Machine Co., 
Inc 

Moore Business Forms Ltd 

Murdock-Rex Ltd 

The National Cash Register Co. 

National Office Management 
Association 

National Stationers Ltd 

Office Equipment and Methods 

Office Equipment News 

Office Management 

Office Overload Co. (1953) Ltd. 

The Office Specialty Mfg. Co. Ltd. 

Olivetti Corp. of America 

Ozalid, Div. of General Aniline & 
Film Corp. 

Peirce Dictation Systems— 
Peirce Wire Recorder Corp 

Photostat Corp. 

Pitney-Bowes of Canada, Ltd 

Pius Business Machines Ltd 

Remington Rand Inc 

Roneo Co. of Canada, Ltd 

Royal Metal Mfg. Co. Ltd 

Royal Typewriter Co., Ltd 

The Saturday Evening Post 

Seeley Systems 

Simplex Time Recorder Co 

Sonograph Ltd. 

The SoundScriber Corp 

Telephone Answering Service Ltd 

Thomas Collators Inc. 

Tiffany Stand Co. Inc 

Underwood Ltd 

United Stationery Co. Ltd 

Victor-McCaskey Ltd 

ViSirecord of Canada Ltd. 
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Seen at the NOMA Exposition . 

1. Fred Bell and Don McCutcheon, both Canadian Steelcase Co., Lid. 

2. D. Tichbourne and R. E. Moir, Leonard A. Philip & Co., Toronto, 
Monroe Calculating Machine Co. reps. 

3. W. W. Swublett, £—. T. Sublett, both Plus Business Machines, Lid., 
Toronto. 
Ross Vincent, Gene Hanson, John Pierce and Sam Girdler, all Sound- 
Scriber Corp 
H. W. Knapp, W. A. Santor, B. Mulligan, D. D. Tomb, L. H. Jones, 
all General Fireproofing Co. 
John Arden and L. H. Martin, Peirce Dictation Systems, 
R. F. Runyan, Mrs. N. E. Nayhew, G. E. Laughlin, all Harter Corp. 
Jack Kiely, Underwood, Ltd.; Arnold Wolf and Lyndon Starr, both 
Tiffany Stand Co 
Jack and Norm Houghton, Mitchell-Houghton, Ltd., Toronto; J. 
Arthur Johnson, Art Metal Constr. Co. 
Folger and John Fellowes, Bankers Box Co. 
Ray Dent and J. McDowell, Friden Calculating Machine Co. 


Clary Plans Evropean Expansion 

[he Clary Corporation has announced plans for the ex- 
pansion of its European distribution organization and the pos- 
sible establishment of a manufacturing plant abroad. Hugh L. 
Clary, president, said that export of the company’s business 
machines is “more than double above a year ago.” He left New 


York for a European business tour May 26. 
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Open School for Mechanics 

The first day of “Back to School” week for 23 mechanics 
and servicemen of the office machine dealers in the New York 
Metropolitan area took place May 2. It was brought about as 
a result of the combined co-operation of the New York Chap- 
ter of the Office Machine Dealers Association and Jerry Bron- 
stein of Typesales, Inc. 

Typesales, Inc., has recently signed a contract to purchase 
all of 1.B.M’s typewriters taken in trade east of the Mississippi. 
They in turn are to recondition the machines and wholesale 
them to dealers. 

It was announced at a recent meeting of the Office Machine 
Dealers that a training course was being instituted to instruct 
mechanics in the servicing and maintenance of 1.B.M. Model 
01, Electric Typewriters. Twenty-three dealers signed up for 
the first one-week course which was held at the Advertising 
Club of New York. The space was made available to the class 
by the association and the machines were furnished by Mr. 
Bronstein of Typesales, Inc. 

Gene Atkinson of I.B.M’s sales engineering department was 
assigned as instructor for the course. 
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Business Chains 


.......@ line youll be proud to have! 


It’s a great feeling . . . to see that big smile 

of satisfaction on your customer’s face . . . just after 
you’ve completed his first installation of 
JOHNSON BUSINESS CHAIRS. 


And you can be sure . . . that from that moment 








on... he’s going to be one of your best 
customers . .. and definitely an enthusiastic 


booster for JOHNSON BUSINESS CHAIRS. 








A good way to start off any 
customer, is with one of the 
countless variations of this 
“1521 Series” — JOHNSON 
SECTIONALS. Dramatically 
modern, good looking and 
mighty practical, too. A warm, 
friendly design that adapts itself 
to an infinite variety of arrange- 


ments. 


No. 1521RL 


DEALERS: Let us send you +t mplete Johnson story. 
Write today for r stalog, price list and 
details of our desler progrem 


7109 MERCHANDISE MART 


chew JOHNSON CHAIR COMPANY 
Business Chairs 


CHICAGO 54, ILLINOIS 
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“HOSPITAL CLEAN” .. . is the designation bestowed on the 
Marathon Black Ready-Master hectograph unit pictured here. 
Manufactured by Columbia Ribbon & Carbon Mfg. Co., the 
product won acclaim for coming up with exceptionally sharp, 
clear copies. It has been found almost invaluable in preparing 
copies of daily menus and periodic hospital reports. 


Homer Smith Joins NSOEA 
as Merchandising Manager 

Effective June 1, Homer Smith as- 
sumed new duties with the National Sta- 
tionery & Office Equipment Association 
as merchandising manager. The responsi- 
bilities of his new position include the 
development of the product training 
manuals, supervision of the advertising 
program, and other promotional activ- 
ities 

Mr. Smith leaves Ditto, Inc., where 
he served for two years as national sales 
training director. Prior to that, he was a member of the 
NSOEA staff in Washington from 1948 to 1953. 

Previous background included a period as instructor at In- 
diana University and work for the Navy Department in Wash- 
ington in connection with the supervisory training program of 
the department’s civilian office and professional employees. 
During World War II he served with the Navy in the Pacific 
and on the West Coast. He was released to inactive duty with 
the rank of lieutenant. 

Mrs. Smith is well known to the industry as a member of 
the registration team at the Conrad Hilton each Fall. The 
Smith fam now totals seven with the addition of Nancy 
Lynn severa onths ago. The other children are Barbara, 12, 
David, 7, Louise, 4, and Robert, 2. 


David Kahn Marks 80th Birthday 

David Kahn, one of the deans of the 
pen industry and chairman of the Board 
of David Kahn, Inc., North Bergen, N. 
J., makers of Wearever pens and me- 
chanical pencils, celebrated his 80th 
birthday on April 17. The event was 
signalized by a family gathering which 
included not only Mr. Kahn’s children, 
but also his grandchildren and great 
grandchildren. 

Mr. Kahn was one of the pioneers in 
the mass production of quality writing 
instruments and he has been responsible for many develop- 
ments and innovations which are standard in the industry to- 
day. Still very active in the affairs of the company, Mr. Kahn 
busies himself daily in new design work. A number of Wear- 
ever products introduced this year bear his stamp. 


DAVID KAHN 
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PROBLEM: 


| 
| 
. 
customer needs a leg 
special depth safe , 

| 


NO PROBLEM... 


Meilink will make it 


























Label Safe 
acelapancemey.|: k) ®t. 
u have a customer wi 
wants a safe with a depth of 


s 


limension between 15” and 29 


Ls a safe bet money with Metis 


you can make 


Meiink STEEL SAFE COMPANY 
TOLEDO 6, OHIO 


A, B and C LABEL SAFES, HOME VAULTS, INSULATED FILES 
BUSINESS MACHINE AND TYPEWRITER STANDS 
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Offices, factories, churches, 
schools, clubs, hotels, res- 
No. 3-U ' taurants, institutions, 
0. J-U Basic 4-ft. office Jodges—even private homes 
= ey od Bt no —wherever people gather 
roaden sat hanger (omecet today you see VALET and 
bossed a eckerette ardrobe 

bo ee (ven Racks. There seems to be 


tilated) shelves, umbrella KS. 
stands on each column and no limit to the demand or 
market for these efficient 


off-the-floor overshoe shelf. 
Comes in any length (inter- nits. 
For profitable volume 


locking units) by the foot to 
uae any pomare ns B space— 
Doubles lockerroom capacity. sales-talk, display, demon- 
strate and catalog VALET 
and Checkerette Racks. 
(Tie-in your local advertis- 
ing with VOGEL-PETER- 
SON’S extensive program.) 
Write for our file of adver- 
tising helps, mats, cuts, 
sales literature, decals, etc. 








No. S6 Answers the wraps problem 


in the small or private office. 
Provides 6 coat hangers, 6 hat spaces and 
umbrella stand. Keeps wraps in an 
orderly manner—aired, dry and ‘“‘in 
press.”’ Will not tip over. 





eae ea is a 

—— SS ——S 

Set ut Ee =a Ties see 

=| (= =SS23--Ss 

ze a (t i=== 
: i 7 
1 j-4 ; 4 
| } | ! i--~, 
| Td } be >+== 
| }—---i_ —--=>1l- 


ea Combines the 
best features of both ward- 
robes and lockers. Provides em- 
loyees with coat hangers held apart on pre- 
determined centers, ventilated hat spaces, overshoe 
shelf and dry 12” x 12”x 15” lock boxes for personal effects. 
End crumpling of damp wraps in dark lockers, soggy 
lunches solet by wet hats and mittens, etc. 6 ft. unit 
accommodates 12, 9 ft. unit accommodates 18. 









A separate line of smaller large 
capacity floor and wall wardrobe racks 
with a hundred uses. Checkerette racks 
have unique feature of storing away 
like folding chairs when not in use. Go 
anywhere—can be set up without tools 
or fasteners in less than a minute. 


Manufactured only by Write for Bulletin 13. 
co. 


VOGEL-PETERSON 


1121 West 37th St. ° Chicago 9, U.S.A. 
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A POPULAR MODEL... is the Pullman Deluxe smoker pictured 
here in the office suite of John H. Bookwalter, president of the 
Bookwalter Co., Inc., of Indianapolis, Ind. The model presents 
a rich appearance with its enamel-finished base and legs 
highly chrome-plated. The smoker is manufactured by the 
Arnolt Corp., and is one of several models in the Climax line. 





Burroughs to Acquire Todd 


Burroughs Corporation of Detroit, Mich., will acquire The 
Todd Company, Inc., of Rochester, New York, according to 
plans announced today jointly by John S. Coleman, president 
of Burroughs Corporation, and George L. Todd, president of 
Todd. 

Under the plan, subject to approval by Todd stockholders, 
Burroughs will acquire the assets and business of The Todd 
Company in exchange for Burroughs stock. As a result of the 
transaction, stockholders of The Todd Company will receive 
1 1/3 shares of Burroughs stock for each one share of Todd 
company stock held. The Todd Company called a meeting of 
its stockholders for June 3, 1955, to act on the proposed sale 
and acquisition. 

In making the announcement, Coleman and Todd empha- 
sized that although the products of the two companies are not 
competitive, the two companies have for many years served 
substantially the same customers. “For some time we have 
been collaborating on complementary research in our respec- 
tive fields,” they said, “and we have found that the special ex- 
perience and interests of each company have in a real sense 
supplemented the work of the other. Under the proposed ar- 
rangement, this kind of co-operative effort will be even more 
effective.” 

Under the proposed plan of reorganization, the activities of 
The Todd Company will be conducted as an operating sub- 
sidiary of Burroughs Corporation, with its own research, sales 
and manufacturing organization. The present officers, manage- 
ment and personnel of Todd Company will continue in their 
present capacities. 

In their joint statement, the presidents of the two companies 
said, “In the rapidly evolving field of automatic data process- 
ing, Burroughs Corporation and The Todd Company, Inc., 
have made important advances in separate but closely related 
fields. This affiliation will undoubtedly enhance our ability to 
serve business and industry and will thus contribute substantial- 
ly to future growth.” 


Lamberton Represents Murphy Mfg. Co. 

William Lamberton of Lamberton Lines Ltd., 333 Kearny 
St., San Francisco, 
Company in the far West. He covers the states of Washington, 


Oregon, California, Nevada and Arizona. The Murphy Mfg. 


firm makes Underwriter’s approved insulated file cabinets. 
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Calif., will represent the Murphy Mfg. 
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Real Comfort... Smart. Styling! 


»» Complete comfort is combined with smart styling in these new “Custom” 
chairs. This attractive office is furnished with the “Capri”, one of three styles in 


the new “Custom Line” designed by B. L. Marble . . . all available in a com- 





a pe A bination of Fine Fabrics and Genuine Top-Grain Leather or Naugahyde. Seats 
of thick Foam Rubber over “Flexiback” foundation provide long-lasting com- 
fort. There is nothing to wear out. Ideal for almost any commercial interior 


and purpose. Their reasonable price broadens your market still further. Here 


...ttuly ... is your prestige and profit-maker for 1955! 


J x 





The Riviera (with 


matching arm and For illustrated brochure, write to 


side chairs 





THE B. L. MARBLE CHAIR COMPANY ° BEDFORD, OHIO 


If STYLE is important, only WOOD will suffice! 
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This modern office setting is furnished with the Jasper Desk Co., 
Cosmopolitan, Series 6. The executive desk is the 6FC78 used with the 
6 Series desk console. This modern line is available in Walnut or Softone 


Oak. 





The tastefully furnished office above is for the executive who appreciates 
fine traditional styling. The desk and phone console shown are part of 
the Jasper Desk Co. Embassy Suite. They are Chippendale pieces in gen- 
uine American Black Walnut. 
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MODERN OFFICE LINE 
HAS SALES ADVANTAGES 
FOR DEALERS 


The Cosmopolitan Series . . . a ver- 
satile line in a wide range of sizes. 
Produced by fine craftsmen under strict 
quality control, and priced to sell in 
competitive markets. 


THE JASPER DESK CO. 
JASPER, INDIANA 


OA-—7/55 





we aemtse oF 





ote 


(il 


74 


— 
~s 4 
cee 

me i 
— 

«> if 
ee 
ee 
ae 
ae 
eee 
eee 
ccm 
ee 
me 
= tte 
le 
——— 
—a 
a 


TUTTI 


MARCHANT PROMOTES JENKINS .. . Business cards bearing 
his new title and prepared in advance are presented by Edgar 
B. Jessup (right) to Wesley E. Jenkins, now vice-president and 
general sales manager of Marchant Calculators, Inc. In his 
new position Mr. Jenkins heads the network of sales offices 
throughout the United States and Canada and is responsible 
for overall administration of foreign sales. The new move is 
a centralization of sales direction at the home office. Domestic 
and Canadian sales will continue under the present area setup, 
with foreign sales remaining under the direction of Walter G. 
Perker. 





Rem-Rand Holds Dealer Sales Schools 

A detailed review of the products of the dealer sales division 
of Remington Rand Inc., and effective sales and merchandis- 
ing techniques, were the basis of a series of meetings held 
recently at the Hotel William Byrd, Richmond, Va. and the 
Kentucky Hotel, Louisville, Ky., for dealers and their salesmen. 

These sales schools were conducted by H. W. Barnes, direc- 
tor of sales education for the dealer sales division. He was 
assisted in Richmond by E. S. Benton and R. L. Watkins, 





SALES SCHOOLS... 


of Remington Rand Inc. TOP—Hote! Wil- 
llam Byrd, Richmond, Va.; BOTTOM—Kentucky Hotel, Louisville. 


managers, and C. W. Mitchell, representative. In Louisville, he 
was assisted by S. P. Bland and C. C. Harris, managers and 
D. R. Wells, C. E. Bricker and J. P. Fanning, representatives. 


These two sales schools are a part of the continuing sales 
education program for dealers and their salesmen in product 
features, demonstrations, markets and promotional methods. 
They are scheduled by Remington Rand's dealer sales division 
iM major cities throughout the United States. 
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Lithographed Tabulating Forms 
Whether you use a Custom form 
tailored to your own exacting spe- 
cifications or one of the twenty nine 
Stock marginal punched tab forms, 
you can be sure the Hano form will 
write faster, work easier, and look 
better . . . Hano lithographed qual- 
ity is the answer to your tab form 





problems. 














Established Dealers wanted 


General and Sales Offices: 
HOLYOKE, MASSACHUSETTS MT. OLIVE, ILLINOIS 


Better Snap-a-Part Forms- For hand- 
writes and machine-writes, there is a 
Hano Snap-a-Port for every need. 
Made in individual sets with the 
finest Hano one-time carbons, a 
Hano Snap-a-Part guarantees accu- 
rate registration, fine printing and 
many features for a satisfactory 
time-saving installation. Three gen- 
eral types available insure maximum 
efficiency at minimum cost. 











"1. 


For Continuous Form Speed— Stop 
“shuffling” forms and carbon papers, 
utilize the speed of continuous forms 
plus the sureness of one-time carbons 
with Hano Continuous Carbon Inter- 
leaved Forms. They give unusual 
flexibility to any billing or multiple- 
copy form typing operation. Sizes 
for every need are available. 








Registers and Forms for Every Need 
Hano Register Forms are better 
working, better looking forms litho- 
graphed on eight standard colors of 
good register bond . . . special pur- 
pose papers also available. Sizes, 
types, colored inks and other special 
features for individual requirements. 
No more “lost” copies plague your 
records with Hano new Universal 
desk style or the Aluminum Portable 
Registers. 








PRINTED MANIFOLD SYSTEMS SINCE teee 





Warehouse and Branch Plant 
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M-8200 
with the 
luxury large seat 





creates 


a great clerical posture chair 


This is the peerless clerical posture chair, a triumph 
of METAL-LUX design and craftsmanship. Incorpo- 
rates MILWAUKEE'S exceptional posture comfort 
advantages coupled with an extra-large seat. Fea- 
tures a virtually indestructible all-steel frame and 
base, stainless steel scuff plates, a superior spring 
unit seat, cushioned hinged back rest, tilting back 
support, and velvet-silent service. Unquestionably 
the finest clerical posture chair available in metal. 


Write for the complete profit details covering the 
METAL-LUX Model M-8200 Clerical Posture Chair 


MILWAUKEE METAL FURNITURE COMPANY 


101 N. Campbell Ave., Chicago 12, Illinois 
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James Marino Aims High 
with American Dictating 

James P. Marino, president of the American Dictating Ma- 
chine Company, Inc., and driving force in the concern, is one 
of the spectacular figures in the industry. He was born in 
Brooklyn March 7, 1914 and has been associated with the 
office equipment business for 23 years. 

He won a high school diploma and a BA from New York 
University in fgur years the hard way — by attending evening 
school during Spring, Summer and Fall. He is a rabid sport 
fan and considerable shakes himself as an athlete. He played 
semipro baseball and football, was a boxing instructor and 





James P. Marino, company president, who has set a 
high goal for the American Dictating Machine Co. 


now is a golf and salt water fishing addict. He paints in oils 
and pastels and in addition has turned out a book of poems. 

Early in his business career he became interested in the of- 
fice dictating machine and is credited with turning out the 
first and one of the finest catalogs to the used dictating ma- 
chine industry back in 1938. 

He purchased the complete interest held by Peter Poggi, 
vice-president of the company, early this year and has em- 
barked on an ambitious program to make the Rex Recorder 
the greatest single factor in the industry. He sincerely believes 
that the greatest future of the dictating machine lies in the 
magnetic field of recording and is prepared to see that the 
American Dictating Machine Company assumes the role of 
leader in that field. 

In his business span he has been mechanic, salesman, presi- 
dent of his corporation and built up a nationwide organization 
of dealers who firmly believe in Marino and the Rex Recorder. 
Mr. Marino is married and has three sons. 





Laris, Inc. Appoints 

Stevenson Sales Chief 

| Kenneth Stevenson of Sacramento, 
Calif., was named general sales manager 
for Laris, Inc., according to word re- 
ceived from Roy Larson, president of the 
firm. Mr. Larson also revealed that Mr. 
Stevenson was recently elected chairman 
of the board of directors of the new 
corporation. He resigned his position 
some time ago with Victor Adding Ma- 
chine Company in Sacramento, to as- 
sume his new duties. 

A new addition to the office machine 
market, having been in the development stages for years, the 
company’s new calculator will be known as the Laris Lumber 
Footage Calculator, expressly designed to calculate lumber 
footage from any known dimension and quantity of lumber, 
or it will compute the number of pieces required, when dimen- 
sions and footage are known. According to tests conducted in 
the field, it is believed by lumbering interests, that the Laris 
product not only exceeds the speed of presently known meth- 
ods in calculating lumber footages, but automatically produces 
a margin of greater accuracy. 





K. STEVENSON 
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“ N OLD TOWN SPIRIT DUPLICATOR 
a A is clean and foolproof. There are 
no costly stencils or mats, no messy 
inks or gelatins, no cleaning up later. se 3® 
Simply write, type or draw on an 
Old Town master unit and place it irl 
to on the machine. Copy paper mois- 
ger tened with a clean, alcohol-type fluid 
me: picks off up to 500 crisp, clear copies 


" faster than one a second. And you 
. get up to six colors at once! World’s foremost maker 
lan of carbons, ribbons, 


ew duplicators and 





ion duplicating supplies. 
fa Rent your 
ap. OLD TOWN SPIRIT DUPLICATOR 
ine stable 

ce] * ive profite haem 
ws Rentals as low as $7.50 per eclers ae - in general ation about Old Town spirit duplicators 
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Large stocks are maintained at the factory warehouse 


Fast delivery? H-O-N can give it to you! 


Service and delivery are of real im- 
portance to you. We know that. So 
when we promise prompt delivery 
we intend to back it up. That’s why 
H-O-N keeps a large inventory of all 
models ready for quick delivery. As 
the photos show, the shipping de- 
partment at H-O-N is prepared to 
tag out your order within a day of 
receipt. This, we believe, illustrates 
a service policy to dealers that has 
played an important part in the 


150 


growth and reputation of H-O-N 
for prompt delivery, dependable 


service. 
a — 


The H-O-N Co. is now in its 8th 
year as a manufacturer of office 
equipment. Most of the people who 
started with H-O-N in 1947 are still 
here. They have participated in its 
successful growth and believe in the 
merit of making good products, 
backed by dependable service. 


H-O-N 


OFFICE EQUIPMENT 


THE H-O-M CO., MUSCATINE, IOWA 
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| Business Boon for Top Executives 






the remarkable chair 
in which you 
REST as you WORK 



















NEW WESTCORT SHOWROOMS ... Two views of the new 
showrooms of the Westcort Co., recently opened at 4 E, 52nd 
St., New York City., for the display of equipment used in 
furnishing office interiors. Furniture suitable for the most ele- 
gant quarters as well as the equipment sought by budget- 
minded customers is on display. (Story appeared in June 
Office Appliances, page 142) 

























Monroe Appoints Division Managers 

In a reorganization of its sales territories, Monroe Calculat- 
ing Machine Company, Inc., has appointed three new division 
manages, it has been announced by President Fred R. Sullivan 
from his company’s general offfces in Orange, N. J. They are 


Model 532% UL 





use | p r 
RELAXATOR-POSTURE CHAIR 
Here is the most remarkable seating ever created 
for top executives. Here is an unparalleled, 
: self-adjusting posture chair for fatigue-free 
i working hours, plus exclusive head-rest and 
/_ = proper recline-action for those precious minutes 
R. A. WINANS Cc. A. HOLADAY M. HEFFERNAN of rest so essential for busy executives. 
Michael F. Heffernan, named central division manager; Charles MILWAUKEE'S Relaxator-Posture Chair is the 
- Holaday, southwestern division manager, and Robert A. custom-crafted masterpiece with the dual 
inans, who will pilot the eastern division. : 
Mr. Heffernan, who has been branch manager at the Tulsa advantages you can Gemonstrate Gramaticalty 
Office of Monroe since 1943, will have his headquarters at and sell with ease. Write for full descriptive 
. ~ _— ae = a — ae ee a 38 details today. 
Saies and service é 5 aday 
ager for nine years, and will head up 20 branches in the 
WA Southwest. Mr. Winans, who joined Monroe in 1929, will be MILWAUKEE CHAIR COMPANY 
stationed in Brooklyn, with jurisdiction over 19 branches in Milwaukee 45, Wisconsin 
the newly-instituted eastern division. 
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THE HOME OF QUALITY PARK ENVELOPES 


FACTS ano FANCIES 


By McGillicudy 


"It's vacation time," said the Old Timer, "and 
my plans call for nothing more than sitting 
right here on my breezeway and shooting the 
breeze. You go right ahead and take your 
trip . . . travel bumper to bumper, get Fie 
tired, wear yourself out, sunburn your back, 
eat more than you should, and in a week or 
two come home for a rest." 

We don’t quite agree with the Old Timer 

. . « @ vacation is good for folks, even 

the kind he outlines. It’s getting a 

change, breaking the routine that’s im- 

portant. You may work just as hard on 

a vacation, or harder, but it’s fun. And 

if it’s fun, it’s good for you. 
Of course, this is the season that folks at 
Quality Park are taking turns at “traveling 
bumper to bumper, getting tired and worn 
out, eating too much, getting sunburned" on 
vacations. While some of us are gone, the 
rest of us are pitching in to keep wheels 
turning and envelopes moving out to dealers 
on schedule. 

It’s probably the same af your place. 

So why not look ahead a bit and see if 

we both can’t save a little time by 

doing a little anticipating. If you check 

up on your Quality Park stocks and get 

your re-orders in before you run com- 

pletely out . . . we'll stay on the ball 

and push things along to make sure 

deliveries are not delayed, vacations 

or no vacations. 
And, of course, one thing that never goes on 
vacation is Quality Park's policy of (1) QUAL- 
ITY PRODUCTS to meet the most exacting 
needs of your most particular customers . . . 
(2) QUALITY PACKAGING to protect con- 
tents and facilitate handling ... and (3) 
QUALITY SERVICE to make sure you have 
what you need when you need it. Well, 
Happy Vacation to you! 


Sold Through Dealers Only 








Qaality Pk 





paced 

oe 2) 
%& General Office and Factory, Quality Park, St. Paul 4, Minnesota 
%& Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, val 
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ADDO OF SWEDEN .. . has considerably enlarged its manufac- 
turing facilities by the recent completion of a new, modern 
plant at Cirencester, England. Addo-X's shipped from the Ciren- 
cester plant are said to be identical and of the same quality 
of material, workmanship and inspection as those received 
from Sweden. These increased facilities are designed to in- 
sure Addo-X dealers of a flow of the machines to meet cus- 


tomer demands. 





Columbia Steel to Occupy 
Swank New Plant Soon 

The first building of a group of light industries which will 
form the new $20,000,000 Port Washington Industrial Park is 
rising rapidly on its seven and a half acre site opposite the 
Fort Washington Interchange of the Pennsylvania Turnpike in 
the Philadelphia area. 

The Columbia Steel Equipment Company will occupy the 
first plant upon its completion in mid-summer. It will move to 
Fort Washington from three factory buildings it now occupies 
in the Olney section of Philadelphia. With structural steel work 
of Columbia’s new general office and factory already one-third 
completed, the plant will be under roof shortly. 

George Ruck, Columbia’s president, announces that Septem- 
ber 1 has been set for the company’s 250 employes to report 
at the new plant. 

Fort Washington Industrial Park’s first plant will be a one- 
level industrial building of the country club type and will blend 
with the surrounding terrain and landscaping. Total area of 
Columbia’s plant will be 89,000 square feet. The general office 
and factory walls will be of a buff matex face brick with the 
walls of the factory also of a buff brick. 

Windows in the general office area will be of aluminum 
awning type, while those in the factory area will be metal sash. 
Two special stone flower boxes will stand at the main entrance 
to the general offices, carrying out the “country club” atmos- 
phere of the plants. 

Ultimately the Fort Washington Industrial Park will house 
up to 40 light industries. The tract, 1,000 feet east of the 
Bethlehem pike, is bordered by the Pennsylvania Railroad 
tracks and Township Line road near the Fort Washington Sta- 
tion of the Reading Railroad. The park is expected to attract 
a number of out-of-town industries, office buildings and re- 
search laboratories interested in locating in the Philadelphia 
area. Its manufacturing plants and warehouses will be one 
story buildings of brick and steel construction, set back froth 
the roads and screened by trees and shrubs. 

All of the plants will feature side loading docks for trucks, 
with railroad spurts built to the rear of the buildings as re- 
quired. Special roads to permit trucking to bypass the residen- 
tial area of Fort Washington are planned for the center. 





Bostitch Will Build New Plant 

Bostitch, Inc., will move its main manufacturing plant and 
general offices to East Greenwich, R. I. where a new and 
larger factory will be built. East Greenwich is 30 miles north- 
east of the present plant location in Westerly, R. I. 

President Emmet G. Gardner said that the move is necessary 
because of heavy production demands resulting from sales 
which have increased 450% since 1945. Not only have present 
plant facilities been outgrown, but they cannot be sufficiently 
expanded in the present plant area, he asserted. 

A modern, one-story building, with manufacturing space to 
allow for continued expansion, will be erected on a 90-acre 
land tract. Construction of the new factory will be started this 
summer, and the move will be completed by the autumn of 
1956. 
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BURROUGHS TEN KEY— 
now available in color... 


Amber Gray 





: Sea Mist Green 
Alpine Blue 
Capri Coral 

y 

d 
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. When you offer prospects 





| a choice like this... 


: | SELLING BURROUGHS IS BETTER THAN EVER 





k 
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| ws | 

; . 
t 
BURROUGHS DIRECTOR 200— 
: with famous shortcut keyboard 
m 
n 
l. 
ie 
d 
+t 
2 
] 
<t 
‘ As any good salesman knows, a prospect will 

often sell himself if you give him a choice. So 

for bigger profits on adding machines, let 
: your prospect choose between a new, color- 
. - styled Burroughs Ten Key and a Burroughs 

Director 200 with full keyboard. Tops in the 
' market, these machines sell best when they’re 
=S demonstrated in the prospect’s office. 
nt | 
ly | Burroughs Corporation, Detroit 32, Michigan This new trademark is the sign of 

an outstanding dealer. Wherever 

10 Burroughs— Reg. T.M. it’s displayed customers can ex- 
re pect the finest in adding machines 
i. and cash registers. 





' 
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Shiyliner 


EXECUTIVE 













D-451 
Shkyliner 


SALESMASTER 








T-607 


Shyliner 


COMPANION 
TABLE 












$-602 


Shiyliner 


SECRETARIAL 









the “SKYLINER” line... 
America’s most modern line of 
fine steel office furniture. Write for 
details and prices today! 


e 
EXECUTIVE 












Orna-metal, Inc., St. Louis 4, Mo. 
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Incentive Program Builds 
Cummins-Chicago Sales 


An unusual incentive program for sales and service men 
has helped increase the average volume of maintenance con- 
tract business in Cummins-Chicago Corporation sales agencies 
by almost 400% in the past four years. 

In a number of agencies handling the Cummins line of 
business machines, the percentage increase in the volume of 
service business has exceeded the 400% figure. 

Most unusual aspect of the program is the fact that while 
many of the Cummins agencies were dubious about the pro- 
gram when the company first announced it, they since have 
taken over much of the administration—and the entire cost. 


Plan Launched in 1950 


The idea was launched in November, 1950, at a national 
service conference conducted by Cummins-Chicago. In order 
to give the branch managers and the principals of Cummins 


agencies something to spark the enthusiasm of sales and service 
personnel, it was announced that Cummins would award 200 
‘incentive points” to each sales or service man who brought 
in a maintenance contract on a Cummins machine not previ- 
ously covered by such a contract. 

[he incentive points, they explained, could be redeemed for 
nationally advertised merchandise featured in the Belnap & 
Thompson prize catalog, which includes a wide range of 
merchandise in furniture, feminine apparel, sports goods and 
home shop equipment. 

[he response was immediate. Servicemen, who had been 
unaccustomed to selling maintenance contracts, began talking 
them up, and the customers began saying “yes.” 

As one midwestern service man put it: “I really didn’t know 
how easy it was to sell. All you have to do is ask people to 
buy and tell them what a contract will mean to them.” 


Spirit of Rivalry Develops 
In some agencies, a friendly rivalry developed between sales- 
men and servicemen to see who could sell more contracts. 
While there was no real competition between the two groups 
(everyone benefiting according to his own efforts), salesmen 
for the first time began turning in a large percentage of main- 
tenance contracts 
The program was launched as a co-operative effort between 
Cummins and its agencies, with the cost of the incentive 
points divided equally (points had a value of $.01 each). At 
the end of the first year, the company asked the agencies if 
they would like to continue the program or drop it. 


Ihe agencies voted overwhelmingly to continue, and today, 
agency participation continues at the 100% level, even though 
the agencies now pay the entire cost of the promotion. 

As a result of the increase in maintenance contract business, 
Cummins agencies have found that they now are able to offer 
improved service facilities. At the same time, customer satis- 
faction has been enhanced through the periodic inspections 
under service contracts, particularly because the frequency of 
emergency service calls has been greatly reduced. 

About a year after the incentive program got under way, 
Cummins officials decided to launch another incentive program 
designed to boost sales. Unlike the service program, the sales 
incentive plan was limited to a three-month period—and the 
inducements offered were substantiaily larger. 

Base figures for each salesman were set about 20% below 
his previous year’s sales. Points were awarded at the rate of 
one point for every dollar of sales over base. If the salesman 
exceeded base by 10%, he received double the number of 
prize points 

At the same time, the company conducted special contests 
during each of the three months for sales of three different 
machines. All salesmen qualified for each contest, and thus 
had two opportunities to win points. 

According to Warren Segersten, sales manager, results were 
so encouraging, that the company has repeated the sales in- 
centive program, with modifications, each year since that time. 

One of the most interesting aspects of the Cummins pro- 
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20 Reasons Why 
This Chair Will Sell 





NO. 1700 
EXECUTIVE POSTURE CHAIR 






















This Craftsman chair was checked for quality 
on 20 different points — 20 reasons why the 
No. 1700 Executive Posture Chair will sell 
readily to customers who understand and 
appreciate quality! 

Every chair that leaves the Craftsman plant 
gets the same, exacting going over. 

We start with the finest cabinet woods and 
minutely supervise every detail from the 
precision cutting to the final finishing with 
lustrous, hard-wearing lacquer. 

It’s no wonder Craftsman chairs seldom stay 
long on your selling floor and give years of 
comfortable, satisfying service in the offices 


of your best customers! 


Write Today for New Catalog Showing 
Complete Line of Quality Office Chairs 











A Fast-Moving, Self-Service 
Impulse Item by 


The Akay Memo-Master sells fast 
...on sight. A continuous paper 
roll keeps 6,187 sq. inches of rolled 
writing room right at your finger- 
tips. Scientifically designed in a 
break-resistant plastic holder. Fea- 
tures improved paper grip, pencil 
holder, holes for hanging, and no- 
slip rubber feet. Available in black, 
gray, walnut, ivory, and red — 
with or without 3-line imprint. 
Attractively display-boxed for self- 
service merchandising! 

Retail $1.25 


also makes the HOLD-A-BOOK 


t j nema 


/ . 



























i it 
Hold-A-Book is ideal for holding books, catalogs, and other 
papers at the proper angle for easy reading. Made of sturdy 
wire and break-resistant plastic in black, ivory, blue, yellow, 
and red. Attractively display-packed — terrific as a gift or 
self-service, impulse-sales item! Retail $1.00. 


CORPORATION 
Division of Hauser Products, Inc. 
4034 N. Kolmar Ave., Chicago 41, Ill. 





eJUST CiIP AND MAIL TO— — = 
AKAY CORPORATION, Dept. 04-7 
| 4034 North Kolmar Avenue, Chicago 41, Illinois 


I 

Jo weveseeees doz. Memo-Masters to retail at $1.25 each i | 
(Packed 4 doz. to ctn. Wt. 45 Ibs. Specify color) 
| 

| 

| 


at doz. Hold-A-Books to retail at $1.00 each 

| (Packed 4 doz. to ctn. Wt. 15 lbs. Specify color) 

1 

| ls saemrevreuiansastipnanancconnesesensinannnniionnenaneetinienit | 
| 

reins seasutsiontesnsnsiesrecsecsnednecosonsanasebsctaseanovennintrontss | 

| City & Starte...........------.-ceeeceeceeeeseesesensenesecesnnenennenennensncnneensenees } 





grams is that several agency managers who themselves occa- 
sionally sell maintenance contracts receive incentive points too 
—even though they are billed for such points and pay for 
them out of the funds of their own agency. 

Curious, John Below, service and sales promotion manager, 
asked one agency head if he really wanted to continue to re- 
ceive the points—and then later he billed for them. The reply: 
“I Know it sounds strange, but my wife and family are con- 
vinced that I’m quite a guy because I keep winning prizes— 
and, after all, I'm getting the merchandise at wholesale prices.” 








Death Takes One of England’s 


Pioneer OE Progressives 


The recent death in Middlesbrough, England, of Ernest 
Wilfred Kidd, founder and chairman of some of the most up- 
to-the-minute office equipment concerns in the North of Eng- 
land, was a great loss to the area, as well as to numerous 
American friends. 

Since foundation in October 1919 of Kidds Business Service 
Ltd., the keen spirit of enterprise shown in the Middlesbrough 
store—and repeated in subsequent stores in Leeds, Bradford 
and Newcastle-Upon-Tyne,—attracted many business visitors 
from the United States and Canada. 

“Everything for the office” was offered by these progressive 
concerns, each of which was managed by Mr. Kidd's three sons 
and a daughter. They flourished as an entirely family quartet 
of businesses,—all under the founder’s chairmanship. There 
also were associated companies in London, Sunderland and 
Stockton. 

In the North especially, many offices were as they had been 
for a generation or two. There often was too much of “what 
was good enough for my grandfather is good enough for me” 
spirit. There were numerous firms of great repute in the fa- 
mous Wool City of Bradford and in Leeds (known as a city of 
a 101 trades) whose offices were darkly drab and dingy. 


Visited in U.S. 


In 1947, John Kidd, the founder’s eldest son and managing 
director of the Leeds store, spent several weeks in the United 
States, meeting many leading American leaders in the office 
equipment industry. “I had only one regret,” he said on his 
return to the writer of this article,’ my travel diary was so 
full each day that I was unable to call on the editor of Office 
Appliances as I had so greatly hoped.” For, over a period of 
many years that journal had been regularly prominent on his 
desk in Leeds, and as it still is. 

About that time, much larger premises were opened in 
Leeds. Showroom space was trebled, two walls were entirely 
of glass, aisles of office furniture linked up with the latest 
style of commercial machine, filing cabinets and time-labour 
saving inventions were displayed with plenty of space for 
customer examination. Window display grew to eight times 
the initial space in the old store, all of which illustrates modern 
spirit of the chain of stores. One result was—and is—that John 
Kidd’s own personal office has been ‘sold’ over and over again 
to executives dropping in for advice. 

A point of geographical interest of the Kidd Stores operating 
directly in Yorkshire, is that the population is considerably 
over four millions in an area of some 6077 square miles, that 
Leeds has a population alone of 500,000, with Bradford 
rapidly growing towards a similar mark. 


Founded Ad Agency 


The late E. W. Kidd, who was 73 when he died, also was the 
founder and chairman of a still earlier business concern also 
flourishing vigorously—Kidds Advertising Ltd, Middlesbrough 
(Yorkshire). It started as far back as 1908 as an advertising 
agency. 

In golfing circles the Kidd family also will be remembered 
by visiting American enthusiasts. The late Mr. Kidd was 
former president of the Yorkshire Union of Golf Clubs and 
years ago played many times for Yorkshire. His son John 
also has won prominence in the Yorkshire amateur golfing 
world.—EFM 
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ew Sales Opportunity 


with AMERICA’S No.1 DESK SET! 





NATIONALLY ADVERTISED IN - 


TIME + NEWSWEEK «+ BUSINESS WEEK «+ BEST'S INSURANCE NEWS 
OFFICE MANAGEMENT + BURROUGH’S + PURCHASING « OFFICE EXECUTIVE 


THE BEST SALES-CLINCHER EVER .. . for America’s START FEATURING Esterbrook Desk Sets and the 
No. 1 Desk Set . .. No wonder sales are zooming 30-day money back guarantee in your store. Get 
to new highs all over the country. your share of the business that’s mounting daily. 


THE ESTERBROOK PEN COMPANY, CAMDEN 1, NEW JERSEY 


The Esterbrook Pen Company of Canada, Ltd., 92 Fleet St., East; Toronto, Canada 
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Wie keeps in step with dealers’ needs 


Ever feel you’re getting left . . . that nothing’s 
right between you and the manufacturer who sells you his line? 
You can’t get him to hurry with stock you promised 
a customer. Or to give you special packing, or an imprint, or information 
that means a great deal to you. He won’t cooperate 
- «+ and you get shoved out of step in the profit parade. 
Maybe by other manufacturers ... not by WRITE! 


WE HELP YOU PUT YOUR BEST FOOT FORWARD 


WRITE knows that a dealer often needs more than stock. We take the time 
to think about your problems. We believe it’s 
good business to help our dealers stay efficient, obliging, up-to-date. 


Try our excellent line of carbon papers, 
typewriter ribbons, Typ-Rol type cleaner . . . try our service 


to dealers ... and see how we earn our good will. 


es 
write Ask us today for full information 


a. 
incorporated 420 LEXINGTON AVENUE, NEW YORK 17, N.Y. © Factory: BRIDGEPORT 2, CONN. 
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Passed Away 





Joseph John Bourgoine, 
president and director of Shaw-Walker Com- 
pany, died April 30 at Siwanoy Country Club, Bronxville, N. 
Y., when he was stricken while playing golf. 

Mr. Bourgoine had been with Shaw-Walker for 35 years. 
served with the Royal Canadian Air Force 
sferred to the United States Army Air Force in 


$1, senior Vice 


The decedent 
and later tran 
World Wal 

Surviving are his widow, Mrs. Thelma Bourgoine; a 
daughter, Mrs. Willard L. Birch, of Mount Vernon, N. Y., and 
a sister, Mrs. William A. Baldwin, of Medicine Hat, Alberta, 
Canada 


++ + + + 


Julius Blumberg, 
86, president and founder of Julius Blumberg, Inc., legal sta- 
tioners at 71 Broadway, New York City, died May 9 at his 
home in Brooklyn 

Mr. Blumberg funded the firm in 1887 and was a former 
president of the Stationers Association of New York City. He 
was a Vice-president and incorporator of the Merchants Bank 
of New York, a founder of the East Side Board of Trade, 
and a former president of the Good Government Club. 

He was a member of a number of civic organizations. Sur- 
viving are his widow, two sons and four grandchildren. 


++ +e + + 


J. D. ‘‘Dick’’ Hennessy, 
sales manager for the Standard Printing Company of Hanni- 
bal, Mo., died April 28 in St. Joseph Hospital, St. Joseph, Mo. 
He had been ill only a short time, having been stricken on a 
visit to his sister in St. Joseph. 

Mr. Hennessy, who resided at 616 Bird St., had been asso- 
ciated with the Standard Printing Company for about 40 years. 
Born April 1, 1889 he was prominent in civic affairs and a 
leader in fraternal circles. A native of Kahoka, he was a vet- 
eran of World War 1. 

Immediate survivors are his widow, one daughter, one son, 
one brother and two sisters. Funeral rites were conducted 
May 2 

+ &£ & & & 


E. R. Houghton, 

former president of the Houghton-Mifflin Company, Boston, 
and chairman-emeritus of its board of directors, died recently 
at his home in Milton, Mass. He was 84. 

He joined the company in 1893 upon his graduation from 
Amherst College and in 1906 became general manager of the 
Riverside Press. He was elected president of Houghton-Mifflin 
in 1922 and became chairman of the board in 1939. 

Mr. Houghton retired more than 10 years ago. He was a 
member of numerous clubs and also a noted philatelist. No 
immediate relatives survive. 


++ e+ + + 
Channing Allen, 


46, sales executive for International Business Machines in New 
York, died May 17 at his home, 150 Milburn Lane in Roslyn 
Heights, L. I., New York. A graduate of Boston University, he 
had been associated with IBM for 22 years. He was a member 
of the company’s “One Hundred Percent Club,” and a director 
of its “1954 Club.” He is survived by his wife, Mrs. Ruth Ford 
Allen, two sons, his mother, Mrs. Grace Steere, and a brother, 
Whiteman Allen. 


-~_ ++ + + 


Mrs. Florence Kelly, 

wife of Earl E. Kelly of Kelly’s, 2047 Bird St., Oroville, Calif., 
died May 2 after an extended illness. She was 62. She is sur- 
vived by her husband and one son, Peter, who is associated 
with his father in the operation of the office equipment busi- 
ness. Mr. and Mrs. Kelly moved to Oroville in 1923 and 
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HAS ONE TOO 
With their TWO-PLI-TOP FOLDER 


Saves space and money 


ee", 
é ———— The top edge and tab of 
g a Smead's TWO-PLI-TOP 
a gen folders are reinforced by 
) oe turning over and glueing 
4 (ee a ee an extra inch of stock. 


This gives a smooth, 

rolled non-cutting edge 

of double strength at 

the points of great- 

“ est wear. Made of 

= rigid, close knit manila 
—_— fiber. A medium-weight TWO- 
PLI-TOP FOLDER of 9'-point thick- 
ness actually provides 23 points of thick- 
ness at the tab— more than twice that 
of a standard single top heavy- 


ey weight 11-point folder. 


NOTE THIS CONSTRUCTION! 


9'2 points of paper folded over and glued— 
with 4-point thickness of give gives 23 points 
of strength at the place of greater wear. 










Smead's TWO-PLI-TOP folders, medium 
heavy-weight 9 -point 2/scut tabs(illustrated) 
cost approximately$.90 per thousand less 
than standard single top heavy-weight 11- 
point folders. 

Smead's TWO-PLI-TOP folder with its round- 
ed corners is a better folder than the standard 
single top because it is double at the point 
of greatest wear (the tab). Tabs will wear 
longer and the rolled edge eliminates cuts 
and scratches of file clerks’ fingers. 


One thousand 9'/2-point TWO-PLI-TOP folders will take 

vp 3 inches less space in a standard drawer file than will . 
be taken up by one thousand 11-point standard single 

top folders because the TWO-PLI-TOP is above corre- 
spondence height. 


Write us today for a free 
Sle of Smeed's TWO- THE Smeal 
PLI-TOP folder. Always use 
a system folder—"lt permits 


growth as needed.” 





MANUFACTURING CO. 
LOGAN, OHIO 


HASTINGS, MINNESOTA 














| Sood we @ free sample of Smead’s TWO-PLI-TOP 4 
FOLDER. 

; Name __ a! © ! 
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Oo Se Zone _ Stote i 
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Two New Aluminu 
ht Chairs Add 


Strai 


TO THE FAMOUS 


XMM 


TWO NEW STYLES are now 
added to the many Rest-All 
straight chair models from 
which institutional buyers may 
choose. The 5020 is a luxurious 
beauty featuring a subtle flar- 
ing out of the backrest, to make 
the chair completely at home 
with traditional and more or- 
nate furnishings, and a service- 
boosting stretcher bar. The 5200 
also features stretcher bar con- 
struction, and its slat-back de- 
sign presents extra areas of 
handcrafted, natural finish alu- 
minum for sparkling, modern 
beauty. Each of the new models 
adds its own individual features 
to the line, but both offer the 
typical Rest-All basic advan- 
tages of greater comfort, gra- 
ciousness and long service life. 
Write today for illustrated lit- 
erature and complete details on 
these handsome new units, or 
information on the complete 


Rest-All line. 
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established the store the same year. Mrs. Kelly, a former 
school teacher, took over the buying but maintained her in- 
terest in educational matters until her death. 


++ oe + 


Rosalie Pritzlaff Eichenlaub, 

wife of Ray J. Eichenlaub, Service Steel Products Corporation, 
died June | in Chicago after an illness of a number of months’ 
duration. 

The decedent is survived by her husband, daughters Betty 
Eichenlaub, Rosemarie Klein, Antoinette Kropen and Coletta 
Eichenlaub; a sister, Violette Pritzlaff, and two grandchildren. 

+ + + + + 


Carl G. Mertz, 
for a number of years with John W. Graham & Company, at 
Seattle, Wash., and recently retired from this pioneer Spokane 
firm, died in Seattle last May, aged 67 years. Born in Brainerd, 
Minn., he settled in Seattle some 30 years ago. Besides his 
widow, Helen, he leaves a daughter, Mrs. Marion Delva of 
Coquille, Ore —CML 

- - - a 


Frederick A. Meeker, 
long with Lowman and Hanford Company, pioneer organiza- 
tion of Seattle, Wash., before retirement died recently. He was 
78. Born in Rochester, N. Y., he had lived in Washington state 
43 years. Besides his widow, Ethel, he leaves a daughter, 
Gladys Kayser of Portland.—CMI 

- —- + + 


Ralph Buckley, 

former office equipment salesman and a resident of the Oak- 
land, Calif., area for many years, died recently after a pro- 
longed illness. A native of Greensburg, Ind., Mr. Buckley 
made his home at 240 17th St. He was a member of nu- 
merous fraternal groups and a member of the First Christian 
Church of Oakland. He is survived by his wife, Elene, and a 
sister, Mrs. Ethel Brewer of South Bend, Ind. 


Werner Koppel, 

a sales representative for the U.S. Office Supply Company, 
Rochester, N.Y., died May 22. Before coming to this country, 
he operated a wholesale paper business in Berlin, Germany. 
—GET 





Office Machine Mart Leases New Site 

The Office Machine Mart, which for the last nine and one- 
half years has had its operations at 1403 Grand Ave., Kansas 
City, Mo., has leased a new site at 1523-25 Grand. 

C. Lyddon Lee and M. C. Hobbs, partners in the firm, said 
that the move would give the company substantially larger 
space, and that they would be able to expand their present 
business, add new lines and consolidate the operation of several 
subsidiary companies. 

Office Machine Mart sells and services new and used type- 
writers, adding machines and other office equipment. 

Subsidiary companies which also will occupy space there 
are the Executive Letter Service, Inc., and Mail Order, Inc., 
firms which specialize in personalized form letters and the mail 
order selling of office supplies and allied lines. 

The M. W. Company, distributors for Olivetti calculators in 
Missouri, Kansas, Nebraska and Illinois, also will maintain 
offices in the space. 

Office Machine Mart extensively remodeled the site before 
occupying it—GMH 


Ellison Joins Underwood Branch 

H. M. Ellison has joined the Dallas, Tex., 
of the Underwood Corporation as adding machine sales repre- 
sentative —JHR 


branch office 


OA-7/55 








Cal 
ext 
wa 


qui 
an 


let 


OA 








Let competition worry about YOU 
Sell PEERLESS IMPERIAL 


NO CURL NO SMUDGE 


—_—____ 
—— —_— 
——— 





Carbon Paper 

















Let’s face it—competition in the carbon paper field is keen. 

You may have to sell the P. A. and the Office Manager, but the last word 
is Miss Secretary Herself. 

When jy w her the sharp, clean impressions No CurL No SMUDGE 
carbon mah he’ll be impressed. When you call attention to the wonderful 
extension end that makes handling simple without soiling her fingers—she'll 

t to kis 

The P. A. will be impressed because No CurL No SMUDGE is a premium 
quality carbon at regular prices. Its wonderful manifolding ability makes it 
in except I | value. 

Don’t worry about competition—sell No Curt No SMUDGE carbon and 
let "em wor! bout you. Write for samples and prices. 


PEERLESS-IMPERIAL CO., INC. 


Genera! Office and Factory: 32 Peerless Place, Newark 5, New Jersey 
New York Office: 108 Franklin Street, New York 13, N. Y. 
Michigan Office: 37 Linden Street, River Rouge, Detroit 18, Mich. 
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Terms: 2%, 20 Days — Net, 30 Days. Usual discounts apply. 
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The Mayfair 
1490W 
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The Mayfair 
1491W 


955. 


LOOK AT THE Low, Low PRICE... 
LOOK AT THE Luxury QUALITY 


Another Murphy-Miller Birthday Sellebration Value! 


We're cutting you another big chunk of Murphy-Miller's 
10th Anniversary profit cake! Here are two budget- 
priced beauties with such luxury features as elastic 
Naugahyde, the scuff-resistant vinyl upholstery that's 
pleasant to touch and almost impossible to tear or wear. 
Heavy 38-0z. weight in choice of Citron, Coral, Green, 
Brown, Tan, lvory, Crimson, Chartreuse, Oxblood, 
Ginger, Avocado or Grey. Here are chairs with the 
price to attract . . . the quality to sell! Rush your 
order today! 





* 


Our Heaviest Elastic Naugahyde 
Coverings in 12 Rich Colors 





Genuine Walnut on Rugged Oak Frame 


Swivel Chair Has Seng Mechanism 


Roomy 211/," Seat, Coil Springs 


Rubberized Hair Padding 





INCORPORATED 


OWENSBORO, KENTUCKY 
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47H District Notes 


R. E. HILBURN, CORRESPONDENT 
P.O. BOX 2835, GREENSBORO, N. C, 











Dig change r wnership this monrr 
N. \&., has Deen purchased Dy The Ray: 
s at Raleigh Office Supply, Raleigh. The 

ahtly ¢ Shoemaker's OFi e Supr y 


J. D. Ray—President; Lloyd W. Dawkins 


' Chas. F. Ray, secretary & treasurer. Lloyd 
(Curly) Dawkins to manage the new job with Bob Mann a 
+} = + f Skaaseth Stat nery, Miami. Tt 
rumor but another of the Travele 


te fact. The principals of Bryant Off 
hased the interests of Skagseth Statior 

t details are available at this writing 
+ &£ & & * 

mpany, Myrtle Beach, S. C., now i 
tore would be hard to find. Jim can be 


as he has come a long way in a short 
w be held the early part of June. 

+ &£ & & & 

Don Cape rly with Fulghur Tampa, is now a ‘road 
f H i A iates vering Florida, Gee rgia, Sout! 
Virginia, Washington, D. C. and eastern 

Panama City, Fla. Hugh has moved t 

uTnwe 

* + &€ €& & 

Bob Sanford nces that his downtown store on W. Adan 
ack Ww be moved to the new Independent Lite 
rth, about July The new store will tea 


ationery, greeting card 
ture and equipment will remain in the 


* & y 
VV jratulatior to that man about S. Jax 
George Martin recent election as Veep of the newly organ- 
Rota ‘ S. Jacksonville. . Still in Florida—June 18 


meeting of the Florida Office Supply and 
A sation at the Orange Court Hotel, Or 


A j nanutacturers and mpany representatives are 


&¢ &£ & #& & 
uth Florida, the Office Supply and 
uthern Florida had a special meeting 

by Ralph Siller, Secretary of the State Pur 
ibject was maximum price regulations dealing 

More than 30 dealers attended. 

&¢ &£ & H& F 
Bowens. A Kile N.C Civ Ww lose their last hick" 
ne 4 Charles will marry , hediiean Goldswerthy at a 

Rocky Mount with a reception to follow at the 
snd Marilynn met while both were in the Ajr 
Air Base in Texas. Charles is now a student at 
>., and Marilynn w complete her college 


* &@ & & & 


WwW. P. voagees T. Wyrick's, Greensboro, N. a is the proud 
2, born May 14, eight p — one ounce and 

f Kathy Sus. Connie Geil, daughter No. |, is 2'\/o. You 

er trying for Cholly Keesee's denen are you? 


* &£ & & & 
Kale-Lawing items this time. Their Concord, 


a much larger and more modern loca 


tion a I ust one t k from the old store. 
Reid Pangle 
+ &+ & & & 
erns the election of "W. W." Kale as pre: 
na Merchants A ation at their recent 
Conaratulatior are certainly in rder 
+ &£ & & 
‘ in our midst. Allan Cammack, Burling 
had plenty of steam left over after his 
district because he just got himse 
f Burlington. First thing we know we 
A as “hizzone 
+ + & H& & 
wing ut for their valuable, much 
eded and ppreciated help: Joe Maura, Jack (Victor) 
Cooper, Inky ed Lydiard, Jack the Miller and Johnny Floyd 
Richards and Jess Haralson. 
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SO EASY! ...SO PROFITABLE! te sell 
the world’s finest MARKING DEVICES... 


i 


This exaggerates 
the outward exuberance 
of a satisfied dealer... 
yet this feeling of satisfaction is 
with everyone who handles 


“THE CROWN LINE”. 








e 


You will be proud, too, when you select your 
CROWN PRODUCTS... truly the industry’s 
prestige line of THE FINEST MARKING 
DEVICES EVER MADE. For that EXTRA QUALITY 
.-.. ECONOMY... EFFICIENCY ... FASTER 
DELIVERY ...insist on the best 
“THE CROWN LINE”. 


R.A. STEWART AND COMPANY, INC. 
80 Duane Street « New York 7, New York 
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THEY MEAN 
BUSINESS! 


IMPERIAL 
METHODS 


VERTICAL AND 
CARD GUIDES 


TOP QUALITY 
VERTICAL GUIDES 


Furnished in 20 and 25 pt. 
first grade pressboard. Printed 
sets or blank. Plain or metal 
tab. Superior strength and fin- 
ish. Also available in high test 


manila. 




















FINEST QUALITY 
CARD GUIDES 


Printed sets or blank in high 
grade bristol and pressboard. 
Plain, celluloid and metal tab. 
Tops in durability and econ- 
omy. 














*x LOW COST 
* QUICK DELIVERY 


Imperial Methods new production facilities mean lower cost, 
quicker service than ever before. Prove this to yourself 


by allowing Imperial to quote on your volume requirements. 


Write for Samples and Prices 


Imperial [fethods (6 





ILLINOIS 





FOREST PARA, 
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5S+rH Districr Notes 


PAT PATTERSON, CORRESPONDENT 
3710 GROSVENOR ROAD, CLEVELAND 18, OHIO 








A reminde t golt parties stil n the agenda: Cleveland on 
ine 30 at Sleepy Hollow Country Cluk Detroit on July 20 
Glen Oaks Count y Clue . . x Seen ¢ tea n tne wa tT the 


f O. me yey eee the buyer for Burford's in Indianapo 
sset That Competitior Cannot Undersell 


Goodw s the One 
estr : Think + ver 
+ ££ & & 

Bob Beekman, manufacturers’ representative, addressed Indian 
at Purchasing Agents Ass'n. on June 2. His subject: A Sales 
rr Looks At a Buyer. The speech, we hear, was a lulu; Bob did 
r pull any punches. Bob also has informed us that Larry Schu- 
bert, former buyer for Miller Huggins Company, Anderson, Indiana 
r Tact ' representative as ated with him in se 


A Steel Equipment Company products. We me t the 


Paul Rehmar, formerly associated with his brother, Ben, at Peer 


Off ce Supp y es mpany, Columbu r na ett the in 


dustry t yin his tather in operating a restaurant chair . Con- 
ratulations to Gerry Biganski, secretary Ed Eriksen of Erik 
In Toled Dh n the new diamond she porting 

at important finger . . . Dotty Caulkin's, also of Ericksen 

a flig Denmark Englana Scotland, France and Italy 

best t Pat Garrigan, scion of Garrigan's, Springfield, Ohi 


Ind his bride lleana, who were wed n May 7 last 
M. J. Boone, Standard Office Supply Company, Louisville 


srnor-elect, announces that 1956 nvention plants are under 

way. The Fifth District regional nvention w De held at 

Netherland Plaza Hotel in ceinal Apr 29, 30 and May | 
Bruce McCaleb, Pounsford Stations c pany, Cincinnati, w 

be in charge . S. d news: rg Bartley, yeneral manager cf 

McManus-Troup Company, Toledo, back e pink atter surgery 
Passed, Away William Garrison, owner of Marietta Off 
Company, Marietta, Oh : Thomes W. Ruff, owner 


npany of nan n Columb Arlington A. 
Beekman, brothe Bob deities, n Springfield, C : 
Alexander Graham, father of Frank sa che Pen C 


ny, in Johnson C ll, . . . Charles D. Hartman, nq time 


()~< 


Herbert Buhle: npany, Detroit nth after he re 
ed at the age of 80.. Frank Honeyager, ne of the rea d 
aT an t Travelers n De ) W is j neartt 
mpatny f their respective tam 
*¥ + + € ° 
Wagner-Henzy-Fisher Company of Cleveland recently underwent 
mplete ting and modernization under t ipervisi 
spable Bill Humphries ... F. W. Roberts Company, Cleveland 
w in the throes of doing likewise 
* * & & % 
Traveler hopeehnete Pat Patterson, manufacturers’ representa 
ve Ww ) epresenting Glutex i Ba p nt rALeT: and 
Majest Staple mpany Orange Box Line n the Fifth District 
Bill Burrows with The Barclay Industrie t Philadelphia 


Steve Dudas, will Markwe Manutactu 7 Company r Indiana 
Ray Soderberg with Allied Carbon & Ribbon Company in 


ndiana . Ed ne with Paper Mate in Indiana... Jim 
Falen, out , vering Lou e tor W ; Con 
Earl Crites, for years with City B Store, W Oh 
nounces that he and Clare Watson have opened ths wn pla 
business slled Crites Watson Office Supply, 220 E. Libert 


W 


New Department tor th umn; a Jea garnered from Ralph 


eure, Fourth | t correspondent, my good friend and fellow 
us: Travele please send in the name tg 1 spots To eat 
Tay 5 OD ] of us First contribut 
/ es 
Good Sleepin': Fort Wayne, Ind.: Gerber-haus Hotel, north edge 
utes 427 and 324, caters t mmerciel men, rete $5.50 « 
nditioned, witt arport .. Cincinnati; Amity Hotel Court 


733 Reading Rd. Route 42, rate , $5.00 tub and shower and garage 

n, Oh Top O' The Mark Motel, rate $5.00 includes garage 
go Eatin'—Mt. Gilead, Ohio: The Inr enter of town on route 
42 . Marshall, Mich. Schuler f Marshall, east of Battle 


Pal n route 12, nationally tamous. 
+ &£ & & & 
Many thank Art Frey, manufacturers’ representative for hi 
n+ ntribut + +h re umn HW ettina 7; excellent 
3 Fifth District Travelers Clu 
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WILLIAM J. 
BURNS 


SHEAFFER 
REPORTS TO YOU 
ON PRICE CUTTING 








This is an actual report from one of Sheaffer's full-time investigating services. 
Here, actually, the “names have been concealed to protect the innocent.” 


Sheaffer is one firm that really cares. One company that's really doing 
something about discounters who do you out of fair profits. 


You can demonstrate any Sheaffer product with confidence, knowing that the 
sale you make is for you alone, not a set-up for a price cutter. 





Wouldn't you rather sell a Sheaffer Snorkel Pen? 


SHEAFFERSS 


WHITE pot hor DISTINCTION 


W. A. Sheaffer Pen Company, Fort Madison, lowa ¢ In Canada: Goderich, Ontario « In Australia: Melbourne « In Great Britain: London 
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THE DATE THE PLACE THE BOOTH 


June 26th to June 29th NOMDA Convention at Denver No. 36 and 37 





We are proud of the fine array of 


OLYMPIA models and colors and 
feel sure that our booth will be 
THE attraction of NOMDA’S 
Convention. Come and see us. It 
will be a pleasure to greet each 
and everyone of all the type- 


writer men who will be there. 

















INTER-CONTINENTAL TRADING CORP. 


90 West Street, New York 6, N.Y. 


UNGROUND 
BALL BEARINGS 


For the Office Equipment Industry 


ILIAN 


Long life and service are assured you because — 
1. All component parts are machined from steel bars. 

2. Each component part is properly heat treated. 

3. Every Kilian Bearing is designed for a specific application. 
Neoprene and Nylon tired outer races are avail- 














able where quiet operation is desired. 


Distributors in All Principal Cities Catalog on Request 


KILIAN MANUFACTURING CORP. 
SYRACUSE, NEW YORK, U.S. A. 


Kilian Manufacturing Corp. Fischer Bearings (Canada), Ltd. Kilian Steel Ball Corporation 
ASSOCIATED 
COMPANIES: (Canada), Ltd. 240 Fleet St. East, Toronto 2B, Ont. 100 Wellington St., Hartford, Conn. 
2 240 Fleet St. East, Toronto 2B, Ont. 
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StH District Nortes 


C. O. SCHLAVER, CORRESPONDENT 
OFFICE APPLIANCES, 600 W, JACKSON BLVD., CHICAGO, ILL. 








wa the theme t the Great Lake 

y 755 presented on the eve 3 
Hilton Hotel with more than 200 in at 
juality was exemplified in a new Dartne 
the topnotch panel discussion and in the 

f J. B. ''Kip" Anger, Motorola officia 
Homer Smith tt f n to rejoin NSOEA in Washing 
sirman of the ra assisted by Harry | 


{Dixon Crucible) Hoffman, hairman; Tom (Rockwell Barnes) 


Gillice; Don (Reyburn) Sharpe, Clarence (OA) Schlaver; and Ray | 


(Service Steel) Eichenlaub. 
t e based on J. C. Aspley's book was this 


A t pius va buyer gets Dy mak 
nt 
@ Sub: lisappointments that might result from not aet 
unt + many times the tew d ar Y re 
higher first cost by the extra years of | 
pr pect JeTs when he buys quality 
e Multir ticfaction that a with qual ty—sat sfa tion 
nd keep ther mina back 





GLTC Sales Clinic Figures... 

1. SEATED: Harold Jacobsen, Horder's, inc., moderator; J. O. Stevens, 
Stevens, Maloney & Co., Chicago; Art Finger, $. J. Olsen Co., Mil- 
waukee; STANDING: Eldon Just, Just & Son, Chicago; Bert Hallin, 8. 
H. Hallin & Associates, Chicago; Homer Smith, Ditto, Inc. 

2. Mr. Jacobsen directs the dealers’ panel. 

3. J. B. Kip Anger, Motorola, Inc., addresses the GLIC audience. 


R | y +t Experience 8 group otf tour ex-governors 
6, office supply and equipment dealers 
than 100 year ng experience, were 


scted by Harold Jacobsen, president of 
rticipating were GS. O. Stevens, Stevens 


M R B. H. Hallin, B. H. Hallin & A ates: Eldon Just, 
t 8 A. C. Finger, S. J. Olsen Company. 
j dden t ss the bugaboo of a sta 
JTTING pr e siTimarely means cutting 
nd leave with a smile even when you don't 
yourself .. Know and se your product 
when necessary advised Mr. Hallin 
t yal and enthusiastic personne was 


ises can be met by buying nationa 


handise not J to such price cutter 
ynchise . by selling service, especially 
tated Mr. Finger, who is both a buyer 
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Model J-6 
features 
and permane 


‘ 
— 





JUS 
CLICKS 





TRADE MARK 





—it CLICKS TO THE EAR 


—1T CLICKS WITH THE EYE 
— AND iT CLICKS IN THE HAND 


No pounding with Neva-Clog—ever! It's the 
smooth-acting, trouble-free, portable, quiet plier- 
type Stapler that CLICKS with everybody. 


N-C stows away, nicely compact and fiat, in shallow 
desk drawer...in steno's desk-well...in briefcase, 
purse and even hip-pocket. Yet it's always handy 
for dependable stapling year-in-and-year-out. 


N-C works best in the office...on the road...in 


the shipping room, store, school and home. It 
just CLICKS — everywhere! 


NEVA-CLOG PRODUCTS, INC. 


Bridgeport 1, Connecticut 


0. H. Davison & Co.—Pacific Coast Rep., 
609 Mission St., San Francisco 5 
Canadian Staples Ltd.—Montreal, Toronto, Winnipeg, Vancouver 
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Heavy gauge all vinyl 
plastic zipper portfolio 
To Retail Profitably at 






Zippalopes won the acclaim of Stationery and 
Department Stores in the recent show at the 


Hotel New Yorker. 
Check these PLUS features! 
* Zippalopes are made of Monsanto Ultron Vinyi 


Film .. . all virgin vinyl — — peel-proof, 
stick-proof, long flex-life. 


* Only Zippalopes are packaged with eye and 
sales appeal. 

* Only Zippalopes offer you attractive dealer 
aids for easier sales. 


* Only Zippalopes assure you satisfied customers 
with no returns or complaints. 





Write for free Zippalope program today 


Jobber and Dealer Inquiries Invited 


RUCTO 


New York 1, N.Y. 


* « was 





- 
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and a salesman for S. J. Olsen Company of Milwaukee 


The panel was expertly handled by Horder's president, who told 
the assembled salesmen, "If you don't have pride in yourselves 
and in your companies you don't belong here. 

"The Era of Creative Salesmanship" was discussed by J. B. "Kip" 
Anger, dynamic assistant national sales manager of Motorola, Inc., 
who stirred his listeners to the challenge, the opportunity and the 
initiative that every salesman's in the current market. He proved 


a star platform speaker for GLTC's worthwhile rally 


* = t @& © 





G. J. ENTERTAINS—ZiIn group at Cafe Bohemia, Chicago, prepar- 
ing to sample the sea trout caught by ‘‘The Chief’’ (G. J. 
Aigner) off the coast of Florida early in the Spring are mem- 
bers of the management personnel of G. J. Aigner Co. After 
the dinner the group attended a program at St. Paul's Lutheran 
Church in Evanston, Ill., where one of the Aigner sons, Rev. 
George Henry Aigner, is pastor. Pictured are: SEATED—AI 
Aigner, G. J. Aigner and Bob Voyta. STANDING—Joe Kohnke, 
Raiph Olm, Clarence Clemen, Howard Duffy, Irv Tucker and 
Garth Lee. 


Congratulations Governor Art Finger and General Chairman 
Erwin Doepke, for a job well done at the Milwaukee regional. Never 
n the history the region perhaps have two men ever worked 
harder for the enlightenment and entertainment of the stationery 
and office equipment industry of the Sixth District. 


&* &¢ + & & 


Welcomed as new members of the Great Lakes Travelers Club 
are E. G. Jensen, Mittag & Volger, Inc.; Robert Herrmann, Seng 
busch Self-Closing Inkstand Co.; Arthur Hutchison, Geyer-McA! 
ister Publications; and Robert Lembcke, Underwood Corp. 

*¥ ££ € & & 
Dates to keep in mind: 

July 21—GLTC golf tournament at Cog Hill. 

Sept. 9—GLTC golf tournament at North Shore Country Club 
Milwaukee. 





Chicago Stationers End 15th Bowling Season 

Hilarity ruled at the Stationers Bowling League of Chicago 
annual baraquet, marking the conclusion of the 15th successful 
season. Held on Tuesday evening, May 10, the banquet was, 
as customary, at Riccardo’s Restaurant. 

On hand to enjoy the food, fun and fellowship were prac- 
tically all the regular members of the league as well as sev- 
eral substitute bowlers and a number of guests. Just before the 
food was served, the annual business meeting of the league 
was conducted by 1954-1955 President Roy Hansen, The 
Globe-Wernicke Co. New officers were elected, prizes awarded 
and announcement made that the contract with the Fireside 
Bowling Alleys had been renewed for a year. A further an- 
nouncement concerned the split season scheme, which will 
be followed next year. The winner of the first half of the 
season will be pitted against the second half winner in a play- 
off for league championship. 

The Giants, under the captaincy of Harold Nelson, Just & 
Son, took the team trophy with a record of 62 wins and 43 
losses. Two teams were tied for second place, both having 
won 57 games. The Indians received the nod over the Braves 
because of amassing a higher number of total pins. Carl 
Jacobson, Wilson-Jones Co., was captain of the Indians and 
William Rocco, Marshall-Jackson Company, of the Braves. 

Members of the winning team were Captain Nelson; Wallie 
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s 4 new items 
© with ideas that 
© help you sell them 


selling ideas 


from the 





Because you 
wantedit...A 
new 6-drawer mi- 


crofilm cabinet 
Holds 600 reels of 16mm film 
or 408 reels of 35mm (8636R). 
Top is at convenient level to 
hold microfilm reoder. The 
9-drawer model is still avail- 
able (8936R). We have a help- 
ful folder you can use for 
mailing. Ask for No. 3995. 


















































Even more 
handsome with 
crystal glass doors 


Heavy, unframed crystal glass 
sliding doors give this Exec- 
utive Bookcase (4987D) added 
good looks—and sales ap- 
peal. Available without doors 

















(4987ND). 
With the new selling ideas incorporated in these designed to meet the needs of today’s market. 
items, you have an easier sales job, your cus- Each one gives you some easy-to-talk-about 


tomers have a better product. These items were sales advantages. Use them for your own profit. 


YAWMANA"? FRBE MFG.©. 1015 JAY STREET * ROCHESTER 3, N. Y. 


FOR 75 YEARS « A TIME-HONORED NAME, A QUALITY LINE, A VALUABLE FRANCHISE 
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dependable locker guardians... 


NATIONAL LOCK 


combination _ 


~ 


LOCKS in? 
THAI 











hf 


National Lock Combination Locks are attractively 


styled and soundly engineered for use on all types of standard 





locker equipment. Made of the finest materials, 





these superior-quality locks assure the utmost in security, 
convenience in use, simplicity and durability. 

@ National Lock BUILT-IN Locks are easily installed as 
original components or as replacement units on lockers 
now in use. Available with or without masterkey feature. 
Self-locking National Lock SHACKLE Locks, too, have 
rugged construction... provide long troublefree service. 
Quality features include chromium plated shackle, stainless 
steel outer case and three-number dialing. Masterkeyed 

or not masterkeyed. @ When bidding on new school or 
business projects, incorporate National Lock’s 

assistance in specifying and costing locker locks, laboratory 


locks and cabinet locks to meet your exact requirements. 


complete system of locker control 


In addition to other advantages, National Lock Combination 
Locks are far superior in ease of locker control. 
Master charts for lock records, complete with leatherette 


binder, are supplied free with quantity lock purchases. 


If you are a locker manufacturer or jobber, write us. 
If you are an office appliance dealer, see your jobber. 





NATIONAL LOCK 
COMPANY 


ii... Reckford, IMlinois 





Combination Chart me 
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Fieldhouse, Commercial Stationery Company; Tony Donofrio 
and Doctor Gearhart, both Doro Manufacturing Company; 
Joe Falbo, Codo Manufacturing Company. 

Individual championship honors went again to John Stu- 
ercke, Rogers Loose Leaf Company. John’s average was 185.- 
96, a point above his last year’s record. 






Prominent Pin Topplers .. . 


1. New Officers: Bill Miller, Cen- 
tury Office Supply Co., sec- 
retary; Billi Silberstorf, G. J. 
Aigner Co., vice-president, 
Harold Nelson, Just & Son, 
president; Harry Hoffman, 
Jos. Dixon Crucible Co., treas- 
urer. 

2. Champion Giants: Joe Falbo, 
Codo Mfg. Co.; Wallie Field- 
house, Commercial Staty Co.; 
Harold Nelson (captain), Just 
& Son; Doctor Gearhart and 
Tony Donofrio both Doro 
Mfg. Co. 

3. Top Star and Most Improved 
Bowler: John Stuercke, Rogers 
Loose Leaf Co., who oaver- we 


aged 185.96 and Frank $ 4 
Rainey, Horders, iInc., who oa . \ 
raised his average four pins 3 e 
over lasf season 


The little plaque awarded by the American Bowling Con- 
gress to the regular league bowler who showed the most im- 
provement in the season went to Frank Rainey, Horders, Inc., 
who upped his average four pins. 

High team series was taken by the Indians and high game 
by the Cardinals. Stuart McDonald, Commercial Stationery 
Company, had the high individual series (729) and Roy Han- 
sen, The Globe-Wernicke Co., the high individual game (295). 

The officers elected were as follows: Harold Nelson, Just 
& Son, president; Bill Silberstorf, G. J. Aigner Company, vice- 
president; Bill Miller, Century Office Supply Company, secre- 
tary; Harry Hoffman, Jos. Dixon Crucible Company, treasurer. 


Burroughs Elevates Lem Bowen 

The board of directors of Burroughs Corporation has ap- 
pointed Lem W. Bowen assistant treasurer, it was announced 
by John S. Coleman, president. Mr. Bowen joined Burroughs 
Home Office sales division in 1937 following his gradua- 
tion from Dartmouth College. He was in the United States 
Army from 1942 to 1946. He was placed on special assign- 
ments upon his return in 1946, and later that year was named 
assistant to the president. He was made special assistant to 
the vice-president of finance in 1954. 
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Write for full information con- 
cerning the new Victor desk sta 
—today’s best value in 
machines. 


IMMEDIATE SERVICE 
AT ATTRACTIVE PRICES 


VATIL 
MANUFACTURING 


COMPANY 
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YOU'LL SING 
7TH District Notes 


a more che erfy ] S ale S une ARNOLD E. BERGLUND, CORRESPONDENT 


4415 CHOWDEN AVE., S., MINNEAPOLIS, MINN. 





~ 
9 YJjY WHEN ADS LIKE THIS The Seventh District convention has just been concluded and 


Awe very successfully. Your humble correspondent is stepping aside in 
respect to a younger man, Bruce Blackburn of the Codo Manufactur- 
WS / BRING MORE TRAFFIC ng Corp., 5526 Vermont St. Minneapolis 16, Minr 


wh will 
| nis very best, we are sure, in the tere >t the Tationers, 
A complete report appears elsewhere in this issue. 
SALES AND PROFITS The meeting was conducted very nicely by the off Clarence 


Benson of Farnaham's and Ed Erickson of Hibbing Office Supply, 
who did a very nice job as vice-governor, and who has been 


elected as our new governor of our district 
George Celusta and Ned Safford did an outstanding job in al 
i the arrangements tor the meeting, and they congr i 





deserve sTUIATIONS 
r their fine work. 


AULD 


The ladies’ program was featured by buffet breakfasts on Friday 





it SCIMTIIE and Saturday, these were "on the house ; 
TIPEWRITER PAL Kil-Klatter’s aggressive Attendance was 234 of which 59 were tationers. Sixty adies 
is ok the boat trip and enjoyed it very muct 
advertising reaches There were a number of splendid and inspirational speeches by 
office managers, secre- the various speakers. 
f The golf tournament was won by Del Deming and Bill Anderson, 
taries, stenographers Des Moines Stationery Company. 
and typists through We enjoyed most sincerely the sermon preached by Rev. Jack 
; _ Berry at the Episcopal Church. He did a spendid job, and we 
national office and were all so pleased to be there and meet his son who is Curate 
Teo} '] jem. business magazines . . . t the church in Duluth. It was inspiring to see father and son 


SOFTER NOTE clears the way for rogemer inthe seme endesver, 


sales for you. 


for office efficiency with I ’ “Just Among Friends”’ 


IL-KLATIER Plu n conn icine TP 


























T any of you readers had to miss the 7th and 8th Region Con- 


icall ; as | had t let it never happen to you again. My Pcie 
Certain noises in offices are practically 


















n sentative at both those gatherings my wite Mrs. Ruth Mitchell, 
impossible to gene w ve made very tlattering reports on them which made me doubly dis- 
easily and quickly STOP the cistra these appointed that | had to miss them, and especia as | had to 
ing noise of typing. Simply pe - soul tant Hane. hoentiohead la St. | which was no hilariou 

F der each and every r r . > . . _ 
Kil-Klatter ped un ‘find that extra nvention tor me — and | surely missed rubbing elbows with 
typewriter in your office. You fF; r man ¢ triend in each Reg °| esp T 

‘ ° ce y 5 e € $s 3 C r af respective raveilers 
errors will disappear and genera! oft! ° ~ hb “eer Be r+ cayenne a on este aie : 
efficiency will improve. sales aids Clubs, Midwest and Northwest. By the this qoes nee va 

ever | should be up an at ‘em again 

Kil-Klatter pads are designed to absorb A most welcome visitor to my hospital room during that period 
the shock and to deaden the noise of helped to brighten the day greatly, however. The Honorable 
typing. Made of genuine long-life OZITE @ CATALOG CuTS George C. Ohland of Steelcase, Inc., took time out from a busy 
felt, Kil-Klatter pads are dent-proof, hedule to chat a while. 

skid-proof and they fit all makes of @ NEWSPAPER * * * & 
typewriters, and other office machines MATS Paul R. McCollem, the noted Kansas City, Mo. office furniture 

@ TWO-COLOR geaier, has 4 been having hospital troubles but now reported 

25 back to his energetic enthusiastic and robust condition. 
AT YOUR STATIONER OR pa at * * & * * 
OFFICE SUPPLY DEALER | suppose it pretty well known by now that Edward A. Hol- 
@ COUNTER CARDS scher of St. Louis has retired from the Tice Tturniture tield and 
TH 40: Sls Gl tas now ie inoue Uiticher © Wonka Of, Fea 
nil eee C mpany same adaress | 106 Pine St anda §s neadeda Dy Dale 
TME SCIEMTIFIC TYPEWRITER PAD Wernig, 4 very th rough and capable office furniture man with a 
uccesstul background. Dale's inheritance of knowledge came from 

“ r to a quieter office } ate father, Joseph Wernig, for many years with S. G. Adams 

T nswe i P g 

. ” - = aie. ie -- L . 7 — f re Q 
s - pany, and later turniture departmer nanager r Skinner & 
under your typewriter ye 

may be — * Kennedy Company, St. Louis. 

* + &€ & 

A CORRECTION — It was recently reported that John Brain, 

J . f Omaha, Nek r., née n electe Ir fHicer + the fh tional 

| Order your supply of KIL-KLATTER = S sigh gcd —— ib , 

ocr ervice institute, the trade a: ation ’ the gistributors 

typewriter pads and free sales snd manufacturers of school supplies and equipment. which | think 

aids. . . TODAY wa rrectly reported. However, Mr. Brair Omaha business con- 

nections were a bit confused, as he is president of Omaha School 

Supply Company and of Brain's Stationery Compa n Omaha 

= . 7 . and not Omaha Stat nery Company as the latter firn neadea 
fy by the ''Sage of Omaha," Rudy Johnson. No one was hurt, however. 

. AMERICAN HAIR and FELT CO. ** * *& # 

—e Word mes through that Don Brown. former with Peck Office 

by ; . d n ug : : y Office 

a : MERCHANDISE MART, CHICAGO 54 ceulgtient C maha, has resigned to take over representation 

Pi tT @ nationally known specialty equipment line formerly repre- 
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WRITE 
FOR 
FULL 
DETAILS 
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AMERICAN NUMBERING MACHINE CO, BROOKLYN 8&8, N.Y. 

























6800 Series 


@ Because their sim- 
ple, handsome de- 
sign goes perfectly 
with today’s popu- 
lar desks 


@ Because they offer 
lifetime rugged 
construction 


@ Because they’re 
priced to sell 


FEATURES: 


Solid Walnut 


Leather or elastic 
Naugahyde upholstery 


Arms padded to 
prevent desk marring 






Brass sleeves on 
armchair posts prevent 


Qur BA st Year, scuffing, add beauty. 
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Wondertul things happen 





to your office 


when you choose chairs by 


STEELCASE 


. .. wonderful things like seeing 
how attractive your office looks, 
with chairs Sunshine Styled in 


nature’s most pleasing colors. 


. . . profitable things like watching 
how, in so many little ways, 


overall efficiency increases. 


. .. Satisfying things, such as the 
peace-cf-mind you enjoy, knowing 
that every Steelcase chair you 
purchased is guaranteed to give 
100% satisfaction. Is it any 
wonder that for over 40 years,more 
people have bought Steelcase 


than any other make of steel chairs? 





FREE .. .““Sunshine Styling” 
... the most unusual, most 
dramatic office furniture 
brochure ever created. 
Write Department A, or 
ask your local authorized 
Steelcase dealer. 





GRAND RAPIDS, MICHIGAN 


WHENEVER YOU WANT TO MAKE A GOOD OFFICE 
+». A LITTLE SETTER 








STEELCASE INC. 


| 


\ 
| 


J 











3 lwh 
You handle en 


a 


From the current 
Steelcase series in 
BUSINESS WEEK 

U.S. NEWS & 

WORLD REPORT 

DUN'S REVIEW 


AND MODERN INDUSTRY 


P.S. These “Sunshine Styling” 
Booklets are Impressive Sales 
Tools. Make sure you have 
Plenty on Hand! 
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wv 3 the 7th Reaion Convention in Duluth we 
heard Jay Parrott of Water wa, accompanied by Vic 
Lydon representative, took off together for é 
y I } rhe Canad an wilds. S . if you sé@e & 
window t Water Of ce Supp y * m 

had some good luck 
Mrs. Jim Parrott, was hospitalized for a long 
nd we are all hoping she is, by now, back 

Jain. 
* &£ & & & 
And up M way, "Knobby e-president of Farnhan 


r lune I!. when dauahter Kitty Marie, 
Thomas Raymond Felion of St. Paul, Minn 


Associated Spring Display 
Features Giant Cocktail Glass 

Taking its cue from the hospitality and conviviality which 
are the themes of the “Inform-A-Show”, held each year in 
conjunction with the annual convention of the National Asso- 
ciation of Purchasing Agents, Associated Spring Corporation, 
Bristol, Conn., built its exhibit around a gigantic cocktail glass, 
spiral-wound like a coil spring from half-inch metal tubing. 
The show was held May 29, June 1 at the Waldorf-Astoria 
hotel in New York City. 

The king-size cocktail glass, standing better than four feet 
high and slowly revolving on its pedestal, was filled with speci- 
mens of all of the various types of precision mechanical! 
springs. 








Anniversary Day at C. E. Sheppard Co. ... 

1. Executives of C. E. Sheppard Co., present for the 55th anniversary 
celebration of the firm and the 80th birthday of the founder, 
Charles E. Sheppard, held on May 20: John W. Sheppard, Charles E. 
Sheppard and Max H. Krueger, general manager, 

. Charles E. Sheppard at his desk in his 80th year. 

20-yeurs-or-more group: Henry Lang, Nef Britton, Joseph Thatcher, 

John W. Sheppord, Robert Winkelman, Adolph A. Engler. 

30-yeors-or-more group: William |. Kloper, Henry Briggs, Thomas 

F. W. Lundberg, Carlos L. Peynade and Charles E. Sheppard. 

. Cherles E. Sheppard with his wife and John W. d. (Story 
appeared on Page 72, June issue). 


“v SS @w 
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Width 10Y2"’—Depth 1312" 


“With this 
Display, our 
Flo-masters 
practically walk 
off the counter” 


— a typical remark from a stationer 









e@ We expected this effective new Flo-master display 

to do a job but we were not prepared for the demand for 
“more displays” from all parts of the country. We now have 
a new batch on hand, Why not put one on your 

counter — and another in your window! 


You'll find it one of the best “silent salesmen” 

you've ever used. “Attractive” is no word for i 
this display. It holds six Flo-masters, each with | 
a gayly colored cap (red, green, blue, silver, 

gold and black). 


Here is one of your most effective ways of tying 

in with Flo-master’s national advertising — 

more than 25,000,000 individual messages 
reaching “prospects” in homes, schools, 

art studios, commercial offices and industrial plants. 


Boost your profits with Flo-master — the 
“fountain pen with the felt tip" — the instrument 
that writes on any surface. Stock and sell both 
sizes — POCKET SIZE for general use; 

KING SIZE for big, BOLD, heavy-duty marking. 
Used with Flo-master Inks—Transparent and 
Semi-Opaque — instant-drying, waterproof, 
non-smudging. es) 





Cushman & Denison Mfg. Co. ; 
Dept. H-40 fF 
153 West 23rd St. New York 11, N. Y. 





lo-master 


FELT-TIP PEN 
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SPARK ~ = 


Your Vertical Filing Sales 
The ATLAS Way! 


For OFFSET PLATES, NEGATIVES, 
and STENCILS 
ATLAS JUMBO MODELS 





Two drawer cradle suspension cab- 
inets manufactured of extra heavy 
steel. 


A Jumbo (below) 16” wide, 52” 
high, 28” deep files standard off- 
set plates, negatives, stencils 


B Jumbo 181,” wide, 52” high, 28” 
deep files plates, negatives, sten- 
cils 1142” to 13” wide 

C Jumbo (at right) 261.” wide, 


52” high, 28” deep files plates, 
negatives, x-rays to 21” wide 





OTHER ATLAS MODELS 


Portable Twin Deluxe 
Deluxe B Deluxe 
C Deluxe 


WRITE FOR CATALOG ILLUS- 
TRATING THE ABOVE ATLAS 
MODELS. 

See Atlas 
Vertical Filing Systems 
at the NOMDA 
Convention 
Booth 53 





ATLAS HANGERS 


q CNLY ATLAS MANUFACTURES A 
COMPLETE LINE OF PATENTED HANG- 
ERS in 1112", 14” and 22” WIDTHS. 
CHOOSE THE HANGERS BEST FOR 
YOUR REQUIREMENTS 


NEGA-PLATE HANGER 


The Nega-Plate Hanger (illustrated) 
is equipped with two heavy en- 
velopes for offset plate and nega- 
tive. Filed items are protected from 
dust, scratching and effects of light. 
Available in 111.” and 22” widths 








DSH Hangers — for standard stencils 

DGR Hangers — for foreign heading stencils 

PSC Hangers — for straight edge plates, negatives, stencils etc. 
SH Hangers —— for serrated edge offset plates 

GIH Hangers — for group and specialty filing 


ATLAS 
VERTICAL FILING 


FOR STENCILS, OFFSET PLATES & NEGATIVES, X-RAY, ETC.. 











Atias Stencil Files Corp., 16716 Westfield Ave. * Cleveland 10, O. 
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S> 8trH District Nores 


IZZY VODA, CORRESPONDENT 
2001 S. HANLEY RD., ST. LOUIS 17, MO. 





G. Max Keating, representative of Elmer Krumwiede & Ass 

stes, Chicago. has informed me of the death of Merten L. Smith 

Kansas City, Mo. Mr. Smith has sold office furniture for many 
years and at the time of his death was employed by Ed McClure 
s Kansas C M 

*¥ + € €& 

Max a lid e pinch-hitting e at the grand opening 
Aor 29 f the new store. Sid Kr Office Outfitter Inc. 912 
714 Minne ta Ave Kansas City Kans 





Seen at Opening of Sid Kross’ Expanded Store... 


1. Employees: Ethel Sinclair, Eimer Grove, Mrs. & Mr. Sid Kross. 

2. Ribbon cutting ceremony with Mayor Mitchum, Kansas City, Kan., 
cutting ribbon. 

3. Traveiers attending store opening. FRONT ROW—Bob Vater, Joseph 
Dixon Crucible Co.; Holt Pilkington, Sturgis Posture Chair Co.; Ray 
Edelstein, Joseph Dixon Crucible Co.; Sid Kross; V. O. McGaughy, 
manager Federal Staty. Co. REAR—Duncan MacFarlan, Security Steel 
Co.; John Chowning, Federal Siaty. Co.; Jack P. Low, Minnesota 
Mining & Mfg. Co.; Loyal Carlon, Jr., Bates Mfg. Co.; Newman Don- 
nell, Wilson Jones Co.; Clint Cooper, Esterbrook Pen Co.; Heine 
Sengbusch, mfrs. rep.; Max Keating, Eimer Krumwiede & Assoc. 

4. The family: FRONT—Mr. & Mrs. H. H. Kornfeld (Mrs. Kross’ parents); 
Toni Lynn Kross, daughter; Mrs. Ben Kross, mother; Owen Arthur, 
son; Mrs. Kross; Ben Kross, father. REAR—Mrs. F. Spero, aunt; Arthur 
Englander, uncle; Sid Kross and Jack Spero, cousin. 


* *£ &€ & & 

Ralph Pratt, formerly with Miller-Wayland Co., Columbia, Mo. 
now working for the Carter's Ink Co. Ralph is at present doing 
special assignment work for Austin Waterbury, ‘Carter's Ink Spot". 
* &£ & & & 


H. A. Steger C t St. Louis, Mo. has moved to larger quarters 
at 308 South Fourth St., St. Louis. Steger represents Haske 
Aluminum Seating, Keystone files and Flex amps. He a manu 
tactures Has typing stands. 

* + &* & F 

& grandson tor tne Larry Goodhands, Oxford Filing Supply 

» Their daughter L wired Larry at the regional convention 
s+ Wichita announcing the arrival of Curtis Cameron Arnold. 
Grandpa and Grandma will be spending their vacation in Caribu 
OA-7/55 




















the profit line for. 
SCV /ZZ-... Speed and Service 


IN OFFICE, STORE AND FACTORY 


* Featuring “advanced-styling” in a complete line of autematic and pull dispensers, 
“lowest i price highest in gualty” a "designed with the ccapenaize a - 









Stewart-Warner engineers. 
SEAL-O-MATIC 
“CELLO” 
SEAL-O-MATIC SEAL-O-MATIC DISPENSER 
SENIOR 3 “WALTERS 60° 
AUTOMATIC 
RETORATIC Model ‘55’ Chrome For Celiophone 
Top Model or Pressure 
For Reinforced Sensitive Tape. 
Tape $49.98 $1 95 Pentaaticalty iow 
Finest made for heavy duty shipping. Tape width i 
lta” to 3”. Features @ lifetime staintess steel New %4” to 112” tape sealer with front press down Compare it with 
blade, 2 pure bristle brush wetting. Visual mea- handie. An unbeatable leader in style and mechan- all competition!! 
suring scale. Self adjusting moistening element. ical efficiency. Nothing like it before! . . . And at Feed stop mechanism measures and ejects lengths 
Automatically measures, wets, cuts, ejects tape a price so low. Precision formed. Rustproof. Un- adjustable up to 4” each press. Tape silitter at- 
lengths adjustable 2%” to 36”—each pull. Side breakable body. Lifetime blade, automatically tachment splits tape in half lengthwise, ejects two 
bottie maintains water level in large tank. Fully ejects strips in lengths adjustable 2” up to 742”. pieces—each press. Tape slitter attachment $1.00 
encased body Available in hammertone gray—$16.95 retail. additional. 











SEAL-O-MATIC 





“SURWAY" 

SEAL-O-MATIC For Office & 
“FLASH” BRUSH ey ha 

SEALER Envelope and 
With Removable Label Moistener 
wane oan New Low Price 


LEWIS TRIGGER-ACTION 
$2.98 a ncn morttmxcr 99-90 


For labels, stamps, envelopes, etc. Mols ens —Without competition 

med surfaces for quick, permanent ion. Rub- lust tented all-purpose knife. Protective 
ber feet. Heavy galvanized non-tipping Metal base. Exclus a oo hazards 
Chrome plated brass top. A must for every office! -—_ action safety guard eliminates the 





The best brush pull type machine for tape widths 
up to 14”. Features control guides to prevent un- 
ravelling of tape, non-clogging top, end-to-end 
moistening; important for safe sealing. One piece 





body. posed Noth Al 

Also available, “JEWEL” 3” brush model, poem to Kg —h~ Unbrea ~ vow LT is 4 
Other models available: $3.98 retail. all users. Priced no higher than other knives with- 
LIGHTNING 3° 3” BRUSH SEALER ..$9.85 retail Lipton Dispensers and Sealers Sold Exclusively out safety features. Also available: Exclusive Flash 
UTILITY 3 USH SEALER .....$7.98 retail Through Dealers and Wholesalers. Carton Opener only $1.75 retail. 


LIGHTNING 3 MOLLER SEALER $8.85 retail Regular Trade Discounts. 
Send order Now .. . 
e—— ee 


Our 21st Year 


MANUFACTURING CO., Dept. OP-1 
or write for literature and 52. W. Houston Street © New York 12, New York 
complete details to: World's Largest Manufacturers of Low Priced Quality Avtomatic Tape Dispensers 


CRAFTSMANSHIP 


EXEMPLIFIED BY 


BRIGHT! 


Styled for perfect harmony. Fash- 
ioned for luxurious wear. Cus- 
tomed for lasting comfort and 


*All models feature end-to-end moistening and 
have removable, heavy cast aluminum water boxes. 
in hammer-tone gray .. some models have op- 
tional colors. 



















NO. 1025 SOFA 


Width Overall ‘ s . - 724%" 

Gutusen Acme nooee pleasure. Priced for every buyers 
Depth of Seat -»-23 
Height of Back from Seat... . .17” purse. These are the factors which 
Height Overal! ° 334” . . 
Depth Overall ee” make BRIGHT creations a joy 


and satisfaction to every one who 
buys. In a large selection of genu- 
ine leather and Elastic Naugahyde 
and a wide range of styles you will 













find just what you want for every greta ony 


customer. 


NO. 20012 REVOLVING CHAIR 


Width of Seat 










sstween Arms... 20%" WRITE FOR CATALOG! 
“Strom ‘Beat =... .28" 133 BLEECKER ST. NEW YORK 12, N. Y. 





NO. 200 ARM CHAIR MANUFACTURERS OF ” Gohellered lakh Fanilre 
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SECURITY means Business-:- 
MORE BUSINESS For You 





: There is more business for you when you sell 
Security Steel Office Furniture because, 

with Security, you can handle every installation— 
large or small. Three complete lines—a superb 
range of fine, steel office equipment which gives you 


entree to every prospect. 


Desks for every office use—chairs to match— 
filing cabinets—bookcases—tables . . . everything 
you need for any order is yours with Security. 


You can fill whatever requirements your prospects have 


JR 


OFFICES 





when you make Security the basis of your business. 


SEND FOR your - Security CRESTLINE 
brochure and - Security TD 30” Line 
information about... Security 4-Leg Line 


SECURITY STEEL EQUIPMENT CORPORATION 
AVENEL, NEW JERSEY 
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3 expanded enlarged OF 
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ad wna Sid Kross Office Out 
: : pened tor busine at 912-914 Minnesot 
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+} ation it had upied 
- ry ag Ma 747 
B Sid Kross d Jed tt was a need for a 
Ka 4 City Kar nce af that time 
wing metror t 150,000, actua 
3 JesSk nd file the 5 3 
te per } age Kr set 
j ery 3 f ble — good 
y tT this succe that the ma 
nh as Security Stee Equipment Cory 
| Alma Desk Co. Ja per Seating C 
the lines he features to-day. 
Oftice Outfitter Inc went into the 
1 shortly thereafter wa made a bonded 
k dea 1 by the State Board of Education. Within the 






Dave Neuhaus Convention Photos cen 


1. Officers Midwest Travelers Club— 
’ Al §. Perry, Jr., Fed / 
a rene vice-president; W. F. “‘Bijj’’ Cromwell soauhias’ ae 
: tt, mfrs. rep., ovditor; Izzy Voda, , * tevi: 


Wallace Pencil Co., St. Louis, 


publicity; Jack Low, Minnesota Mining & Mfg. Co., first vice-president; 


Clinton J. Cooper Esterbrook P 
. 2:8 , en Co., secretary -treasurer. 
pea. Oo eel, newly-elected President of the Travelers pre- 
g P. McLaughlin, first President of the club, with a plaque 


in recognition of his man 
ane dan ee: yY years of service to the club and to the 


3. Newly-elected lieuten 


ont governors: R. R. Bricker, Brick 
ao ear ay a. vor Mobrmshay Jack W. Coleman aaa oon 
o. i t ; ‘ 
et alan _ ita, an., for Kansas; Dan Scott, Scott-Rice Co., 


Olkahoma; Lou Blair, Blair Office Supply Co., St. 


Louis, for Missouri 


su as S| 


ebder in-the-wall table 
equipment and Griqas’ sch t 
wing Dusine 
nceived May 1947. there was n 
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Take ver == + w8s 8&8 matter , 
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> ™e point where a new expanded 
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Yan Schwartz says: 


t “Check these 
all-STAR 
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featuring 


NEW Sliding Door Cabinet 


STAR’S ANSWER TO 
STORAGE PROBLEMS!" 


This new sliding door cabinet is 
a streamlined, space-saving, sure- 
fire seller, specifically designed 
for marrow spaces. Allows for 
aisle clearance at all times, elim- 
inating protruding doors. Fea- 
tures your customers will appre- 
ciate: finger tip control of sliding 
roller bearing doors, heavy gauge 
steel construction, all-welded for 
strength (no nuts or bolts), 4 
full depth shelves, easily adjust- 





able on 2” centers. Standard 
Dark Green or Gull Gray, or 
Decorator Mist Green or Tawny 
Tan baked-on enamel, Locks 
available, 

MODELS: Standard Storage or 








Wardrobe Cabinet: 36” w. x 18” 
or 24” d. x 72” or 78” h. 
Counter-Hi Cabinet: 36” w. x 18” 
or 24” d. x 42” h. 

Bookcase Cabinet: 36” w. x 12” 


or 18” d. x 42” h. 


SS SSSSSSSSSSSSSSSSSP0 saa eee oe ee eee 


SINGLE 
TIER 
LOCKERS 


Most widely 
used and 





most prac- 

tical. Fur- 

nished with 

hat shelf, 
coat rod, 

one rear 

two 


side hooks, a three-point lock- 
ing device and padlock at- 
tachment on handle. Sizes to 
fit every need. Also available 
—double tier and box lockers 





PACKAGED SHELVING 


New Star Stee] Equip. 
Redesigned to save our dealers ment Co., composed 
both time and money. We have of former executiv 
selected the four most popular Of Standard Ss 1 
sized units, with their com- Equipmene and ‘fon | 
ponent parts, for individual stock Stee! Corpor —- 


packaging. Simply order any of 


i 
i 
! 
! 
' 
! 
' 
1 
! 
! 
! 
! 
! 
! 
! 
! 
! 
! 
; t 
tand 
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! 
! 
! 
! 
1 
' 
! 
! 
! 
! 
these sizes and you will get IM- : 
! 
! 
! 
' 
' 


: of ¢ mplete line | 
MEDIATE DELIVERY! sellin ©P-quality, top. | 
Heavy gauge steel. Sizes: 36° mene S steel equip. | 
wide x 12” - 15" - 18" or 24 deep. . 
Heights: either 75° or 87 Ps 


Write today for 
illustrated catalog 






= 7N_)—s.— = 
EQUIPMENT COMPANY, INC. 








117-28 Fourteenth Road, College Point, Lt. I., N. Y. 






179 





| TION ny, To Triends and Customers, was heia 






"W hi | A steady stream of friends and customers took advantage of 
| the invitation t top at a well-set refreshment table under the 

é Ww isk jpervision t My Kros vice-president + the 9rporation 
An even dozen travelers were on hand 1¢ assist the regular 

eme yee Ww 1 on the new store 

%* &£ & & & 
mis 4] es away The many employees of Schooley Printing and Stationery Com 
any, Kansas City Mo., recently showed their love and apprecia 


n at a dinner in honor of Mr. & Mrs. Joseph D. Landes. 


\~ Joe spent 50 years with this fine company as a buyer in the sta 
e es Yoo tionery department and served the company well as its vice-pres 


BY THE 
MILLIONS!" 


“It’s back to school come 
September, for 12,300,- 
000 of us — more of us 
than ever before in the 
country’s junior and sen- 
ior high schools. And millions and millions plus in the 
grammar grades!” 

“WHAT WE DO CONCERNS YOU! The mistakes we 
make by the millions in writing, typewriting, drawing, are 
whisked away the student’s-preferred way — with Weldon 


Robert Erasers.” 


ORDER YOUR WELDON ROBERTS ERASERS NOW FOR THE 
GREATEST-EVER SCHOOLTIME DEMAND IN SEPTEMBER! 










No. 38 MADE IN USA. 
PEN-PENCHL — 






NO. 38 BALL POINT. BRAND NEW! Handy 
elliptic eraser of special texture for CLEAN- 
LY ERASING ALL WRITING OF BALL 
POINT PENS AND PENCILS. Attractive 
green color. Packed in attractive display 
box, 2 dozen to the box. 


JET ERASER 

Convenient cy- 
lindrical stick 
eraser in at- 
tractive, trans- 
arent plastic 





older. Tip 

uncrews so 

eraser can be 

moved out- 

ward. NO. 930 ENSEMBLE (Pink & Gray 


. ed rubber Rubber). A combination eraser that 
or. ng ncil does most everything. Handy, bias 
erasing; 8faY beveled shape. Soft pink pencil rubber 
rubber for joined to soft gray ink eraser. For : 

me seine nk ‘ink, pencil and crayon erasing. Mark 50 Years with Firm for J. D. Landes... 

Refills. Tere . 1. Mr. & Mrs. Joe D. Landes view book of testimonial letters. 
for typing, accounting, drafting, professional and stu- 2. Val Messer, president of Schooley's, presents watch to Joe 








dent use. Landes. 
WELDON ROBERTS RUBBER CO. 3. Joe D. Landes, Mrs. LeNette Landes and Willard Harrison, 
vice-president of Schooley's and master of ceremonies. 


365 Sixth Avenue @ Newark 7, N.J. 


W orla’s Foremost Eraser Specialists Jent and secretary. Willard Harrison, vice-president acted as mas 


; eremonies and did a magnificent job. Vaughn Williams, cc 
worker with Joe tor many years, presented Mr. & Mrs. Landes with 
a large volume of testimonial letters from friends. Val Messer, 

esident of Schooley's gave Joe a fine watch which he will long 
emember 
Retiring without resigning, Joe remains with the company as a 
ce-president 
Mr. & Mrs. Landes are now vacationing in Florida. Everyone in 
the 8th Region wishes Joe and LeNette the best of everything. 
ee The Midwest Travelers Club new officers, elected during the 
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“Waldon Roteits 
Enonwu> 


Correct Mistakes in Any a oe 4 
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Product of Western Germany 


ite > <atilal> Ma aad ~ 


O53 


portable 
typewriter 


keyset tabulation 

cast aluminum frame 

left and right carriage release 
Yo spacing 

left hand variable spacing 
two color ribbon 

plastic card holder 

erasure table 

visible margin 


rentigs yep tory Featuring standard and 
I h . 
BRA 12 13” Carriage BUSINESS-RITER 


Write for complete dealership information 





















Exclusive Distributors for the U.S.A. 
18097 SORRENTO AVENUE + DETROIT 35, MICHIGAN 











Handsome, Low-Priced Island Desks 


For Top Value—Gear your Sales to this Volume Line for Increased Profits! 


FEATURES 


@ Full 14%" top 
@ File Drawer 
@ “%" Panels 


@ All Ock Intorior— 
Plain Oak-Gumwood 


@ Center Drawer Lock 


@ Raising & Lowering 





Devices 
Item No. Size Approx Wt. List Pr. 
available in 6032 1G «- Flat Top - 60” x 32” - 190 Lbs. - $133.90 
Wal ® Mah ® Oak 6032 IGT - Secretarial - 60° x 32” - 190 ibs. - 153.90 
a ev = 7539 1G - Overhanging - 75” x 39% - 220 Lbs. - 157.90 
Softone-Limed-Oak Fiat Top 


Let us Bid on Your School Furniture Requirements 
Send Specifications, Blue Prints, etc. 


Write for Literature on our Complete Line of 
DESKS — TABLES — COSTUMERS 


manufacturing company 
220 Institute Place ¢* Chicago 10, Illinois 
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REG U.S PAT. OFF 





pau LILE 


Columnar Sheets 
are ruled in 


PERMANENT INK! 

















Lines can’t smudge « 


Dealer sales are multiplying as enthusiasm 
grows for these new FAULTLESS Columnar 
Sheets. They’re the first great improvement 
in years! Lines are waterproof, won’t smudge 
under moist hands — even ink eradicator 





Ink Eradicator won’t remove lines 


far greater eye comfort. Lines are always 
uniform — register is perfect! 

Tell all of your customers about new 
FAULTLESS Lithographed Columnar 
Sheets. There’s no easier way to insure ex- 


won’t remove them. 

Lithographed in brown and green on fine 
quality white stock, FAULTLESS Colum- 
nar Sheets offer maximum contrast with 
written figures, eliminate glare and produce 


















tra profits. 


STATIONERS LOOSE LEAF CO. 
MILWAUKEE 1, 524 NORTH BROADWAY 
NEW YORK 3, 114-116 EAST 13TH STREET 

















FOLD-O-MATIC 
ELECTRIFIED! 


he 









A,FULLY AUTOMATIC—COM- 
Y ELECTRIFIED Folding 


Machine which every office 
needs and can afford. Easy- 
to-operate—priced below ail 
others. Folds letters, circulars, 
statements, etc., at the rate 
of 120 a minute. 

© COMPACT 

© PORTABLE 


@ FULLY GUARANTEED 





MODEL FH-4 


EXCLUSIVE! ELECTRIC : 


Folds and creases for a 634 envelope in ust ONLY 


one operation. 
Folds single or multiple sheets from 5x5” Steg 00 } 
& K 
(plus Fed. Tax) 
Also MANUALLY operated FOLD-O-MATIC $12950 
MODEL FH-3 — equipped for electrification. LIST (plus Fed. Tax) 


to 82x14” in 8 different popular folds. 
PRINT-O-MATIC CO., INC. 


724 W. Washington Bivd., Chicago 6, Ill. 







SEE THIS 
T MODEL 
MAA 






t the 


vention 
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anil _ 
Preside Bill Cromwell, Eaton Paper C 
First lent—Jack Low, Minnesota Mining & Mig. C 
dent—Al Perry, Federal Stationery 
1 treasurer—Clint Cooper, Esterbrook Pen C 
Audit Fred Pitt, manufacturers’ representative. 
t Izzy Voda, Wallace Pencil C 
&¢ &£ & & & 


MEMO FROM THE GOVERNOR'S DESK 
Ray Kline invites suggestion 
Region Let .) work 
the best ever 
peration extended 
“ ve L c 





* &£ & & & 


Bill Cromwell, president of the Midwest 
Travelers Club, has announced the annua 
jolf party August 12 at the Santa Fe H 
Country Club, Kansas City, Mo. All dealer 
and Travelers from far and wide are in 
vited. This annual party has been a hial 
ight of the 8th Region activities and the 
have been appointed on 
mmittees to make it the best ever: 
Genera! Chairman, Max Keating. 
iblicity—Dave Neuhaus, chairman: Izzy Voda, co-chairmar 

John Lathrop, chairman; Maxwell Anderson, co-chairmar 
Finar Glen Evans, chairman; Clint Cooper, 
John P. Low, chairman: Eric Nodwell, 

Don Lynn, chairman; Loyal Carlon, co-chairman. 
* ££ &€ & & 


n wil be he a n Omaha Nebr. with Sid 


swing Traveler 





chairman. 


>-chairman 








Anderson B Lincoln, Neb general chairman 
"eper ace” thy 4 
COME AND MIX IN '56 AT OMAHA" 
9OrH District Notes 
ART CARROW, CORRESPONDENT 
4423 N. ROSENEATH DR., HOUSTON 21, TEX. 
Charles McDaniel, secretary and treasurer of the Texas Travele 
th many f experience in the industry, becomes as ated 
Art Carrow or ily |. 
rie Ww entire time + pr ting Speed Product 
Art, who t that he just is not able t arry on in his usual way 
all last September 
* £ &€ & & 
R wiley, La. moving trom 320 N. Parkir 
August 2-316, a few door: uth, where space is being re 
ation will prov de 6000 feet of floor space 
scant | at . 
e+ &£ & & & 
at Harlingen, Tex., has completed a new 
display and added new display counters. 
* * & & 
upply, Jennings, La., held opening of the new 
; Main St., moving from 402 N. Main. Mayo 
Moore | ro | new store on June 15. 
* ££ € & & 
& Stationery C st 985 Orleans, Beaumont, Tex 
na f the come etely rem deled plant 
Bot tore and printing plant are mpletely air 
’ t tour Jest businesses in Beaun 
* &£ & & * 
A. P. Gautreaux has moved his Franklin Stationers from 720 Main 
2 W Franklin, La. . . . Jack Maxwell has liquidated the 
1329 S. Staples in Corpus Christi, Tex 
&¢ &£ & & F 
; pply now located at 2109 So. Hackberry in 
Ant R. O. Beamus has opened the Travis Offic 
3, San Anton R.O. was formerly in busines 
* *£ * & 
Joe Harris was furniture buyer for Maverick-Clarke in 
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THE “Unduplicated” 
DUPLICATOR VALUE! 





LIQUID DUPLICATORS 


It's VALUE that has put MASTER LIQUID DUPLICATORS 
at the top of the duplicator sales picture. Right down the 
line they stand out for value — in quality — in customer 
preference — in faster, easier sales — in bigger sales profit. 


There are I! reasons for MASTER'S growing popularity . . . 
all of them point up an unduplicated value to your cus- 
tomer and YOU! 


Check Them! 


1. LOW INITIAL COST — America’s lowest priced Liquid 
Duplicator. Letter size retails at $32.50 
Legal size retails at $39.50 
Both with supplies and case 


2. HIGH QUALITY REPRODUCTION — Clean, sharp copies every 
time 


3. VERSATILITY —— Reproduces everything written, typed or 
drawn 


4. PRINTS UP TO 5 COLORS AT ONCE — Red, green, bive, 
purple or black, or any combination 


5. QUICK SET UP AND FAST OPERATION —— Ready in seconds, 
prints up to 15 copies per minute 

6. EASY SIMPLE OPERATION — No special skills or training 
necessary 


7. COMPLETE PORTABILITY — come with metal carrying case 
. easy to carry and store 


8. LOW OPERATING COST — Less preparatory cost, waste and 
maintenance 


9. EXTREMELY CLEAN — Prints with spirit solution, uses no 
messy inks, stencils or gelatins. 


10. TWO MODELS AVAILABLE — Letter or Legal size ... the 
latter prints an area up to 8” wide. 


11. NATIONALLY ADVERTISED — completely warranted by the 
manufacturer. 


vou SELL more-vou MAKE more 


with MASTER LIQUID DUPLICATORS ! 


Be a ‘coupon clipper’ . . . get all the facts about 
the Unduplicoted MASTER LIQUID DUPLICATOR 








MASTER ADDRESSER CO. : 
: 6500-D West Lake St., Minneapolis, Minn. 
: Tell me more about your Unduplicated DUPLICATOR values : 
-) eee ee : 
NE... . como cubis eweie's vices Gass oui mine enn : 
re 
S Wc netas drceeiintesenetsvred CREE ..0bssngeeeans 
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a combination. jubilee of more 
SILVER DOLLARS 
for you ... 


J oe 

Silver Tip Ribbons and Silver 

Carbon Paper, Non-Smudge ; 

ist Delight PROFIT DELIGHT 
YOU! 

SILVER LEAF 

CARBON PAPER 

® NON-SMUDGE 

@ PLASTIC BACK 

®@ 100%, Rag-NON-CURL 

@ ALL WEIGHTS-SIZES 

@ All Finishes 


ILVER TIP 
RIBBONS 
® Handy 

For All Machines 


Clean 


© 

® All Colors-Bichrome 

© 300 T.C. and Higher 

@ Pure Silk or Nylon 
Unconditionally Guaranteed ! 


LEEDALL NEW PACKAGING 
DISPLAY “PRE-SELLS” it self and YOU 
CAN BE SURE with our “COMBINA- 
TION JUBILEE” the REPEAT ORDERS 
are always yours! 

Write today for complete prices and quan- 
tity discounts on this wonderful “Combin- 
ation Jubilee’’. 

LEEDALL pRODUCTS MFG. CO. 


Main Offices & Plants MILLTOWN 3, NEW JERSEY 
INKED RIBBONS e CARBON PAPERS e« DUPLICATING SUPPLIES 





‘FOUR ACE 
‘that help in any _ 








TRANSPARENT 7 
CRIMPED SIGNALS > 


for Protected Visible Cards [ G 


a ey 


affco SIGNALS 


There's one best signal for each 
kind of record housing . . . and 
Graffco makes them all. A_ full 
variety of colors, shapes and sizes, 
to classify, remind, warn or call for 
action. Close your ‘‘system" sales 
faster with practical demonstrations 
of how they come to life with 
Graffco Signals. 
GEORGE B. GRAFF CO. 
54 Washburn Avenue 
Cambridge 40, Mass. 
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has opened h wn store at 7239 Harrisburg Bivad 
. Glenn Burch the new buyer for Maverick-Clarke 
* &# & & * 
Dick McQueeney has returned to work with Delta Office Supply 
at Harlingen. The Frank Krevans of Uvalde Office Supply at 


Uvalde, Tex., have purchased the office supply business of the 
Guide Publishing Co. at Eagle Pass. They have 
to Eagle Office Supply and held a forma 
tractive store. They w perate both store 


Wilson Stationery & Print ng Co., at Prairie & Fannin in H 
ton, has completed a well-planned and extensive remodeling | 
yram. Modern fixtures streamlined for eye-level service have been 
nstalled and the inter completely rede sted in shade 
yreen and white. 

x at x“ “ x“ 

Urban Fogarty has left Baudean, to become a ated wit 
Dameron-Pierson of New Orleans in the furniture department 
Bob Book, wh managed the turniture department ot Arkansa 
Stationery & Furniture at Little Rock, has joined Jim Cooper, 
ering Louisiana, Mis ppi, Arkansas, Alabama and Tennessee 


+ &£ & & & 
Sterling Lentz, formerly with Henson's in Wa is store manager 
Penick-Crawford in Austin, Tex. . Jimmy Elrod is doing a 
swell job as sales manager of Maverick-Clarke in San Anton 
Russell Brewington of Brewington Typewriter company of Houston 
has been elected president of the Texas Off Machine Dealers. 
&¢ &£ & H& & 
Lowell Grigsby has taken over the buyer's desk at Atlas Office 
Supply & Printing in Houston. Allen New is doin 
at office supplies at The Steck Company in Austir 


the purchasing 


*¥ &€ & & & 
Supply 422 N Main Sa Antoni kina 
for a good multilith perator. If any one svailable, please get 
n touch with Bob Marshall Edward Golden, Mohawk Tablet 


f the Texas Traveler 


Southwest Off 


\ a new memoer 


Jack Parker of Wilson Stationery & Printing 


Latest report 

Houston, who was knocked down and crushed badly on Apri 

2 hat ne fined to the hospita!. He was manager of the 
re department 


All persons traveling by car in Louisiana should take extra pre- 

; as office sre checking in unidentified cars with t-of 
tate enses. It t one of the travelers $53.00 or stay in ja 
find it. Al M ppi i arrying tant radar check 

* &£+ &€ & 

are in the neighborhood of Harlingen, Tex., and want a 


Airbase Road and Ri 


aT the Sky iner 


Marlinaen. 





G. Erdely of Transparent Sheet Mfg. Company, Sydney, 
Australia, visited our Chicago headquarters office on May 10. 
His second trip to the United States, Mr. Erdely is visiting 
manufacturers of transparent plastic products in the interest 
of securing licensing arrangements in Australia and New Zea- 
land. His itinerary calls for considerable time in Europe, the 
Near East and India before completion of his round-the- 
world business trip. 


C. K. Wheeler, owner of the Eze Company of Torrance, 
Calif., paid a visit to OFFICE APPLIANCES on May 19. 
Manufacturer of the new Telaeze, a telephone earpiece de- 
vice which enables a woman to hear naturally without re- 
moving earrings, Mr. Wheeler is busy setting up jobber connec- 
tions throughout the country. He reports a widespread in- 
terest in his product. 


Harold Panter, representative of Office Products, Inc., 
stopped in June 1 at OFFICE APPLIANCES to say hello and 
discuss general business conditions in the industry. He was in 
Chicago for several days calling on local stationers. 
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the world’s finest copyholder and enjoy bigger profits! 





When you stock—and sell—the “best}’ you 
are building prestige for your firm. 

This is true of Pres-To-Luine, the only 
Copyholder that meets ALL modern busi- 
ness demands ...and, with Pres-to-Line, 
every sale brings in the extra profit dollars 
youre looking for. Pres-To-LiIne is 
nationally advertised and wanted ... and has 


PRES-TO-LINE 
DESK 


q STABILIZER 


Another 





proved itself “best” through acceptance by “best” 
the nation’s largest commercial users and the 
U.S. Government. with a 
Available in fingertip or foot-actuated handsome 
spacing mechanism, in 5 widths, 14” thru 
32”, and in colors to match any typewriter. 7 discount 
for you! 





On ty Pres-To- Line can be adjusted up 
or down for eye-level reading, forward and 
back for focal distance, tilted for proper 
light reflection to suit operator's individual 
requirements. Only Pres-To-Line folds 
— typewriter, to store into most typing 
desks. 


Saves unnecessary fatigue, reduces 
typing errors by eliminating wobble and 
vibration, prolongs life expectancy of 
desk and typewriter... has instant finger- 
tip release...makes typists happier in 
their work. Sturdy, all-metal construction 
...smooth streamlined finish, marproof 
rubber top bumpers and floor base. 
Retails at only $4.95. 


ONLY Pres-To- Line gives instant micro- 
matic one, two, three or four typewriter 
spaces, or intermediate spacing. 




















QUALITY... 
LUXURY 


_ 

ag 
\ tase 
hy 


666 Lake Shore Drive 7 
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the init 


IN BEAUTY... 


UPHOLSTERED FURNITURE FOR OFFICES, HOTELS 


Write for New Color Catalog 
MOO CV WAZE nc 


Chicago 11 








> 
; Pres-to-Line Corp. of America 
o 2339 Cotner Avenue, Los Angeles 64, Calif. 
| Please send me catalog of complete line of 
| Pres-to-Line products. 
oT ' | Please provide me with a 30-day Free Trial of the 
Pres-to-Line Copyholder at no obligation. 
| 
| Name Title 
corp. Y OF AMERICA os ee 
LOS ANGELES 64, CALIFORNIA ; Nagress —__ ———_—__———. 
> = RSE —EeEEEEEeEe 


(A LATCU 
modernize 





No. 0701 3-Piece Sectional 
Foam Rubber Seat and Back 
Wall Saver Back Legs 


0701 END—wWidth 25” 
0702 ARMLESS CENTER—Width 23” 
0701 END—Width 25” _ 


ALL PIECES 
Height 30” 
Depth 29” 

Seat Depth 21” 


AND INSTITUTIONS 


Illinois 


Factories 








@irre 





ASK FOR 


hast sclling 
i 


ne 


Reyburr?. > 


yeott 1a85 


SS «<«, 


~~ 


a 


THE REYBURN MA 
PHILADELPH 











Re to 
ot® Mp Pay 





4, 


FIRST STATE BANK BUILDING 
DENTON, TEXAS 


JAMES S. FOWLS, (SOUTHERN) 
327 SUNSET DRIVE, NORTH 
ST. PETERSBURG, FLORIDA 





4 > 
“Speers” 


QW 


UTILITIES 


TRADITIONAL QUALITY 


CHAIR NO. 882 


SPER, 


REPRESENTATIVES: 
GEORGE DEUTSCH (SOUTHWEST) 


Jasper Chair’? 


& We 


All quality merchandise conveniently 
packaged to practically sell itself. You 
will find Reyburn’s stationers items are 
in constantly increasing demand. 


The smart red and black easy to use 
boxes and cartons invite customer 
interest. 


You will find an item to fill your every 
need in Reyburn’s extensive line, 
backed by 60 years’ manufacturing 
experience. 


NUFACTURING COMPANY, 
a a ari tceeo, ILL. 


INC. 





Certified’ 
Office | 
a Planning § 







Traditional in styling but new as 
tomorrow in comfort and con- 
struction, this handsome chair is 
an asset in the finest office. The 
kind of chair you take pride in 
selling. 


Ry Invitation Member 





Emblem of 
Business Character 
RICE LEADERS 
OF THE WORLD 


THE RIGHT CHAIR 
AT THE RIGHT PRICE 


ASSOCIATION 


Represents High Standing 4 ste 
Name Product Solicy 








INDIANA 


GEO. A. LITCHFIELD, SALES MGR. 
R. A. i. soem) R. J. FREEMAN AND JOHN R. FREEMAN 
1527 E. 14th $ (EASTERN) .385 MADISON AVE. 

SAN LEANDRO, "Gauir. NEW YORK, N. Y 

JACK S. DORAN (NORTHWEST) Lester W. Brown (Chicago-Midwest) 
1527 E. 14th ST. 666 LAKE SHORE DR. 

SAN LEANDRO, CALIF. CHICAGO, ILL. SPACE 844 
























14th DISTRICT NOTES 


Jack Ellis, Correspondent 
Box 722, Manhattan Beach, Calif. 
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Paul Schmit e back witt ne ta tale Wait + 





Frank D. Waterman, Chairman of the 


WRITE If DOWN... 
Waterman Pen Co., Inc., presents a new cartridge-filled foun- 
tain pen to Songstress Eartha Kitt. The lark is writing her 
memoirs and is using the gift to transfer her life to paper. 
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nateo NOME 


the premium homogenized duplicating 
ink that’s popularly priced! 














CANODE premium 


HOMOGENIZED BLACK 


Sells faster because office personnel are well aware that 
Canode is No. 1 for unsurpassed, professional quality. 
A laboratory controlled product that daily proves itself 
the finest, fast-drying, black oil-base duplicating ink on 
the market today. 

®@ Produces clear, sharp copy 

@ Minimum penetration 

®@ Minimum offset 

@ Eliminates cylinder and pad clogging 

@ For open or closed cylinders in any climate 


In pound or half-pound cans 
WRITE TODAY FOR DETAILS ON PRIVATE BRAND LABELING 


INK SPECIALTIES CO., INC. 


519 North Halsted Street @ Chicago 22, Illinois 
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NEW DELUXE All Metal —ADJUsTqByE_ 
TYPEWRITING TABLE 





For Schools & 
Business 


Designed to 
improve Typing 
Efficiency with 
Less Fatigue 





Constructed for manual & electric typewriter 
Typewriting bed cradled in rubber 

Very quiet with minimum vibration & drumming 
Patented Adjustable screw for elevation 
Adjustable legs for leveling to floor 

Shipped K.D. in corrugated carton 5” x 30” x 36” 
Freight allowance 


SEMCO SALES 


PINELLAS INT. AIRPORT ST. PETERSBURG, FLORIDA 
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Proven Profitable 


BY DEALERS 
WWDIAN 


CASH REGISTER 


Hundreds of Dealers 
have found the Indiana 
Autographic Cash Reg- 
ister profitable to dis- 
play and demonstrate. 
ideal for all types of 
business doing over-the- 
counter sales, Sales or 
poyments on account 
recorded quickly and 
accurately. Sales figures 
can be kept by com- 
modities or depart- 
ments and ore classi- 









Ruled paper roll, on which en- 
tries are recorded, spaces auto- 
matically upon pulling the hand 


fied at time of entry. 
All records and figures 
available at end of day 
for checking. 





lever — Cash Drawer opens 
and warning bell rings. 


6 popular models. 


Dealers — write for details. 


VLAN, 


CASH DRAWER 
COMPANY 


SHELBYVILLE, INDIANA 








SEEN & HEARD IN 
SOUTHERN CALIFORNIA 


by J. EDWARD TUFFT, 
2012 Huntington Dr., S. Pasadena, Calif 





Extensive remodeling the Beverly H Typewriter Shop, 433 
N. Cannon Drive, recently purchased by Henry Van Dalfsen, 


proprietor of the Beverly Office Equipment Company, 321 Robert- 
son Blvd., Beverly H has been completed. The most modern 
ideas in store display have been set up, inaugurating the selt 
service plan. 

Unique pegboard wall displays eliminate a helving and offer 


imple and easy change of items. Mr. Van Dalfsen announces the 
appointment of William Yost as manager. He formerly was with 
| Remington-Rand, Los Angeles. 


| % % # H * 
Alfred H. Foxhead, manager of the Guaranteed Typewrite 

company, 439 S. Spring St., has been appointed chairman the 
apprenticeship training program sponsored by the Southern Ca 


fornia Office Machine Dealers Association ir njunction with the 
California Division Apprenticeship Standards, and the Los 
Angele ty sct The program is scheduled to begin at about 
the time the pening t the public September 
This program of n the job training’ will be conducted one 
night a week at one of the trade technical sct in Los Angeles, 
enabling the apprentice to be employed during the entire training 
period. Competent instructors will be in charge to give expert 
training in all office machine services. 
* &€£ & & 
Johnny Glasgow, Royal Portable representative, at this writing 
eported recovering nicely from a seri tomach ulcer opera 


returned to the L Angeles Royal office in April after 
years in Rochester, N. Y. 


tion. He 
pendina the past three 
+ £ &€¥ € F 


Ed Suderman, proprietor of the Business Machines and Equip 


ment Company, 176 E. Colorado St., Pasadena, and president of 
the Southern Ca fornia Office Machine Dealer As iatior n 
nounces that the association won the Liston Jackson award for the 
yreatest membership increase for the past yea ding May 15 
Norbert Maver, proprietor of the West Coast Platen Company, 
643 S Sar Pedr St. L S Ar yele was presented with af ippro 
priate plaque as an award for securing CG Ba 
2>w members from January | to May I5 
The plaque wa yift of Henry Van Dalfsen, chairmar 
tc Committ tor the past tw yea He presented the 
Mr. Ma at the May 16 dinner meeting held at the 
R er Young Aud r 
pal speaker at the event was Robert Mclntvre, research 
} irvey manaae ? the Southern Ca rr Gas Company. He 
ke n the Busine Outlook and Anticipated xpar n for 
S 1 Calif 
Reaqular dinner meetina will be d ntinued durina ily and 
Au t. June 20 he scheduled date of the last meeting to be 
he til Septemt 
rt & 9 *% * 
G and xs the the t d 


bead - 
Se et ee 


HEV a 





A display of the “Old and New" in office record handling 
methods drew wide attention to the Diebold, Inc., exhibit at 
the recent Southern California Business Show in Los Angeles. 
The remarkable progress made in development of the modern 
office machines created much merited praise. 
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Custodian Wall Safe 


The Industrial 


The Director 


Defender Money Chest 


< KKK 


The handsome new 
Notice how 


ecutive.” 


“Ex- 


handle, dial and emblem 


are combined 


into one 


distinctive unit that accents 


modern 


streamlined ap- 


pearance of Protectall’s 


new design. 


Even coe a built-in "calles talk? 


America’s fastest-selling safe has three of them! 


All the Protectall Safe asks is space on your 


oe floor. - will — show ~— it’s can find in America! Code Toutside Dimensions] Inside Dimensi 
the fastest-selling safe of its type in America. High Wide Deep | High Wide Deep 
3. ITS BEAUTY SELLS ITSELF. Now, every -———— Tal ne tas tae 

1. ITS PROTECTION FEATURES SELL THEMSELVES. model is more modern-looking than |e" 58° | 39° | 29° | 48° | 33° | 2 
Each m lel bears the independent ever. Completely restyled to add a | Commercial | 48" | 25° | 27° | 39° | 20" | 20° 
Unde: writers’ Laboratories “Cc” Label, new note of distinction to any business | Accountant” ai ee a ee 
certifying that it has passed their severe office or home. Gibraltar 36° | 22° | 24° | 27° | 17° | 17° 
one-hour fire test. And 4 out of 5 of all T Challenger 31" | 19° | 24° | 22" | 14" | 17" 

safes sold. today. are “C” label safes! WHY NOT CUT YOURSELF IN for a share of -———— +— 
’ ad , Treasurer 31° | 0" 1a ae eee 
the big profits to be made on these }——— aoe as 

2. ITS VALUE SELLS ITSELF. The price tag is handsomely restyled Protectall Safes? | "ecutive | 28 7 ale Be oe hoe 8 
unbelievably low—for genuine Under- Just mail the coupon for a catalog, | “Veer” 20° | 13° | 15° | 13° | 10 10° 
writers’ approved protection with such showing the new Protectall line. We'll | Custodian Wall Safe/ 12° | 12" | 7" | 11" | MI" | 4° 
handsome, modern lines. Protectall’s send you full details on how to cash in. | Defender Chest A 0 ee le Le Be 

. . . . SS 7 
new “Veep” model is actually the Mail it right away! Security Chest | 5°} iz") 8° | 3° | 10° | 6° 
ee rt 
NOW! Every Protectall Safe bears the Underwriters’ 1-20 
Burglary label givian efditiensd gretedien and afitieatt 0 0432sésf* OO; Ol!) t—t*™’iC‘(‘#(N}SP SN .—”~—“‘<“<“‘CRSCOM ae 
insurance discounts to your customers." Protectall Safes, Dept. 926-G 
Hamilton, Ohio 
Please rush me a catalog showing the new line of Protectall Safes. 

Protectall Safes PU WIR oc cdntcnbacncvwnensne0estcesessseuenssesessaunnaeeneeneane 
4 YOUR NAME oo. cece cc ce ne cneeeeeeneeneeeeeees POSITION, cc cccccccenecceneeeeees 
“ Sta m ilton, Ohio ADDRESS. oc cc cc ce ce ee ee ee OEE EE EERE EEE E EEE EEE EE EH EE EH EE EE EE EE ESSE ES 
Division of The Mosler Safe Company : CITY. co cccccccccccccecccccccccocecers ZONE.....+ STATE, .000ccccesecccccooeses 
189 
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lowest-priced “C” label safe you COMPLETE RANGE OF MONEY-MAKING SIZES! 






















































































VAIEEO ilies Sem: 


Geauty! Durability! Utility! 











No. 260 New Yorker 
SMOKING STAND 


Pleasing the most — Ng. 265-T Cosmopolitan 
critical eye ... 


this satin alumi- COCKTAIL SMOKER 
num beauty is 24” The 
in height. Fix- 
ated by heavily 




















No. 60-S Contemporary 
SMOKING STAND 


Diversity in De- 


modernistic 
“touch”... from 
its heavily weighted 


weighted 91” 914” diam. base 
diam. base. rising 24” in sign... presents 
cD Pe _ a heavily weighted 
height . .. to its ‘ 
p : : 914 diam base 
16” diam. tray 
and tray . . ac- 
; , : centuated by a 
Write for details and prices on the 114” stem reach- 






24” in height. 


1311 ANN AVE. 


compiete line of Valco Accessories. ing 


WAI Er 





ST. LOUIS 4, MO. 





Meow SERIES 70 cuannet steeL cHair 








: EGE. 






















Larger seat 


LUXURY 


Check and compare all these 
exclusive engineered features 


FRAME — Non-tipping Y-type 16-gauge 
double-beaded channel steel, electrical- 


Non-tippin 
ly welded and riveted. gil. 


SEAT — Extra large, 14/2” x 15”, 17” 
from floor. Steel or wood, contour shaped 


for full seating comfort. Longer durable 


BACK REST—Correctly postured, curved Cc HAIR LI FE 

steel with fully rolled edge. / 
FEET — Swaged-on steel glides covered 
with white mar-proof rubber. 


LEG BRACES — 3 leg frame stretchers 
prevent spreading or racking. 


HINGES — Fully covered safety type 
prevent accidental pinching. 


SEAT LOCKS—Free operating, positive 
holding — prevent chair 
collapsing. 


IN ADDITION TO THE NEW 
SERIES 70, Krueger offers a 
wide range of quality steel 
folding chair styles in a 
complete price range to 
meet every budget re- 
quirement. 

Write for new catalog 
showing complete line. & 




















METAL PRODUCTS @e GREEN BAY @ WISCONSIN 

















Send for Our Complete Catalogue 














No. MP-866 
$1.50 Retail 


Size 5” x 10” Closed. Con- 
tains six see-thru Vinyl 
pockets. Ideal for storing Insur- 
ance Policies, Wills and other 
valuable papers. Complete with sturdy 











strap and buckle. 
Colors: Brown, and Black. 
Liberal Dealer & Jobber Discounts 


MAJESTIC STATIONERY CO. 





260 NORTH THIRD STREET @ PHILA. 6, PA. 
Wholesale only to the Stationery Trade 
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Dealers ... be ready 
to cash in on 


OA’s DEALER PROMOTION KIT 
for merchandising 


“BUSINESS GIFTS 
for BUSINESSMEN" 


@ How-to-do-it manual 
® Large mailing brochure* 
® Newspaper ad layouts 
® Direct mail letters 
® Radio & TV commercials 
sales aids 


® Many other 


* Available in large quantities at very low cost 


Make your Christmas promotion 
plans with confidence this year with 
the help of 


OFFICE APPLIANCES 
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wW 
ndlina » 
d a 5) to-the-r arr 
alongside a duplica 
d J 
ade in the develor 
T f a ging fT Cc. & 
Breeding } ale Jepa “ was in cha tt 
+t &£ & & & 
Harold Mann etary tf NOMDA, accompanied by Mrs. 
Mann writing to attend the 30th Annual C nt 
17 ed by the National Association in Denve 
f 40 to 50, including members of the S 
als plan ft attend 
&¢ &£ & & & 
At pening date ft the Glendale Business Ma 
7 W. California Ave. The proprietor is Leo 
Leibold Y aiculating Machine * mpany, saiesmén 
' ’ Jena a the past six year 
erected and ha a f pace t 2,625 
ana teatures many innovat 
th mirror and seats and individual type 
arried 4 Addo-x, Clary Multiplier, Ren 
R Adler Typew and Odhner. The last 
Jealership. Fu nes of Indiana and 
arried, 1 equipment department and 
p afe a maintained, 
%* & &@ & & 
Fred Rothman prietor f the Angelus Typewriter Compar 
7 L Angele nas dh nterest Tf r Tw 
Jack Haskin, and Leonard King. Both have bee 
Mr. Rothman for the past nine years. Mr. Rothma 
A 43 yea 3g retiring trom a 
T T 3 near Perr Ca T 
Hal Pettit ~alifornia Typewriter Exchange, 1260 W. Se 
} t f dent f the Western States OMDA ar 


31 meeting w be held in Southern Ca 
Hacienda, San Pedr Calif 
ation is Jack Davenport, proprietor the 
ewriter its mpany Bakersfield The meetina 


Southern California, N 


the San Peds 


* *&+ &£ & & 

W. A. Harnden and L. C. Wolter, proprietors of the Hollywood 
fice A snd Furniture C 1531 N. Cahuenga Blvd 
t Sth anniversary May |!7 as distributors tor the 
presented a plaque by 


utstanding service in the Hollyw J 

Mr. | 1 Mr. Wolter established their first store in 1927 
)4 i Blyd. and in 1949 moved to their present quar 

A : and warehouse is located at Wiltor 


5 are operated in Santa Monica and 


North |} 1. Manager of the Santa Monica store is Homer 
Ferguson Grant Otterson handles the North Hollywood store. 
%& &£ & & 


Victor Adding Machine 
the Western Region re 


Kurt Vasen tern sales manager 
yave the f wing 

é rganizatior 

new product releases, and the M Caskey 


fal 
= 
Q 


u rganizational structure 
prompt and efficient service. 
Districts 130 and 131 


eq u T re-appra 


um assurance 


cassie bnown Os 

ec. Branche ana aeaiers w now be served 
nal manager 

announce the following appointments: Wayne 


H. Keaton been appointed to the position of regional super 

M k Cash Register and Systems division. Ralph 
Thompson been appointed McCaskey Systems sales trainer 
f McCaskey salesmar 


Charles R. Arenschield Jr., formerly 


. nf Dealer Diste 
nanager Dealer L 


inted regional supervisor-Adding and Calculat 
Ma n. The problem of coverage for the Inter 
been solved by the appointment of Cecil Brown 
pe trict manager operating out of Denver. 
C. A. Westland, formerly manager of Dealer District 130 
svir t to assume new responsibilities which will be an 
en stated: "The year 1955 is off to an ex 
Branch and dealer sales are running 30 


OA—7/55 








ACE PILOT 





ACE SCOUT 





Toul Build Protit and Prestige With 


BCE STAPLE REMOVER 
wna STAPLES 





ACE STAPLING EQUIPMENT 


When you stock and feature ACE 
you give your customers the /imest 
line of Stapling Equipment. ACE 
is the quality leader today as it has 
been for 25 years! Dealers the world 
over discover it pays to recommend 
ACE .. the faster moving, money- 
making line that meets every need! 
SOLD THROUGH DEALERS EXCLUSIVELY! 





































ALL-RITE STANDARD ~ 
The quality leader in the low- 
priced field. Can’t skip, leak or 
smear. 10 beautiful colors to 
attract your customers. 


29¢ retail 


4 
24) 


100% OF YOUR CUSTOMERS 


CAN and WILL» these 





ALL-RITE STANDARD and 
RETRACT-O-BALL Pens turnover 

fast and bring satisfied customers 
every time! The exclusive Micrographic 
Point assures smooth, easy writing 
with bank-approved ink. 
Fully Guaranteed. 


ALL-RITE De Luxe 
RETRACT-O-BALL 
Press top — point’s out. 

Flick clip — point’s in. 

New design cartridge — 
refills easily and quickly 

without soiling fingers. 


Pen 69¢ retail * Refills 25¢ 


NO PEN AT ANY PRICE 
WRITES BETTER THAN 
AN ALL-RITE 





"bt Fite vn 


Hudson Street, Hackensack, New Je 
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STEEL TRANSFER CASES 


25-R 
GRAY or GREEN oven-boked finish 


IMMEDIATE 
DELIVERY 


@ Brass finish cardholder and handle 


@ Four rollers for ease of operation 


A Sturdy Recessed 
Base with Toe 
Clearance at Front 


@ Index guide rod with brass knob 


@ Self-locking follower available 


Top FLIGHT PRODUCTS 
Company, Inc. 


6224 S. Oakley Ave. WAlbrook 5-7100 Chicago, Ill. 


* i. 
™ Privateer WAIL SAFE 


security 








for pe rsonal 
valuables 
against 

fire 

and theft 


ONE HOUR — 
1700 DEGREES 








$3650 


TEST 
Eastern 
List Price DIMENSIONS 
The Privateer Wall Safe is designed O i 3 
be built into the walls of any structur Pw __\N 
and comes with steel angles weld l “—] 


on each side ready for installation Inside 
Heavy Steel Construction, 2 full incl ) 3” 


approved insulation. Tongue and 9 
fitted door. Combination lock ar 
INSTALLATION arey 

In Concrete Block, Tile, Brick, « - ~ : 
ment Wall, or can be securely ancl j Weight 


in any wall or closet in the home 





write for catalog 


GUARDSMAN-VALENTINE INC. 











192 








PACIFIC NORTHWEST 


by C. M. LITTELJOHN 
918 Twelfth Ave., N., Seattle 2, Wash. 





University Book Store, centered on University Way, just oft 
ampus of the University of Washington, at Seattle, has ap 
nted John C. Gallup, assistant manager. He is in charge of sales 
tion as we advertising and merchandising tor this big 
student body of 14,006 
Mr. Gallup is a graduate of the university's College of Busines 
stration. A vet t World War Il, he erved in the U. S. 
was mustered out as a Lieutenant Commander. At the 
ed that John Palmer has been appointed 


6s we a 


TleT which supplies 4 


ana 


same Time if was annour 


to the staff of the big store. He had served with the U. S. Air 
Force in the late war. 

%* &£ & & & 

A pioneer of pioneers, J. K. Gill Company elebrating its 88tr 


and Stark st. 


please patrons, 


birthday anniversary at its busy store at S. W. 5th 

Portland, Ore. Celebrat ng in @ manner designed ft 

tt mpany put on a host of merchandising specials. 
*¥ *&£ & & 


Machine accountancy has been carried a step further by the new 


electronic brain that has been “hired’’ by the University Wash- 
yjton. Problems that would take men weeks are being ved 
n a matter of minute n the new machine. 
Leslie English, well known in the office hine world, and at 
present the machine-accounting manager at the university, stated 


that in one of its first tests this miracle ‘‘brain'’ computed and 
ked in but little more than an hour an inventory of some 6000 

Dr. Carl B. Allendoerfer, head of the department math 
smatics, pointed out the machine will enable entists to take on 
ects previously not teasible because of the time tactor ved. 


Dr. Edward Lingenfelter, professor of chemistry, used the ma 
hine to complete in 2 hours a research mputation that would 
have taken a graduate student two weeks of 8-hours a day to finish. 


* £ &£ & & 


Two highlights of the Industrial Progress USA Exhibition held 
May at the Bon Marche of Seattle, were the outstanding dis 
a\ f the Remington Rand Inc., and the Scripto Corporation 


pin-pointed products of the present-day with the displays of 
Thronaging the third floor parade of products 
naterials lines were crowds viewing relics from 
grouped in the showing with some of the 


past time 
writer ana writing 


3na Tar tnat were 





} pieces fr the Henry Ford Museum. 

the specia ase sponsored by Remington Rand Cc. wer 
wn some of the first typewriters, — a piece de resistance being 
specimen with pastel painted flowers all over e black 
+ was clearly shown how this particular writing instrument 
1c t only emancipated women-kind, but has been a major factor 

arr azing jrowrnr f the industry >t the USA 
Besides earliest models, there were displayed progre: devel 


y nature, to the present day 
+t &£ & & & 
Machine Company, 1002 Third Ave. 


ation in that city 


¢ 
Seattle, 


tly moving to a new lo where it will feature a 


Je variety of office machines of latest mode 
& &¢ HH & F 
T American Office Equipment Company Inc. ated at 80! 
F h Ave., Seattle, has recently been incorporated by the follow 
ndividuals: Sam Rudner, 9053 East Shorewood Drive, Mercer 
and, Wash., and Stanley G. Fleischmann and Shirley Fleischmann, 
7052 E. Shorewood Drive, Mercer Island, witt capitalization of 

$50,000 


*¥ + &€ & & 
me to E, Lyle Coss, mar Univer 
been elected pre Nationa 
Stores at its annua nvention held 


ager of the 


JenTt of the 


&* &@ & & F 


M. L. Patten, recently  § 


released from service with the 
Marine Corps, has formed his own Patten Office Machines organi 
n at 6609 R evelt Way, Seattle. He was formerly shop fore 

r the Victor Adding Machine Company, and has had years 


n the business machine field. Mrs. Patten, his wife 


@® 


experienc 
re 
f 


&* &#+ & & & 
Capitalized at $50,000 the Bigelow Offi , 
recently been incorporated at Olympia, Wash. Incorporators 
Robert E. Bigelow of 314 E. 13th st., Olympia, and Betty J. 
Bigelow, of the same address, with James J. Caplinger, of P.O. Box 


Supply Company, Inc 
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MARKS UP TO 
3000 GARMENTS 


MARKING PEN 


ODORLESS QUICK DRYING 
BLACK INDELIBLE INK 


RUN PROOF — 
WON'T WASH OUT 
WON'T EVAPORATE 


Writes and marks 
directly on: 
4 COTTON e NYLON 
Y * WOOL e SILK e 
LEATHER e@ RAYON 








INDISPENSABLE TO 


% HOUSEWIVES *® SCHOOLS 
NURSERY AND KINDERGARTEN 
SUMMER CAMPS & CHILDREN 
CLOTHING *® COUNTRY CLUBS 
*% HOSPITALS *& INSTITUTIONS 
*% LAUNDRIES *& DRY CLEANERS 
*® HOTELS *& MOTELS 


*»* 








WHEN THE ORDERS POUR IN... 
CAN YOU GET THEM OUT? 


There’s big business ahead and with the 
scarcity of good office help many offices are 
getting snowed under. Do you know the new 
equipment and techniques that enable fewer 
people to handle more volume? Learn all about 
them at the 


NATIONAL BUSINESS SHOW 


OCT. 24th THRU 28th, 1955 1-10 PM DAILY 


RUDOLPH LANG, Managing Director 
33 West 42nd Street * New York 36, New York 
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Increase YourSALES... 


SPONGE RUBBER 


STAMP PADS 





THE ONLY ALL-PURPOSE 
STAMP PAD LINE! 


There’s a SPEED-MO stamp pad and ink for every office or 
industrial stamping problem your customers may have. Speed-Mo 
is the only complete line of stamp pads on the market — and 
that means multiple sales for Speed-Mo dealers. You need carry 
only the common pads. Prompt shipment made on special pads 
(up to 20’’ x 36’’). 

All Speed-Mo stamp pads are of specially treated, odorless 
sponge rubber. Clear impressions guaranteed. Re-inking is neat 
and simple — you just brush the ink on Speed-Mo pads. 


LIBERAL DEALER DISCOUNTS 
Write for folder showing over 35 stock items 


RIVET-O MANUFACTURING CO. 


50 FEDERAL ST. ORANGE, MASSACHUSETTS 


nada, f complete information writ 


or 
Bossence : oO 399 Main St West Hamilton Onta 








DENS REMIEN 


& 
2 Moder 


| aiid 
> MILLIONS OF ADS... 


Sle 
ac — med. 
‘ bes =e) ' _ a, : 






SS ——— 







a fee. just to help you sell 


ACCO?! 


(ea ® \ Acco advertising has again been 
Cali House expanded for 1955. More than 
oo ' 5,000,000 advertisements in ten 
mete | top business magazines are telling 
it your best prospects to ask you 

about Acco Products. 


Here’s your chance to take ad- 
vantage of the help Acco is giving 
_you to build your sales. YOU 
know Acco — now let your cus- 
tomers know you sell Acco. Fea- 
ture Acco products all year round 
and watch the repeat orders roll 
in. 


ACCO PRODUCTS, Inc. 
OGDENSBURG, NEW YORK 


In Canada: Acco Canadian Co., Lid., Toronto 


— 


fee 


TODAY'S 
SECRETARY 


ed 
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= 7LUXWOOD 
we / 4 Abs Combeul styling! 


Ey 


% 










SS .. 









ae ‘ 


A 


as 
é 


oh 


e Tailored “Lobel 


for a thousand office filing tasks 












Aimencas<finet- | ii | 


All-Purpose Folding Table 





























































































































and useful in... Perma-Stik is a made-to-measure vinylite és 
HOSPITALS | el = — — — = ~ Designed for N 
red size easily and quickly. Will no 
STOCK ROOMS warp, curl or pre Hos porate uses COMFORT and CONVENIENCE | 
LIBRARIES | Sle wae Gels on cues week, poste. Quality Built for LASTING SERVICE 2. 3 
HOMES ar 7, 3 is — “ . —_ 2 P 
roe es no rp e : i A , 
FACTORIES ETC. | ul Gheives —~ aveltabie te wes sane. NOW: Easier Sales —Greater Profits | - 
SPECIAL SIZES ON REQUEST ' | 
PS—'/, 2." x 6" — 30 Ft. i i 
eet EE ek - Te With the Sellingest table of the year! Pie 
(Gs ‘. PS—1 1” x 6” — 40c per Fr. | 
sin a | Packaged for counter sale = built-in * All popular sizes: Banquet — Smaller — Round | - 
i el wo | cust ——e with individual * Choice of Four Tops | di 
ang te 3 cKAGE : 7 * "Sales Winning” Low Cost | 
cortiAl pyasTic PA ag! write for information today * Fast Delivery | 
GY \ ‘ta * Effective Merchandising & Promotional Aids | 
seze FREELAND re Write today for full details about 1955 LUXWOOD Dealer Program! / ~ 
TROIT 27, Mich... THE JAMES P. LUXEM CO. 
3345 North Lincoln Street 6 Franklin Park, Ill. 
SCHWAB =a 7 
rotection i 
p SV LLL 
manufacturers of 49 
a 
@ FIRE & BURGLAR * | 
PROOF SAFES 
@ BURGLAR PROOF 
CHESTS — VAULT we 
DOORS 
Underwriters A, B, and 
C T 20 Label Bi. 
Insulated at 
@ ‘FORTIFIED + 
FILES’’ ——- HOME we 
C 1-20 Label CHESTS 3 
THE | of 
Write for Jol 
SCHWAB mei od 2 
price list and neal 
dealer's discount. —e 
SAFE COMPANY | 
» NEIMAN STEEL EQUIPMENT CO., INC. Ma 
LAFAYETTE, INDIANA | BALFOUR & VENANGO STS. PHILA. 3%, PA. Ha 
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were presented p Tiang Ore Ww 
J. K. Gill Company pioneer stationer 
st Sth and Stark staged classes under +t 
How ?+ Cut a Stenc 

* £=£+ &£ & & 
Cascade Stationers & Distributors have recently moved fron 
T 1 A brand new setup at I116 Post St 
Cascade Stationers, Inc. 
* + & 


c 


Sidney L. Lida pplied science representative in Sea 
Na f nal Business Machines Corporation 
he branct ft: a of the IBM 

+ Oreaor Washinaton Idak Mor 
A ka. H ’ emain in Sea 


Name Permacel Vice-President 
George A. Fitzgerald, industrial and automotive sales man 
Tape Corporation, has been named a vice- 
ling to an announcement by George C. Rieg- 
f the New Brunswick, N. J., manufacturers of 
ynsumMer pressure sensitive tapes. 
Permacel since 1938, Mr. Fitzgerald was 
; present position in 1953. Previously, he was 
manager and for eight years, Pacific Coast 


iger of Per 
president accol 
ger, president ( 
industrial and c« 
Associated 
ippointed to | 
automotive 


livision n 


Financial Notes 





ary Cort n Gabriel Calif.—Clary rporation (formerly Clary Mult 
. 1 1954 earnings of $173,386.07 and at the same 
earnings of $114,295.72. The company’s earning 

t tt t nths due to the introd 

machine and the expansion of its automatic contr 


Hugh L. Clary, president, stated 
? cents per share for th 





mpany’s ea gs we 2 
are for the first quarter of 1955. This would. con 
ts per share for 1953 after the reallocat 
arning \ ear g \ 
f 19 
Park F e, Wis.— entering e 2 
incre f a ending Februa 
mopar » shareh 
} hat the f f 
ed a he industry 
which wa ly by Ken h F 
esident t wa at idatea ¢€ 
C and ( diary were $1,3 
e f ncome per t Ww 
f Ww wned Enalish bsic 
dividend f $ which is inciu 
any é *tary exchange 
th 
y Mich.—B ug tockholders that w 
e $43,482 for the fir three 
ent tot 1 $42,214,623. Combinec 
W $2,459 41 mpared with $2,315,9 
for the f suarter in 1955 fron 
Canada f jing dividends from foreigr 
d with $1,803,064 for the same period 
j John S. Colema 
fig th the trer 
y low ngs has been ha 
prover fit pictu Eff 
of a d to offset as 
W Guct d earch 
Minnesota M & Manufacturing Co., St. Paul, Minn.—President Herbert f 
that record quarterly f $63,382,846 were 1 
4 for the ¢ mont of 1954 Earr 
] per share c ed with $5,259,281 
$ 96.170 p 
demand feo 3K 
A ateq abdra e 
de y e Co., San Leandro, Calif.—The th 
P / i ve +t to the khold e 
1'¢ e me e e 
At f fter taxes, was $1.8 144 
favorably ar 1953, when ne 
w $1,468,738 ent to $3.92 per st 
* the evelopments f lj 4 ow 
; | t held 
ve wa d the « directo erving 
Garfield New Y The announce from 
iy ‘ a/b de 
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Exclusively 
For 


N.0.M.D.A. cl 
Members lp 


Sell more ribbons by featuring the new and 
attractive plastic container ... a box that 
has reuse value to typists for hairpins, clips, 
etc. 

And each box has N.O.M.D.A. labels with 
dealer identification . . . limited to 
N.O.M.D.A. members, of course. 
Something a bit different and appealing 
. . . with appealing sales results! Send for 
your price list . . . no obligation, naturally. 


ESTABLISHED 1895 


U. S. 


CARBON & RIBBON MFG. CO. INC. 
621-623 Cherry Street 
Philadelphia 6, Penna. 


= 























AGATE CARD INDEX TRAYS 


by 





Neatly finished with traditional agete paper covering. Each 
has 1,000 card capacity. Wonderfully well made of heavy 
binders’ board, metal reinforced to last a long time. Has 
spring latch steel follower on metal rod. Label holder on 
front. Length 11%". 


Stock No. For Cards Certon Pack 
C135 3" high x 5" wide 12 
Ci46 4" 6” 12 
Cis8 5" 8" 6 
Cié9? 6" 9" 6 
C159 4'/," - 6 


Write for prices and dealer discounts 


AMBERG FILE & INDEX CO 





Kankakee, Ill. 
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INGHE 
A Complete Yow Line of 
Valets & Wall Racks 


Features of all Gingher Valets 


1—Assembly is accomplished 
in less than half a minute 
by inserting posts in base 
sockets and sliding top 
shelf section over posts. 


2—Shelves of one piece with 
rounded corners and coin 
formed ventilating open- 
ings 


3—Extra large individual 
self-aligning spaced hang- 
er openings. 


4—Aluminum umbrella hold- 
ers in line with mating 
coat hanging positions 


5—Easy-to-empty aluminum 
umbrella drip drawers 


6—Rests on non-scuffing 


square cupped rubber 
shoes 
7—All welded construction 


of finest furniture steel 


8—Finished with beautiful 
gray or green baked-on 
permanent enamel. 


For complete information about this new 


line of quality wardrobe racks, write 
today to 


GINGHER MFG. 


314-328 Depot Street, Scranton 9, Pa. 
Manufacturers of Precision Metal Products Since 1924 





Model V-6 




















Traditional Quality 


by 
Worden of Holland 





No. 860 58”x32” 
TURNED LEG SERIES 


The traditional turned leg series desks are only part of the 
complete line of Worden office desks. Many styles in various 
price ranges are available. 


For particulars or literature, write . . 


WORDEN company 


MICHIGAN 


AND 








CANADIAN NEWS 


Our Industry Across the Border 
by Special Correspondence 





Representing a total annual purchasing power of some $5 mi n 

ars, Office Furniture Associates of Canada, Inc., is a new non- 

profit company expected to have a definite impact on the Canadian 
arketT 


owned by five of the argest fice furniture 


snd equipment retailers in the country — Grand & Toy Ltd., Toron 
t Willson Stationery Company Ltd., Winnipeg; Hay Stationery 
* mpany Ltd London; H. H. Pophar & C mpany Ltd., Ottawa 

ee Montreal. F sion 


mpany of Canada, Ltd. 
made for additional associate 
sngement the group has now been joined by the Moncton, N. B 
f R. R. Colpitts & Son, Ltd. 

he f wing executives are directors: President, J. R. Grand; 
vice-president, $. J. Vogan; secretary-treasurer, H. H. Popham; 
jirectors, J. B. Hay, J. H. Low-Beer. Acting as alternates for their 

n directors’ meetings are W. J. Berry, London, an 
nto. W. Wallace Muir, an Ottawa manage 


been retained to act yeneral manager 


mpanies on dire 
Ross H. Helwig, Tor 
wait neuitent. he 


the mpany 
FAC's design mmittee is headed by Ross H. Helwig. He has 
been in the offi furniture business in Canada for 37 years. He 
" be assisted by Messrs. Popham and Low-Beer, both of whom 
ve a had long experience in the field 
The p ng the executive talents of the five companies wi 
sult in better service to the customers of each membe 
FAC expect The company will stre t 
snd fabric in of Jesign as well as 
| Canad an suppliers already have re 
t the up as a distributing agency, it wa 
t mmission designs by outstanding Cana 
t ppliers to bid on production. 
+ was reported that two new items 


1p — a secretarial desk and a machine 
excellence t de mn fr m the Nati na 


Canada. Manufacturer was Steel Equipmer 
nt. Other advanced designs in wood are 
j board 
XC yourselt r tantly to the funda 
ental principles of good salesmanship t 
jnd in me form or other in pra 
t every article on selling, through for 
3! sales training courses or a self-improve 
nt plan of reading your business paper 
you want to remain a good salesman 


given members 
ciation when W. 


Diece T @€aqyv t was 


amilton Stationers’ Ass 


MI 


(Bill) Kay, sales manager, William | 
tts Company Ltd., Toronto, addressed 
the grour nia-M 
H aid the eal value in keeping 
e touch witt JCr informati n ur 
ake you think objectively about your jot 


i k up nly ne small p int out 


‘ , 
trade ) 5! that an be successfully 
C +he time ey sna eff r+ inve ted 
ent. ... It may be true that there is rea 
Ls ; 
Dut there wa mething new in produ 


the United State 


Hao aid that next t 


yara of } the world and that tt 
r \+ +h¢ yreatest profe n 
t tion t ssured in cash.” 


io 
2) 
> 
3 


Yves Saint-Jacques has been appointed sale 


treal territory by Visirecord of Canada, Ltd., Toronto, He will direct 
mpany program for the fF nce { Suet ec. We 
fied fae bh new duties, he has lona beer active n thea ale ? 

V rd. 


* & & & 
Ont. 


tationers'’ Guild f Western Ontar eeting in London 


tly, attracted re than 75 retailers and manufacturers’ repre- 
ntatives. In the afternoon business session they heard Lawrence 
Beattie, president, Beattie-Hill Ltd. St. Catharines, Ont utline 
~w sales are effected when a stationer tore switches over t 
erve teci jue 
Evening se heard T. M. Jarvis, sal upervisor, Minnesota 


f Canada, Ltd., London, Ont., deta 
nt of cellulose and other tape produ 
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STARK CALENDARS 
















1956 
STARK . 
CALENDAR 


pads, available in all sizes, are lithographed on high- 
grade bond paper OF UNMATCHED WHITENESS with 
the date in red and the monthly calendar in black. Fast, 
2-color lithograph printing enables us to give you the best in 
quality and prompt service. 
write or e for complete details 







“IN CALENDARS THE QUALITY MARK IS STARK" 


STARK CALENDARS cxcorporated 








100-112 BISSELL ST. + PHONE °°! + JOLIET, ILL. 





PROTECTED PROFITS FOR YOU 


WITH ADVANCOS POLICY OF 


SELLING THRU DEALERS EXCLUSIVELY 


ADV? 


MADE IN US SE 


“REG. US. PATENT OFFICE 





Write for General Catalog and Price List 


ADVANCO PRODUCTS Inc. 
MANUFACTURERS 


148 WEST 24th STREET NEW YORK 11. N Y . siieshbone CHelsea 3-1276 
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This 
STORAGE 
CABINET 


WITH RADIUS CORNERS 


is a real 


“BUY” 


Our No. 3678 Cabinet 
will answer your stor- 
age problems in every 
way. It is finished in 
baked-on olive green 
or office gray enamels, 
and has adjustable 
shelves. Spot welded 
assembly with lock in handle and insulated doors. Set 
up only. Shipped one per carton. Size 36’’ wide by 18” 
deep by 78” high; weight 175 pounds. 

List price 850.00 each 


Write for details LESS DEALER'S DISCOUNT 
F. 0. B. $T. LOUIS, MO. 


METAL MANUFACTURING CO. 
MIDWEST 1818 N. 18th ST. ST. LOUIS 6, MISSOURI 





A Few Cholce Territories 
Open tor salesman— 





BILL BARRER 


GEO. ZUREWICH 
| JOE SCHIRENTINE 





KENNA 
y 















from all of us at 


INTERNATIONAL OFFICE APPLIANCES, INC., 


to all the dealers at the NOMDA Con- 
vention who will remember that IN- 
TERNATIONAL has always supplied 
quality merchandise for over 35 years. 
REBUILT & SELECT ROUGH 
OFFICE MACHINES 
LOW PRICES — HIGHEST QUALITY 


Large stock of all types of machines 
available. Write for price list. Also 
addressing & duplicating equipment. 


Cable address: ADDBOOKAL. 


INTERNATIONAL 
OFFICE APPLIANCES, INC. 


326 BROADWAY NEW YORK 7, N.Y 
HAnover 2-6700 





BOOKKEEPING 
MACHINES 


TYPEWRITERS 
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It's Flattering To Be Followed! 







Who's First! GoOrk i 
—+ . ee? ( 
xe XO 


o = ao 
AICO'’S NEW 1/3” TYPERITE 
TABBING Spaced for Type- 
writer Use 


is More — M:-. G. Jj. Aigner was first to orig- 
inate the new 1/3” Strip Tabbing 
with inserts to match the spacing on 
the typewriter. This was back in 

October 1953. 
NOW! — The game of follow the lead- 
er has again commenced as 
one of our friendly competitors is in- 
troducing his version of 1/3” Strip 
Tabbing to help the user save on typ- 
ing time and get neater, cleaner, 

straighter titles. 

BUT — Lest you forget, it was also 
Mr. G. J. Aigner who orig- 











inated the Tubular edge Tabbing J 

which put an end to the splitting, / 

tearing, chipping and cracking that 

occurred with the ordinary tapered ¢,955 Section 

Tabbing then in use. Of course, as of The Aico 
Tubular Edge 


soon as they could, other Manufactur- 
ers again followed the leader. Imita- 


tion is the sweetest form of flattery. Aigner. 
So When You Think Of Tabbing Or Indexes, Remember The 
Leader and Order from Aigner! 


Tabbing Orig- 
inated by 


97 Reade St., New York 13, N.Y. 
426 S. Clinton St., Chicago 7, Ill. 





INDEXES 








PRIOR 
PORCELAIN MOISTENERS 





NO. 10 CADET 


Glazed white porcelain base and roller on metal rod. 


Sanitary and efficient. Size of base: 2 1/8” x 2%". 
Width of roller 1144”. Individually boxed. 
List: $.80 ea. 
NO. 20 PILOT 
Neat appearing sanitary porcelain base and roller. 
Roller revolves easily on rustproof metal rod. Size of 


base: 4144" x 344". Width of roller, 3”. Individually 
boxed. 
List: $1.15 ea. 
NO. 30 ACE 
Modern design, glazed white porcelain and _ roller. 


Sanitary, easy to keep clean. Roller revolves on rust- 


proof metal rod without resistance. Size of base: 
3 1/8" x 444". Width of roller, 2 1/8”. Individually 
boxed. 


List: $1.75 ea. 


Wholesale Stationers 
Prior Inc. of New England 
40 Stillings St. 
Boston 10, Mass. 


374 Broadway 
New York City 








A proven way 
$ to accumulate 


$ money 














STEEYS S<7RONG 
COIN HANDLING SUPPLIES 


Sold exclusively through Stationers and 
Office Supply Dealers for over 40 years 


COIN HANDLING ACCESSORIES 


Seal Presses * Legal Seals * Downey Change Trays 

Teller’s Moisteners * Currency Racks * Manual Coin 

Counters * Packaging Trays * Linen Shipping Tags 
Steel-Strong Coin Trays & Lift Pans 












COIN WRAPPERS 


Old Style * Rainbow * Automatic * 
Kweartet * Tubular * Gunshell 


Duzitall 


BILL STRAPS 
Federal * Colored * Banding 


Write for information! 






HANNIBAL, MO. 





THE C. L. DOWNEY CO. 
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! Otice | 
Appliances » i 


twe ust sPuaeces 





LOOK IT UP 









BUYERS 
Bag BD DD. 
ISSUE 








This is your ANSWER BOOK 
to all your Buying Needs 


Easy-to-Gee BUYING INFORMATION 


PRODUCT INDEX—over 1,500 products classified 

; DIRECTORY OF MANUFACTURERS—over 3,000 with names 
and addresses. 

3. TRADE NAME—TRADE MARK 
names of manufacturers 

4. MANUFACTURERS’ ADVERTISING—many use 
advertising giving complete product information 

5. TRADE ASSOCIATIONS—City, State and National—names 
and address of officers and meetings dates. 


Keep your copy handy-uvse it often 





INDEX—Over 6,000 with 


catalog-type 
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Newly elected officers of Stationers’ Guild of western Ontario 
are snapped in conference. Left to right they are L. J. Bennett, 
Tillsonburg, Ont.; Don W. Morriss, London; Bruce Wright, 
Kitchener; J. Roberts Holmes, new president, London; George 
Stephenson, Windsor; John B. Hay, London, Absent at time 
photo was taken, Fred Leaver, Sarnia. 


The group earlier in the day elected 
rs: President, J. Roberts Holmes; 
f } Fred Leaver, Sarnia ecretary-treasurer, Donald W. 
Morris } jent, Bruce Wright, Kitchener; director 
J. B. Hay, George Stephenson, Windsor; L. K. Bennett, 
* £ & €& & 

tat stion elected the f wing new fHicers: 
Pat G. Lane P. J. Evoy Ltd.; secretary, Marcel Filion, 

te d j Paul Dery, Librairie Langla 
Arthur Servais brairie Canadienne Ltd.; George Filion, 

+ &£ & & & 

Charles E. Burton yuired Business Specialties Ltd., Regina 
Sask, Th previously operated by Nick and John 
Kurtz 1 ret tributes a broad line of business equipment 
nd f nclude establishment of a secretaria 


direction of Alice R. Burton. Mr. 


n-Sears mail order division. 
*¢ &£ & & & 
10a Inc., Toront now located 


Toronto, according to Fred R. Smart, 


%&* &@ & & F 
Lee Gamel presentative for Bate Mfg. Co., New 


1 +haj at the tinal meeting of the 


Guild Club of Toronto. The club ap 


f # the ew term: Chairman 
executive, Bob Hartley; vice-cheirman, Sid Tite; secretary, Joe 
Ruthven; assist tary, Greta Hall; treasurer, Neil Smith; 
assistant trea Lee Gamel: program chairmen, Jim Curzon and 
Al. Feheley; Jim Oliver, Gord. Dimson and Terry Birrell. 


* £+ © €& 

Lloyd M. Dickinson " ntrols the stationery supply firm 
Walte . * Ltd., Toront having recently acquired 
mpany. Jack Dickinson is now active 


eld. Lloyd Dickinson has assumed the 
preside red company and has appointed T. O. 
Birrell a Mr. Birrell has been active in the Dickin 
years. For a time he represented the 
West ind a in Western Canada. 

R. G. Paveling who brings to the firm 

sales promotion work. Montreal and 

W. C. Hacker continues in h 

A Bes kinson, the company currently is offerino 

thea form fa ample r fad 

i with the firm's lines. He said this wa 

needed service to the stationer and 

* &£ & & & 
. yrapt ny, Toronto, has appointed Edward F. 
iTed) Clarke entative for Western Canada. He will be 


“— 
head ot the lakes to the west ast 


ard since 1937, except for five year: 


* &£ & & & 
nery store in Victoria, B. C., and 
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PROTECTIVE 
COVERS 


FOR ALL 


TYPEWRITERS 
and 
BUSINESS 
MACHINES 


WRITE FOR NEW 
A-1955 CATALOG 


BUDLEW PRODUCTS CO. 


3535 W. CORTLAND STREET + CHICAGO 47, ILLINOIS 








ZIPPER RING BINDERS 


BRIEF BAGS—PORTFOLIOS 
CATALOG CASES 

A Quality Line that Satisfies 

Every Business, School, and 
Professional Use. 


Priced to Give You a Proper Profit 





Our Illustrated Catalog showing the Com- 
plete Line should be in every dealer's files. 


Write For Your Copy Now! 
CHICAGO SADDLERY CO. 


105 SO. JEFFERSON ST. ° CHICAGO 6, ILL. 
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C-THRU clear plastic rulers and 
drawing devices give you a com- 
plete line to feature for back-to- 
school. Their high quality and mul- 
tiple utility have won world wide 
renown. They're priced for profits— 

designed for eye appeal— 

a real “Golden Rule” line, 


WN Aas rgoany 


ejte one CONN. 








INTERCHANGEABLE 
PLASTIC NAMEPLATES 


Beautiful, dignified, permanent, personalized, all Acme plastic 
name plates are interchangeable . . . can be changed instantly 
with new name inserts . . . make changes to suit your require- 
ments. Illustrated are the popular models. 


No. 600, desk type, gray; 2 
No. 601, brown, size 1%” 
by 6%”. 


No. 602, transpar- 
ent door style name § 50 
plate, size 2” by 
10”, name on black 


background, gold 
letters. 


No. 603, trans- 
parent easel $300 























type name plate 


for desk, size 
- 7. , 
black back- 
ground, gold 
lettering. 
No. 604, desk 
style, vertical, S$ 00 
can be read from 
both sides, size 
2” by 10”, black 
background, gold 
lettering. 


No. 605, wall 
style name, $ 00 
ean be read 
from beth 

sides, size 

- oo i, 

black back- 

ground, gold 

lettering. 





New name inserts can be 
ordered as required at rea- 
= prices. Prompt delivery . . . order your requirements 
today. 


ACME PRODUCTS CoO. 


406-408 North Van Buren St. . Green Bay, Wis. 
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Harold Diggon 


Canadian trade affairs for many year 
died recently in his 74th year. 

Born in England, came to Canada at the turn of the century 
For a time he was employed as a printer in Calgary, Alta., and 
ater went into business in Vancouver. He was active in civic affairs 
in Victoria for many years and the busin which still bears his 
d to the Willson Stationery Co. chain in 1952. 

* + © & & 

Wilson Jones C (Canada) Ltd., Toron. 
to, has appointed Gilles Meunier 4; 
sales representative for eastern Canada 
Born in Montreal 36 years ago, he is we 
known by the trade in that ty, Naving 


4 


been connected with retail and manufactur 


prominent 


ing stationers since graduation trom schoo 
For four years he covered Quebec Province 
on behalf of the W. J. Gage & Company 
Ltd., Toront Earlier he was with Eugene 
Doucet Ltd., Montreal. During the war he 
G. MEUNIER was with the Canadian Army for five years 
%* &£ & & 


Col. K. R. Swinton, general manager, Thomas A. Edison of 
Canada, Ltd Toronte was guest speaker at the recent meeting 
f the Purchasing Agents’ Associatior f Montreal. He detailed 


mplex political situation in Europe and pointed out 





The current 
possible trends. He warned against expecting t much from a 


ur power meetin 3. 


* £ & & @ 

The following appointments have been announced by F. W, 
White, for the past two years president of Computing Devices of 
Canada, Ltd., Ottawa, and now chairman of the firm's board of 
directors. C. F. Hembery becomes president and general manager 
J. A. Norton, vice-president and treasurer; J. S. Parsons, technica 
hief engineer; G. L. Stevens, director and specia 
president. 


director and 


+ ££ & & & 

Appointed Toronto district manager the Samas punched card 
division Underwood Ltd. is Michael A. C. Levett, according to 
division manager Paul B. Pratt. Mr. Levett is a member of the 
National Machine Accountants’ A ation and similar groups 
He brings t new post a broad background in punched card 
ac Suntir ‘ 

% &£ &@ EGE 

Roy W. Keeley, director of sales, Minnesota Mining & Mfg. of 
Canada, Ltd., London, Ont., has announced three key appointments 
a1 , ales executives of the firm. 

A. H. De Mille moves up from Toronto district sales manage 
to become sales manager of abrasives and related products. Hé 
will be nation-wide. Born in Orillia, Ont., educated 
mpanies for If 


Ary na 


resp nsibi tie 
in Toronto, he has been with 3M and a ciated 


years. 
E. H. Lill, who has been with the mpany and its associates for 
13 years, has been named manager tor western Canada. He was 
Vancou Jistrict sales manager tor eight year 


J. A. Gauthier has been appointed manager for eastern Canada, 


He has had 1I4 years with the mpany. He up trom the 

position of Montreal district sales manager, a position he hel 
r eiaht year 

3 * &+ & &€& F 

R. W. Gladstone has been appointed district supervisor of 


London, Ont. territory, it was announced by G. L. Snider, 
general sales manager, Royal Typewriter Company Ltd., Toronto, 
Mr. Gladstone brings to his new position a successful background 

Typewrite sales experience, 
2 * * & #4 


Mitche Mta Co. Ltd.., Tor nt ss a result ntinued er 


pansion of the firm's business, has announced the following ap 

pointments to the board of directors: J. E. Landers, vice-president 

ales and engineering; R. A. Crolly, comptroller; $. H. Blank, direc 
\ ee nll Pats 

* *& & & # 

An Ottawa wholesale stationery firm st perated by the family 

f its founder, celebrated its |00th anniversary mid-May. J. & 


made its first sale n May 23, 1855, taking in pay 


ment a portion of an old four-dollar pound note, then known @ 
Halifax currer vy. 

Today, Leslie P. Whyte, grandson of the founder, is president; 
ce-president and general manager Ronald J. Whyte, a great 
randson. The presidency has been handed down from father ané 


n through the years. 
Operating on both retail and wholesale levels in its earlier period 


the tirm ha now been an entirely wt esale bus ne for more than 


* & & & F 


Sales a Ww ahead of a year ago and there na been a marked 
mprovemenf in pr fits, R. A, Irwin, president, told the annua 
general meeting of shareholders of Eddy Paper Company, Ltd 

TTawa 
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SLOT LOCK BINDERS 


A CE A SIZE FOR EVERY NEED 


For IBM and All Other Punchings 
Vg" Heavy Steel 
‘‘Perfection’’ Posts 
Guaranteed 
Never to Break 


Slide Bottom 
Opening 


LOOSE LEAF 





5100 LINE 








BINDERS Binders Made To 
FOR EVERY Your 
PURPOSE Specifications 


* Press board covers 


Gold Stamping 
and Embossing 
done on premises 
o 
Any item bound in 
genuine leather, 
imitation leather 
or canvas 
We make it 


* Screw post binders 

* Ring and post binders 
* Flexible folders 

* Magazine binders 

* Sheet holders 

* Prong binders 

* Sales Book covers 

* Catalog covers 

* Sales presentations 

* Telephone book covers 
* Multi-ring binders 








* Scrap books 


WE INVITE YOUR INQUIRIES AND BIDS 


For Quality ... Price... Service 


ACE LOOSE LEAF CORPORATION 


27 BLEECKER STREET, NEW YORK 12, N. Y. GR 3- 8500-1-2 

















CLEANS... 
Billing Machi 
um 43, AZ. 





g Plates, 
Marking Devices and many 
others... 








for every office need 
STATIONERY RACKS ~ LETTER TRAYS 
(WOOD STEEL WIRE) 
* SORTING TRAYS 


Nec 
CENTER 
DRAWER 
TRAY 





Send your orders and inquiries to . . . 


nef 31 N DESPLAINE 
THE COMPANY HICAGO 6, ILLINOIS 








‘TRAYS & RACKS | 





S J 
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a 
READY 
SELLER 
AT 


$1775 


TAX EXTRA 
INCLUDING 
TELESCOPIC 

EYEGUIDE 















Takes all copy up to 20 inches 

A money-maker that is easy fo sell. 

= ye Now the RITE-LINE Copy holder has 

| ‘ — the new Telescopic Eyeguide at no 

Pemeeeccmaeen nent extra cost. Takes all widths of copy 

EYEGUIDE CONTRACTED from a machine tape to 20 inches. 

F = Self-contained, all-metal, compact, at- 

20" —y Requires no installation or 

service. Illustration shows it with LINE 

~ a Nineteen ~ MAGNIFIER attached. Magnifier is 
EYEGUIDE EXTENDED extra equipment you can sell. 


For full particulars, discounts, etc., write to— 
RITE-LINE CORPORATION, 4209 39th Street, N.W., Washington 16, D. C. 








YOU HAVE A WINNING HAND with, 



















PRECISION MADE ~. 
STAPLING PRODUCTS _ 


Model No. 202 
HEAVY DUTY nf 
OFFICE STAPLER 








Model No. 105 
4-WAY OFFICE STAPLER 





Model No. P-22 











PLIER TYPE 
HAND STAPLER 
AUTOMATIC 
my GUN TACKER 





A STAPLING MACHINE FOR EVERY PURPOSE IN EVERY PRICE, Ls 
ww , SOLD ONLY THRU DEALERS—/~ py an 


LF Merrow fue TENER [0 [ne 
a" 


2 2ele) €a8. 2 





ONE JUNIU TREET 
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See us at Space 945 | 


American Furniture Mart 
June 20-30 


Photos and prices to dealers on request 


GRAND RAPIDS LEATHER FURNITURE COMPANY 





——————— 


THE NEW “Vlodorn 
Hollywood”  All-Foam 


Designed and created by Furniture 


CHAIRS— 
COUCHES 
OTTOMANS 
DIVANS 
LOVE SEATS 
All with or 


of 
thout 1 2 
Grand Rapids wae So 





No. 112-W TWO LOVE SEATS Each 30x51”, 
seating height 17"; back bolster height 12” 
width 37”. In fabric, Naugahyde and leath- 
er, with zippers. Turned tapered legs with 
brass ferrules, black satin finish. Foam rub- 
ber seat and bolster. 


201-207 Front Ave., N.W. 
Grand Rapids 2, Michigan 








MULTI-RITE PEGBOARD SYSTEMS 
SET A NEW HIGH FOR SALES!!! 


for Payroll . . . Accounts Receivable and Payable Sys- 
tems . . . Special Applications 
Assures customer-satisfaction 5 WAYS... 


* SPEED — multiple records are created at one writing. 

¢ ACCURACY — transcribing errors are eliminated. 

© FLEXIBILITY —— same pegboard can be used for different 
accounting purposes. 

¢ SIMPLICITY — no trained personnel required, operation 
quickly learned. 

* ECONOMY — low initial cost of installation and upkeep. 

To learn more about Multi-Rite Systems, write today for free 

Catalog A: 

Est. 1900 


mec.t. SHEPPARD company 


44-07 TWENTY-FIRST STREET LONG ISLAND CITY 1, NEW YORK 














THE LEADER 
IN PLATENS 


AND OFFICE MACHINE ROLLS 
Typewriter Tools—Parts—Supplies 


Ames Supply Company 


ATLANTA DETROIT 





156 Alexander, N.W. 6527 John C. Lodge Expwy. 
CHICAGO NEW YORK 

564 W. Randolph St. 37 Murray St. 

DALLAS SAN FRANCISCO 


1913/2 Commerce St. 545 Mission St. 


SERVING THE OFFICE MACHINE DEALER FOR 51 YEARS 











<> Thumb Tacks 


Large Variety of Sizes and Styles. 


Noesting considers QUALITY 


is of first importance. 


NOESTING PIN TICKET CO., INC. 
728 E. 136th Street, New York, N. Y. 
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Wf, Cuginal 
SINGLEFLUID 


INK and STAIN REMOVER 


. att 
oe Soest 


ee 


— CARDINELL CORPORATION MONTCLAIR, NEW JERSEY 














CONVERTERS OF OFFICE PAPERS 
FOR THE STATIONERY INDUSTRY 


@ OUR PLANT is located in the heart of the Wisconsin 
paper producing area. 


@ POOL and GROUP CARS are available to most 
cities with marked savings in freight to you. 


@® Send us your inquiries and specifications. 


J. Edward Conlon, Sales Manager 


THE PAPER MILLS COMPANY, Division of 
BUTLER PAPER CORPORATIONS, 223 W. Monroe St., Chicago 
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‘Patents 








(Copie of patents can be obtained from the Commis- 
sioner of Patents, Washington, D. C., for 25 cents each. 
Stamps / personal checks ore not accepted.) 


Granted May 3, 1955 


301. Leg £ } B Caster yhn r New York, N. Y 
2,7 432. Mact Writing Checks. Arthur Rindfleisch, Chicage 
to T r J Chicag ] Illustration 
],433. Method and Means for Line Printing hn R. Robert Glenview 
Illustration 
7 434. Ink f ystem for Printing Machines rhardt, Baldw 
} Niles, Ill. Illustration 
505. Brief £ »wark, N 
544. Type 6 Actuating " echanion for Typewriters or Like Machines 
anor t Roya VicBee Cort uStrat 
»45 Card H Platen Eimer H reher East Norwalk and Freder 


t Reminat Rand New York, N. Y 





us 
2 Check t 3 Machine. Le Roy J. Ber mbia, S. C. Illustration 
2 Feed [ for a Register. John E. Eut hicago, IIl., assignor 
644. P f Carrying Tamper-Proof Autographic Register. Migie 
Vl Illustration 
y 1 666. Dev f veying or Transferring ae —— in Particular 
Files ndex Card ' t ke tt Alfred Becke j fi aar Territory 
Granted May 1!0, 1955 
? 707 194, Brake-Equipped Casters. Michael Kran Bridgeport, Con 
€ rt Cc , 
195. Sprir t : kupas, Evansville, Ind., assignor to Fault 
) ) Pr for 


tatistical Card Punching Machines. W 
me ea wy t Burrough Corp 


il \ 





A 


2.707 434 





2,707 S48 





2781S 




















2706514 
2,708,07€ Multi-R ner Wound ave co A. P t Rosevi 
A Nalt ‘ Le Paul, M assig 
708,116. Dictat Machine. Barton A. Proctor, Larchmont, N. Y., assignor, by 
Dictation Machine Corp., New York, N. Y 
ustrat 
2,708,267. Rex i version System A. Weidenhammer, Poughkeepsie 
y. Y Busine nes Corp., New York, N. Y 
Granted May 1!7, 1955 
2,708,292. M ff Work Space and Parti tion Structure. Steve G. Buda 
t »-Wernicke C Cincinnati, Ohio 
2,708,403. D Setting Device Walter Hanson, Port Chester, N. Y 
nn., assignors to Pitney-Bowes, Inc., Stamford 
Liiustratior 
2,708,404. Tape F } Means for Hectographic Dup! — Machines. Ansel 
t Y } to Master Addr Minneapolis, Minn 
ustration 
2,708,423. Pencil Sharpener. Robert B. Fleming, Van Nuys, Calif., assignor t 
WwW t f 
2,708,498. Ser 3 Device for Record Material. Frank R. Werner, Dayton, Ob 
} ¥ T N Q ter Co Daytc n Oh 
2,708,514. Record rd Ce ntrolled Machine. Michael Maul, Schwabach, near 
2,708,549. Calculatir Mach nes. Gunnar Nelson and Laurence N Lehman, Dayte 
} t ish Register Ce Daytc Oh 
2,708,550. Value Setting and Transmitting Mechanism ‘or a Ten Key Machine 
re haie zwald), Germany, assignor of one-half to Kienzle 
at ’ hwarzwald), Germany. Illustration 
3,747. Art Removal Signal Means for Filing Drawer. James M. Moor 
Granted May 24, 1955 
2,708,767. Caster Construction. Otis P. Dean, Lansing, Mich 
2.708.903. Writine nstruments of the Ball Tip Type Hans Reinhard Fehl ng 
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Tt 


FOR YOUR MOST 






CUSTOMERS 


STANLEY 

Deluxe . . $69.50* 
With Tray . $78.90* 
LOEWY 

Deluxd. . $85.50* 
With Tray . $94.90* 


e CLUB 
SMOKERS 


You can recommend these handsome, all- 
metal, chrome-trimmed smoking stands for 
the most luxurious interiors. For those who 
want smart styling, fine craftsmanship and 
practical utility—nothing quite equals 
Climax Club Smokers. Write today for 


NATIONALLY 

ADVERTISED 

to your best 

customers through 

@ DUN’S REVIEW & 
MODERN INDUSTRY 

@ MANAGEMENT 







= lealer discounts and illus 
@ GENTRY deaier discoun . 1Us- 
@ FORTUNE trated brochure 7-OA. 


@ INTERIORS *Suggested List f.o b factory 





ARNOLT CORPORATION [noienr 


Riteform Posture CHAIRS 


Both Steel 
and Aluminum 








From Executive to 
Typist Models 
#94—TYPIST SERIES— 


1—tLarge l-piece metal saddle 
seat 16¥2x14%2". 

2—Posture curved metal back 
rest, hinge mounted, 

3—Positive screw type adjust- 
ment 16 to 50" 

4—tTubular base equipped with 
2” ball-bearing casters. 

5—Replaceable upholstery for 
both seat & back rest. 

6—Posture back height adjust- 
ment 3”. 

7—Quality engineered, ve'ume 
produced, economiczily 
priced 

8—Shipped K.D. for lowest 
freight rates—CEasily as- 
sembled 


List — $29.95 
Warehouse Stock 
for Immediate Delivery 


Write for Catalog of Our Complete Line 








CHAIR CO., 


AVE 
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WILL BUY FOR CASH 


USED BILLING & BOOKKEEPING MACHINES 


a ee Model #7200, 7800, M-215, M-222, M-235, M-806 
BURROUGHS—SENSIMATICS..... ; #F100, F200, F300, F400 
NATIONAL CASH REGISTERS... #1500, 1900, 2600, 6000 Class 
N.C.R. PROOF & ANALYSIS #22010 (123), 20417 (135), 22115 (145) 
22910 (24) 
N.C.R. 3000 Clas #30612 (124—2XxX) 18 #3—40,000 & over 
N.C.R. INSTALLMENT POSTING #A2206 (64UP), A2207 (642) (621) (630) 
N.C.R. 3100 Class. oF #31—10—10 (18) 20” #4, 700,000 & over 


SUNDSTRAND. . apes: See #284091 #600,000 & over 
REMINGTONS...... #685 #Y175,000 & over 
BRANDT COIN MACHINES—Mode! #60, 61, 100, 101, 150, 200, 201 
KARDEX CABINETS.... Size 5x8 only 


Advise csiiiain Model & Serial Numbers 
for Our Quotations 


L. A. PEARL COMPANY 


Dept. OA, 140 West 42nd Street New York 36, N. Y. 
BRyant 9-1459 Wisconsin 7-1220-1-2 
DEALERS IN USED ACCOUNTING MACHINES 











LETTER TRAY 
w SYSTEM 


DOUBLE 








a time-saving NEW 


DUX “COMBI” 


on every desk: 


New mbination Tape Dispenser and 
Precisio r that speedily 
smbo pencils or 








piaceapie razor 


sharp blades 
Any ma roll f tape will fit into 
base -:-§ V4” y kind of tape 
Write for descriptive literature and prices 


Variety of other sei for Office 
and Home. 


Exclusive Distributor 
FRED BAUMGARTEN 

Dept. B7 @ 675 Cooledge Avenue N. E., 
Atlanta 6, Georgia 








A Specialty Item 


oa MASTER SPEED KEYS 
THE 
* Spring- Cushioned 


for old and new typewriters, 
bookkeeping and billing machines. 
* e o 
Don’t Delay 
ORDER TODAY! 
ADD THAT EXTRA PROFIT 


SPEED KEY CORPORATION Brooklyn 33, New York 
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ndon, Engla d, as ignor to Compania Uruguaya de Fomento Industrial S. A 


’ 


Montevideo, Urugu th America. 
2,708,904. Fountsin Pen Desk Set. Nolan Kent Rhoades, Milton, Wis., assignor 
to The Parker Pen Co., Janesville, Wis 
2,708,905. rare eenat Arthur E. Randa Hur Ohio, assignor of ten per cent 
» James E , Sandusky, and ten per cent to Robert W terling, Huron 
2,708,934. File Handling Apparatus. Charlies A. Pate, Lufkin, Tex 
2,708,971. Deck Shift Control for a Card Punch. Michael Maul, Schwabach, near 
irnberg, Germany 
2,709,001. Sorting Stamp. Walter A. Stahl, Cleveland, OF 
2,709,041 Continuous Record Business Mac hines. Floyd H. Ga Washington, 
Gc. a | f five and one-half per cent jolph W Washington 
2,709,123 Apparatus for Selectively Locking | Drawers Benjar Anthony Woina 
4 OF a r to Republic Steel Corp and, Ohic 


‘Export Statistics 


of U.S. office machines, 
equipment and supplies 





Net Value 
Quantity (Dollars) 
Bookkeeping, Accounting Machines Non-descriptive Etc 

New, except Punched card ... 321 531644 
Bookkeeping, Accounting Machines Descriptive, Text- 

Writing, New, except Punched card 637 987565 
Listing Adding Machines, New, except Punched card Type 2143 349248 
Non-Listing Calculating Machines, New, except Punched 

card and Pocket Types . 1587 617640 
Non-Listing Adding and Printing Calculating Machines 

PCR ERIE AE # 275 84498 
Card Punching, Punched card and Auxili ary Machines, New 138 588790 
Accounting, Bookkeeping, Card Punch Etc. Machines, Used 

and Rebuilt ; 546 179456 
Accounting, Bookkeeping, Calculating, Card Punch Etc. 

Machine Parts, Nes. . 1419775 
Addressing Machines : 127 96500 
Addressing Machine Parts, Nes. 51112 
Duplicating Machines, except Lithograph Offset Type 364 58204 
Duplicating Machines, Lithograph Offset Type 80 129041 
Duplicating Machine Parts, Nes. . : 86156 
Cash Registers, New ; 1135 290468 
Cash Registers, Used and Rebuilt : 320 46331 
Cash Register Parts, Nes. . 252919 
Typewriters, Standard, New, except Electric 5305 630516 
Typewriters, Standard, Electric, except Automatic, New 593 150018 
Typewriters, Portable, New : 1923 108714 
Typewriters, Used and Rebuilt, except Automatic 2203 86898 
Typewriters, Nes. . 149 92843 
Typewriter Parts Nes. ... 471505 
Staplers, For Office Use . 41545 58070 
Dictating Machines 454 100714 
Mail-Handling Machines and Parts, Nes 117093 
Check-Handling Machines and Parts, Nes 42879 
Office Appliances and Parts, Nes. 118315 
Mechanical Pencils, all Materials, Doz. 12388 777% 
Mechanical Pencil Parts . 11206 
Pencils, Black Lead, except Mechanical, Gr 32760 97016 
Pencils, except Mechanical, Nes., Gr. 4448 12721 
Pencil Leads . PETE : 36420 
eae - ; 35063 
Pens, Ball Type, Doz. ........ 77872 295771 
Pens, Fountain Type, Doz. .. ; 18743 402763 
Ball Pen Refill Ink Cartridges, Doz. 70935 102672 
Fountain Pen and Ball Pen Parts, Nes 193887 
Fountain Pen Points Including Points for Dip Pen Desk 

Sets, Gr. ae 10905 45718 
Pen Points, Carbon Steel, ‘Plain or Plated, Gr 7970 9088 
ee Pe BOE gnc ccccccccss 6347 13165 
Ink Writing aes ov AES 75157 
Ink, Nes. ; ; 432051 
Carbon Paper, Lb 101553 102277 
Ribbons and Ribbon Cloth for Office Machines, Inked 38147 
Office Supplies and Parts, Nes. .. 272763 

(Nes.—Not ‘els ewher pecified) 
Figures for January, 1955 Relea ed in April, 1955 
xy the U. S. Department of Commerce 
eakdo wn by countries is available from the Foreigr 
sion of the Bureau of the Census, United St 
Department of Commerce Wash gton 25, D. C 








Bi os 
June 26-29—National Office Machine Dealers A ation annua vention, exhibit, 
Cosmopolitan Hotel, Denver, Colo. 
October 1-5—National Stationery & Office Equipment Associat annual convention, 
exhibit. Conrad Hilton Hotel, Chicago 
October 24-28—Nationa! Business Show, 69th and 71st Regiment Armories, New 
York City. 
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MARKWELL “* 


STAPLING MACHINES AND STAPLES 


ARE FASTEN-ATING" 


In many localities 2 out of every 3 


Staplers in use are Markwells. 
MARKWELL MFG. CO. 


; 200 HUDSON ST., NEW YORK 13, W. Y 


PLEASE WRITE FOR 








C. L BARKLEY & CO. 


MANUFACTURERS OF FILING SUPPLIES 


Chicago 7, Illinois 


1220 W. Van Buren St. 















Originators and Designers of 


4 OUTSTANDING STATIONERY SPECIALTIES 





Desk 
Trays 
it's different! Hand-bound 
with ‘‘Leatherlex’’ (U. 5S. 
Rubber Product). 





"Bonny Maid’ Viny! Plastic 
—not just another lincleum 
ke ‘ 














f notev tte SS 


é. Note 'N 
\ Doodle Mate see 


\ eee Were PRODUCTS CO. 
——— A hendy 598 Broadway 


desk vutility for home 
and office. Made in four sizes. IxtAmee meee 






Home Budget, Cancelled Checks, 
Lmmmand Volvable Documents. 



















DON'T 
PASS UP THOSE 
EXTRA 
COMMISSIONS 


You can earn good 
commissions selling our 
complete line of passbooks, 
pocket check covers, coin 
savers, and ether forms te 
‘.nancial institutions, 








FREE HAND BINDER! 


A quick selling loose leaf 
holder. When inserting 
and removing forms, in- 
voices, loose papers, 
etc., one hand is always 
free. It locks positively 
and secures contents 
against loss and spoil- 
age. Thousands in use 
daily. 



















Here's a profitable item 
for every dealer. Write 
for descriptive price list 
today. 


FREE HAND 
BINDER CO. 








TEMPERED TTT TTT 


HARDBOAR D FABRICATORS, Inc. 


59 BRANCH ST 8% LOUIS 7 
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NOW 
a FREE with V2 


sHER DOZED 


L- FOR-ALL 


_) REFILLS BY FISHER 


(A Fl 


"'We believe that the smaller Indepen- 
dent Merchant needs and deserves a 
better margin of profit and we (at the 
Fisher Pen Co.) are determined to do 
what we can to help him get it.’"’ 

















A complete line of Binders for the 
Commercial Stationer 


Write today for Free Catalog 


NEIMAN LOOSE LEAF & BINDERY CO. 


NOT INC. 
1717-19 $. HALSTED ST. * 





CHICAGO 8, ILLINOIS 
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FOR 
EVERY 
PURPOSE 





No. 17-33 
XY“ 





NOTCHING 
PUNCH 








TICKET PUNCHES 













TALLY PUNCH 






Nos. 17, 33—Notches carts, sheets, etc. No. 
17 dies not over 4%” wide, ¥” deep; No. 33, 
not over %” deep. 

No. 2—For ¥g-44” round holes; 1%” reach. 


reach & No. 12, 2” 
All will take 
number of 


reach, same 
special dies. 
punchings to 


No. 3, 1%” 
style as No. 2. 


Talley Punch—Registers 


99,999. Punches %”, ¥” or %” round holes—also 
special designs. Same counter available in our Nos. 
2, 3, 10, 11, 21. Write for circulars. 


THE HOGGSON & PETTIS MFG. CO., 141T Brewery St, New Haven, Conn 











ScotcH TAPES 
- . » from 6 rolls up 

GUMMED TAPE 

- « « from 10 rolls up | 

week service. OPEN NEW 





SMALL RUNS 
INVITED 


SPEEDY 
SERVICE 














Supplying Jobbers from 
coast tO coast since 1937. ACCOUNTS BY _ SELIL- 
Specialist in short runs, 2 ING PRINTED TAPE. 
Sample folder and price lists on request. 
1832 WESTWOOD AVE. 


Ebol-Bindor (o. CINCINNATI 14, OHIO 
THE INCOME TAX MAN 












will let you deduct the cost of business 
travel — But only if you have definite. 
itemized records to show him. 


BEACH’S 
“Common Sense’”’ 
EXPENSE BOOKS 


are best because you jot down the ex- 
pense as it is incurred rather than later 
when a lot of it is forgotten. 

Mr. Stationer, recommend BEACH’S to 
your customers. They are now more im- 
portant than ever! 


Beach Publishing Co. 











7338 WOODWARD AVE. DETROIT 2, MICH. 


for PERFECT 
D POINTS 
re 
LEAD POINTER spattes 


preferred by DRAFTSMEN, ACCOUNTANTS, ARTISTS 


Here’s the fast, clean way to get perfect 
lead points every time, points up to Y,.” 
long, without breaking! Simply insert 
wood or mechanical lead holder and use 
to rotate lid. Sturdy, lifetime construction, 
non-skid base. 


Tra- Petut Lead Holders 
. light, balanced. Press-top, 
























——— 





WRITE FOR LITERATURE 
AND DEALER PRICES single- and double-end models. 


ELWARD MANUFACTURING CO. 23"5% 


COLOMA, MICH. 
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TRIPLE Your VOLUME and PROFITS! 


Capture the Home and 
Business Market 
with 


SENTRY 


Small 


world’s fastest-selling, lowest- 
priced personal safe —quality- 
built by the only exclusive 
). small-safe manufacturer. 
Write today for full details. 


("4 
Suggested $6995 i JOHN D. BRUSH & CO., INC. 


N.Y. 


formerly Brush-Punnett Co. 
545 West Ave., 


Standard discount plu: 
advertising allowance 


Rochester 11, 


Wado 
CELLULOID PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any size; 
menu covers; factory record protectors; tag holders; 
bill-fold envelopes: stamp containers, etc. Made 

acetate (flame resistant) transparent cellulose. We 
build to fit your particular need. Write us details. 


Markilo 


902p S, Wabash Ave. 





Chicago 5, Ill. 


LI 
oD Fo 
Fess" 
© min? 
= 


=Ea 


DAYTON STENCIL 
WORKS CO. cris" 
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Lath in LEATHER 
Wy in FABRIC 
for the Executive Suite 


Hand Fashioned by Craftsmen of Experience 





moderately priced 



































4 BROAL 





I. D. COTTERMAN 4%) “ciizeearse? Ave 


80w ng Green 9-823 


- BROCHURE AVAILABLE ON REQUEST 
to *‘Downease Cushions available. + * 
as. *Trade Mark Registered ni ‘ © in a n n t n Cc. 
in A FINE NAME IN FURNITURE FOR OVER ONE HUNDRED YEARS ’ FACTORY & SHOWROOM: 469 E. OHIO ST. AT LAKE SHORE DRIVE, CHICAGO 11 
oe 
| aeaalammammamaimmaainaaatias ait aie = iene BN D 
TROLLING STORE LADDERS| E 
7 ~~ =| : Loe | LADDERS— Made from : A 
E sad CEILING TYPES—with | L 
1 | — het or g on shelving, | 
7 Lik JIL : \ : , and are mo ranted on a re | E 
1 a reine | . 
yoo | S 
= | MELDED STEEL SAFETY Lap. USE 
Senate Seed nee tes THESE It costs less to draw from our huge 
7 — “icon When yu sep onthe sHow _ stock of desks, chairs, steel furniture, 
i | casei ta ROOMS _ leather furniture and accessories. 
| 7 OFFICE FURNITURE WHOLESALE DISTRIBUTORS 
: Manufactured by Ny NEW Tet tT" rv 
| | 








NEW FOR 1955 .. . NAUGAHYDE FABRICS 


KING announces the addition of durable, 
quality NAUGAHYDE FABRIC for all 1955 chair 
models. KING offers the most complete selection of 
upholstery finishes available . . KOROSEAL, 
CLAREMONT and now NAUGAHYDE, in a choice 
of colors. This means KING can provide over 15 
models in a combination of more than 4000 color, 
upholstery and modified variations. 


KING 












EXTRA PROFITS customers 


FROM CHAIR SALES TO SCHOOLS © CHURCHES © CLUBS etc. 
WE DROP SHIP DIRECT TO YOUR CUSTOMERS 
NO HANDLING ON YOUR PART 
| FOLDING TABLES 
CHAIRS — 138 STYLES 


@ STEEL OR WOOD 








FOLD! 
NON-FOLDING T Pe ne 2228 Seal SPECEFICA 
he Popular -S Model ° 
es TABLET ARMCHAIRS Vigne: molded aluminum base; 22” caster 
- AUDITORIUM UNITS soread; ht. adjustment 16/4” to 21l/2"; Tullex 
of 6 Ft. and 8 Ft. TABLES a 2 oe oe ee ee, 
available in a wide range of sta : 
+4 SCHOOL DESKS upholstery . . . Koroseal, Claremont, and 

: SPECIFY REQUIREMENTS (Quantity, Steel or wood) Naugahyde in a choice of colors. 


Write for Complete Catalog and Price 
List on the Entire King Line 
KING postTuRE CHAIR CO. 
953 S$. Raymond Ave., Pasadena 2, Calif. 


; Adirondack Chair Co. 


" Dept. 22 — 1140 B'way, N.Y. 1, N.Y. MU 3-4834 





MODEL 222-S 














PL ancecnenneaent 


‘|| BRADEN STAND-BY Me coerictsees 


? scat OFFICE SIGNS © Patented Knee-Action Grippers 
- 200 Stock Signs* Hold All Copy Securely 

c 

, | 





to select from with and 
without holders 

1. To Han 

2. For Walls 

3. For Door or Desk = 
*Name panels easily changed 
to allow for personne! changes 
NEW .. . Line of Bank 
Signs “Next Window’’— 
“Bank Holidays” etc. 


For those customers — 
Made to Order ENGRAVED 9°W «x 12°H 16°W « 12°H o°W x 16°H 


. e " SIGNS - Complete flexibility 
Write for literature and dealer information to fill every special sign need 


BRA DEN M fo. Co. LANSING, MICHIGAN 


UU ceonnerenne 
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COSTUMERS 

Pa S§ SMOKERS—ASH TRAYS 
Top Quality 

IN WALNUT, JEWELER’S BRONZE, SOLID BRASS, ANODIZED 

ALUMINUM, CHROME AND LATEST DECORATOR COLORS 


Send for Complete Catalog ILLUSTRATING 
Nos. 17-21 





A Completely New, 
Easy-to-Sell Line of 
SMOKERS and ASH- 
TRAYS, featuring our 
easily- 
cleaned, specially 


sturdy, 


designed screen. 


Also new finishes 
and models in LA 
SALLE’s popular 
line of Snuffer All- 
Metal Smokers and 
Open Type Glass- 
liner Ash_ Trays 
and Smokers. 








LA SALLE PRODUCTS CO. 


2216 N. Clybourn Avenue CHICAGO 14, ILL. 














‘““SAFE-TEE”’ 
FOLDING CHAIRS 


This lonia Model 40 is a low-cost, all- 
steel, indestructible folding chair with 
a new safety design 


Sen 





Again Available! 

Our Model 45—luxury chrome 
finish, leather upholstered 
spring-filled seat and back. 
For top-flight executive use. 











Choice of colors. Write today for 
folder and prices. 


IONIA MFG. CO. 
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- JONIA, MICH. 


SPECIAL DISCOUNTON .. . 


. Summer Introductory Floor Stock Plan. 
Write for facts on this new summer profit 
sales plan—no obligation. 


DEPENDABLE MANUFACTURING COMPANY 


New Factory at Bellevue, Nebraska 


TYPEWRITERS 
ALL MAKES 


THE UTMOST IN QUALITY 


REGALRITE BRAND 
RIBBONS AND CARBONS 


PROVEN-BEST BY TEST-BEST FOR LESS 


REGAL TYPEWRITER COMPANY, INC. 


200 HUDSON ST. NEW YORK 13, N. Y 
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The Word We Dreaded 





My husband and I were together when 
the phone rang. He got up to answer it 
and | held my breath as I heard his 
quiet, “Yes, Doctor?” 

Then he put the receiver down care- 
fully. His face, when he turned to me, 
was gaunt and lined, but he was trying 
to smile. 

“Was it—the laboratory tests?” I 
asked. 

He nodded. “We'd better get my 
bag packed,” he said gently. “They 
want me in the hospital this evening.” 

We had realized for months that 
something was wrong. But the pres- 
sure of his business postponed action. 
“Guess I’m a little off my feed,” was 
all he would say. 


Strike back at CANCER...man’s cruelest enemy... GIVE 


OA-7/55 


It took our family physician only 
ten minutes to change that attitude. 
He made an immediate appointment 
with a specialist. And at the end of an 
anguished week we knew. The labora- 
tory tests confirmed the word we 
dreaded — “Cancer.” 

That was a year ago. Modern cancer 
research saved my husband. That... 
and the surgeon’s skill, the strength of 
our faith and his own fighting heart. 
He is alive and well today. For us the 
story has had a happy ending. 

Yet it isn’t ended. When we think of 
the thousands of other families tragi- 
cally broken every year, we feel we 
still have work to do. Many types of 
cancer can be cured if caught in time. 


We tell our friends, “If there are 
symptoms you don’t understand, see 
your doctor at once.” And we give to 
support the constant research of the 
American Cancer Society in finding 
the causes and reducing the incidence 
of cancer. 


American 
Cancer Society 


GENTLEMEN: 
1 want to help conquer Cancer. 


(C) Please send me free information about 
Cancer. 


( Enclosed is my contribution of $ 
to the Cancer Crusade. 





=a 7 





Address 


Oy ee 


(MAIL TO: CANCER, c/o your town’s 
Postmaster) 








209 











Extra wide 





Royal’s new, extra wide deep cushioned 
seats and backrests give luxurious com- 
fort. Rugged, square tubular steel con- 
struction is fully welded throughout, for 
years of dependable service. 


Handsome 


No. 1277 










Handsome Royal chairs are available in 
a number of smart designs and finishes— 
color co-ordinated to complement any 
office decorating scheme. 
















metal furniture since '97 


Royal Metal Manufacturing Company 
175 N. Michigan Ave., Dept. 57, Chicago 1 


Factories: Los Angeles « Michigan City, Ind. « Warren, Pa. 
Walden, N.Y. Galt, Ontario 


Showrooms: Chicago « Los Angeles « San Francisco « New York City 
Authorized dealers everuwhere 
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Two part, harmony 


EXECUTIVE-SECRETARIAL 
CHAIR COMBINATIONS 
BY ROYAL 


Two in one package—smart Royal 
metal, Executive and Secretarial chairs 
are a natural sales duo. Unmatched 
comfort—harmonizing styles and colors 
make these Royal pairs perfect for 
enhancing an office—increasing your 
sales volume. Double profit Royal duos 
are available in every price category. 
Write today for literature. 
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SALES 
STIMULATORS 
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CATALOG NO. AL-2817—(Diebold, Inc.)}—The company re- 
cently announced the availability of its new 20 page multi-colored 
and illustrated catalog. Featured are the Cardineer rotary card 
files which Diebold reports simplify the complex job of multiple 
record keeping, speed use of records and promote efficiency. 
Fully illustrated with installation photographs, the new issue shows 
the exclusive advantages that permit the Cardineer to be tailored 
for a wide range of uses. The units are available in two models, one 
electric, the other hand wheel for manual operation. (No. 123.) 


OFFICE DESKS—(The Shaw-Walker Co.)—Rich in texture, de- 
sign and illustrations is the current 12 page brochure released by 
the company. It displays in pictures and words the eight distinc- 
tive lines of desks developed by Shaw-Walker for everyone from 
the top brass to the different ranks of executives and office work- 
ers. In all, the eight lines are spread-eagled over 76 models for 
every office function, all time-engineered to help the user to ac- 
complish his work more efficiently. A two page slip sheet, done in 
color, and which emphasizes what color can do to your office, ac- 
companies the brochure. (Card No. 126.) 


“OPERATION CARD” 


Every Sales Stimulator carried on thie and the suc 
ceeding page carries a number. If you are interested 
in any particular item, simply circle the corresponding 
number on the card and drop it into the mail. No 
postage is required. 








SALES AIDS—(Art Steel Co. inc.)—The company hes en- 
nounced that the Steelmaster new 48 page color catalog 
its 1,000 items gives dealers a complete mine of information for 
all of his filing equipment needs. Art Stee! states the catalog may 
be purchased for direct mail campaigns. in addition, the compe 
has available a series of blotters showing the Steelmaster line « 
which are ideally suited for monthly mail order drives. (No. 124.) 


SELLING AIDS—(Columbia Ribbon & Carbon Mfg. Co., inc.)— 
A completely new brochure illustrates and describes the promotion- 
al material available to dealers with which they can promote and 
sell Columbia products. It is called the “Treasure Chest of Dealer 
Tie-In Selling Aids". One side of the brochure is devoted to an 
explanation of what tie-in selling sids are — giving the dealer 
helpful hints on how to use the promotional matenal. (Ne. 128.) 


CHAIRS—(W. H. Gunlocke Chair Co.)—An unusually attractive 
multi-colored catalog (No. 46) has recently been e available 
by Gunlocke. The catalog, comprising 55 pages, is distinguished by 
a smart, eye-arresting cover, an unusual index which covers the illus- 
trated table of contents and with the inner pages attractively 
manned with illustrations and word pictures describing the com- 
pany’s products. (Card No. 129.) 


service bureau OFFICE APPLIANCES 


Please ask the manufacturers, indicated by the key numbers | have circled, to 
send further information without delay. 


CATALOG—(Amberg File & Index Co.) 
—Encased in a sturdy maroon jacket and 
with the catalog proper boasting a front 
embossed cover of rich gold, black and red, 
Amberg's latest catalog contains a wealth 

















of information for dealers. Hansome in 
appearance and containing price lists and NEW EQUIPMENT & SUPPLIES SALES STIMULATORS 
index for merchants, the issue cover the 
complete Amfile line of quality products. 1 6 11 16 21 26 31 36 41 46 BI 56 61 66 71 JOT 106 111 156 ERT 126 131 186 149 
(Card No. 108.) 2 7 12 7 22 2 32 3 42 4 62 57 62 @ 72 302 107 112 117 122 127 aR 137 148 
3 8 1 16 23 28 33 38 43 48 53 58 63 G8 7S 103 108 113 118 123 128 193 136 148 
4 9 14 19 24 29 34 39 44 49 54 59 64 OO 74 104 109 114 119 124 129 134 Tee 146 
onmwinne eune se 5 10 15 20 25 30 35 40 45 50 55 60 65 7O 75 105 110 118 120 128 130 108 140 148 
S—Charles C. Smith, 
Inc.)}—To spur sales and tie-in with an in- July 1955 issue of OFFICE APPLIANCES. Card void after September 1, 1955. 
tensive advertising campaign, the com- 
pany has announced a display assortment 
of the Opnwindo Guides. Furnished to 
dealers buying the assortment is a small ry 
natural finished wood display rack which 
will occupy counter space of less than six FE Want 


inches square, but will hold all the mate- 
rial included in the assortment. An addi- 
tional feature is the sample card showing 
how these popular slip-on type insertable 
label mete! guides are employed. (Card 
No. 102.) 








TAPE DISPLAY—(Permacel Tape Corp.) 
—A new Texce! cellophane tape action floor 
display now is being marketed by the com- 
pany in connection with their "Back-to- 
School" promotion. Handsomely designed in 
four colors, the new point-of-purchase floor 
stand features a colorful bin for storing 
and displaying an assortment of tape in 
various sizes. The back panel depicts a 
typical little red school house. The T-538 
floorstand, with a retail value of $74.88, 
will to sold to dealers for $48.68. The price 
includes the 288 tape rolls packed in the 
candy-striped dispensers. (Card No. 105.) 














BUSINESS REPLY CARD 
No Postage Stamp Necessary If Mailed in United States 











Postage will be paid by 
OFFICE APPLIANCES 
600 West Jackson Blvd. 
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BUSINESS FORMS—(Tops Business Forms) 
—Recently released by the company is its 
four page brochure detailing and illustrating 
its line of up-to-the-minute modern business 
forms. Tops states the items ere e boxed 
line for orderly presentation and individual- 
ly labeled with the dealer's name on 
box for sales promotion. (Card No. 106.} 
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LETTERHEAD DISPLAY CARD—(National Engraving Co.)—An 
attractive color display card of minature genuine engraved letter- 
heeds is designed for wall or window display. Eight different types 
of letterheads, beautiful, impressive and well designed are illus- 
trated. Engraver’s Parchment bond is used with free designing, 
proofs and dies. Offers free proofs of your letterhead — designed 
as instructed or the engraver's suggestion. The retail price $15.00 
for 1,000. (Card No. 132.) 


DESKS—(Haeger Desk Co.) —One of the richest looking catalogs 
to hit our desk in a long spell is the one recently published by 
Haeger illustrating their Kohinoor line of desks and companion 
pieces. The photos are sharp, clear, beautifully done and added 
emphasis is given each item by devoting almost an entire page 
to it. Plastic bound in color, the single word "Kohinoor" is em- 
blazoned on the cover. (Card No. 127.) 


FOOD SERVICE EQUIPMENT—([Ard Mfg. Co., Inc.) —Presented 
in an eye-arresting cover and with its interior richly illustrated 
and its products fully described is Ard's latest catalog to guide 
dealers in their purchases. The company’s line includes more than 
77 items designed for the food service, fixture and equipment 
dealers in chrome furnishings. (Card No. 122.) 


LEATHER GOODS—(Allegan Paper Products Co.)—Eleven 
pooee of photos and descriptive matter brighten the company’s 
latest offering to dealers. The issue covers the Allegan line of em- 
bossed leatherette goods from schooldays through record storage 
albums with emphasis placed on a wide selection available in 
scrap books. (Card No. 130.) 





MODERN SAFES—(Guardsman-Valentine, Inc.)—Complete with 
price lists and generous descriptive matter is the company’s latest 
catalog. Enclosed in an attractive cover which can serve as a 
catalog folder, the company has expended considerable time and 
money to make the issue complete in every detail from the “5- 
Star" model, a big double door safe, through the single door num- 
bers. The issue is amply illustrated and covers fully Guardsman- 
Valentine line of modern safes with the latest devices affording 
the utmost in protection for valuables. (Card No. 121.) 


TYPEWRITER PAPER—(Saxon Paper Corp.)—The striking, new 
Sphinx typewriter paper sample catalog containing over 300 8-!/2 
x Il inch samples of every paper in the Sphinx line now is being 
mailed to all franchised Sphinx dealers. The smartly designed cover 
is printed in three colors and laminated for effect. Twelve index 
pages, separating the types of paper, are lithographed two colors 
in original designs. Easy to read top and side index tabs provide 
speed in finding exactly the paper required. (Card No. 125.) 


ART MATERIALS—([Koh-l-Noor Pencil Co.)—The company now 
is extending to dealers a package deal of 12 sparkling polycolor 
items in four different forms—pencils, square chalk sticks, thick 
round leads and flat lead sketching pencils, The items, plus holders 
for the various leads and sticks, come in a single smartly-designed 
cabinet for convenient display. The matched art materials will find 
a ready market in art circles, Koh-l-Noor believes. (Card No. 131.) 


CATALOG—([Arnot-Jamestown Division, 
Aetna Steel Products Corp.)—A multi-color, 





attractive brochure titled “A New Way of 
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Life in the Office” in which all the individ- 
ual components of the Arnot modular sys- 
tem of furniture and space division are il- 
lustrated and indexed, recently has been re- 
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leased by the company. The full color front 








BUSINESS REPLY CARD 
Ne Postage Stamp Necessary If Mailed In United States 








: cover carries an attractive photograph of a 
corridor of Partition-ettes with an inset of 
a typical Office-ette setup featuring an L 
desk unit. (Card No. 104.) 


LETTER COSTS—(Neenah Paper Co.)— 





The company now is offering a timely book- 








let to business concerns on how to hold let- 





ter writing costs to a minimum. A popular 





fallacy held by many concerns is that they 
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materially reduce costs by using a cheap 





non-rag paper, but tests have shown they 





600 West Jackson Bivd. 





save a fraction of one percent of the cost 





of a letter, Neenah claims. Titled “The 





Cost of Influencing People,” the booklet 





Chicago 6, Illinois 





explains how brevity and effectiveness can 





lead to substantial savings in daily corre- 
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Please ask the manufacturers, indicated by the key numbers | have circled, to 
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spondence. (Card No. 103.) 


CATALOGS—(AlII-Steel Equipment Inc.) 
—The company has just made available to 
the trade a list of three catalogs turned out 
in color and with attractive formats. One is 
devoted to All-Steel's smart looking line of 
office chairs, one to credenzas with the 
two inner pages devoted exclusively to 
sketches detailing the wire range of mod- 
els offered and the third to steel school fur- 
niture with emphasis placed on the long- 
lasting life of steel units in classroom, 
conference room, library and locker room. 


(Card No. 107.) 
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SMOKERS—(LaSalle Products Co.)—Re- 
cently published by the company is its 
four page pamphlet devoted to its line of 
| quality smokers, costumers and ash trays. 





Offered in a wide variety of styles and 
| prices, the pamphlet points up the many 
| advantages offered by these smokers and 
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the touch of glamor they add to any room. 
A price list accompanies the sales litera- 





ture. (Card No. !0!.) 
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FOR SYSTEMS 
AND FORMS 
DUPLICATING... 


AUTOMATIC 
i os a 


SPIRIT DUPLICATOR 


The Heyer Conqueror Spirit of °76 is the first truly 
automatic electric duplicator with Push-Button control. 
All you do is push the button and motor and feed 
start operating... last sheet through shuts off both 
feed and motor automatically. The Conqueror Model 
76 is the electric duplicator with unequalled features— 
at an unequalled price ! \t offers the finest in duplicating, 
including— 

@ THE MOST SIMPLE DUPLICATOR OPERATION 


KNOWN .. . just push the button and copies come out at 
a steady 110 per minute rate, automatically. 


@ THE LONGEST RUNS IN THE FIELD . . . because 
operator is freed from manual turning of copies, and can 
watch copies and operate pressure and fluid controls while 
copies run. 


@ COMPLETE ELIMINATION OF EFFORT—AIl you do 
is prepare the master, attach to cylinder, push the button 
and away you go, 








Always Makes a Good Impression 








Kleen-type is easy to use! Apply a Kleen-type strip on 
the platen, strip off protective paper and type a few 
lines. That’s it! No ink-stained fingers or harsh 
liquids to bother with! 
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Right! Office supply dealers who handle the new Old 
Dutch Line get the franchise on the revolutionary new 
non-liquid type cleaner, Kleen-type, now being supported 
by one of the most aggressive advertising and sales 
promotion campaigns in the business! 

Here’s why Old Dutch Line means steady 
profit: A complete line from hectograph carbon and ac- 


cessories to time clock ribbons! Superior curl resistant 


on the newest and hottest 
item in the office supply fiel 
= when you handle the 


OLD DUTCH LINE 


carbon papers and clean-impression inked ribbons that 
never fail to produce repeat business. 

Kleen-type—unique new store traffic builder. 
The type cleaner you and your customers have been 
hoping for—one that puts anend to the mess and bother 
of cleaning type the old fashioned way! Fast, clean and 
so easy to use that the repeat business just rolls in. Get 


aboard this profitable bandwagon now! 


Jall your Old Dutch sales representative or write on your business letterhead 
to Old Dutch, Dept. F, 415 St. Mary St., Burlington, N. J. for free samples 
and full information. Better do it right now! 
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